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AUDIENCE COUNCIL ENGLAND 

Minutes of meeting held on 20 April 2010  
Room 83b, BBC Mailbox, Birmingham 

 

IN ATTENDANCE:  

Alison Hastings       Chair 
Belinda Channer       Chair, West Midlands 
Phillippa Denton       Chair, East Midlands 
Christine Fanthome       Chair, London 
Rob Fryatt        Chair, South 
Jill Hogan        Chair, South East 
Thelma Holland       Chair, South West 
Steve Marshall        Chair, Yorkshire & Lincolnshire 
Stuart Paterson       Chair, West 
Taryn Rock        Chair, North West 
Stuart Hobley        representing East RAC 
Stephen Langley       representing NE & Cumbria RAC 
Bill Cowling        representing Yorkshire RAC 
 
David Holdsworth       Controller, BBC English Regions (to item 4 only) 
Richard Addy        Chief Adviser to Deputy Director General (item 4 only) 
Ric Bailey        Chief Adviser Politics (item 5 only) 
Roly Keating                     Director of Archive Content (item 7 only) 
Jacquie Hughes        Editorial Project Leader BBC Trust (item 9.2 only) 
Louise Hall        Head of Governance & Accountability England 
Lydia Thomas                             Accountability Adviser, England  

  Frances Bryant                            Public Accountability Manager, South, South West, West                                               
Russell Thomas       Accountability Assistant, England 
 
APOLOGIES 
Hannah Eyres       Chair, NE & Cumbria 
 
1. Apologies and Announcements 
Alison Hastings noted apologies from Hannah Eyres. She welcomed Stephen Langley, 
representing NE & Cumbria RAC; Bill Cowling, representing Yorkshire RAC and 
Stuart Hobley representing East RAC.  Interviews for the East and Yorkshire Chair 
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vacancies would take place in the next few weeks and it was hoped that both new 
members would join the May ACE meeting.  
 
The ACE Appointments Panel had met and all nominations were approved. Alison 
thanked the England Accountability team for expertly managing the process across 
the twelve regions. Louise Hall noted that representation now included nearly one 
member from each English county with year on year improvement in diversity 
showing 21 per cent ethnic minority members, 9 per cent disabled members and 28 
per cent of members aged under 35. The number of members aged over 75 had 
doubled from 3 to 6 members. The split between private and public sector 
representation was 37 per cent private to 32 per cent public; the remaining 31 per 
cent of members were homemakers, students, retired or un-waged. 
 
2. Minutes and matters arising 
 
2.1   The minutes were approved as a true record 
 
2.2   The action points from the February and March meetings had been completed. 
The Australian Open Tennis scheduling question would be raised with George 
Dixon, Head of Scheduling BBC Vision at the May meeting. The response from 
Question Time was tabled. The response from Graham Plumb, Acting Head of 
Distribution had been included in the 9 April Friday email. The response to the 
Ceefax post digital switchover question had been included in the 16 April Friday 
email. 
 
Richard Chapman, Editorial Manager BBC Weather would attend the June ACE 
meeting.  
 
A reply from Mark Byford, Deputy Director General, about the scheduling of Late 
Kick Off was tabled. Members’ concerns about Late Kick Off scheduling were 
discussed with David Holdsworth under item 3.3.   
 
The ACE website had received 56 unsolicited emails to date on the BBC Strategy 
Review. 
 
The 12 May ACE strategy meeting would be attended by Caroline Thomson, Chief 
Operating Officer; Erik Huggers, Director Future Media & Technology and George 
Dixon, Head of Scheduling BBC Vision.  Chitra Bharucha, Deputy Chair BBC Trust 
would attend as an observer.  
 
One Burning Issue had been received from Yorkshire & Lincolnshire RAC. London 
RAC and South RAC raised two items under Any Other Business.  
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3. Reports 
3.1 Trust Meetings 
The Trust Minutes for 19 and 20 January were included in the ACE pack.  
 
Alison noted that the Trust was concentrating on the Strategy Review which 
remained a key issue.  
 
One member asked for more information about item 11.6, page 6 relating to the 
National Audit Office Studies and the failings in the BBC’s management of 
Broadcasting House phase 1.  It was agreed to find out more about the amount of 
money involved.  Asked whether the amount would be sufficient to save 6 Music and 
the Asian Network Alison said that the figure was substantial but the two issues 
were different and while it could be argued that the BBC had a poor track record on 
managing large building projects, lessons had been learned from both Pacific Quay 
and Salford. 
 
