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Foreword by the  
national trustee
the bbc audience councils advise the bbc trust on how well 
the bbc is delivering its public purposes and serving licence 
Fee payers across the united kingdom. the Four councils – 
serving england, northern ireland, scotland and wales 
– are supported by the trust to provide an independent 
assessment oF audience expectations and issues.

reflecting the many different views of audiences in england is a big task for anyone to take on,  
but in the past year the volunteers who make up the members of audience council england have 
worked hard towards doing just that. 
the council and the 180 members of the regional supporting councils in england have increased 
the number of conversations they have with audiences about the bbc and its services. they’ve  
used their own local networks to sound out people’s opinions on the bbc, and they have also  
gone out to communities with whom the bbc has traditionally had little contact. 
the council has also taken a hard look at how it works in relation to the regional councils, and 
has led a restructuring to build on the real value each can bring to the trust. the wide diversity 
of audience views which emerge at the regional level is now complemented at the national by 
a bringing together of these views into a cohesive, but not necessarily uniform, england-wide 
perspective. For the bbc chairman and trustees, this means a greater depth of audience comment 
and insight on the bbc and its performance. and for me as national trustee for england, it means 
that i can draw confidently on the authenticity of licence fee payer views; for this, i’m indebted to  
all our council volunteers.

alison Hastings 
national trustee for england 

“ the council and the 180 members oF the 
regional supporting councils have increased 
the number oF conversations they have with 
audiences about the bbc and its services.” 
alison hastings,  
national trustee For england

Cover image
picture shows durdle door, dorset, one of the places covered in the three bbc two series of Coast. 
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audience council review  
oF perFormance

undoubtedly the biggest question for audience 
council england this year has been the future of 
the bbc and the licence fee. 
in its response to the trust on the government’s 
digital Britain report, the council drew on 
the views of audiences in expressing its view 
that the licence fee exists to fund the bbc. this 
principle supports the special relationship which 
exists between audiences and the corporation, 
with the bbc’s unique governance and 
accountability mechanisms seen as important 
elements within that relationship. 
additionally, the council emphasised the  
need to drive broadband speeds and take-up, 
not only for the broadcasting industry but also 
for the uk’s educational and economic well-
being; ultimately the matter was in the hands  
of the government.
in its assessment of how well the bbc is 
promoting the public purposes, the council  
has highlighted the importance of distinctiveness 
in bbc output and the need for improved 
reflection of the regions, communities and 
interest groups of england, under the broad 
heading of ‘portrayal’.

both subjects are already the focus of attention 
by the trust and executive, but the council has 
also identified gaps around the Supporting 
citizenship purpose (see page 13). linked  
to this is the future of english local radio.  
the service has been the subject of much 
council debate, with differing views on standards 
and quality of content but strong agreement  
on one point: the value and importance of  
local radio as part of the bbc’s public 
broadcasting portfolio. 
For these reasons, the council has included 
support for local radio and addressing the 
Supporting citizenship purpose gaps  
within the audience priorities identified  
to the trust for 2010/11. 
Following the publication in march 2010 of the 
bbc’s strategy review for re-shaping the bbc, 
the council looks forward to contributing to 
the public consultation, bearing in mind the 
importance to audiences of local services, 
journalism, children’s programming, sport and 
music, all of which have come to the fore at 
audience engagement events in the past year. 

the council would also like to see a debate on 
what the bbc’s wider role should be in shaping 
audiences’ views and attitudes within a complex, 
diverse and increasingly global society in the  
21st century. 
turning to its own work, while the council is  
in no doubt of the added richness of feedback 
achieved through the changes introduced  
during the year at the regional and national  
level, there is some unease about the perceived 
effectiveness of the audience councils’ work  
and the value placed on it when compared  
with views gathered elsewhere by bbc public 
consultations and initiatives.

The audienCe PrioriTies for 
2009/10
last year audience council england, working 
with the audience councils for northern 
ireland, scotland and wales, identified six 
audience priorities to share with the bbc  
trust. these were subsequently reflected  
in the trust’s workplan for 2009/10.

digital and other access issues*
•  This suggested that the BBC Trust ask the 

executive to develop plans to work towards 
greater access for all bbc content on digital 
platforms. in particular audience councils 
attach importance to dab radio across  
the uk. 

