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Foreword by the national trustee
 

“We have advised the BBC Trust 
on the views and expectations 
of audiences here in Northern 
Ireland so that difficult decisions 
about resources can reflect your 
priorities.” 

The BBC Audience Councils advise the 
BBC Trust on how well the BBC is 
delivering its Public Purposes and serving 
licence fee payers across the United 
Kingdom. The four Councils – serving 
Northern Ireland, England, Scotland and 
Wales – are supported by the Trust to 
provide an independent assessment of 
audience expectations and issues. 
The Audience Council has worked with 
purpose to ensure that the voice of the 
audience in Northern Ireland is heard at 
the very heart of BBC decision-making. 
This has been a critical year for determining 
the BBC’s future strategy, and the changes 
in the scope and scale of the BBC’s services 
in light of a significantly reduced licence fee 
settlement. We have advised the BBC Trust 

on the views and expectations of audiences 
here in Northern Ireland so that difficult 
decisions about resources can reflect 
your priorities. 
As part of our programme of activity we 
have met directly with members of the 
public and organisations at a range of events 
throughout the year – drawing opinions on 
the questions that the Trust is considering 
as well as hearing the issues that you want 
to raise. 
This review provides our independent 
assessment of the BBC’s performance 
for audiences in Northern Ireland. 
We have highlighted many achievements 
as well as areas where we believe the 
BBC could do more to meet licence fee 
payers’ expectations. 
This work would not be possible without 
the energy and commitment of the 
Audience Council, whose members give 
their time and expertise freely to make 
the BBC better for audiences. My sincere 
thanks to them all. 

rotha Johnston 
Trust member for Northern Ireland and 
Chair of Audience Council Northern Ireland 

1 



  
   
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

  
  

 
 

 
 
 
 

 
 
 

 
 
 

 
 

 

 
 

 
 

 
 

  
 

 
 

 
 

 
 
 

 

 
 

 
 

  
 

assessment oF  bbc PerFormance  
in  northern  ireland  

“We have raised audience issues and concerns with 
the BBC Trust, which has considerable power to wield 
on behalf of licence fee payers.” 

audience council activity 
The Audience Council met formally eight 
times this year to consider how well 
the BBC is performing for audiences in 
Northern Ireland through its television, 
radio and online services. We have raised 
audience issues and concerns with the BBC 
Trust, the governing body of the BBC, 
which has considerable power to wield on 
behalf of licence fee payers. We have also 
ensured that local voices are heard when 
the Trust makes important decisions about 
the BBC’s services, editorial standards and 
strategy for the future. 
Throughout the year we have received 
a wide range of audience information 
and briefings to inform our assessment 
of BBC performance against its Public 
Purposes. However, it is often our direct 
conversations with different sections of 
the audience which tell us most about 
what people really want from their BBC. 
This year we have hosted discussions with 
people interested in sport and news for 
the Trust’s reviews of BBC Radio 5 Live 
and the BBC News and BBC Parliament 
channels. We also engaged a wide range 
of stakeholders, as well as members of the 
general audience, in discussions about the 
BBC’s future strategy proposals, Delivering 
Quality First. Perhaps most importantly of 
all, we have offered opportunities for the 
audience to set the agenda, for instance at 

an open meeting in Londonderry where 
members of the public put their questions 
and concerns directly to the Trustee for 
Northern Ireland. 
These conversations have provided us with 
a rich source of views and insights about the 
BBC’s performance, reflecting the diversity 
of audience interests and needs. We are 
grateful to everyone who has taken the 
time to share their views about the BBC 
with us, as this is the touchstone for all 
our work. 
We publish our advice to the BBC Trust 
on our website alongside minutes of 
our meetings. The website is one of the 
places where we explain the various ways 
that members of the audience can get 
involved with our work and see its impact 
on Trust decisions about the services that 
matter to them. 

“It is often our direct 
conversations with different 
sections of the audience which 
tell us most about what people 
really want from their BBC.” 
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1.	 Council member Doreen Bell 
listens to the views of audiences 
in Londonderry. 

