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Consultation Methodology 

The initial Tomorrow’s BBC consultation period ran for eight weeks, between 22nd July and 
18th September 2015.  

The primary means of participating in the consultation were online or by post, using the BBC 
Trust’s official consultation document. However, in order to ensure that the consultation was 
open to everyone, responses were accepted by a range of different channels which are 
described below.  

The consultation questionnaire was co-designed by the BBC Trust and ICM. Respondents 
were instructed to complete as many or as few of the questions as they wished.   This 
therefore meant that the total sample base for each question will be different depending on 
the number of respondents who responded.  The questionnaire contained a series of 
demographic questions designed to help the BBC Trust understand the views of specific 
sections of their audience.  

 

Collecting responses 

Public consultations are a democratic exercise in the sense that any member of the public is 
eligible to take part should they wish.  In order to engage with a broad range of licence fee 
payers, the consultation was made available through a range of channels. The consultation 
was promoted using a variety of channels, with trails on BBC TV, radio and online; 
interviews on radio stations, a link from the BBC Trust website, and Twitter (see below). 

In total, 40,058 members of the public responded to the consultation.  

 

Online responses (31,892) 

 The vast majority of responses were submitted online via the BBC Trust’s 
online consultation platform.  

 

 Email responses (190) 

 Completed consultation questionnaires: Some people downloaded a copy of 
the consultation questionnaire and emailed it to the BBC Trust via the 
dedicated consultation inbox. 

 Freeform: Some people chose to complete a freeform response by email 
rather than submitting their response using a questionnaire format. 

 

Mobile responses (6,636) 

 The online version of the consultation questionnaire was also available to 
access on mobile phones.  

 6,636 responses were submitted on mobile devices. 
 

 

 



 

 

 

  

 

 

Postal responses (256) 

 Completed consultation questionnaires: Some people downloaded a copy of 
the consultation questionnaire and posted it to the BBC Trust. Hard copies of 
the questionnaire were available by request via a publically advertised phone 
number.  

 Freeform: Some people chose to respond by letter rather than submitting 
their response using a questionnaire format. 

 

 

Telephone (2) 

 To ensure that the consultation was accessible to everybody, ICM offered the 
option of submitting a response by telephone on request. 

 ICM conducted 2 consultation interviews by phone.   

 

 

Mumsnet (285) 

 In order to extend the reach of the consultation, the BBC Trust posted some 
of the key consultation questions on the Mumsnet forum in order to find out 
what visitors to the site would like to see from the BBC in future. 

  A total of 285 responses were collected from the forum.  

 Due to the different nature of Mumsnet, they have been analysed separately 
to responses submitted through the main consultation channels. 

 

Twitter Responses (797) 

 Tweets were accepted as consultation responses.  

 All replies to and mentions of the Tomorrow’s BBC Twitter account were 
recorded as responses to the consultation and were submitted for analysis. 

 Due to the different nature of the Tweets, they have been analysed 
separately to responses submitted through the main consultation channels. 

 

Handling responses 

Each consultation response received by ICM is entered electronically and is stored on a 
secure centralised system. Every response receives a unique ID code and to protect the 
privacy of consultation respondents, all personal data has been separated from responses.  

ICM’s response handling procedures have been designed for compliance with ISO 27001 and 
ISO 20252, the international standards for data security and market research.  

 

 

 



 

 

Grouping and analysing responses 

ICM’s expert team grouped all responses for each question into themes, enabling accurate 
analysis of each question.  

A key element of the analysis process for any consultation is the development of a thematic 
analysis framework by which open questions can be analysed. An initial framework based on 
the first 1,000 responses was then refined and evolved throughout the rest of the 
consultation. The framework is a flexible document that changes as analysis progresses. 

 
Interpreting results 

This report presents the views of the 40,058 people who responded to this public 
consultation using any of the channels outlined in the ‘collecting responses’ section of this 
report.  

The responses reported here represent the views of those who chose to participate in the 
consultation, i.e. self-selecting and may not be representative of the population as a whole.  

ICM has analysed all responses to the consultation. Some respondents chose to give their 
views on more than one issue and some on just one question or issue which interested them.  

When reflecting on the findings it is important to consider the difference between ‘open’ and 
‘closed’ questions: 

 ‘Closed’ questions are answered using a prescribed scale, meaning that only one 
answer is given per respondent. Responses to these questions are displayed in 
charts throughout the report. It is crucial to remember that the results are only 
representative of the people who responded to the consultation, and not the public at 
large. Consultations do not generate samples that are representative of the general 
population in the same way as some other surveys.  

 ‘Open’ questions invite freeform answers from consultation responses. The 
verbatim comments are then coded by the ICM team using an evolving code frame. 
Although ICM uses a robust method to conduct the coding, it is essentially a 
subjective exercise, designed to provide a summary of a large number of lengthy 
responses. Therefore the analysis of the open questions contained in this report 
draws out key themes from across responses, meaning that themes mentioned by 
only a small minority of respondents may not be mentioned in the text.  



 

 

Demographic profile of respondents 

Demographic profile of responses  

Region 

 Reponses have been received from a diverse range of demographic groups (as 

illustrated below). The distribution of consultation responses is roughly in line with the 

overall UK population. 

 
Age 

 As is often the case in public consultations, younger people are underrepresented in the 

sample profile. However, the mobile platform is successful in boosting the numbers of 

younger participants, particularly in the 25-34 age band.   