Fourteen of the 38 local radio stations in 
england are still not available on dab. the 
council re-states its concern around lack of 
access to services for which people are paying.

network commissioning outside London* 
•  The priority asked that the Trust monitor the 

delivery of the proposals announced by bbc 
management arising from the tv network 
supply review, and that in monitoring the 

roll out of the plans, it ensures that the bbc 
maintains and develops sustainable production 
centres across the uk.
the council welcomes the creation of bbc 
north but its early concerns around the future 
of the other english network production centres 
have returned, strengthened by worries about 
the forthcoming recommendations of the 
strategy review.

Portrayal*
•  The priority asked that the Trust investigate 

ways in which the bbc might better portray 
the full diversity of the uk’s nations and 
communities in the regions of england,  
across its network services, significantly 
enhancing the cultural representation of  
the english regions, scotland, wales and 
northern ireland. 

the council was pleased to host last october’s 
conference and looks forward to the findings of 
the joint trust/executive working party which 
was subsequently established.

impartiality review of the coverage  
of devolved matters 
•  As part of the priority for the Trust to 

monitor the implementation of the bbc 
management’s actions regarding the 
impartiality review of network news and 
current affairs coverage of devolved matters, 
the council highlighted the desire of english 
audiences to see more matters relating to 
england outside london and the westminster 
village; greater coverage of england’s diverse 
communities; and a holding to account of 
regional development agencies and other 
large budget-holding public bodies. 

the council has noted a significant 
improvement in coverage; there was  
a continuing need for monitoring. 

1.  christine Fanthome at an audience 
council england meeting.

2.  younger audience members 
were invited to give their views 
at a meeting on pre-watershed 
programming in birmingham  
last spring.
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audience Councils’ operation  
and communications 
•   The Audience Councils asked for a stronger 

relationship with the trust through the 
implementation of the outcomes of the 
Maximising audience Council 
Effectiveness project, and sought to 
achieve more visible participation of the 
audience councils in the trust’s work to 
ensure the widest audience participation in 
the processes leading to its decisions. this 
should include a review of a communication 
strategy for the trust and audience councils. 

there has been more joint council working 
and an increase in promotion of both the trust 
and the councils, but more needs to be done. 
the council continues to question how much 
value is placed on the audience councils’ work 
in comparison with views gathered from wider 
bbc public consultations and initiatives. 

national, regional and local  
news services* 
•  The priority asked for the Trust to keep in 

mind that audience councils continue to 
attach importance to ensuring the bbc 
delivers high quality services to its audiences  
at a national, regional and local level, including 
ensuring sufficient investment in the 
infrastructure of local and regional radio 
services and seeking ways to improve the 
range and depth of regional and local  
news coverage. 

the council continues to be concerned about 
the level of investment in english local radio 
and its performance. while welcoming the 
introduction of new local and regional services, 
the council is disappointed by some of the 
scheduling and its impact on audiences. 

engLand onLy PrioriTies 
•  Monitor representation of and services  

to audiences in england within the bbc  
following the executive’s nation and regions  
leadership restructuring. 

•  Diversity of portrayal of England’s communities 
and cultures on local and regional services 
including bbc local radio, as distinct from 
network services, to fill the ‘local communities’ 
purpose gap. 

•  Ask the Executive to consider provision of 
a dedicated Politics Show and Inside Out for 
yorkshire and lincolnshire region.* 

•  Monitor services to audiences in England 
to ensure postponement of property and 
technology projects do not adversely impact 
services, particularly local radio.* 

•  Reappraise BBC on policy end-credits and  
cross-promotion, taking account of  
audience reaction.* 

the council is continuing to monitor these 
priorities from 2008/09 and will raise concerns 
with the trust as appropriate, for response or 
passing on to the executive.

*  these priorities have been taken forward for action  
in the new priorities for 2010/11. 

 members of the london regional 
audience council meet in the council 
chamber, broadcasting house, under 
the watchful eye of lord reith.

1. tasneem saiki.

2. ivor John.