2. Audience Council members 
consider their advice to the Trust. 

review of the bbc’s strategy  
Our work throughout the year has shown 
us that, overall, audiences in Northern 
Ireland appear largely appreciative of the 
BBC’s services, and concerned to see that 
this value is not lost as the pressure on 
resources intensifies. They have also offered 
challenges and insights into areas where 
the BBC could do more to deliver value 
back to its licence fee payers. 
In 2009 the Trust challenged the BBC to 
undertake a root-and-branch review of its 
strategy, driven by the need to continue 
to deliver for all audiences under the 
terms of a significantly reduced licence fee 
settlement. The Trust has consulted the 
public on BBC management’s proposals for 
a new strategy. It has also been advised by 
its four Audience Councils, meeting their 
representatives in January to discuss issues 
for audiences around the UK in more 
depth. The Trust’s final conclusions have 
been available since May 2012. 
We found that audiences in Northern 
Ireland were mainly concerned that the 
increased pressure on resources should 
not diminish the overall quality, range and 
distinctiveness of BBC programmes. They 
highlighted areas where they felt the BBC 
could be more efficient, and asked that 
any necessary cuts to services would be 

1 

carefully judged to ensure that all sections 
of the audience continued to receive good 
value for money. 
We considered it appropriate, therefore, 
that delivering quality and value for money 
were central to BBC management’s 
proposals for change. We were pleased 
to see clarity and focus on five key editorial 
priorities and that, as well as delivering 
savings, the proposed strategy considered 
areas where there needed to be greater 
focus and investment. We particularly 
welcomed decisive action on areas of 
perceived inefficiency or waste, such as 
senior management and talent pay and 
staff expenses. 
However, we also recognise the challenges 
and complexities involved in meeting the 
needs of such a large and diverse audience 
with significantly less money. We have 
considered the range of services which may 
be affected by cuts, and the potential impact 
on audiences here in Northern Ireland. 
For instance, the rationalisation of the 
BBC’s website, bbc.co.uk, reflects our advice 
to the Trust that there is scope to reduce 
the size of the site and focus more on the 
quality and impact of the content which 
can add most value. 

2 
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  assessment oF bbc PerFormance in northern ireland 
continued 

We have taken a particular interest in 
how Delivering Quality First will impact on 
audiences and society in Northern Ireland. 
There are particular challenges for the 
BBC here, given that there has been less 
investment in infrastructure and technology 
than in some other BBC centres, and 
that there are limited opportunities for 
economies of scale. We are also mindful 
that the savings required are in addition 
to those already being delivered under a 
challenging five-year efficiency programme. 
We spoke with stakeholders and members 
of the public who wanted to understand 
more about what the proposals would 
mean in Northern Ireland. In response, 
the Trust has asked the BBC’s management 
to publish statements explaining the impact 
of Delivering Quality First in each of the BBC’s 
nations. We will take a close interest in 
the statement for Northern Ireland when 
it is published. 
We will also continue to assess the extent 
to which audience expectations of high 
quality and distinctive output are met, as 
the stretch on resources takes effect. 
Although this is necessarily a subjective 
area, it goes to the very heart of the BBC’s 
value proposition for audiences, who are 
clear that there is room for improvement. 
We welcome the Trust’s commitment 
to commission more audience research 
in this area, and to track quality targets 
for BBC services. 
We also continue to feed back to the 
Trust local audience views on how their 
expectations for high quality programmes 
might be met. For instance, audiences have 
pointed to the need for greater consistency 
in the quality of local television programmes, 
as well as the importance of programmes 
– at both UK-wide and local level – which 

