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“ When the government’s comprehensive spending 
review precipitated the negotiations for the BBC’s 
licence fee settlement, the English Audience Councils’ 
work in this and earlier years on what people want 
from public service broadcasting provided me with 
audience views from across England.”
Alison Hastings,  
National Trustee and Chair, Audience Council England

Cover image 
Getting the best out of the BBC for licence fee payers across England and the rest of the UK. Cover picture shows Pudsey 
delighting a studio audience during November’s BBC Children in Need Appeal – just one example of how the BBC engages 
directly with licence fee payers and audiences. 
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Foreword by the National Trustee

The BBC Audience Councils advise the BBC  
Trust on how well the BBC is delivering its  
public purposes and serving licence fee payers 
across the United Kingdom. The four Councils  
– serving Northern Ireland, England, Scotland  
and Wales – are supported by the Trust to 
provide an independent assessment of audience 
expectations and issues. 

The volunteers who make up the Audience Councils in England have this year played 
their part in helping to shape the future of the BBC and its funding. As Chair of Audience 
Council England, I have been able to draw on audience views on the BBC Executive’s 
strategy proposals in Putting Quality First; these were elicited through three separate bursts 
of activity, from the beginning of the discussions last March through to the final submission 
by the Council in August. And in October, when the government’s comprehensive 
spending review precipitated the negotiations for the BBC’s licence fee settlement, the 
English Audience Councils’ work in this and earlier years on what people want from public 
service broadcasting provided me with audience views from across England when time 
pressures prevented a dedicated public consultation on the subject. 
For advice on these and other key elements of the Trust’s work, I would like to thank the 
members of the Audience Councils. Through their own deliberations and at their meetings 
with many different public groups, Audience Council England and the regional councils 
have together arrived at the independent assessment of BBC performance in England 
presented in this review. They note some very real achievements for audiences and other 
areas where more progress would be welcomed, and I am sure you will find their review 
of interest. 

Alison Hastings 
National Trustee and Chair, Audience Council England
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Review of Audience Council activity 

It is in these face-to-face conversations, 
often lively and opinionated, sometimes 
challenging, that we find out what matters 
most to people about the BBC.

Summary
The main themes to emerge from  
the work of Audience Council England 
(ACE) and its 12 supporting regional 
councils this year have been:
•	The value audiences place on local and 

regional services which reflect, celebrate  
and support their communities

•	The widespread approval and appreciation  
of the BBC shared across all age groups

•	Support for the ‘doing fewer things, and 
doing them better’ message of the BBC’s 
strategy proposals Putting Quality First

•	An understanding of how audiences’ high 
awareness of the BBC’s main services is 
matched by a low awareness of the full  
range of the 28 services on offer. 

In fulfilling our responsibility to provide 
advice to the BBC Trust on audience views 
from across England, we have met formally 
seven times as Audience Council England, 
in Birmingham, Salford, Exeter and London. 
We have hosted the biennial ACE Seminar 
on ‘localness’ last July at Exeter University, 
and chaired a total of 48 regional audience 
council meetings based on the BBC’s 12 
regional broadcasting centres in England 
(with some by conference call, when last 
winter’s weeks of snow affected  
our members’ travel plans). 

1.  Students at University College 
Birmingham give their views on the 
BBC to the Chairman and Trustees 
at an event organised by the Trust 
team in England. 

2.  London RAC member Anthony 
Hazeldine, (left), explains a point to a 
young guest at the council’s audience 
engagement event on BBC Online 
last November.
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We have hosted some 31 audience 
engagement events, including one on the 
Isle of Man and three in the Channel Islands, 
and we have encouraged our regional 
council members to tap into their own 
extensive local networks to gauge the 
widest possible range of audience views 
on aspects of BBC performance and its 
future direction. It is in these face-to-face 
conversations, often lively and opinionated, 
sometimes challenging, that we find out 
what matters most to people about the 
BBC and particularly those who may 
otherwise have little, if any, contact  
with the BBC.
We have also benefited during the year 
from briefings and information on audience 
behaviour and attitudes, and discussions 
with BBC executives on policy and 
programming matters; all this has helped 
us arrive at our assessment of how well 
the BBC is delivering against the six Public 
Purposes for audiences in England (see  
pages 10-15).