3.  christine Fanthome (centre), with 
members of her council.

audience council review oF perFormance continued
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audienCe engagemenT
two rounds of outreach, comprising 26 
separate events with some 670 participants, 
were conducted during the year with bbc 
heartland and minority groups across the 
generations. the experiences have contributed 
to council debates and been widely enjoyed 
by participating members; some have also 
been described as ‘humbling’ in uncovering 
unexpected views from seldom heard-from 
audiences, as with the romany community.

Taste and standards in network news 
and entertainment
the outreach discussions illustrated that there 
were few easy answers to the continuing 
debate over taste and standards.
age was often a factor in influencing viewer 
perceptions of what was acceptable pre-
watershed but there was a surprising level  
of agreement across the age groups, with  
some unexpectedly liberal views among  
older participants and conversely, some more 
conservative opinions from younger people. 

For many, the key lay in managing viewer 
expectations; advance warning of content that 
might cause offence was appreciated, allowing 
people to exercise choice about their viewing. 
the age of the viewer and level of supervision 
were important factors here, and it was  
clearly seen as the responsibility of parents and 
adults to explain difficult issues and put them  
into context. 
parental responsibility was less clear-cut with 
bbc iplayer. most felt that parents should 
be responsible for the content their children 
accessed online but the difficulty was that many 
adults were unaware of the potential dangers of 
the internet, or indeed what sites their children 
were visiting. it was suggested that the parental 
lock should be on as standard, with users having 
to actively opt out for post-watershed content.
in conclusion, expectations of the bbc were 
higher than for other broadcasters. the bbc 
holds an important position in the social and 
cultural life of the uk, and older viewers in 
particular felt it should not be seen to condone 
homophobia, bullying, belittling people or 
gratuitous violence.

1.  anthony curran of the north west 
regional audience council facilitated 
discussions with local audience 
members at bbc radio merseyside.

2.  the london regional audience 
council hosted a meeting in southall 
to discuss tv services.

1

Tv services review 
as part of the bbc trust’s consultation on 
television services – bbc one, bbc two,  
bbc Four and bbc red button – the regional 
councils hosted outreach events in september 
2009, and also reviewed daytime television.
audiences at the ‘heartland’ events and at 
those specifically for minority ethnic groups 
had high expectations of the bbc as a public 
service broadcaster. they expected originality, 
distinctiveness, educational and intelligent 
programming and they also expected to  
be entertained and informed. 
overall they believed that there was something 
to meet these expectations across all four 
services, with some significant exceptions which 
could be grouped together under the general 
heading of ‘lack of ambition’. 
this covered types of programming, breadth  
of content and differing perspectives on life in 
the uk, europe and further afield. members  
of minority communities expressed this view 
particularly strongly, as they looked to the bbc 
to give a fair and accurate reflection of britain 

while supporting civil society and presenting 
good role models for their young people. 

serviCe reviews and TrusT 
ConsuLTaTions
during the year audience council england 
participated in seven trust reviews and 
consultations including the reviews already 
described, of taste and standards and tv 
services. at the request of the council, the 
regional councils contributed to four of these, 
bringing wider audience views to bear on the 
national council’s deliberations. 

BBC radio 2 and BBC 6 music
members considered that the service licences 
for the two services were being largely met.  
bbc radio 2 was enjoyed and valued by a 
broad cross-section of listeners across the  
age spectrum, with strong presenters and 
specialists, and an offering that was distinctive 
from local radio. there was some question as 
to whether the service licence requirement to 
challenge listeners to experience the unfamiliar 
was happening; in fact most of the music was  
very familiar. 

review oF audience  
council activity

2
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most of the public purposes were being met, 
primarily Supporting citizenship through 
news and travel, Jeremy vine’s programme,  
and social action campaigns; Creativity and 
cultural excellence with its support for new  
and live music; and Reflecting the nations  
and regions with a well-established range of 
contributions from across the uk. it was felt  
to be low on Emerging communications 
as the website was not pivotal to enjoyment  
of the station. 
in comparison with bbc radio 2, the strength 
of bbc 6 music was in its appeal to a more 
narrow ‘niche’ audience described as ‘real  
music lovers’ who valued the service highly.  
the service licence was being met and it 
delivered a number of public purposes including 
Creativity and cultural excellence and 
Education and learning through new music 
and the fostering of new talent, Reflecting 
the nations, regions and communities 
with the range of artists featured, and 
Emerging communications through  
its website. 