are relevant to them and accurately and 
authentically portray their communities 
and interests. 
Portrayal of  northern  ireland   
on the bbc’s networks  
Last year the four Audience Councils 
asked the Trust to challenge the BBC to 
produce tangible enhancements to the full, 
authentic and accurate portrayal of different 
communities and identities across the UK 
on its networks (that is to say, services 
like BBC One which serve a UK-wide 
audience). This has been an ongoing area 
for development in the past few years and 
the Councils have undertaken to advise the 
Trust on progress. 
One of the issues which we heard from 
audiences is the need to reflect the integral 
role which diverse groups play in wider 
society. People tell us that too often they 
feel they are portrayed in terms of a single 
facet of their identity such as ethnicity, 
disability or sexual orientation. We were 
also aware of concerns among older age 
groups regarding how they are served and 
portrayed across the BBC’s services. 
This year the Council welcomed the 
Executive’s research entitled ‘Serving 
All Ages’, which aims to understand how 
well different age groups, including older 
people, are served by the BBC and other 
broadcasters. The Council has asked to 
be kept up-to-date on the outcomes of 
this work, along with the impact of previous 
research on the portrayal of lesbian, 
gay and bisexual audiences on the BBC. 
We believe that there is still more to be 
done to reflect the diversity of life and 
communities across the UK and wish to 
see further tangible outcomes as a result 
of these initiatives. 
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Audiences have also told us that they 
expect a more up-to-date portrayal of 
Northern Ireland on the BBC’s networks, 
with a fuller picture of a modern and 
evolving society. We believe that there has 
been progress in this regard, with a greater 
breadth of programmes and features 
relating to the range of communities, 
experiences and interests in Northern 
Ireland. However, audiences are clear that 
there is more work to be done and we 
believe that this should remain firmly on 
the Trust and management agenda. 
We do, however, continue to see progress 
in the BBC’s reporting of devolved policy 
matters within network news and current 
affairs programmes. Reports are, on 
the whole, much better at labelling and 
explaining policy differences around the UK. 
We have advised the Trust that there are 
further opportunities to enrich reporting 
by comparing public policies and practices 
around the UK, where this can illuminate 
common issues. 

“We believe that there is still 
more to be done to reflect the 
diversity of life and communities 
across the UK.” 

1 

Programmes made in northern  
ireland for the bbc’s networks  
An accurate and up-to-date portrayal of 
Northern Ireland will naturally depend 
on there being sufficient opportunities to 
reflect society here to a UK-wide audience. 
In 2008 the Trust set new, more stretching 
targets for television programmes produced 
outside London specifically for the BBC UK-
wide services. As a direct result, the volume 
and spend on programmes made in 
Northern Ireland for the BBC’s television 
networks has increased. However, the 
Audience Council remains concerned that 
this will not be enough to meet the targets 
set for network programmes produced 
in Northern Ireland. 
Most importantly, we have considered 
whether this initiative will deliver the 
economic and cultural benefits that the 
Trust intended. Our concern is that, without 
a coherent strategy, it will not be sufficient 
to deliver the end goal of a sustainable 
creative centre in Northern Ireland. We 
have asked the Trust to do further work to 
consider the strategy and the BBC’s role in 
working with others to make this a reality. 

2 

1.	 Engaged debate about the
 
BBC’s performance and
 
strategy for the future.
 

2. The Council has worked to 
understand what the BBC’s 
proposed strategy will mean for 
audiences in Northern Ireland. 
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  assessment oF bbc PerFormance in northern ireland 
continued 

In light of this, we are very interested in 
the Delivering Quality First proposal to 
broadcast a significant volume of local 
television programmes on the BBC’s 
networks as well, to reach audiences 
right across the UK. This brings with it 
opportunities to develop local production 
– from both BBC Northern Ireland and the 
independent sector – and for improving 
the breadth and quality of portrayal of 
Northern Ireland to a UK-wide audience. 
However, we have also asked the Trust 
to ensure that the commissioning process 
will not lead to BBC Northern Ireland 
programmes becoming less relevant to 
our local culture and ways of life, as this 
is central to their appeal and value. This is 
particularly important for BBC One, where 
BBC Northern Ireland programmes help 
to bring in larger audiences for the channel 
as a whole. We also want to understand 
more about how this will impact on the 
local production sector, and on the 
delivery of other areas of the BBC’s 
remit, such as the development of local 
presentation talent. 