For the BBC strategy review Putting Quality 
First, we were pleased to be able to provide 
early audience reactions to the proposals 
which helped in shaping the focus of the 
Trust’s public consultation and wider 
audience research on the proposals.
We also considered the BBC Radios 3, 4 
and 7 service review, providing feedback 
from our 180 regional council members 
and their local community networks. 
Following the concerns we noted last year 
around distinctiveness, it was good to note 
improvements in particular areas of the 
BBC’s offering. These included arts coverage 
on radio and television, BBC Online with 
its coverage of last May’s General Election, 
and the Democracy Live website. We also 
noted an improved reflection of regions, 
communities and interest groups resulting 
from the recent Trust-approved investment 
in BBC English Regions. 
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Our biennial ACE Seminar confirmed how highly 
people value services which portray, reflect, and 
most of all connect on a local level.

Review of Audience Council activity continued

This covered the appointment of BBC Local 
Radio political reporters, extra regional 
television weekend bulletins and more 
landmark regional television programming.
Our biennial ACE Seminar explored what 
the term ‘localness’ means to audiences in 
England and confirmed how highly people 
value services which portray, reflect, and 
most of all connect on a local level. Physical 
location was found to be just one aspect 
of ‘localness’, with the sharing of emotional 
connections and identities as important as 
a sense of place. People also preferred the 
term ‘community’ to ‘local’, as the former 
encompasses so much more.

At the same seminar we concluded that 
there were some assumptions by the  
BBC on the similarities between the  
12 broadcasting regions in England. Very 
real differences exist from one region to  
the next, and indeed within regions; take 
North East & Cumbria and London for 
example. The impact of the completion  
of digital switchover in 2012 combined  
with significant changes to communities  
in England in recent years would also need  
to be taken into account if the BBC were  
to continue to offer services of relevance  
to audiences, who have a real desire to  
see their lives reflected accurately and  
to connect on an emotional level. 

1.  BBC Sheffield was the venue for 
Yorkshire RAC’s event on BBC Online, 
where guests were invited to sample 
some of the BBC websites including 
the First Click computer literacy site. 

2 .  Lubna Hussain (centre) was one of 
the London RAC members talking 
to students at Newham Sixth Form 
College in Plaistow about BBC Online. 
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Other queries flagged up to us by audiences 
during the year include the BBC’s role in 
exploring further the big moral and ethical 
matters of the day. This applies both within 
a faith context, as illustrated by the approval 
and consumption of the Papal visit coverage, 
and more broadly to include environment 
and climate change, medicine, science and 
technology. Audiences wanted to know too 
about the whole process of commissioning 
and scheduling, and the part diversity and 
portrayal play in that, as well as the BBC’s 
strategy for local services and minority 
communities in England. The question of 
how much BBC North would impact on 
the three network production centres in 
England outside London was also raised.

We will be continuing to consider and 
discuss these matters as we work towards 
providing the Trust with audience views 
in the coming year on the BBC’s future 
strategy with its stated aim of ‘delivering  
a more focused BBC with more distinctive 
programmes, better value for money and 
clearer boundaries’. 
To see our full submissions to the Trust as 
well as the report from the ACE Seminar, 
please go to www.bbc.co.uk.ace.

3.  The biennial ACE Seminar in Exeter 
explored what ‘localness’ means 
to audiences through a series of 
workshops and presentations.

4.  North West RAC hosted the  
first audience engagement event to 
take place on the Isle of Man under 
the Trust.

4
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1.  Left to Right: Helen Hall, Stephen 
Langley, and Kevin Dicker were 
among the council members who 
attended the ACE Seminar at Exeter 
University in July 2010.