 3.2 Head of Governance & Accountability England Report 
The Audience Council Priorities 2010/2011 and the Trust Workplan for 2010 were 
tabled.  Members were asked to feedback any comments to Louise. 
 
The date for the July ACE Seminar was confirmed as Tuesday 6 July, finishing at 
3.30pm. The seminar would be preceded by a shortened ACE meeting on the 
afternoon of Monday 5 July followed by the seminar dinner. Fuller discussion about 
the detailed arrangements took place under item 6.2. 
 
Work was underway for the annual Joint Audience Councils Conference for 2010. 
The proposed dates were 15 and 16 October with the venue likely to be in London. 
Potential topics included Portrayal, as a report from the Trust/Executive working 
party was anticipated by the autumn, and the Moving Forward project which was 
looking at the value of the Audience Councils.  There was a Charter requirement for 
the four national Audience Councils to meet annually and given that this would be 
the third such conference to be held in England since 2007, there was a suggestion 
that in the future it might be held in one of the three other Nations.  
 
An application for tickets for the BBC Proms evening for ACE hosted by the 
Controller had been submitted, for the evening of 7 September.  The date would be 
confirmed at the earliest opportunity.  
 
3.3. Controller English Regions’ Report 
David Holdsworth updated members on the General Election output across England. 
A special one-off local election debate was scheduled for broadcast in each region on 
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27 April after the 10’oclock News. From 19 April three successive editions of The 
Politics Show had been extended to include regional hustings with a small audience 
and regional candidates. Each Local Radio station was delivering three constituency 
style debates; on location, via a phone-in and in studio covering more than 100 
constituencies. There were regional contributions to The Campaign Show at 9.00pm 
each evening, addressing six key policy issues which varied from region to region. 
David was proud of this combined achievement which demonstrated the strength of 
English Regions output at the roots of the BBC newsgathering operation.  He 
acknowledged that there was some debate about the quantity of General Election 
coverage but evidence suggested that 52 per cent of the audience were following the 
coverage closely.  
 
Alison Hastings proposed that the General Election coverage and content across the 
regions should be discussed at the May RAC meetings for feedback to David. This 
was agreed, as members considered that input from RACs across England would 
help to gauge the impact and reach of both the regional and national General 
Election coverage.  Equally if there were any issues members wished to bring to 
David’s attention during the campaign period this would be welcomed. 
 
The focus on Local Radio continued with work on a number of elements from all 
speech at drive-time to a minimum of one hour; a monthly hour long programme 
holding local authorities to account; a focus on moving resources from the fringe 
areas to morning and peak-time and some regional pilots to share resources.  Local 
Radio had taken an editorial lead producing Facing the Cuts; this was a programme 
which looked at the impact of job cuts on the public sector and a survey had been 
commissioned as part of the process. National programmes had taken the 
programme up and credited Local Radio as the driving force.   
 
A member strongly agreed that the public sector was an excellent area for Local 
Radio to focus on particularly as it highlighted the impact decisions at the top had 
through such a system along the chain.  
 
Another member asked about the share for the Sunday evening news bulletin. David 
said that the audience expected the bulletin to be aired at 10.00pm and it was 
regrettable that share was lost the later the programme was broadcast. This was a 
BBC One scheduling issue.  
 
David updated members on Late Kick Off. The quality was very high and the sports 
journalism and tone was good. It was initially understood that the programme would 
be shown at 11.15pm but subsequently most programmes scheduled for 10.35pm 
had run for one hour which had impacted on the transmission time of Late Kick Off. 
The audience figures for Late Kick Off showed that approximately 40 per cent was 



 

 5 

catch up viewing and while any programme shown after 11.30pm generally had a 
lower audience than earlier in the evening Late Kick Off was averaging half a million 
viewers which was satisfying. At the end of the run David would meet with Jay Hunt, 
Controller BBC One and the channel schedulers to discuss both the issues affecting 
the slot and the impact on audiences when it was continually moved in the schedule 
to an increasingly late transmission time. 
 
Members discussed the impact of the irregular scheduling across the English Regions 
and all members shared the strong view that the ongoing scheduling changes were 
unacceptable. Members considered that the Late Kick Off audience was an important 
one which valued the series; it was not in the interests of that audience for the 
programme to be scheduled inappropriately. Alison advised members that she had 
raised this issue with the Audience and Performance Committee and the Trust was 
aware of members’ concerns. 
 