1	 2 

1.	 Members of the audience discuss
 
BBC Radio 5 Live, the BBC News
 
Channel and BBC Parliament with
 
the Council in Belfast.
 

2. BBC Radio 5 Live listeners
 
contribute to the Trust’s review
 
of the station.
 

We believe that the case for broadcasting 
more locally produced programmes on the 
television networks also applies to the BBC’s 
radio networks. We have therefore asked 
the Trust to request an appropriate strategy 
for radio, with clarity about the benefits for 
audiences and the local production sector in 
Northern Ireland. It will also be important 
to consider the approach to commissioning 
digital content, to contribute to the 
development of this sector around the UK. 

“In 2008 the Trust set new, 
more stretching targets for 
television programmes produced 
outside London for the BBC’s 
UK-wide networks.” 
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accessing  bbc services 
Delivering Quality First also looked at the 
challenges for the BBC in providing access 
to the range of its services and supporting 
new technologies. In Northern Ireland 
there continue to be significant gaps in DAB 
digital radio coverage. Some people feel 
they are missing out on digital-only stations, 
such as BBC 6Music and BBC Radio 4 
Extra, and they are unsure about when, and 
if, this will be resolved. More generally, many 
listeners are confused about the roadmap 
to digital switchover for radio and what it 
might mean for them. 
In 2010 we welcomed the addition of new 
transmitters to improve access to the 
BBC’s UK-wide radio stations, such as Radio 
1 and Radio 5 Live, on DAB. We now want 
to ensure that enhancements in coverage 
keep apace with the rest of the UK as 
build-out of the transmission network 
continues, bearing in mind the considerable 
technical and resource challenges involved. 
We are mindful that BBC Radio Ulster 
is not available on DAB to more than a 
quarter of the local audience, and that there 
are no confirmed plans for build-out of its 
transmission network. 
The fact that BBC Radio Foyle is not carried 
on DAB radio is a long-standing issue for 
audiences in the north west. Last year 
we took a close interest in the results of 
a technical trial to enable both BBC Radio 
Ulster and BBC Radio Foyle services to be 
carried on DAB simultaneously at certain 
times of the day. However, the technical 
solution meant that when both stations 
were on air they could only broadcast in 
mono, which is not suitable for a number 
of programmes, particularly those with 
music content. 

We understand that DAB listening in 
Northern Ireland is low and there are a 
range of issues which might contribute to 
this consumption pattern. We have asked 
the Trust to request that BBC management 
undertake more work to understand the 
issues and gaps in relation to DAB listening 
in Northern Ireland, and how these might 
be addressed, within the context of a 
government-led strategy. 
One of the great resourcing challenges 
for the BBC relates to the many new 
distribution channels that have been, and 
continue to be, developed. On television, 
increasing numbers of viewers are choosing 
high definition (HD) services which at 
present do not carry nations’ services, 
such as BBC Northern Ireland. We were 
therefore very pleased with the Delivering 
Quality First proposal to invest in BBC One 
HD so that BBC Northern Ireland, Scotland 
and Wales local programmes would be 
available as part of this increasingly 
popular channel. 
However, we remain concerned 
by the proposal to broadcast BBC 
Two in HD without BBC Northern 
Ireland’s programmes for the local 
audience. Some BBC Two Northern 
Ireland programmes are targeted at 
specific audience interests and needs, 
ranging from sport to Irish language, and 
there would be an impact on the wider 
BBC One Northern Ireland audience if 
they were broadcast on that channel. We 
also ask whether BBC Two HD could fully 
contribute to the BBC’s Public Purposes 
and deliver its channel remit without 
programmes which address the specific 
needs of audiences around the UK. We are 
very aware of the substantial resourcing 
considerations which have driven this 
proposal. However, we have advised the 
Trust that we want to understand how the 
needs of local audiences currently met by 
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  assessment oF bbc PerFormance in northern ireland 
continued 