department for Culture, media and sport 
(dCms) Listed events review
the council fully supports the existence of  
the dcms’s list of sporting events. it endorses 
the principle of making as much use as possible 
of the bbc and commercial broadcasters’ free-
to-air channels for the benefit of audiences who 
may not be able to access digital services, or 
may not be in a position to pay for  
subscription services. 
the council suggests that the essential criterion 
test could be expanded to include events of 
significance to all four home nations in the uk  
as well as events which have appeal for smaller 
and less well-served audiences, for example 
those interested in minority sports, and also  
to minority audiences including the disabled. 
members also support the suggestion for an 
additional characteristic under the essential 
criterion test, aimed at encouraging wider  
social cohesion through a sense of local 
community harmony.

digital Britain report 
in responding to the digital Britain proposals 
on licence fee top-slicing which are included 
within the plans for a contestable fund and 
broadband roll-out, the council wished to 
re-state its support for some key principles 
relating to the bbc’s funding.
First, the council believes the television licence 
fee is a unique form of levy dedicated wholly to 
funding the uk’s main public service broadcaster, 
the bbc. by its very nature, the licence fee 
creates a unique relationship between the 
public and the bbc; as the slogan says, ‘it’s  
your bbc’. 
it is in these terms that many people see  
the bbc. comments from young people 
attending a bbc radio 1 roadshow included 
the commonly expressed belief that the bbc 
should be a continuing part of british life:  
“it’s our heritage’, ‘it takes risks’, ‘it has  
intelligent programming”. 
second, the licence fee is regarded by audiences 
as crucial in helping to safeguard the bbc’s 
independence from political interference. 
third, audience council england is opposed  
to the notion that any part of the licence fee be 
used to fund commercial services as a substitute 
for reduced advertising revenues. if licence fee 
income were to be used for purposes other 
than those for which it was created and is 
collected, there would be nothing to prevent 
future incursions, possibly at increased levels and 
for purposes unconnected with broadcasting. 

Fourth and finally, the council believes that 
spending of public money must be accompanied 
by genuine accountability and transparency. the 
bbc is held to account by parliament and by 
audiences through an accountability process 
unparalleled in the broadcasting world. 
together with the three other national 
audience councils, audience council england 
has contributed to the continuing enhancement 
of the bbc’s accountability not only by advising 
the trust on how bbc services are impacting 
on audiences in england but also on how the 
bbc is perceived by audiences. 

on-demand services
the overwhelming success of the bbc iplayer 
since its launch two years ago confirms the 
public value of the service which audience 
council england highlighted in its original 
submission to the bbc trust in 2007. at that 
time the council stressed how important it was 
for licence fee payers that the bbc stays at the 
forefront of new technologies. 
two principal benefits were singled out for 
mention: the greater freedom of access to 
services already paid for by the licence fee payer, 
and flexibility in viewing options. 
council comments since that original submission 
have largely focused on two areas: the length 
of the catch-up time, with a clear view that 
the seven day catch-up is inadequate; and 
the impact on the watershed, with parents 
responsible for children’s viewing. 

1 2

review oF audience council activity continued

1.  bbc one was amongst the tv 
services discussed at the september 
outreach events across england.

2.  coventry schoolboys acted out  
what their ideal bbc might look  
like, for the west midlands  
regional audience council.
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internet Protocol Tv the BBC’s  
Project ‘Canvas’
the council is in agreement with the trust 
that the public value of being able to receive 
broadband content and on-demand services 
through internet-connected television is likely 
to outweigh any adverse market impact. in 
addition, ‘canvas’ might have the potential 
to benefit future developments in satellite 
broadband technology through the promotion 
of innovative it processes and systems. 
members noted that there was a strong 
public expectation that any new services or 
protocol developed by the bbc or with bbc 
participation should be simple and easy to use. it 
was also important to licence fee payers that the 
bbc stays at the forefront of new technologies 
and contributes to their development. 

in addition, the bbc has a role in supporting 
the wider broadcasting industry and helping to 
drive emerging communications as part of the 
uk’s overall economic growth through greater 
broadband access. 
the development of the ‘canvas’ proposals 
would clearly help meet all three responsibilities. 