 
4. Richard Addy, Chief Adviser to the Deputy Director General and Chair 
of the Local Radio Taskforce 
Richard Addy summarised the purpose of the Local Radio Taskforce (LRTF) which 
was to understand the dynamics of the decline in listeners to BBC Local Radio in 
England, at both a pan-England and individual station level while identifying future 
opportunities with a view to stabilising and then growing listener reach.  
 
The LRTF had conducted the most extensive BBC Local Radio trend analysis ever 
undertaken. They had reviewed past research from the 1970s to the 2000s, looking 
at five year trends by age, gender and social grade. They had also looked at 
generational analysis and social trends to examine changing habits and tastes. At a 
station level they had developed a detailed database which included more than fifty 
variables for each station in addition to five year trends. Members of the LRTF had 
interviewed and consulted all the Local Radio stations to help them to understand 
the demographic and competitor trends in each area.  In addition, the taskforce 
members discussed the local relevance of a range of issues and lifestyle trends 
including the economy, personal finance, health and wellbeing, localness, crime, 
politics and sport.   
 
Richard explained that the depth and range of the Taskforce’s work had delivered 
many key findings which were new and which had important implications for general 
audience dynamics and trends. It was clear that interest in local news was very high 
and ranked highly against other news genres. Research indicated that the majority of 
adults followed local news stories every week and older Local Radio audiences had a 
higher interest in locally related stories compared to average radio listeners. These 
stories were preferred by BBC Local Radio listeners because they reflected what 
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was going on in their local areas and the local community.  The 20 year range 
showed that the highest audience for BBC Local Radio stations in 2008/2009 by age 
range was the 55 to 75 age group with some variation for individual stations. The 
critical slots, especially for older audiences, were the weekday breakfast and mid-
morning slots. These listenership profiles and findings showed how the morning 
peaks were even more important for Local Radio compared to network stations. 
These peaks also existed for both Saturday and Sunday breakfast and mid-morning 
slots although Sunday critical slots extended into the afternoons, while both Saturday 
and Sunday had afternoon sport uplifts. 
 
The detailed generational analysis of BBC Local Radio listeners had been broken 
down into five key audience generations: 

• World War One generation (born 1905-1924) 
• Silent Generation (born 1925-1944) 
• Baby Boomers (born 1945-1964) 
• Generation X (born 1965-1984) 
• Generation Y (born after 1984) 

 
The research showed that every year BBC Local Radio lost listeners due to 
mortality but the actual annual losses were more than double those losses. The 
highest number of lost listeners was from the Silent Generation (born before 1945); 
Richard explained that the more the Silent Generation figures fell, the more pressure 
there was to attract audiences from other generations.  
 
Richard summarised the figures for individual stations over the last five years and 
explained that the biggest absolute falls were in the breakfast slot.  Given that 
breakfast was 100 per cent speech, it was difficult to attribute the general BBC Local 
Radio falls to music policy alone. For the World War 1 and Silent Generation 
audiences the losses were due in part to lower radio listening amongst these groups, 
an increase in Radio 4 share amongst all listeners and some shift towards quasi 
national stations such as Heart. For Baby Boomer audiences Radio 2 was the market 
leader in most Local Radio areas.  
 
Listeners gave a variety of reasons to explain why they no longer listened to BBC 
Local Radio: 

• I started to listen to another station instead        22 per cent 
• The station didn’t feel like it was for me   18 per cent 
• I now listen to less radio     15 per cent 
• I didn’t like the presenters     14 per cent 
• I didn’t like the quality of the station    12 per cent 
• I started listening more to a station I already listened to  11 per cent 
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The LRTF found that targeting a ‘local mindset’ or ‘local appetite’ rather than an age 
group was likely to offer real opportunities. They concluded that the critical factor 
for both attracting and retaining audiences was not driven by age determinants but 
by an interest in local issues, local debate and local information. The LRTF were 
continuing to work with all the Local Radio stations to help interpret the findings for 
each station.  
 
Market trends showed that the level of competition had increased sharply in the 
majority of the BBC Local Radio markets since 2003/2004. In terms of reach for BBC 
Local Radio and competing radio stations the BBC performed better in the 65 plus 
age group who had a higher interest in localness.  
 
For the wider BBC portfolio there were significant opportunities for BBC Local 
Radio to gain audiences by attracting Regional TV news audiences through cross 
promotion. In addition BBC Local Radio had 1.5 million listeners who did not listen 
to any other radio station and BBC Local Radio played an important role in reaching 
audiences that were not served well elsewhere on the BBC.  
 