2.  Young guests at Yorkshire RAC’s 
audience engagement event at  
BBC Sheffield discuss one of the 
BBC websites. 

Review of Audience Council activity continued

Audience engagement
The subjects for our two rounds of 
audience engagement were inspired for the 
most part by the Trust’s own workplan for 
the year and included the BBC’s strategy 
review Putting Quality First, which set out 
the BBC’s plans for the remainder of the 
current Charter period up to the end of 
2016. Matters raised by audiences were also 
addressed, ranging from portrayal of local 
communities to general election coverage, 
children’s programming, and generally what 
viewers and listeners want from the BBC.
In June, the 12 regional councils hosted 
events for a total of 196 guests drawn from 
a cross-section of the audience. Audience 
interaction and discussion was divided 
equally between:
•	Consideration of the BBC’s General  

Election coverage
•	‘What do you want from the BBC?’,  

as a follow-up to the strategy review 
consultation

•	‘Localness’ and what that means  
to audience, in preparation for the 
ACE biennial seminar in July.

In the North West region, and for the first 
time under the Trust, an outreach event 
was organised on the Isle of Man looking at 
the last two topics only, as did the Channel 
Islands events.
With the exception of the Thames election 
boat, the BBC’s election coverage was 
praised for its impartiality, contribution to 
the understanding of first-time voters and 
the conduct of the third prime ministerial 
debate. Many people said that, for the first 
time, the internet had been as important a 
source of information as television and radio 
during the election campaign. The BBC’s 
General Election website and its local news 
websites were praised for the breadth of 
information they contained and the speed 
at which they were able to update results 
on election night. 
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3.  The BBC Bus was used at the ACE 
Seminar in Exeter to tutor people in 
filming their own stories to upload 
on to the History of the World in  
100 Objects website. 

4.  Discussion at the North West RAC 
audience engagement included views 
on what people want from the BBC.

The BBC’s use of social networking  
sites such as Facebook and Twitter, and 
correspondents’ blogs, were described  
as enriching the BBC’s offering but some 
wondered why there had been no  
mobile app. 
As a follow-up to the strategy review 
consultation, the question ‘What do you 
want from the BBC?’ was posed at the 
same round of outreach. Many attending 
were initially surprised to be asked; the  
view was that the BBC was doing just fine  
as it was.
The predominant view was that the BBC 
should not be chasing ratings but offering 
content that was unique and distinctive, 
and avoiding the formulaic which was 
evident in much of daytime television and 
factual entertainment including property, 
cookery and makeover programmes. The 
majority said they wanted the BBC to take 
more risks. Programmes with ‘a degree 
of intellectual challenge’ were seen as the 
hallmark of the BBC.

When asked what ‘localness’ meant to 
them, those attending the outreach events 
said geographical location or ‘a sense of 
place’ was just one element in the mix, 
with community, shared and individual 
identities being as important. In every 
region except London, localness was seen 
as unquestionably a good thing, inspiring 
feelings of belonging and social cohesion. 
Only in the capital did anyone speak of 
localness in pejorative terms such as ‘folksy’, 
‘humdrum’ and ‘parochial’.
Local Radio fulfilled an important function  
in supporting localness but there was a 
shared view that the production teams 
needed to get out into communities more. 
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Review of Audience Council activity continued

1 2

Regional TV services often managed 
to make a bigger impact on audiences 
by virtue of their visual representation 
of localities, but there was a common 
view that many of the TV regions were 
simply too large to achieve a real sense 
of localness or to reflect many people’s 
neighbourhoods. People felt that smaller 
communities tended to be overlooked 
by radio and television, or featured in the 
output only when a major crime had taken 
place there.
Our second round of formal outreach took 
place in November and was on the subject 
of BBC Online, within the context of the 
25% cuts proposed in the BBC strategy 
review Putting Quality First. We heard from 
a total of 221 guests representing three 
audience groups spread equally across the 
12 regions: young people, parents of young 
children, and people aged 55 and over. We 
noted only a few differences between them 
on this subject.