Total = 38,784 Proportion 
of Delib 

responses 
(n=31,892) 

Proportion 
of mobile 

responses 
(n=6,636) 

Proportion 
of letter 

responses 
(n=256) 

Proportion 
of all 

consultation 
responses 

Actual UK 
population 

share 

15 or under 0% 1% 0% 0%  

16-24 5% 6% 0% 5% 15% 

25-34 9% 12% 2% 9% 17% 

35-44 14% 21% 2% 15% 17% 

45-54 20% 17% 6% 20% 16% 

55-64 26% 12% 19% 24% 15% 

65+ 21% 4% 58% 19% 20% 

Not answered 4% 26% 13% 8% n/a 

 

Total = 38,784 
 

Proportion 
of Delib 

responses 
(n=31,892) 

Proportion 
of mobile 

responses 
(n=6,636) 

Proportion 
of letter 

responses 
(n=256) 

Proportion 
of all 

consultation 
responses 

Actual UK 
population 

share 

England 83% 62% 86% 80% 84% 

Scotland 8% 7% 3% 7% 8% 

Wales 4% 3% 3% 4% 5% 

Northern Ireland 1% 2% 0% 1% 3% 

Not answered 0% 25% 8% 6% n/a 

Other (verbatims 
suggest these are 

mostly English people 
or those from 

elsewhere in the UK – 
e.g. Channel Islands).  

2% 1% 0% 2% n/a 



 

 

Disability 

 7 per cent of respondents through all channels state that they have a longstanding illness 

or disability. This figure is higher among those respondents who have responded by post 

(22%) since that audience is, on average, older. 

Total = 
38,784 

Proportion of 
Delib responses 

(n=31,892) 

Proportion of 
mobile 

responses 
(n=6,636) 

Proportion of 
letter responses 

(n=256) 

Proportion of all 
consultation 

responses 

 Actual UK 
population 

share 

Yes 8% 5% 22% 7% 18% 

No 83% 66% 61% 80% 82% 

Prefer not 
to say 

7% 3% 5% 6% n/a 

Not 
answered 

2% 26% 12% 6% n/a 

 

Gender 

 Males are overrepresented in the sample profile. 

Total = 
38,784 

Proportion of 
Delib responses 

(n=31,892) 

Proportion of 
mobile 

responses 
(n=6,636) 

Proportion of 
letter responses 

(n=256) 

Proportion of all 
consultation 

responses 

Actual UK 
population 

share  

Male 55% 47% 55% 52% 49% 

Female 40% 51% 37% 40% 51% 

Prefer not to 
say 

3% 2% 2% 3% n/a 

Not 
answered 

2% 6% 6% 5% n/a 

 
 

Ethnicity 

 BMEs are underrepresented in the sample profile. 

Total = 38,784 
Proportion of 

Delib responses 
(n=31,892) 

Proportion of 
mobile 

responses 
(n=6,636) 

Proportion of 
letter responses 

(n=256) 

Proportion of all 
consultation 

responses 

Actual UK 
population 

share 

White 89% 80% 68% 86% 87% 

BME 8% 2% 3% 7% 13% 

Prefer not to 
say 

n/a n/a n/a n/a n/a 

Not answered 3% 17% 29% 7% n/a 

 
 

 



 

 

Consultation questions 

 

BBC Charter review 
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Overview 

We want your views on the BBC and what it should do in the future. 

Every ten years there is a review which considers what the BBC should do, which helps shape what it 

does in the future.   

The Government has begun this process, which is called Charter Review, by launching a consultation 

(https://www.gov.uk/government/consultations/bbc-charter-review-public-consultation) 

At the BBC Trust, our role is to represent licence fee payers, and we want to ensure that your views 

are taken into account by the Government as it considers what the BBC of the future should look 

like.  This is an opportunity for you to join the debate and to help shape the BBC.   

We want to make sure that you have your say about the BBC now and how this might impact 

on Tomorrow’s BBC. 

There are 16 questions.  Please answer as many or as few questions as you want. 

If you are viewing this on a mobile phone, you can access the survey using a mobile optimised 

version here (http://go.newvistalive.com/start/?jn=P118394) 

To request a questionnaire in audio or braille please call 0800 0680 116 or Textphone 03700 100 212. 

Data Protection 

The BBC complies with the Data Protection Act 1998. The BBC Trust will securely store any personal 

information you provide such as your name, address, email address and your organisation and use it 

only for the purposes of administering this consultation. You can find more information on the BBC’s 

privacy policy at http://www.bbc.co.uk/privacy. 

This consultation is being run by ICM Unlimited on behalf of the BBC Trust. Any personal data you 

provide will be processed by ICM in line with the BBC’s instructions. If you submit information via 

the online form, Delib will set some cookies on your computer. You can find out more about these 

cookies at http://consultations.external.bbc.co.uk/cookie_policy. 

The BBC is covered by the Freedom of Information Act 2000. If a request is made under the Act in 

relation to this consultation, the BBC may be required to disclose the information unless an 

exemption under the Act applies. For more information, see http://www.bbc.co.uk/foi. 

  

http://www.gov.uk/government/consultations/bbc-charter-review-public-consultation
http://go.newvistalive.com/start/?jn=P118394
http://go.newvistalive.com/start/?jn=P118394
http://go.newvistalive.com/start/?jn=P118394


 

 

The BBC – its programmes and services 

The BBC’s mission is to inform, educate and entertain.  To do this it provides a range of 

services on television, radio, online and digital, all free at the point of use across television, 

radio and online, accessible with a wide range of devices.  It offers a range of different 

types of programmes such as arts and music, children’s programmes, comedy, 

documentaries, drama, entertainment, news and current affairs, religion and sport on 

television and radio, as well as online content. 