 Richard summarised four key recommendations resulting from the review: 

1. Focus on localness with quality and distinctiveness 
2. Make Speech and Journalism as good as the best 
3. Focus resources on the key slots 
4. Provide ongoing support  

 
Members appreciated the depth and detail of the LRTF work and raised a range of 
questions which included human resource and talent management; the focus on 
retaining current audiences; the impact of localness and its application to individual 
station output; the reactions of the Managing Editors; and the implications for 
performance management. A question was asked about how good practice would be 
shared across the stations and whether the findings would be shared throughout the 
wider BBC and the wider public. Richard was considering how the complexity of the 
findings could best be disseminated.  A member also asked about the way listeners 
accessed radio through the variety of platforms from iPods to more traditional 
wireless listening. Richard said that more work would be done on audience 
behaviour and technology in the future, noting that the quality of content would 
always take priority.  
 
Alison thanked Richard for a very helpful presentation and members agreed that the 
findings were extremely valuable in relation to both audience insights and 
preparations for the June outreach and the July ACE Seminar.   
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5. Ric Bailey, Chief Adviser Politics 
Ric Bailey explained his brief which included responsibility for impartiality and BBC 
independence in the context of political programmes. He set the editorial guidelines 
and guidance during the General Election period and had met with over two 
thousand journalists and other BBC staff to ensure that programme makers 
understood the framework and the guidelines.  Devolution had created some 
complexity and he explained that there was no one set of simple rules to cover all 
programmes. His role was to help programme makers and senior staff interpret the 
guidelines, recognising the importance of giving coverage to both the main and the 
smaller parties to communicate local and national issues;  and take appropriate 
judgements in any situation from news and current affairs to comedy, and across 
television, radio and online.  
 
The Prime Ministerial Debates were a new format for which preparatory discussions 
had begun during summer 2009. Asked if the first debate had heightened interest in 
the second, Ric agreed that it had and the format had performed well. Members 
asked whether the influence of the Prime Ministerial Debates had been entirely benign, 
as there was a view that the process was moving more towards an American model 
which included greater prominence of the cult of personality and the media shaping 
the story rather than the politicians. Ric said that the political parties ran campaigns 
through the personalities of leaders and he considered that the debates had not 
created the situation. The Prime Ministerial Debates were focused on the 
interrogation of party policy rather than any party agenda, while local radio and 
television were providing wider coverage of local political issues.   
 
Members asked about the challenge of taking judgements on tough questions. Ric 
said that journalists frequently wanted a black and white answer to a question and 
his role was to give advice to enable individuals to make their own expert judgments.  
 
A member asked about factoring in balanced coverage of the minority parties. Ric 
explained that in terms of impartiality there was an obligation to give proportionate 
coverage to all parties, not just the three main parties.   
 
Members also asked about the process for selecting the subject matter and the 
broadcast channel order for the Prime Ministerial Debates. Ric explained the process 
which included a draw for both subject and channel order. Members also asked 
about the added value and general feedback on the impact of the ‘worm’ tracking 
device for monitoring audience interest during the debates.  Ric said it was early days 
but any impact would be evaluated.  
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6. England Matters 
6.1 Digital Switchover  
There were no updates on digital switchover and members did not raise any issues.  
 
 
6.2 ACE Seminar 2010 
A draft programme was tabled. The theme was ‘What does localness mean for 
audiences?’. Exeter University was confirmed as the venue with accommodation on 
campus at Reed Hall. The after dinner speaker would be confirmed shortly. Dr Maire 
Messenger Davies of Ulster University had accepted the invitation to be keynote 
speaker. There would be four workshops followed by a panel session in the style of 
Question Time. Members agreed that representatives from the BBC executive should 
be invited to join the panel. One member asked if the panel would respond to an 
open debate or to set questions and said that it would helpful to have contributions 
from Radio Link members. 
 
The draft programme was approved; the session timings would be amended to 
reflect the discussion. Members were welcome to send any further feedback on the 
panel combination and structure to Louise.  
 
 
7. Roly Keating, Director of Archive Content 
Roly Keating was welcomed by Alison and took members through his presentation. 
 
As Director of Archive Content, he had a pan BBC role to shape and offer a content 
strategy for the on demand age which would define the BBC’s future remit and fulfil 
the current one.   