BBC Two Northern Ireland programmes 
can be met in the HD environment – 
a concern shared by our colleagues in the 
Audience Councils for Scotland and Wales. 
The Trust has responded to this concern 
and committed to further consideration 
of the issue when the new service is 
formally proposed. 
We continue to take an interest in the many 
different ways that audiences consume BBC 
content, such as the growing use of mobile 
devices and social media. We have noticed 
that local programmes are sometimes 
overlooked or understated when new ways 
of consuming BBC content are developed. 
For instance, the BBC’s app for iPad and 
iPhone did not, at launch, include any of the 
nations’ radio services, such as BBC Radio 
Ulster/Foyle. We have advised the Trust 
that we would like to see local content 
considered as an integral part of the BBC 
offering to its audiences when new ways 
of consuming BBC content are proposed, 
approved and developed. This would 
provide more value back to audiences 
from the full range of licence-fee funded 
services, and reflect the importance of local 
programmes to audiences around the UK. 

digital switchover in northern  
ireland  
Digital television switchover will take place 
in Northern Ireland in October 2012. Last 
year we asked the Trust to ensure that 
there is due synchronisation of plans for 
digital television switchover with plans for 
switchover in the Republic of Ireland, to 
avoid adverse effects for audiences here. 
We understand that this is being closely 
managed and we will continue to take 
a particular interest in plans as they are 
developed, including communications 
with audiences making the switch. 

“We have noticed that local 
programmes are sometimes 
overlooked or understated when 
new ways of consuming BBC 
content are delivered.” 
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advising the bbc t rust  
We have been active in raising issues arising 
from the future strategy proposals directly 
with the BBC Trust, so that they are heard 
and understood as it reaches its conclusions. 
In addition to our discussion with the Trust 
and representatives of the other Audience 
Councils in January, we have met separately 
with the Chairman of the Trust, Lord 
Patten of Barnes, and the Director-General 
of the BBC, Mark Thompson. The issues 
raised by the four Audience Councils are 
captured in Audience Priorities which have 
informed the Trust’s work plan for 2012/13, 
as well as influencing its decisions on 
Delivering Quality First. 
We have also contributed to the continuing 
cycle of service reviews and other Trust 
decisions impacting on local audiences. 
The Trust reviews each of the BBC’s 
channels and services at least once every 
five years, consulting publicly to understand 
how they can be improved for audiences. 
This year it reviewed BBC Radio 5 Live 
and its digital sister station, BBC Radio 5 
Live Sports Extra, as well as the BBC 
News Channel and BBC Parliament. 
More information about the Trust service 
reviews, our advice on behalf of local 
audiences, and the wider evidence base, 
can be found on the Trust’s website at 
www.bbc.co.uk/bbctrust. 

2 

This year we also contributed to the 
Trust’s review of the BBC’s On-Demand 
Syndication Policy, which sets out how 
organisations and individuals outside the 
BBC can use BBC content. We considered 
that it is in licence fee payers’ best interests 
that BBC content is made as widely available 
as possible across multiple platforms and 
that the policy keeps pace with changes 
in consumer patterns, especially with the 
launch of YouView (the internet-enabled 
television service) later in 2012. We also 
emphasised the considerable public value 
that could be realised by providing access 
to content for smaller organisations – 
such as educational, charitable and 
community groups. 

“We have been active in 
raising issues directly with 
the BBC Trust.” 