In general, levels of awareness were highest 
for BBC News and lowest for Democracy 
Live. The expectations of the BBC were that 
it would be a ‘trusted guide’ to the internet, 
and most people wanted the BBC to keep 
pace with technological developments with 
participants equally divided on whether the 
BBC should be an innovator or follower of 
new technology.
All were agreed that the First Click media 
literacy campaign had not been publicised 
enough but it was described as a worthwhile 
campaign, contributing to the Education & 
Learning and Emerging Communications public 
purposes. Young people saw the campaign 
as aimed at their parents’ or grandparents’ 
generation while over-55s and young 
parents’ groups both saw the BBC as 
contributing to the use of the internet  
as a valuable social tool, combating isolation 
and helping people keep in touch.

1.  National Trustee for England Alison 
Hastings (right) met young people  
at the Trust’s event in Birmingham  
in November 2010. 

2.  Robert Gibbon (standing) of 
Yorkshire RAC takes a guest through 
one of the BBC websites at the 
council’s event in Sheffield.
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People felt that smaller communities tended  
to be overlooked by radio and television,  
or featured in the output only when a major  
crime had taken place there.

The BBC News, BBC Local and Democracy 
Live websites all met with high approval 
across all age groups, and there was wide 
praise for Democracy Live’s search facility. 
While awareness of the BBC Local sites 
was low, people had high approval for them 
once they had been introduced to the sites 
although the younger age group saw BBC 
Local as serving older people. 
Few people were aware of the range  
of BBC interactive sites, and again there  
was high approval once they were 
introduced to the sites, and appreciation  
for the mix of creativity and innovation.

In conclusion, all participants noted the need 
for more cross-promotion of the BBC’s 
online content, to attract new users and  
to add value to television and radio services.
The full reports of both rounds of audience 
engagement can be accessed at the 
Audience Council England website  
www.bbc.co.uk.ace.

3

 3.  National Trustee for Wales Elan 
Closs Stephens (left) hears what 
young people like and dislike about 
the BBC from students at University 
College Birmingham. 

http://www.bbc.co.uk.ace
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Review of BBC Performance against 
the Public Purposes

Our audience discussions during the year 
confirmed the impact of the BBC’s general 
election coverage in meeting the first public 
purpose, of sustaining citizenship and 
civil society. Positive examples included 
the BBC website, content which engaged 
with young people and the relating of 
national policies to the local and regional 
through BBC English Regions’ services. Of 
special note here was the new investment 
for political reporters on the Local Radio 
stations, ten of whom had been recruited 
by May 2010. 
Similarly, the public spending review 
programming in BBC English Regions 
helped people understand and take part in 
the debate, and we noted many references 
to the contributions made by the Today 
programme, The Politics Show with its 
regional opts and The Andrew Marr Show. 

There was also an enthusiastic response  
to the Democracy Live site and the  
autumn launch of the First Click media 
literacy campaign.
There are a number of areas where 
we believe the BBC could do more, 
including connecting with the young, with 
minority communities and with the UK’s 
ageing population. In England, 34% of the 
population are aged 50 and over, including 
‘the invisible’ who live in residential care 
homes. The public policies which affect 
them in the different nations of the UK 
could be further explored.
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1.  Discussions in full flow at the Trust’s 
event with young people at University 
College Birmingham last November.

2.  Audience engagement on the  
Isle of Man.

3.  Myles Gould (right), a Yorkshire RAC 
member who engaged with students  
to hear their views on BBC Online. 

We believe the BBC could do more, including 
connecting with the young, with minority 
communities and with the UK’s ageing population. 

Young people also spoke to us of the lack of 
positive role models, with few if any from 
the African Caribbean, Roma and other 
minority communities. More programming 
dealing with moral and ethical matters was 
called for too, within a faith context as well 
as across science, medicine and technology. 
BBC One’s science programme Bang goes 
the Theory was a welcome introduction but 
there was a real audience hunger for more 
science, including popular science as once 
covered by Tomorrow’s World. 

Questions were raised around the BBC’s 
role under this purpose in relation to 
coverage of the Big Society, and about 
how the BBC might respond through 
its programming to a decision to omit 
the subject of citizenship under the 
government’s review of the national 
curriculum in England. We will consider 
both points in the coming year. 
Finally, we return to a recurrent concern 
that the contribution which ‘entertainment’ 
makes to fulfilling the citizenship purpose 
is overlooked. Popular entertainment, 
comedy, drama, soaps, science, ethics and 
faith coverage all contribute, and not only 
the news and current affairs coverage 
referred to in the purpose remit. 
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1.  Trustee Dame Patricia Hodgson (left) 
hosted a table at the Trust’s audience 
engagement event with young people 
in Birmingham city centre.