the full ace submissions to the trust  
can be read on the website at  
www.bbc.co.uk/england/ace

during the year the council has regularly 
considered English local Radio, its 
performance and investment in fit-for-purpose 
technology and premises. 
despite declining numbers and variable quality, 
the council notes the seven million audience 
and strong local content of the best performing 
stations, recognised last year with the awarding 
of four gold sonys. the regional councils talk 
about content which is distinctive through its 
roots in local communities, which places the 
local in the context of the global, and which 
respects and scrutinises local matters. Just 
as important is the listener relationship with 
talented, often opinionated presenters who 
know and love their patch and are not afraid  
to tackle big issues in a compelling way. 
the level of investment in technology and 
premises is also of concern, and while the 
council applauds the ingenuity of the english 
regions technology team in keeping 20 year 
old analogue-based services on air, this cannot 
be a substitute for an up-to-date operation 
to be expected of the bbc. the stop-start 
refurbishment of bbc radio york in particular 

has tested the council’s patience. local radio 
is too important a part of the bbc’s distinctive 
public service portfolio to fall further down  
the agenda.
audience feedback on the rolling programme 
of digital switchover is largely positive,  
with transmitter and tuning changes being  
well publicised by digitaluk and broadcasters. 
establishing a full daB network (digital audio 
broadcasting) is proving more difficult and the 
council notes that 14 local radio stations are 
still not on dab, despite some multiplexes 
having been awarded. while the council would 
like to see all bbc radio services available on 
dab, it is uncertain about how much public 
funding should be used to achieve a full network 
when it would require a very large investment 
for often small numbers. 
in its response to the trust on the digital 
Britain report, the council also questioned 
the practicability of setting a deadline of 2015 
for analogue radio switch-off, bearing in mind 
the many consumer-related issues that would 
have to be resolved first. 

2

bbc perFormance in  
english regions against  
the public purposes

1.  rob Fryatt and members of the 
south regional audience council 
hosted a meeting for the polish 
community in southampton.

2.  robin Jones (standing) was amongst 
members of the west midlands 
regional audience council who 
listened to what older audiences  
had to say about tv services. 

1

review oF audience council activity continued
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the BBC north development is seen as both 
an opportunity and a challenge for the bbc in 
making the move significant for all of the north 
of england, particularly on the eastern side of 
the country where there are few bbc 
production centres. 
the initial concerns around creating a ‘bipolar’ 
bbc have returned, strengthened by worries 
about the strategy review and the continuing 
existence of the network production centres 
in birmingham and bristol. the importance 
of network production and commissioning 
outside london and their contribution to local 
economies and an improved reflection of the 
uk’s diversity have only increased during the 
recession, particularly in hard-hit regions. 
examples of strong regional programming 
worthy of network transmission are regularly 
noted, such as north east and cumbria’s My 
Strike, recalling the events of the 1983/84 miners’ 
strike and the east midlands Inside Out feature 
on the bnp. the council’s view is supported  
by the strong performance of much regional 
content when it gets network transmission. 

this appetite for ‘localness’ is a recurrent 
concern for the council which notes that the 
size of many of the bbc’s tv regions in england 
restricts what can be done to meet that need. 
on the same subject, the council has given a 
positive reception to the introduction of 
additional regional and local services, 
designed to help fill the local service gaps 
following the trust’s decision to turn down the 
local video proposal. however, the late and 
moveable transmission times of the Football 
league programme Late Kick Off have been  
a disappointment and the council is concerned 
at the effect on reach as the management 
attempts to build audiences. 
the scheduling of the Wimbledon lawn 
Tennis Championships on bbc one in 
place of the regional tv news programmes  
last summer confirmed members in their belief 
that audiences were not being best served, but 
the subsequent assurance from the executive 
that these highly valued news services would 
be safeguarded, unless there were exceptional 
circumstances, was appreciated. 

1.  the city rooms in leicester was 
the venue for a public meeting 
to consider pre-watershed 
programming.

2.  stuart paterson chairs the west 
regional audience council meeting.