1.	 The Director-General, Mark 
Thompson, with the National 
Trustee and some members of 
the Audience Council. 

2. Council members discuss some 
of the issues raised by audiences. 
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  assessment oF bbc PerFormance in northern ireland 
continued 

bbc  northern  ireland  
In our assessment of BBC performance, 
we naturally take a particular interest in 
programmes and content produced by 
BBC Northern Ireland for its local audience. 
Local services are an important part of the 
BBC offering for many people in Northern 
Ireland, and it is important that these 
services are developed and invested in 
under the BBC’s new strategy. 
This year the Trust concluded its review 
of nations’ radio services, including BBC 
Radio Ulster/Foyle. We agree with the 
Trust’s positive appraisal of this station and 
its recommendation that it builds on its 
success by further promotion of the Public 
Purposes. In the coming year we will work 
to understand how this recommendation 
is implemented to the benefit of its 
listeners. We will also monitor the impact 
on audiences of any changes to the service 
under Delivering Quality First. 

1 

We consider that local television 
programmes continue to perform well, 
generally adding to the audience for BBC 
One and BBC Two in Northern Ireland. 
The Trust’s service review of BBC Television 
in 2010 noted that audiences in Northern 
Ireland considered the quality of local 
programmes to be distinctly mixed, ranging 
from the truly excellent to programmes 
considered to be of poor quality and 
interest. Anecdotal evidence suggests 
audiences see some progress in this regard 
but feel there is still room for improvement 
with some programmes. 
Overall, we consider that BBC Northern 
Ireland news and current affairs has 
delivered well for audiences throughout 
the year. We welcome enhancements 
to business and economics reporting on 
television, radio and online, as a result 
of editorial and resourcing changes. It is 
important that the mix of stories, and the 
resourcing structure which supports this, 
is continuously assessed to ensure that the 
changing needs of this society are met. 

2 

1.	 The Chairman of the BBC 
Trust, Lord Patten, discusses the 
BBC’s proposed strategy with 
the Council. 

2. The Council reflects on the
 
BBC’s performance across
 
the year.
 

10 



 
 

 
 

 
 

 
 

 
 

 
 

 
  

 
 
 
 

 
 

 
  
 

  
 

 
 

 
 
 
 
 

 

 
 

This year we were briefed on a new 
strategy for the BBC’s online service, 
bbc.co.uk, which is being implemented 
in Northern Ireland under a new Digital 
Learning and Knowledge structure. We will 
take a close interest in the coming year in 
how the refreshed service delivers for local 
audiences, both in terms of the learning 
agenda and the wider knowledge and 
information needs of the audience. 

“We welcome enhancements 
to business and economics 
reporting on BBC Northern 
Ireland television, radio 
and online.” 

The Trust met with representatives 
from all four Audience Councils to 
discuss audience priorities next year. 

looking ahead  
In 2012/13 we will continue to follow up 
enduring issues with the BBC Trust, and 
engage actively with different sections of 
the audience to understand any emerging 
concerns. We will particularly seek feedback 
on the impact of the BBC’s new strategy, 
and on progress against the Audience 
Priorities which we have identified. 
We will also seek views from local 
audiences on a number of services that 
the Trust will review, including bbc.co.uk, 
CBBC and CBeebies. 
We invite all members of the audience in 
Northern Ireland to get involved in our 
activities and have their say about BBC 
programmes and services. For further 
information on our activities and advice 
to the Trust, visit our pages on the Trust 
website, www.bbc.co.uk/bbctrust. 
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Key Priorities For next year 

Each year, in response to audience feedback, the four Audience Councils 
identify areas where they would particularly like to see improvements 
in BBC services.
 

The Trust met with Council representatives 
in January 2012 to understand these issues 
and discuss how they could be taken 
forward. Issues which impact on audiences 
across the UK are shared as common 
priorities amongst all four Councils. In 
addition, the Council in Northern Ireland 
has identified another priority, specific 
to local audiences. 
common audience priorities  
1. Maintaining a focus on quality 

journalism 
All four Audience Councils welcome 
the Trust’s commitment to high quality 
journalism, one of the BBC’s five editorial 
priorities. 
The Councils are aware that audiences 
appreciate the improvements that have 
been made by BBC News to label more 
accurately the relevance of stories to the 
constituent nations of the UK. However, 
the Councils also believe there is still room 
for more comparative stories highlighting 
different approaches to public policy across 
the UK. 
The Councils ask the Trust to ensure that 
news coverage continues to meet the 
changing needs of audiences in the nations 
and English regions. 