2.  The story recorded by council 
member Becky Rowe at the ACE 
Seminar ended up being featured on 
BBC Radio 4’s Tracing Your Roots series.

1 2

Review of BBC Performance against the Public Purposes continued

The popularity of BBC English Regions’ 
commissions for network TV, featuring diverse 
people, places, communities and stories.

On the promoting education and 
learning purpose, our consideration of 
children’s services in this and previous years 
has shown the hugely positive impact they 
have, and their wide appreciation by those 
in parental roles and education as well as 
children themselves. The History of the World 
in 100 Objects programming across radio, 
television and online had a big impact too. 
Our contribution to the Trust’s review 
of BBC Radios 3, 4 and 7 showed how 
strongly the first two services support this 
purpose but we noted a surprisingly low 
awareness of these among the people we 
spoke to, and indeed of the whole range  
of BBC services. 

We question whether the BBC’s marketing 
and promotional activity could achieve 
more here, although we also noted tensions 
from audiences, between wanting to know 
more about services and expressing a dislike 
for repetitive and intrusive trails. 
In last year’s annual purpose remit survey by 
the Trust, the biggest purpose gap was once 
again under the heading of ‘distinctiveness’. 
While this undoubtedly impacts on the 
delivery of the creativity and cultural 
excellence purpose, our discussions with 
audiences showed some big improvements 
in recent years particularly around arts 
coverage, with much BBC Four and BBC 
Two content including The Culture Show and 
Extraordinary School for Boys, and network 
radio content cited as examples.
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3.  Yorkshire RAC hosted an evening 
at BBC Sheffield to hear views on 
BBC Online.

3

Those same audience discussions also 
indicated that for many, the purposes 
around citizenship and reflecting the nations, 
regions and communities of the UK were 
of greater importance than ‘distinctiveness’. 
Illustrating this, we noted the popularity 
of BBC English Regions’ commissions for 
network TV, featuring diverse people, 
places, communities and stories. There 
were related questions about the BBC’s 
commissioning and scheduling processes, 
and how (without wanting to get into 
a box-ticking mentality) these include 
considerations of diversity and portrayal, 
and the delivery of the public purposes.
The new investment through the Nations 
& Regions impact fund has contributed 
to the representing the Nations, 
Regions and Communities purpose, 
resulting in some 44 high quality regional 
television programmes containing a 
mix of journalism and culture such as 
Dambusters Declassified, Larkin’s Hull and 
Symphony for Yorkshire. These and many 
other regional programmes have proved 
popular with audiences and regularly win 
high AIs (approval ratings) when shown 

on network television. We welcome 
the increase in the number of network 
commissions and broadcast slots for English 
Regions programming but have questions 
still around the amount and quality of 
portrayal and reflection of England’s diverse 
communities across all BBC services. One 
all too rare example is the hit network 
series Helicopter Heroes which originated 
from BBC Yorkshire and which we have 
mentioned in previous years’ reviews.
We were pleased to see the 
recommissioning of the Football League 
programme Late Kick Off, and welcomed 
the fixed, if still rather late, scheduling after 
last year’s changing transmission times; its 
return is a mark of the programme’s success 
with audiences and our persistence in 
highlighting its popularity and distinctiveness.
Under this purpose we must also give credit 
for the unique role of BBC Local Radio 
through connecting with local communities, 
serving an older demographic, and ‘being  
a friend’ – a comment often expressed at 
our meetings with the wider audience.
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Review of BBC Performance against the Public Purposes continued

Among the concerns we take forward for 
the coming year are the BBC’s strategy 
for regional and local services within the 
context of Delivering Quality First, and the 
vulnerability at a time of spending cuts of 
the multiple services offered by the  
12 English Regions. There is also the impact 
of BBC North on the network production 
centres in Bristol and Birmingham, with 
all the ramifications for developing new 
talent, supporting local economies and the 
wider broadcasting industry, and achieving 
a diversity of portrayal. We will therefore 
continue to monitor the potential impact 
on audiences of staffing reductions in both 
Bristol and Birmingham. 
Last year’s Purpose Remit Survey 
by the BBC Trust showed that the 
performance gaps for minority groups 
were more extreme in England than in 
the other UK nations; it is our view that 
the BBC’s strategy for serving minority 
communities, including new migrant 
communities is still unclear, and we drew 
attention to this point in our response to 
the Trust on the BBC strategy review. 