About the BBC's services 
 

The annual Television Licence is currently £145.50 (£2.80 per week). The services funded by 

the licence fee are: 

Television: BBC One, BBC Two, BBC Three, BBC Four, CBBC, CBeebies, BBC News, BBC 

Parliament, BBC Alba 

Radio: Radio 1, 1Xtra, Radio 2, Radio 3, Radio 4, Radio 4 extra, 5live, 5live sports extra,  

6 Music, Asian Network, BBC Local Radio in England, Radio Ulster, Radio Foyle, Radio 

Scotland, Radio Nan Gaidheal, Radio Wales, Radio Cymru, and BBC World Service 

Online: BBC iPlayer, BBC Online, BBC Red Button 

 

Q1 Thinking about the range of services and programmes paid for by the licence fee, in 

your opinion, do you think that…. 

 Please tick one answer only. 

The BBC should provide far more  

The BBC should provide a little more  

It is about right  

The BBC provides a bit too much  

The BBC provides far too much  

 

Q2 Please briefly tell us why you have said this: 

 
 
 
 
 
 
 
 

 

 



 

 

Q3 What ONE thing, if anything, would you most like to see the BBC do more of? 

 
 
 
 
 
 
 
 

 

Q4 What ONE thing, if anything, would you most like to see the BBC do less of? 

 
 
 
 
 
 
 
 

 

Q5 The BBC’s Charter says that its role is to represent and provide services for all of the 

UK’s diverse communities and audience groups across all the UK’s regions 

and nations. How well or poorly do you think the BBC does this at the moment? 

Please tick one answer only. 

Very poorly  

Quite poorly  

Neither well nor poorly  

Quite well  

Very well  

 

Q6 Please briefly tell us why you think this: 

 
 
 
 
 
 
 
 

 

 

 

 

Q7 On a scale from 1- 10, where do you think the BBC should strike the balance 

between ‘Continuing to deliver everything it currently does and providing something 

for everyone who pays the licence fee (1)’ as opposed to ‘Adopting a new approach 



 

 

and narrowly focusing on programmes and services which are not provided by other 

broadcasters and online content providers (10)’? 

 

Please tick one answer only. 

1 - Continuing to deliver everything it currently does and providing 
something for everyone who pays the licence fee 

 

2  

3  

4  

5  

6  

7  

8  

9  

10 - Adopting a new approach and narrowly focusing on programmes and 
services which are not provided by other broadcasters and online content 
providers 

 

 

 

 

Q8 The BBC is supposed to offer content and programmes which are high-quality. They 

should also be distinctive (fresh, new, original and different) from that provided by 

other broadcasters.  Please tell us what you think about the quality and 

distinctiveness of the BBC’s content and programmes: 

 
 
 
 
 
 
 
 

 

  



 

 

Q9 And as technology changes, how much of a priority do you think it should be for the 

BBC to continue providing and developing its services on newer platforms such as 

the internet and via mobile phones? 

Please tick one answer only. 

Not a priority at all  

A low priority  

A medium priority  

A high priority  

 

 

Independence 

The BBC’s Royal Charter says that it should be independent in all matters concerning what it 

broadcasts and how the organisation is run. 

Q10 How important is it that the BBC operates independently from Government and 

politicians, and from any commercial and business interests?  

 

Please tick one answer only. 

Not at all important  

Not very important  

Neither important nor unimportant  

Quite important  

Very important  

 

  



 

 

Future funding of the BBC 

The BBC is currently paid for by the licence fee. A number of possible ways of funding the 

BBC in future are currently being discussed. 

Q11 We would like to understand your attitudes towards these different approaches.  

Please tell us how positively or negatively you feel about the following,              

where 1 = very negative and 10 = very positive. 

Please tick one answer for each of the approaches. 

 1 2 3 4 5 6 7 8 9 10 

The existing television licence 
fee system, updated so that it 
also applies to catch-up 
services such as BBC iPlayer 

          

A new universal household 
levy (where all households 
would be asked to pay the 
same flat fee, regardless of TV 
ownership or which media 
they use)  

          

A licence fee system ‘topped 
up’ by BBC subscription 
services that would only be 
accessible to those who paid 
an additional fee 

          

 

 

 

Q12 Please tell us briefly why, on balance, you rated the option (s) most positively: 

 
 
 
 
 
 
 

 

 

 

 

 

 



 

 

Public values 

Many organisations have a set of public values which state the ways in which they will 

operate.  We believe that there should be a set of values for the BBC which underpins 

everything it does.   

 

Q13 Please tell us, in your opinion, how important or unimportant you think the following 

 values are: 

Please tick one answer for each of the values. 

 Not 
important 
at all  

Not very 
important 

Neither 
important 
nor 
unimportant 

Quite 
important  

Very 
important 

Independent      

Impartial      

Highest quality 
/ highest 
editorial 
standards 

     

Efficient      

Value for 
money 

     

Transparent      

Distinctive      

Diverse and 
representative 

     

Innovative      

 

Q14 Are there any other values you feel the BBC should represent?  

  
 
 
 
 
 
 

 

 

Q15 What, if anything, do you think the BBC needs to do in order to further involve 

licence fee payers in decision-making about the Corporation? 