 
Members were provided with an engaging overview of the BBC Archive Strategy 
which aimed to create and deliver public access to BBC holdings over the coming 
decade. Expectations were growing about public access to content, particularly as 
deep access to back-catalogue content was becoming more commonplace across 
other creative industries eg music, books, film and a few other broadcasters eg Hulu 
(United States) and DR2 (Denmark).  
 
As a public institution the BBC was in possession of a huge amount of raw data with 
significant public value, reflecting British social and cultural history. The BBC archive 
also consisted of more than just programmes, being an archive of the BBC itself and 
containing millions of personal stories. Other public institutions such as the British 
Library and The National Archives were also digitising cultural archives with the 
potential to deliver a huge public resource. The BBC currently had 26 archives; the 
largest was based in London while others included the Bristol natural history archive 
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and the Sport archive which will soon be based in Salford. Beyond its own archives 
the BBC was building alliances with other bodies eg the British Film Institute, and had 
very recently helped to form the UK Audiovisual Collection comprising all the 
publicly owned audiovisual collections.  
 
The Editorial criteria included four key areas: 

• Knowledge building: directly supporting the Knowledge Strategy and rich in 
facts and information. 

• Quality & Importance: charting the history of broadcasting itself with the best 
programmes and key talent. 

• Pleasure and Nostalgia: pure entertainment, shared experiences.  
• Personal Value: content directly touching people’s lives and memories 

through family, community and identity deepening their personal connection 
with the BBC.  

 
Roly explained the rights process and the complexities surrounding copyright. In 
terms of rights and commercial models there were two clear objectives: 

1. To maximise public access to content 
2. To revolutionise the process to get collective agreements in the 

future 
 
A member asked about time limited rights and Roly said that the BBC was not likely 
to have any time limited rights issues for its own programmes.  The current situation 
concerning rights was a hybrid but the digital age brought commercial BBC content 
into closer proximity with the BBC than ever before eg the Torchwood website linked 
to sites for purchasing related books and DVDs; the BBC was also allowing material 
to be used on commercial VOD sites such as MSN.  Roly had editorial responsibility 
for deciding how the archive was treated in terms of rights, while BBC Worldwide 
took the day to day decisions. The intent was to make rights deals which liberated 
public value and Roly gave the example of the recent negotiations which resulted in 
the Henry Moore site at www.bbc.co.uk/archive/henrymoore 
 
The themes of public space, permanence and accessibility were key to the future 
development of the BBC Archive which it was hoped would be largely completed by 
the centenary of the BBC in 2022. 
 
Members asked about how the archive strategy was prioritised; how partnerships 
were formed; and the ambitions for public interface. Roly said that by 2022 the 
ambition was that the audience would know that the BBC was fundamentally 
disposed to open the fullest back catalogue as a major cultural resource of historic 
value. The archive would be delivered on every internet platform of the BBC; in 

http://www.bbc.co.uk/archive/henrymoore


 

 11 

terms of relevance to communities, there was a mix of curatorial initiatives from a 
regional film archive to listings of basic data.  
 
All members agreed that the ambition and vision for the BBC Archive was fascinating 
and thanked Roly for his presentation.  
 
8. Programme & Service Review 
8.1 History of the World 
The discussion summaries were in the ACE pack and common themes were noted 
which included the tone and voice of the presenter. Some listeners liked the quiet 
authority while others found the tone a little dry. One member said that unless the 
audience had access to online, the series was not a stand-alone success as it was 
such a televisual concept.  Other members considered that many people were 
visiting museums as a result of the programmes and had been enthused to find out 
more about the various objects. 
 
8.2 Late Kick Off 
The programme discussion summaries were in the ACE pack. In addition to the 
scheduling concerns noted under item 3.3, members shared their views on the 
content of Late Kick Off.  Among these were comments about short-changing fans of 
minority sports, given that the focus was purely on football; on the tone which was 
described as laddish and not on a par with the quality of reports on regional news 
programmes; and the quirky nature of the programmes which succeeded in engaging 
non-football fans. Overall members agreed that at heart this was a niche programme 
for football fans which was delivered well on these terms.   
 
9. Trust Business 
9.1 BBC Strategy Review 
RAC members had discussed their initial reactions to the BBC Strategy Review at 
their March meetings; the summaries were in the ACE pack. There would be further 
discussion at the May RAC meetings. Louise Hall said that the initial feedback had 
been forwarded to the Trust and she was waiting for guidance from the Trust Unit 
on the two or three main areas on which to focus the May discussions. She would 
prepare guidance notes for members to facilitate those discussions with a more 
detailed examination of the proposals to take place at the May RAC meetings. 
 
