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MINUTES OF AUDIENCE COUNCIL ENGLAND MEETING 

 

Held on Wednesday 4 December 2013 at New Broadcasting House, London 

 

 

Present: Alison Hastings (Chair) Trust member for England 

 Wendy Andrews East 

 Denise Cawser West representative 

 Jo Curry North East and Cumbria 

To item 7 Sanjay Dighe London 

 Jill Hogan South East 

 Stephen Marshall Yorkshire and Lincolnshire 

 Adrian Morgan East Midlands 

 Toni Shaw South 

From item 5 Bruce Thomas North West 

 Liz Waugh South West 

   

Apologies: Jenny Drew West Midlands representative 

 Shabana Kausar West 

 Ian Palmer Yorkshire 

   

Attendees from the Trust Unit: 

 Frances Bryant Adviser, English Regions, South 

 Philip Lillico Chief Adviser, England 

 Lydia Thomas Adviser, England 

 Carol Webster Adviser, English Regions, North and 

Midlands 

   

From the Executive: 

Item  7 Helen Boaden Director, Radio 

Item 5 David Holdsworth Controller, English Regions 
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1 MINUTES AND MATTERS ARISING  

   

1.1 

 

The council approved the minutes of its meeting on 29 October 2013 as an 

accurate record of proceedings. 

ACEM (13) 6 

   

   

2  UPDATE FROM TRUST MEETINGS: MINUTES AND REPORTS ACE (13) 30 

   

2.1 The council noted the minutes and reports from the recent Trust 

meetings. 

 

   

2.2 The Trust member for England updated members on other issues since the 

last meeting. These included the launch of the first of the Local TV stations 

in Grimsby on 26 November; the House of Commons Select Committee 

on Communications held on 26 November; a report from 

PriceWaterhouse Cooper on the BBC’s Digital Media Initiative, due to be 

published in December and the internal BBC governance review due to be 

announced on 11 December.  

 

   

   

3 SPOTLIGHT ON AUDIENCES: PRESENTATION Oral 

   

3.1 The Chief Adviser, England gave a presentation on audience use of BBC 

channels and services during October and November 2013   

 

   

3.2 The Audience Council noted the impact and audience value of social media, 

including Twitter, and the performance of the BBC’s apps.  

 

 

3.3 The members were updated on the impact of the Doctor Who 50th 

anniversary programmes on all the television channels, on iPlayer and on 

social media, and discussed how the programmes provided a useful 

indication of the appeal of Doctor Who to all audiences.   

 

   

3.4 Members discussed some of the issues from the presentation, in particular 

the BBC’s role as a sports broadcaster and the impact of pay-per-view 

services.    

 

   

   

4 CONTROLLER, ENGLISH REGIONS: REPORT Oral 

   

4.1 The Controller, English Regions presented his regular report which 

highlighted an announcement from Director, News on the future strategy 

of BBC News and Current Affairs.  The Audience Council noted a 

commitment to more “accountability journalism” for local and regional 

audiences and to finding improved ways to embed the local agenda into the 

thinking of network bulletin and programme editors. The members also 
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noted an intention to test a regional version of the Question Time format. 

   

4.2 He reported on various English regions initiatives which included a day of 

subject-based co-ordinated coverage on immigration across local and 

regional outlets on 4 December and a pilot that was underway in Yorkshire 

to test improved ways for the local news indexes to link users to other 

news websites. He updated the members on matters relating to the BBC’s 

local web offer.  

 

   

4.3 The members discussed the launch of the first of the new local TV 

companies licensed under a government initiative which went on-air in 

Grimsby on 26 November; and the Audience Council noted that a further 

18 channels were expected to launch around the UK from March 2014. 

 

   

4.4 Members noted the new Women in Radio initiative which began in 

December with the first of a number of events to broaden the range of 

voices, life experiences and backgrounds of presenters on BBC Local 

Radio.   

 

   

   

5 THE TRUST’S REVIEW OF BBC NEWS: SIGN-OFF AUDIENCE 

COUNCIL ENGLAND SUBMISSION 

ACE(13) 31 

   

5.1 The Chief Adviser, England introduced the draft submission to the Trust’s 

review of BBC News.  

 

   

5.2 The members discussed the draft submission and offered some additional 

suggestions for inclusion in the final report.    

 

   

5.3 It was agreed that the formal submission would be finalised for sign-off on 

behalf of the Audience Council by the members from the North East and 

Cumbria and Yorkshire and Lincolnshire.   

 

   

   

6 DIRECTOR, BBC RADIO: PRESENTATION Oral 

   

6.1 The Director, Radio reported on the long-term performance trends for 

BBC Radio and how the audience is using radio including young people’s 

listening patterns, average hours of radio consumption, changing consumer 

behaviours and habits, and cost pressures.  

 

   

6.2 Members discussed the challenges facing BBC Radio in light of the changing 

ways of listening, including on computer, mobile and tablet. They were 

updated on the implications for BBC Radio of the BBC’s Where Next? 

Strategy.  These future plans included the development of new brands such 

as Open Minds, the launch of the BBC Playlister and the emerging 

opportunities for radio and music online.  
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6.3 Members were also updated on the different listening patterns across 

England including regional performance and share for all BBC Radio. They 

discussed age demographics, how BBC radio promotes the breadth of 

available content to the wider audience, the range and diversity of voices 

broadcast and the regional performance and reach for Radio 4, including 

why there were fewer listeners to Radio 4 in the north of England than in 

the south.   

 

   

   

7 THE TRUST’S MEETING WITH ITS AUDIENCE COUNCILS: 

DISCUSSION 

ACE(13) 32 

   

7.1 The members noted the agenda for the Trust’s meeting with its Audience 

Councils on 22 January 2014.   

 

   

7.2 The members discussed the main themes for the Audience Council England 

submission and presentation to the Trust which they agreed would focus 

on the changing relationship between the BBC and the audience, the impact 

of new technology and local, regional and national perspectives in England.  

 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 


