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INTRODUCTION 

  
1.1 The Chairman welcomed Trust members and Audience Council representatives to the 

meeting, which was the annual opportunity for the Trust to meet formally with 
representatives from its four advisory bodies, the Audience Councils for England, 
Northern Ireland, Scotland and Wales. 

  
1.2 The Chairman introduced Nick Prettejohn who had taken up his appointment as a Trust 

member on 1 January and was attending his first Trust meeting. 
  
1.3 The Vice Chairman highlighted the role of the Audience Councils in advising the Trust 

on issues of importance to audiences across the UK. 
  
  
2 AUDIENCE PRIORITIES AND ISSUES 2014 – 15 
  
2.1 The Chairman invited each Audience Council to give a presentation on audience 

priorities and issues in their nation. 
  
2.2 The representative from Audience Council England outlined the changing demographics 

of England, as presented in the 2011 census.  She highlighted changes in ethnicity and 
country of origin, religious belief and first language spoken and differences across and 
within the English regions.  She noted the impact this would have on the future direction 
of the BBC, particularly the strategic priorities of serving all audiences and ensuring 
value for money. 

  
2.3 The representative from Audience Council Wales stressed the importance of “opt-out” 

programming on BBC Wales.  The council’s engagement work had shown how 
audiences regarded this programming as distinctive, of high quality and good value for 
money.  The value of partnerships was also noted, an example being the drama 
Hinterland, which was a co-commission between the Welsh language broadcaster S4C, 
BBC Wales and BBC Four. 

 
2.4 The representative from Audience Council Northern Ireland focussed on the BBC’s role 

in reflecting a modern and rapidly changing society in Northern Ireland.  Audiences had 
told the council that, at a local level, they would like to see increased breadth and depth 
of coverage of topics beyond parliamentary concerns, such as business and economics, 
education, health, science, technology and the environment.  Coverage would benefit 
from a more diverse range of voices, as well as more analysis and room for debate. At a 
network level, audiences looked for further enhancements to portrayal of Northern 
Ireland and its communities, and to reporting of different approaches to issues across 
the UK.  Audiences had responded positively to coverage of events, such as the UK City 
of Culture 2013 and the World Police and Fire Games, which helped to reflect the 
contemporary and multi-faceted society in which they lived.  

  
2.5 The representative from Audience Council Scotland highlighted the importance to 

Scottish audiences of trustworthy, impartial and authoritative news and current affairs 



   

coverage.  However, there was some concern among audiences the council had spoken 
to that BBC network news did not always pay due regard to devolved policies across 
the UK.  Audiences also wanted more impartial analysis of the independence 
referendum debate. 

  
2.6 Trust members and Audience Council representatives discussed the issues raised in the 

presentations, including the BBC’s role in providing high-quality programmes with broad 
appeal, as well as programmes reflecting different audience groups. They considered 
how the BBC could ensure authentic portrayal in a changing UK, including devolution.  
The Audience Council Scotland representatives said they would welcome more engaging 
formats for referendum coverage and were tired of talking heads and debate style 
programmes. 

  
2.7 The Chairman thanked the Audience Councils for their presentations.  He said the 

Trust would consider which priorities it wished to progress and report back to the 
councils.   

  
  
3 SERVICE REVIEW OF BBC TELEVISION 
  
3.1 Trust member David Liddiment provided an update on the Trust’s current service 

review of BBC One, BBC Two, BBC Three and BBC Four.  He outlined some of the 
emerging issues, in particular around distinctive and high-quality programming, serving all 
audiences and planning for the future across the television portfolio. 

  
3.2 The Trust’s Head of Public Services Strategy gave a presentation on the performance of 

the BBC’s television channels, the viewing habits of different audience groups and 
changes in the way audiences access television programmes.  

  
3.3 Trust members and Audience Council representatives divided into three groups to 

discuss some of the issues raised in the service review of BBC Television. 
  
3.4  The group looking at quality and distinctiveness concluded that, although these were 

often considered together, they were not one and the same.  The group agreed that 
audiences should be able to take quality for granted and that the BBC needed to 
prioritise distinctive ideas for programming. Achieving greater distinctiveness meant 
being willing to experiment – and sometimes fail. 

  
 
 

3.5 The group that discussed serving all audiences felt that BBC output needed to reflect all 
audiences – and that came from a wide range of voices being heard.  It was important 
for the BBC not to over rely on tried and tested presenters and contributors but to 
take risks and try out new voices.  It should also make more nations “opt-out” 
programming available to audiences across the UK. 

  
3.6 The third group considered the BBC’s portfolio of television channels and agreed that 

audiences should be helped and encouraged to find relevant content across the different 



   

channels.  The group felt that the identity of BBC Two had become less clear for 
audiences, largely as a result of BBC Four broadcasting more niche programmes, and 
that some audiences might be put off watching BBC Three, thinking it was just for 
younger people.  The group also said that, in developing its digital offer, the BBC should 
be mindful that some audiences did not have sufficient broadband capacity to benefit 
from the full range of services.   

  
3.7 The Chairman thanked the Trust members and Audience Council representatives for 

their contributions to the ongoing service review of BBC television services. 
 
 
 