2. Continuing to focus on serving 
all audiences 

The Councils place a particular priority 
on ensuring that the BBC is able to serve 
all licence fee payers with programmes 
and services relevant to them. They have 
reminded the Trust that, even in difficult 
financial times, the BBC should aim to 
ensure that the range and quality of 
programmes produced meet the needs 
of diverse audiences. 
3. Accessing the BBC’s services 

in the nations 
The Councils are concerned about the 
future of nations-specific programming 
on BBC Two HD, given the Executive’s 
proposal that HD versions of BBC Two 
would not be provided with nations’ 
variants. There are also concerns about the 
availability of English regions’ variants 
on BBC One HD. 
The Councils stress the importance of 
making existing services – such as nations’ 
and regions’ radio services – available to all 
licence fee payers. 
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1	 2 

1.	 The Vice Chairman of the 
Trust, Diane Coyle, chats 
with Mark Glover from 
the Audience Council. 

2. The Trust Member for Northern 
Ireland, Rotha Johnston, talks 
with a member of the Audience 
Council Wales. 

4. Portrayal of diverse communities 
across the United Kingdom 

The Councils welcome the proposal that 
a higher proportion of material originated 
in the nations should be broadcast to 
audiences throughout the UK. They 
consider that this could contribute 
significantly to better reflecting the UK, 
its nations, regions and communities. 
The Councils seek assurance that 
this development will not dilute the 
distinctiveness and cultural specificity 
of content for the nations and regions. 

northern  ireland audience priority  
In addition, the Audience Council Northern 
Ireland identified the following priority for 
audiences in Northern Ireland: 
1. Programmes made in Northern Ireland 

for the BBC’s UK-wide services 
Audience Council Northern Ireland 
welcomes the plan to enhance the level 
of production from Northern Ireland 
at network level. However, we also 
wish to see the initiative delivering the 
economic and cultural benefits that the 
Trust intended. Our concern is that it 
will not be sufficient to deliver the end 
goal of a sustainable creative centre in 
Northern Ireland. 
The Council asks the Trust to consider 
the BBC’s role, with others, in developing 
a sustainable creative centre in Northern 
Ireland, and to ensure that a strategy is 
in place to deliver this. 
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contacts
 

If you want to find out more about 
the BBC’s year – including full financial 
statements and performance against other 
public commitments – then please visit 
www.bbc.co.uk/annualreport 
If you want to know more about 
how the BBC is run, then please visit 
www.bbc.co.uk/aboutthebbc 
BBC Audience Services is our audience’s 
virtual front door to the BBC. If you have a 
question, comment, complaint or suggestion 
about BBC programmes and services, then 
please write to us here: 
bbc audience services 
PO Box 1922 
Darlington 
DL3 0UR 
Telephone: 03700 100 222* 
(Lines are open 24 hours a day, seven days a 
week. Calls may be monitored or recorded 
for training purposes.) 
Textphone: 03700 100 212* 
Fax: 0141 307 5770 
www.bbc.co.uk/feedback 

To find out more about BBC Northern 
Ireland and its services, programmes, 
activities and events, visit 
www.bbc.co.uk/northernireland 
If you have a view which you think could 
help inform the Audience Council‘s 
understanding of local audience needs, or 
you would like to find out more about the 
Council’s activities, please visit our website 
or contact: 
bbc audience council northern 
ireland 
BBC Broadcasting House 
Belfast 
BT2 8HQ 
Telephone: 028 90 338856 
Textphone: 028 90 338100 
Email: audiencecouncil.ni@bbc.co.uk 
www.bbc.co.uk/bbctrust/who_we_ 
are/audience_councils/northern_ 
ireland 
*	 0370 numbers are called ‘UK wide’ and cost no more 

than calls to 01 or 02 geographic numbers. 

Designed by luminous.co.uk 
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