1 2

bbc perFormance in english regions against  
the public purposes continued

the council continued to take an interest in  
the subject of entertainment, interpreting it 
in its widest sense as ‘enjoyment’. entertainment  
is hugely important to audiences and one of  
the reasons for people to switch on; there  
was nothing wrong with being populist but  
the expectation was that bbc programming 
would be distinctive, not derivative, and portray 
a wide range of communities to reflect the  
uk’s diversity. 
Portrayal continues to be an audience 
priority. in october 2009 the council played 
host to the Joint councils’ conference with 
the trust in salford and the trust’s subsequent 
decision to establish a trust/executive working 
party to consider the subject and actions 
further was welcomed. 
The Trust’s positioning work and new 
branding with the ‘getting the best out of 
the bbc for licence fee payers’ strapline being 
described by the council as a clear and strong 
initiative to communicate its values and raise the 
profile of the trust and with it, the audience 
councils. members were also encouraged 
by the response to the 2010 audience council 
recruitment campaign which attracted more 
than 2,500 applications with an increased 
diversity across the board.
in championing audiences views to the trust, 
the council again drew attention to the number 
of complaints received about varying sound 
levels and the playing of music over dialogue 
as well as the ‘squeezing’ of end-credits. these 
matters will continue to be monitored. 
the council also continued to monitor 
network news following the trust’s 
impartiality review in 2008/09, which had 
focused on the coverage of devolved matters. 
at the time, the council had noted the 
dominance of news from london and the 
westminster village. the past year has seen 

a significant improvement, which the council 
believes should not only be attributed to the 
impartiality review, but also to the restructuring 
of the bbc’s leadership, with bbc english 
regions moving into the bbc news division. 
that said, there was still a need for continued 
monitoring coupled with the development of a 
stronger, more confident voice for the regional 
councils that undertake this work. 
in its assessment of how well the bbc has 
promoted the public purposes, the council 
has highlighted a number of points under the 
Supporting citizenship purpose which 
suggest that the bbc can and should be doing 
more to promote citizenship and civil society. 
For example, minority communities have 
referred to the lack of role models for their 
young people, and a hunger for more 
programming dealing with the difficult moral 
and ethical matters of the day within both faith 
and humanist contexts; and in yorkshire and 
lincolnshire, the absence of dedicated political 
and current affairs programmes is seen as failing 
the region’s 1.2 million audience. 
the question for the council is how the bbc 
should involve itself in these and other big 
subjects such as the threat of terrorism, the 
world’s food and energy supplies, and the 
effects of climate change. 
other concerns around the purposes have 
focused on Creativity and the lack of ambition 
in particular of daytime tv, where there were 
too few good quality programmes and too 
many that were formulaic and repetitive.
the publication of the bbc’s Strategy 
Review in march came too late for a 
considered council response in this year’s 
annual report. more detailed consideration  
and discussion is planned for april and may 
2010, with a formal council submission to  
be made to the trust in late spring.
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ConTenT in The naTions  
and regions
as devolution continues to develop and some 
services from the commercial sector are in 
decline, much audience comment centres  
on national, regional and local services. the  
new investment in local and regional services 
from november 2009 is welcomed, and the 
council will monitor its impact on audiences  
in the coming year. many licence fee payers in 
england are concerned that local radio should 
remain vibrant, and the council asks that the 
trust ensure sufficient investment to secure  
the future of the local radio network. 

PorTrayaL
councils have welcomed the trustees’ 
engagement with last year’s priority ‘to 
investigate ways in which the bbc might better 
portray the full diversity of the uk’s nations and 
communities’ at the conference in salford in 
october 2009. the issue remains a key priority 
for audiences across the uk, and councils look 
forward to concrete progress being achieved  
in the year ahead. 

issues for ConTinued 
moniToring By audienCe 
CounCiLs
in 2010/11, councils plan to continue to  
monitor five existing processes from the 
perspective of their audiences: tv network 
supply, the radio network supply review, 
network news coverage of the devolved 
nations, the editorial standards/complaints 
process, and digital switchover.

oTher PrioriTies idenTified By 
BBC audienCe CounCiL engLand 
six other audience priorities were highlighted 
to the trust for further consideration. these 
included ensuring that the best regional content 
receives the network scheduling it merits, and 
that scheduling issues around wimbledon 
coverage do not damage reach to english 
regional tv news on bbc one; concern at the 
impact on bbc red button users resulting from 
hd expansion from 30 september 2009, with 
a lack of consultation or advance notice around 
loss of functionality on Freeview; the impact 
of the post-local video linear enhancement 
from the perspective of improving ‘localness’ 
of services, and the continued monitoring 
of audience views on the ‘squeezing’ of end-
credits. the council also wished to see the 
levels of network production from the bristol 
and birmingham centres maintained, with their 
continuing contribution to portrayal and the 
local economies in those areas.  