The deadline for submissions to the Strategy Review was the end of May but it was 
agreed that discussion about the future of the BBC should also be included within 
the June outreach, as the topic would remain current across the year. Members 
agreed that it was important to test out the Strategy Review proposals with their 
wider networks but also wanted to ensure that there was a clear process for 
receiving and acting on their feedback.  Members agreed that there was also value in 
being aware of wider audience concerns and interests to inform their broader work.  
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Alison thanked members for the full and comprehensive feedback and said that the 
initial responses from the RACs were very helpful and captured the range of public 
concerns, criticism and viewpoints. Members had noted in particular a concern 
across the councils that the BBC appeared to be walking away from the teenage 
audience. There were concerns too about the potential loss of the Asian Network 
which some considered a retrograde step although others felt that the audience had 
migrated to commercial stations.  
 
 
9.2 Science Impartiality Review, Jacquie Hughes, Editorial Projects Leader 
Jacquie Hughes outlined the background to the review and explained how and why 
the Trust carried out impartiality reviews. Science had been chosen as it was a key 
sub-genre in BBC factual output and a primary genre in the BBC Knowledge Strategy 
which audiences valued and held in high regard. It was also the BBC Year of Science 
and it was considered that 2010 would be a good year to get a snapshot of output. 
 
The Trust was tasked to carry out periodic accuracy and impartiality reviews of BBC 
output and was responsible for drawing up a code. New guidelines would introduce 
the notion of due impartiality as this obligation was set out in the BBC Charter and 
Agreement. The two previous impartiality reviews had looked at BBC business 
coverage and reporting in the Nations.  
 
The Trust had commissioned research from Dr Felicity Mellor at Imperial College to 
look at science coverage across the whole of the United Kingdom. This had flagged 
up a number of aspects to focus on including looking at output in the broadest sense. 
Professor Steve Jones had subsequently been appointed as the lead author of the 
review and his appointment had been universally well received.  
 
The review was not a performance review and would not examine the quality, 
quantity or market impact of BBC science output. The focus was to assess whether 
the coverage of science was meeting the requirements of due impartiality.  The final 
report would be published in early 2011. 
 
Members asked a number of questions about the management and scope of the 
review. Both creationism and drama were out of scope, while all news output, news 
web pages and all mention of science issues within all spoken factual programmes 
would be within scope.  Members wanted to know if there were many complaints 
about BBC science content.  Jacquie said no, but where issues did occur they tended 
to be of major importance eg MMR vaccine, climate change. 
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Alison asked how the Audience Council and RACs could contribute. Members 
observed that audience council input was listed as one of the five review outputs and 
it was agreed that as part of his remit, Professor Steve Jones would attend an ACE 
meeting to find out more about members’ views.    After discussion members agreed 
that the RACs could also add value and focus to the review through conducting 
monitoring of BBC content during a specific week in June, to provide audience 
insight about BBC science coverage.   
 
A member also suggested that it would be helpful to conduct some bespoke 
outreach in university settings where members had those contacts, to gauge 
academic as well as non-academic views on the review. This joint approach was 
agreed. 
  
 
10. Burning Issues (Purposes/Matters of trust) 
The response from Alan Ross, England Technology Manager, to the issue raised by 
Yorkshire & Lincolnshire RAC concerning DAB and the Lincolnshire multiplex was 
tabled. It was agreed that this answered the query.  
 
South RAC had raised a concern that the bullying tone of the Weakest Link was 
inappropriate, given the scheduling of the programme at 5.30pm. Furthermore 
members did not consider that the programme met the BBC’s public purpose of 
citizenship and civil society and this was a concern that had been shared by the South 
RAC for a while. Another member said that a concern about the bullying tone had 
also been raised by the Yorkshire & Lincolnshire RAC. Alison asked all members to 
raise the issue at the May RAC meetings to find out if this was a common view, and 
to feed back at the June ACE meeting. 
    
11. Any Other Business 
In reply to a question about the funding for artworks at the Broadcasting House W1 
expansion project, it was agreed to find out a definitive answer to the spending 
options.  It was agreed to find out more about the licence fee instalment payment 
system, in response to an RAC question. 
  
Louise reminded members to share the details of the 2009-2010 ACE audit paper 
with their RACs, as this provided clear evidence to members about where they 
were making a difference through their involvement with the councils.   
 
 
Details of next meeting: 
Wednesday 12 May, 1130 – 1550, Broadcasting House, London 