 

 

  
 
 
 
 
 
 
 

 

Q16 In your own words, please tell us if there is anything else that you would want to see 

changed at or about the BBC? This can be linked to the questions in this consultation, 

or any other opinions you have: 

 
 
 
 
 
 
 
 

 

  

 

 

 

 

 

 

  



 

 

About you: equality and diversity 

The BBC Trust is committed to engage with and represent all licence fee payers. In order to 

help us to see if we have reached a good cross section of the UK population with our 

consultation, please can you tell us a few things about yourself? These questions are 

optional and you can answer as many or as few as you wish.  Any information you provide 

will only be used to analyse the range of respondents to this consultation and to help us 

identify and improve the way we consult with licence fee payers in the future. 

 

1. Location  

England Northern 

Ireland 

Scotland Wales Other (please 

state) 

 

 

    

 

2. Age 

15 and 

under 

16-24 25-34 35-44 45-54 55-64 65 and 

over 

Prefer 

not to 

say 

 

 
       

 
3. Gender 

Male Female Prefer not to say 

   

 

4. Sexual Orientation 

Bisexual Gay man Gay 

woman/ 

lesbian 

Heterosexual/

straight 

 

Other Prefer not to 

say 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

5. Disability 

 

Do you consider yourself to be 

disabled? 

 

Yes No Prefer not 

to say 

 

 

 

 

 

 



 

 

6. Ethnic group or background 

Asian/ Asian British 

Bangladeshi  

 

Chinese  

 

Indian  

 

Pakistani  

 

Any other Asian background (please state)  
 

 

Black African/Caribbean/Black British 

African 
 

Caribbean 
 

Any other Black/ Black African/Caribbean background (please state)   

White 

English/Northern Irish/Scottish/Welsh  

Irish  

Gipsy or Irish Traveller  

Any other White background (please state)  

Mixed/multiple ethnic groups 

White & Black Caribbean  

White & Black African  

White & Asian  

Any other Mixed/multiple ethnic background  

Other ethnic group (please state)  

Prefer not to say  

 



 

 

 
7. Religion/belief 

No religion  Jewish  

Buddhist  Muslim  

Christian (including Church of 

England, Catholic, Protestant and all 

other Christian denominations) 

 

Sikh  

Any other (please state)   

Hindu  Prefer not to say  

 

Thanks for giving us your views on the BBC.  We’ll be making a formal submission to the 

Government later in the year, and what you have told us will help shape our response to 

their review. 

The BBC management will be giving us a series of new proposals and initiatives later this 

year.  We will want to know what the public thinks of them and whether they set the correct 

direction for the BBC in the next ten years.  If you’re interested in giving us your views on 

these detailed proposals please leave your e-mail address and we’ll let you know when we 

start of that part of our consultation.  

Please note that we can only collect personal details from you if you are 16 or over. This is 
because we need proof of parental consent to collect personal data from children. By 
completing the questions on this page, you confirm you are aged 16 or over. 

Email Address: ……………………………………………………………………………………………………………... 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

Quantitative research Methodology 

A total of 2,908 interviews were conducted with a representative sample of the UK 

population aged 16+. Interviews were conducted using a mixed-mode online and telephone 

approach between 28th August and 13th September 2015. 

 

2,408 interviews were conducted online using the BBC Trust Audience Panel1 and ICM’s 

newvista panel.2 The remaining 500 interviews were conducted via telephone (CATI). Within 

the above figures, ‘booster’ interviews were conducted to ensure:  

 

 501 interviews with black and ethnic minority (BME) respondents; 

 433 interviews with young people aged 16-24 years; 

 268 interviews with people living in Northern Ireland; 

 290 interviews with people living in Scotland; 

 277 interviews with people living in Wales. 

Quotas were set by age, gender, work status, ethnicity and region/nation to ensure a 

representative sample of the UK. At the analysis stage the data was weighted by the same 

variables.  

 

The research was carried out in compliance with ISO 20252 and ISO 27001, the 

international standards for market research and information management security 

 

Presentation and interpretation of the data  

This report is based on the combined data from all 2,908 online and telephone interviews. It 

should be remembered that while data has been based on interviews conducted with quotas 

and then weighted to represent the UK population, a sample was interviewed and not the 

entire UK population. A consequence of this is that all results are subject to sampling 

tolerances, meaning that not all differences are statistically significant. Further information 

about sampling tolerances is appended to this document.  

 

Where percentages do not add up to 100, this may be due to computer rounding, the 

exclusion of ‘don’t know’ categories, or multiple answers. Throughout the volume an asterisk 

(*) denotes any value of less than half of one per cent but greater than zero. Within the 

charts in this report, a green circle denotes a statistically significant higher figure, while a red 

circle denotes a statistically significant lower figure.  

 

In the report, reference is made to ‘total’ and ‘net’ figures. ‘Total’ figures represents the 

combination of the top or bottom two categories e.g. ‘agree’ is the combination of ‘strongly 

                                                
1
 The BBC Trust Audience Panel consists of a nationally representative sample of the public who were recruited and 

maintained by ICM.  

2
 ICM’s newvista panel is an online research community made up of members of the public who take part in a wide variety of 

research projects.  



 

 

agree’ and ‘tend to agree’. A ‘net’ represents the balance of opinion on attitudinal questions 

and provides a particularly useful means of comparing the results for a number of variables. 

 

We also emphasise that this survey deals with people’s perceptions at the time the survey 

was conducted, rather than facts. Respondents’ perceptions, therefore, may not accurately 

represent the level and quality of services that are currently provided by the BBC. Indeed, 

one of the challenges will be to link these perceptions with other data that is available, for 

example performance indicators or other measurements of service quality. 