1.  older members of the audience 
gave their views on tv services 
at a meeting hosted by the west 
midlands regional audience council 
in birmingham.

2.  earlier in the year, the same 
council hosted a discussion on 
the watershed with a broad cross-
section of the audience.

1

key priorities For 2010/11

on 19 January 2010 audience council england 
together with the three other national councils 
presented their audience priorities to the bbc 
trust for consideration, discussion and taking 
forward where appropriate. this summary  
sets out the shared audience priorities from the 
four councils, the five priorities for continued 
monitoring, and the england-only priorities. 

universaLiTy of aCCess
many licence fee payers throughout the uk can 
only access some of the bbc offering, or access 
it imperfectly, because the core public services 
are not available on all platforms. in england, 
the rollout of english local radio on dab has 
stalled and is a major concern for the council. 
councils believe that the executive should be 
urged to bring forward solutions to individual 
problems where possible, as well as developing 
an overall strategic approach. as some of these 
issues have been unresolved for a number of 
years, councils believe that it is in the interests 
of audiences that timeframes be set for 
resolution where possible. 

deLivering The PuBLiC PurPoses 
councils advise that the top priority for 
audiences lies in addressing the gaps identified in 
the purpose remit surveys around the creativity, 
representation and citizenship purposes. 
audiences in england desire greater impact 
around citizenship with the aim of nurturing 
democracy, supporting minority communities, 
and bringing ethical and moral issues into the 
public forum. consideration should also be 
given to addressing gaps in local coverage in 
yorkshire and lincolnshire (specifically political 
and current affairs programming); to more 
network broadcasts for the best local output; 
and to ensuring that the scheduling of some 
sport on bbc one does not damage reach  
to regional tv news. 
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if you wish to find out more about the bbc’s 
year – including full financial statements and 
performance against other public commitments 
– then please visit  
www.bbc.co.uk/annualreport 
if you want to know more about how the bbc 
is run, then please visit www.bbc.co.uk/info 
bbc information is our audience’s virtual 
front door to the bbc. if you have a question, 
comment, complaint or suggestion about bbc 
programmes and services, then please write  
to us here:
BBC Information 
po box 1922 
glasgow g2 3wt
telephone: 03700 100 222* (lines are open  
24 hours a day, seven days a week. calls may be 
monitored or recorded for training purposes.) 
textphone: 03700 100 212* 
Fax: 0141 307 5770
website: www.bbc.co.uk/feedback 
last year the bbc had over 3.3 million contacts  
with the general public.
*  03700 numbers are called ‘uk wide’ and cost no more 

than calls to 01 or 02 geographic numbers.

if you have a view which you think should inform 
the audience council‘s understanding of local 
audience needs, or you would like to find out 
more about the council’s activities, please visit 
our website or contact bbc audience council.
BBC audience Council England
bbc birmingham 
the mailbox 
birmingham b1 1rF 
trust’s main number: 03700 103 100* 
email: audiencecouncil.england@bbc.co.uk

“ our members have  
been assiduous 
in Facilitating at 
outreach events  
and gathering in 
Feedback For the  
trust From their  
local networks.” 
phillippa denton

“ bbc north is viewed  
as both a challenge 
and an opportunity,  
in making the move 
signiFicant For all  
oF the north  
oF england.” 
steve marshall

“ our outreach events 
threw up some 
unexpected insights, 
especially around 
taste and standards.” 
stuart paterson

audienCe CounCiL engLand

belinda channer 

hannnah eyres 

christine Fanthome 

rob Fryatt 

steve marshall 

Jill hogan 

stuart paterson 

taryn rock 

elizabeth peacock 

thelma holland 

phillippa denton 

clarke willis 
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