Related to this are questions about the 
BBC Asian Network and how budget 
cuts will affect its speech-based content.
Lastly on this purpose, we note the value 
audiences place on ‘localness’ and the 
multi-layered meaning to the term, with 
geography as just one element. 
Some of our queries about the future 
of the BBC World Service under the 
reflecting the UK to the world 
and the world to the UK purpose 
were answered as part of the licence 
fee settlement in October. On content, 
feedback from audiences and councils 
expressed a common desire for more 
European and world news in UK news 
bulletins, including coverage of Africa, China 
and the Middle East, and not so much from 
the US perspective. There were also calls 
for more comparisons of public and social 
policy with other nations.
On the final purpose, emerging 
communications, we note the 
significantly greater impact of new 
technology on local and regional services  
in England. 

1.  North West RAC member Danny 
Lee (centre) and Bindu Modi of East 
Midlands RAC were among the 
regional council members attending 
last summer’s ACE Seminar. 

2.  Rod Lipscombe of South East RAC 
was one of 15 members who filmed 
their own stories for the History of 
the World in 100 Objects project. 
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The BBC’s strategy for serving minority 
communities, including new migrant  
communities is still unclear.

For example, we have continuing concerns 
about local DAB in England where 14 
Local Radio stations are still unavailable on 
the digital platform. For television viewers, 
the launch of BBC One HD means the 
absence on this version of the channel of 
the 15 regional opts across England, and 
implications for both the 6.30pm regional 
TV programmes (acknowledged as the 
most watched TV news slot in the UK) 
and for the 8pm weekday bulletins which 
have succeeded in attracting a younger 
demographic to news. Once these 
audiences are lost, it will be very difficult  
to attract them back, and we hope to hear 
some positive news on this in the coming 
year from the BBC Executive. 

For analogue services there are ongoing 
reception problems in certain areas, for 
example the Isle of Thanet, Bacup in 
Lancashire and Guernsey.
We think it is also important to remind  
the BBC that a significant proportion 
of the English population do not have 
access to high speed broadband, and that 
internet take-up stood at just 73% in 2010. 
Finally, we have raised concerns with the 
Trust about the level of investment in the 
England property portfolio on the basis that 
technology and premises need to be fit for 
purpose if local and regional services are  
to be maintained.

3.  Gideon was one of the students who 
gave his views on the BBC to the 
Chairman and Trustees in Birmingham 
last November.

4.  Members of the North West RAC get 
ready for one of their regular meetings 
at Oxford Road, Manchester to discuss 
BBC programmes and services.
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Audience Council priorities  
for 2011/12

As the result of their work during the year, 
the four Audience Councils have identified 
seven matters common to audiences 
around the UK, with a further two 
emerging as specific to audiences in England. 
These audience priorities are shared with 
the BBC Trust to inform its workplan for 
the coming year or where appropriate, 
referred to the BBC Executive. 

Universality of access 
Councils were concerned about access 
to BBC services by some audiences who 
are unable to receive them, particularly 
on some digital platforms. There were 
particular concerns about the quality 
and extent of DAB coverage. In addition, 
Councils would like to see a coherent UK-
wide strategy on the roll-out of HD to the 
nations and regions, where HD services do 
not currently carry opt out programming. 
Audience Council England expressed concern 
about the incomplete local DAB network in 
England, with 14 Local Radio Stations still 
unavailable on the digital platform; and noted 
that the rollout of high speed broadband was 
key to improving access to services.