Guide to statistical reliability 

The respondents to this research are only a sample of the total UK population. We cannot, 
therefore, be certain that the figures obtained are exactly those we would have if everybody 
in the UK had been interviewed (the ‘true’ values). We can, however, predict the variation 
between the sample results and the ‘true’ value from knowledge of the size of the samples 
on which the results are based and the number of times that a particular answer is given.  

The confidence with which we can make this prediction is usually chosen to be 95% – that 
is, the chances are 19 in 20 that the ‘true’ value will fall within a specified range.  The table 
below illustrates the predicted ranges for different sample sizes and percentage results at 
the ‘95% confidence interval’3, assuming an infinite population. 

 
Size of sample on which survey 

result is based 

Approximate sampling tolerances applicable to 

percentages at or near these levels 

 Statistical reliability 

 10%/90% 30%/70% 50%/50% 

100 interviews 5.9 9.0 9.8 

268 interviews (i.e. N. Ireland) 3.6 5.5 6.0 

277 interviews (i.e. Wales) 3.5 5.4 5.9 

290 interviews (i.e. Scotland) 3.5 5.3 5.8 

500 interviews 2.6% 4.0% 4.4% 

1,000 interviews 1.9% 2.8% 3.1% 

2,000 interviews 1.3% 2.0% 2.2% 

2,073 interviews (i.e. England) 1.3% 2.0% 2.2% 

2,908 interviews (i.e. full sample) 1.0% 1.7% 1.8% 

 

For example, on a question where 50% of the people in a sample of 2,908 respond with a  
particular answer, the chances are 95 in 100 that this result would not vary by more than 
1.7 percentage points, plus or minus from a complete coverage of the entire population 
using the same procedures. However, while it is true to conclude that the “actual” result (95 
times out of 100) lies anywhere between 48.3% and 51.7%, it is proportionately more likely 
to be closer to the centre of this band (i.e. at 50%). 

 

                                                
3
 It should be noted that these figures assume a simple random possibility sample design with no design effects; in reality, with 

quota surveys these are likely to occur and widen the margin of error, so this should be treated as a guide. 



 

 

  



 

 

Comparing percentages between subgroups and the overall totals 

When results are compared between separate groups within a sample, different results may 
be obtained.  The difference may be “real”, or it may occur by chance (because not 
everyone in the population has been interviewed). To test if the difference is a real one - i.e. 
if it is “statistically significant”, we again have to know the size of the samples, the 
percentage giving a certain answer and the degree of confidence chosen. If we assume the 
“95% confidence interval”, the differences between the two sample results must be greater 
than the values given in the table below: 
 

Size of samples compared 
Differences required for percentage levels 

significance at or near these 

 Statistical reliability 

 10% / 90% 30% / 70% 50% / 50% 

268 and 277 (i.e. N. Ireland and Wales) 5.0 7.7 8.4 

500 and 500 3.7 5.0 6.2 

500 and 1,000 3.2 4.9 5.4 

1,000 and 1,000 2.6 4.0 4.4 

1,000 and 2,000 2.3 3.5 3.8 

2,073 and 277 (i.e. England and Wales) 3.8 5.8 6.3 

2,908 and 268 (i.e. UK and N. Ireland) 3.8 5.7 6.3 

2,908 and 277 (i.e. UK and Wales) 3.7 5.7 6.2 

2,908 and 290 (i.e. UK and Scotland) 3.6 5.5 6.0 

2,908 and 2,073 (i.e. UK and England) 1.7 2.6 2.8 

 

For example, when comparing the results between the overall sample and those in Wales 

(2,908 compared to 277), where 30% give a particular answer, a difference of 5.7% is 

required for it to be considered to be statistically significant. 

 

 

 

 

 

 



 

 

Guide to socio-economic classifications 

 Socio-economic grade Occupation of Chief Income Earner 

A Upper Middle Class Professionals such as doctors, surgeons, solicitors or 

dentists; chartered people like architects; fully qualified 

people with a large degree of responsibility such as senior 

editors, senior civil servants, town clerks, senior business 

executives and managers, and high ranking grades of the 

Services. 

B Middle Class People with very responsible jobs such as university 

lecturers, hospital matrons, heads of local government 

departments, middle management in business, qualified 

scientists, bank managers, police inspectors, and upper 

grades of the Services. 

C1 Lower Middle Class All others doing non-manual jobs; nurses, technicians, 

pharmacists, salesmen, publicans, people in clerical 

positions, police sergeants/constables, and middle ranks of 

the Services. 

C2 Skilled Working Class Skilled manual workers/craftsmen who have served 

apprenticeships; foremen, manual workers with special 

qualifications such as long distance lorry drivers, security 

officers, and lower grades of Services. 

D Working Class Semi-skilled and unskilled manual workers, including 

labourers and mates of occupations in the C2 grade and 

people serving apprenticeships; machine minders, farm 

labourers, bus and railway conductors, laboratory 

assistants, postmen, door-to-door and van salesmen. 

E Lowest levels of subsistence Those on lowest levels of subsistence including pensioners, 

casual workers, and others with minimum levels of income. 

 

  



 

 

Definition of ethnic minority 

BME (black and minority ethnic) is a standard definition to define those who are from a non-

white background.  

This is derived from the following question in the questionnaire: 

Which of these best describes your ethnic origin?  

Ethnicity Code Grouping 

WHITE  

 English/Welsh/Scottish/Northern Irish/British  White 

 Irish  White 

 Eastern European  White 

 Another white background White 

MIXED  

 White and black Caribbean  BME 

 White and black African BME 

 White and Asian  BME 

 Any other mixed/multiple ethnic background BME 

ASIAN  

 Indian BME 

 Pakistani  BME 

 Bangladeshi  BME 

 Chinese BME 

BLACK  

 African BME 

 Caribbean BME 

 Another black/African/Caribbean background  BME 

OTHER   

 Arab  BME 

 Another ethnic group BME 

Prefer not to say  N/A 

 

 

  



 

 

Sample profile 

Sample profile 

  
Unweighte
d Number 

Unweighte
d 

percentage 

Weighted 
percentag

e 

Gender Men 1,335 45.9 49.2 

  Women 1,573 54.1 50.8 

Age 16-24 433 14.9 14.6 

  25-34 475 16.3 16.7 

  35-44 501 17.2 17.3 

  45-54 520 17.9 16.9 

  55-64 411 14.1 14.4 

  65+ 568 19.5 20.1 

Region East of England 206 7.1 9.3 

  South West 190 6.5 8.4 

  Yorkshire & the Humber 196 6.7 8.3 

  North East 96 3.3 4.1 

  North West 275 9.5 11.1 

  West Midlands 228 7.8 8.9 

  East Midlands 174 6.0 7.2 

  London 367 12.6 13.0 

  South East 341 11.7 13.7 

Nation England 2,073 71.3 84.0 

 Wales 277 9.5 4.8 

 Scotland 290 10.0 8.3 

 Northern Ireland 268 9.2 2.9 

Ethnicity White           2,407 82.8 87.2 

  Ethnic minority/BME 501 17.2 12.8 

Working status Working full-time 1,551 53.3 52.6 

 Working part-time 233 8.0 7.1 

 Retired 643 22.1 23.3 

 
Not working (ex. 

retired) 
481 16.5 17.0 

Socio-economic Grade AB 1,089 37.4 22.2 

  C1 721 24.8 30.8 

  C2 388 13.3 20.9 

  DE 710 24.4 26.1 

 

 



 

 

Quantitative questionnaire 

 

BBC Charter Renewal Survey, 2015 
 

Final Questionnaire  

26th August 2105 
 

 

Section 1: General views about the BBC 
 

 ASK ALL 

We’d like to get your general views on the BBC. 

 

Q1. Thinking about the BBC generally, what is your overall impression on a scale of 1 to 10, 

where 1 means extremely unfavourable and 10 means extremely favourable? SINGLE CODE 

 

 1 - Extremely unfavourable 

 2  

 3  

 4  

 5  

 6  

 7 

 8  

 9  

 10 - Extremely favourable  

 Don’t know  

  

 

Q2. To what extent do you agree or disagree with the statement: I would miss the BBC if it 

wasn’t there.  READ OUT. SINGLE CODE 

 

1. Definitely agree 

2. Tend to agree 

3. Neither agree nor disagree 

4. Tend to disagree 

5. Definitely disagree 

6. Don’t know - DO NOT READ OUT 

 

 

Section 2: About the BBC’s services 
 

Q3. The TV Licence Fee, which pays for all BBC services, costs £145.50 per year (about £12.10 

per month), and must be paid by every household with a colour television. To what extent do 

you feel your household gets value for the licence fee you pay? READ OUT. SINGLE CODE 

 

1. Very good value 

2. Fairly good value 

3. Not very good value 

4. Not at all good value 



 

 

5. Don’t know - DO NOT READ OUT 

  



 

 

Q4. Thinking about the range of services and programmes paid for by the licence fee, in your 

opinion, do you think that…? READ OUT. SINGLE CODE 

 

1. The BBC should provide far more  

2. The BBC should provide a little more 

3. It is about right 

4. The BBC should provide a little less 

5. The BBC should provide far less 

 

 

 ASK ALL WHO THINK THE BBC SHOULD PROVIDE MORE 

Q5. What one thing, if anything, would you most like to see the BBC do MORE of? 

WRITE IN FULLY 

Nothing 

Don’t know 

 

 

 ASK ALL WHO THINK THE BBC SHOULD PROVIDE LESS 

Q6. What one thing, if anything, would you most like to see the BBC do LESS of? 

WRITE IN FULLY 

Nothing 

Don’t know 

 

 

 ASK ALL 

Q7. a) Please tell us where you think the BBC should strike the balance on a scale of 1 to 10, 

where 1 means ‘continuing to deliver everything it currently does’ and 10 means ‘not 

continuing to deliver everything it currently does’. SINGLE CODE 

 

b) And please tell us where you think the BBC should strike the balance on a scale of 1 to 10, 

where 1 means ‘providing something for everyone who pays the licence fee’ and where 10 

means ‘not providing something for everyone who pays the licence fee’? SINGLE CODE 

 

 1 - Continuing to deliver everything it currently does / Providing something for everyone who pays 

the licence fee 

 2  

 3  

 4  

 5  

 6  

 7 

 8  

 9  

 10 – Not continuing to deliver everything it currently does / Not providing something for everyone 

who pays the licence fee 

 Don’t know  

 

 

  



 

 

Q8. To what extent do you agree or disagree with the following statements? ROTATE 

STARTING POINT. READ OUT EACH. SINGLE CODE EACH 

a) The BBC offers content and programmes which are high quality  

b) The BBC offers content and programmes which are distinctive (i.e. fresh, new, original and 

different) 

 

1. Definitely agree 

2. Tend to agree 

3. Neither agree nor disagree 

4. Tend to disagree 

5. Definitely disagree 

6. Don’t know - DO NOT READ OUT 

 

 

Q9. How important, if at all, do you think it is that the BBC should continue providing and 

developing its services on newer platforms such as the internet and via mobile phones? READ 