Stimulating citizenship and civil society 
The Councils believe the BBC should play 
a stronger role in facilitating public debate 
with informed coverage of issues across the 
UK, and an increasing depth and breadth in 
the BBC’s international reporting. 
In England, the Council would like to see 
greater analysis and contextualisation of news 
at network level, and a greater breadth of 
international reporting from around the world to 
counter a perception of bias towards US events 
and perspectives. 

Portrayal and network supply 
The Councils asked the Trust to continue to 
challenge the Executive to produce tangible 
enhancements to the full, authentic and 
accurate portrayal of different communities 
and identities across the UK. 
Audience Council England has a particular 
interest in the impact of BBC North on other 
English centres of network production, and 
what this will mean for the public in terms 
of diversity of portrayal, nurturing new talent 
and supporting the UK broadcasting industry 
through strong local creative economies.
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Strategy review and licence fee settlement 
The Councils want to ensure that value for 
money is pursued fairly for all audiences 
across all strands of work, particularly as 
difficult decisions are made as a result of  
the licence fee settlement. 
Audience Council England asks the Trust to 
ensure that value for money is pursued fairly 
for all audiences across all strands of work, and 
particularly through strategy review decisions.

Promoting education and learning 
The Councils wish to understand more 
about the BBC’s strategy for formal and 
informal learning, and how it will impact on 
diverse audiences such as older audiences, 
those not in employment, or learners 
in the devolved nations where different 
circumstances apply.
Audience Council England asks to be kept 
informed of the new strategy and of the 
implications on BBC content of the revision  
of the England schools curriculum.

Quality and distinctiveness 
The Councils welcome the commitment 
to quality and distinctiveness in the BBC 
strategy review and want to see the tangible 
benefits for audiences in BBC services 
at network, national and local levels. In 
particular, audiences wish to see consistent 
standards of quality being met in network 
and opt out programmes. 

Older audiences 
The Councils raised concerns about how 
well the needs of older audiences were 
being met, and how any gaps might  
be addressed. 

Other priorities identified by Audience 
Council England
Audience Council England has raised two 
specific concerns with the Trust, and has 
asked for assurances:
1.  That the BBC Local Radio strategy will 

meet the needs of local audiences. The 
Council is particularly concerned to 
ensure that the diverse needs of different 
communities are provided for 

2.  That there will be a commitment to 
investment in premises and technology  
in the English Regions, to ensure that they  
are fit for purpose. 
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Audience Council for England

Wendy Andrews Belinda Channer Phillippa Denton

Hannah Eyres Christine Fanthome Rob Fryatt

Jill Hogan Thelma Holland Steve Marshall

Ian Palmer Stuart Paterson Bruce Thomas (appointed January 2011) 
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Contacts

If you wish to find out more about 
the BBC’s year – including full financial 
statements and performance against other 
public commitments – then please visit 
www.bbc.co.uk/annualreport 
If you want to know more about how  
the BBC is run, then please visit  
www.bbc.co.uk/aboutthebbc 
BBC Information is our audience’s virtual 
front door to the BBC. If you have a 
question, comment, complaint or suggestion 
about BBC programmes and services, then 
please write to us here:
BBC Information 
PO Box 1922 
Darlington DL3 0UR
Telephone: 03700 100 222*  
(Lines are open 24 hours a day, seven days a 
week. Calls may be monitored or recorded  
for training purposes.)
Textphone: 03700 100 212*
Fax: 0141 307 5770
Website: www.bbc.co.uk/feedback 
*  0370 numbers are called ‘UK wide’ and cost no more than 

calls to 01 or 02 geographic numbers.

To find out more about the BBC where 
you live – including programmes, activities 
and events – visit us at  
www.bbc.co.uk/england
If you have a view which you think should 
inform the Audience Council‘s 
understanding of local audience needs, or 
you would like to find out more about the 
Council’s activities, please visit our website 
or contact BBC Audience Council.

BBC Audience Council England
BBC Birmingham 
The Mailbox 
Birmingham B1 1RF 
Trust’s main number: 03700 103 100* 
Email: audiencecouncil.england@bbc.co.uk
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