OUT. SINGLE CODE 

 

1. Very important 

2. Fairly important 

3. Not very important 

4. Not at all important 

5. Don’t know - DO NOT READ OUT 

 

 

Section 3: Independence of the BBC 
 

Q10. The BBC’s current Royal Charter says that it should be independent in all matters 

concerning what it broadcasts and how the organisation is run. How important, if at all, do you 

think it is that the BBC operates independently from…? ROTATE STARTING POINT. READ OUT 

EACH. SINGLE CODE EACH 

a) Government and politicians 

b) Any external commercial and business interests 

 

1. Very important 

2. Fairly important 

3. Not very important 

4. Not at all important 

5. Don’t know - DO NOT READ OUT 

 

 

Section 4: Future funding of the BBC 
 

Q11. A number of possible ways of funding the BBC in the future are currently being 

considered. If you had to choose from the following three options, which one would you most 

prefer? ROTATE STARTING POINT. READ OUT. SINGLE CODE 

 

1. The existing licence fee system, updated so that it also applies to catch-up services such 

as iPlayer 

2. A new universal household levy where all households would be asked to pay the same flat 

fee, regardless of TV ownership or which media they use 

3. A licence fee system ‘topped-up’ by BBC subscription services that would only be 

accessible to those who paid an additional fee 

4. Don’t know - DO NOT READ OUT 



 

 

 ASK ALL EXCEPT DK AT Q11.  

Q12. Please tell us why you prefer <<INSERT RESPONSE FROM Q11>>? WRITE IN FULLY 

Nothing 

Don’t know 

 

 

 ASK ALL 

Q13. The Government believes that the licence fee should fund projects that will benefit the 

wider media and communications industries such as digital radio switchover or providing 

funds for other regional news providers. To what extent do you agree or disagree with this 

view? READ OUT. SINGLE CODE 

  

1. Definitely agree 

2. Tend to agree 

3. Neither agree nor disagree 

4. Tend to disagree 

5. Definitely disagree 

6. Don’t know - DO NOT READ OUT 

 

 

Section 5: The BBC’s values 

Q14. Many organisations have a set of values which state the ways in which they will operate. 

Do you think it is important or not important that the BBC…? ROTATE STARTING POINT. 

READ OUT EACH. SINGLE CODE EACH.  

 

a) Is distinctive 

b) Is diverse and representative 

c) Is efficient 

d) Has the highest quality/ highest editorial standards 

e) Is impartial 

f) Is independent 

g) Is innovative 

h) Is transparent 

i) Provides value for money 

 

1. Very important 

2. Fairly important 

3. Not very important 

4. Not at all important 

5. Don’t know - DO NOT READ OUT 

 

 

Q15. The BBC’s Charter says that its role is to represent and provide services for all of the 

‘UK’s diverse communities and audience groups across all of the UK’s regions and nations’. 

How successfully or unsuccessfully do you think the BBC does this at the moment? READ 

OUT. SINGLE CODE 

1. Very successfully 

2. Fairly successfully 

3. Neither successfully nor unsuccessfully 

4. Fairly unsuccessfully 

5. Very unsuccessfully 

6. Don’t know - DO NOT READ OUT 

 



 

 

Section 6: Accountability 
 

Q16. Which of the following best describes how you see yourself in relation to the BBC? 

ROTATE STARTING POINT. READ OUT. SINGLE CODE 

 

1. I think of myself as a stakeholder in the BBC - as a licence fee payer, I would like to get 

more actively involved in having a say in what the BBC does 

2. I think of myself as a consumer of BBC output - I'm only bothered about the programming 

and services it provides 

3. I'm not bothered either way - the BBC is largely irrelevant to me 

4. Don’t know – DO NOT READ OUT 

 

 

Q17. How important, if at all, do you think it is to be involved in the running and decision 

making of the following? ROTATE STARTING POINT. READ OUT EACH. SINGLE CODE FOR 

EACH 

 

a) Channel 4 

b) Energy and water suppliers 

c) Local and national newspapers 

d) Royal Mail/ Post Office 

e) Schools and colleges 

f) Sky 

g) The BBC 

h) The transport system (including roads, buses, rail and airports) 

i) Your local council services 

j) Your local NHS 

 

1. Very important 

2. Fairly important 

3. Not very important 

4. Not at all important 

5. Don’t know - DO NOT READ OUT 

 

 

Q18. Thinking about the various organisations in the private, public and charitable sectors that 

you have come into contact with in the last 12 months, please tell us how, if at all, you have 

shared your opinion with these organisations? MULTICODE 

 

1. Attended a public meeting/protest march 

2. Made a phone-call about/to an organisation 

3. Organised an activity 

4. Responded to a leaflet/article in the media 

5. Sent a tweet about an organisation 

6. Sent an e-mail about/to an organisation 

7. Taken part in a formal consultation/research/focus groups 

8. Via social media (e.g. Facebook), a website or a blog 

9. Written a letter about/to an organisation 

10. Other (please specify) 

11. Can’t remember  

 

 

  



 

 

Q19. How interested, if at all, would you be in getting involved in each of the following? 

ROTATE STARTING POINT. READ OUT. SINGLE CODE EACH 

 

a) Decisions on whether to approve the launch of a new BBC service or a substantial change 

to an existing BBC service 

b) Monitoring the BBC's performance to make sure it is delivering what is expected of it  

c) Approving guidelines on appropriate standards for BBC content  

d) Investigating whether new BBC services provide value for money for the public  

 

1. Very interested 

2. Fairly interested 

3. Not very interested 

4. Not at all interested 

5. Don’t know - DO NOT READ OUT 

 

Q20. And please tell us whether you think the BBC should or should not involve the general 

public in each of the following? ROTATE STARTING POINT. READ OUT EACH. SINGLE CODE 

EACH 

a) Decisions on whether to approve the launch of a new BBC service or a substantial change 

to an existing BBC service 

b) Monitoring the BBC's performance to make sure it is delivering what is expected of it  

c) Approving guidelines on appropriate standards for BBC content  

d) Investigating whether new BBC services provide value for money for the public  

 

1. Yes, it should 

2. No, it should not 

3. Don’t know - DO NOT READ OUT 

 

 

Q21. How important, if at all, do you think it is for the BBC to involve the general public in each 

of the following? ROTATE STARTING POINT. READ OUT EACH. SINGLE CODE EACH 

 

a) Giving information i.e. making details of the BBC Trust's decisions available to licence fee 

payers, for example, online, through the media or via BBC services 

b) Formal consultation i.e.  asking people and organisations to comment on a particular plan 

or proposal for the BBC 

c) Listening to individual views i.e.  encouraging people to have their say, for example, at 

public meetings and through online discussions and radio phone-ins 

d) Gathering information through research i.e.  speaking to different types of people to find 

out about their needs and concerns, for example, through surveys and focus groups 

e) Involving representative bodies in decisions i.e. giving certain bodies a joint role in making 

decisions, for example, working with the BBC's National and Regional Audience Councils, 

using advisory committees, specialist interest groups and charities, and panels of people 

who use services 

 

1. Very important 

2. Fairly important 

3. Not very important 

4. Not at all important 

5. Don’t know - DO NOT READ OUT 

 

 



 

 

Q22. Please tell us if there is anything else that you would want to see changed at the BBC? 

WRITE IN FULLY 

Nothing 

Don’t know 

 

 

Section 7: Demographics  
 
Finally, we’d now like to ask a few questions about you. These questions are used for analysis 
purposes only and will be fully anonymised. It will not be possible to identify your from your 
responses. 
 

 Gender 

 Age 

 UK region 

 Socio-economic grade 

 Ethnicity 

 Work status 

 Tenure 

 Adults in household 

 Children in household 

 

 

 



 

 

Qualitative Research 

Research approach and sample 

The research approach consisted of two main elements: 

1. Media habits and BBC evaluation pre-task booklet  

 

 Part 1: answering a series of questions relating to general TV, radio and 
online consumption and how this has changed over time. This was to get 
audiences thinking about the role of media in their lives prior to the research 
group 

 Part 2: answering a number of questions relating to the BBC’s role in 
audiences’ lives, for example: 

 What the BBC does well/less well 

 What the BBC’s overall role is 

 What, if anything, the organisation should do differently  

 Views on the BBC’s role in the area of education and technology 

 Part 3: Audience members self-selected at the recruitment sage to record a 
circa 60 second video blog relaying their views on the BBC’s role today and 
how, if at all, they would like this to change in the future 

 

2. MTM conducted 18 x extended group discussions (2 hours long, with 6-7 
respondents in each) that covered the following: 

 Changing media consumption behaviour: exploring changes in media 
consumption now compared to five years ago 

 The role of the BBC: establishing what the audiences perceive the BBC’s 
role is and how well the organisation is performing in that regard 

 BBC masterbrand values: understanding attitudes towards the BBC values 
identified by the Government and how these fit with audience priorities for 
the BBC 

 Assessment of the Public Purposes: exploring the extent to which the 
BBC’s Public Purposes are the ‘right’ ones and in line with audiences’ 
perceptions of the BBC’s role and performance 

 Focus on education and technology: gaining a thorough understanding 
of the role of the BBC in relation to education/learning and digital 
services/technology 

 Prospective BBC funding models: to establish initial reactions to the three 
potential alternative funding models outlined in the Government’s Green 
Paper and gain an insight into attitudes to contestability funding  

 



 

 

 

Sample 

 

Age 

High General Impression of 

the BBC 

Low-Medium General 

Impression of the BBC 

18-24 1 x ABC1 1 x C2DE 1 x ABC1 2 x C2DE 

25-39 1 x ABC1 1 x C2DE 1 x ABC1 1 x C2DE 

40-54 2 x ABC1 1 x C2DE 1 x ABC1 1 x C2DE 

55+ 1 x ABC1 1 x C2DE 1 x ABC1 1 x C2DE 

 

MTM conducted a total of 18 2-hour discussion groups across 9 locations in the UK nations 
and regions to capture the opinions of licence fee payers across the UK. The 9 locations are 
detailed on the map above. 

The sample was structured as follows: 

 Age: as the map and table above illustrate MTM split our sample into ‘younger’ (18-
24 and 25-39) and older (40-54 and 55+) audiences. Each location was assigned one 
from the younger grouping and one from the older grouping to ensure a good 
balance across locations. MTM did not set an upper age limit on the 55+ age group 
and excluded 16-17 year olds as they are not licence fee payers 

 Social grade: MTM rotated social grades of (A)BC1 and C2D(E) in order to 
understand differences in behaviour and attitudes across the nations and regions. 
This rotated across ages in the locations so that overall we were speaking to the 
same number of higher and lower social grade audience members across the sample  

 



 

 

 A balanced gender mix: groups were evenly split between males and females  

 BAME audiences: MTM recruited a mix of ethnicities  reflective of each respective 
region / location 

 BBC licence fee payers: all of the audience members recruited paid the licence fee 
or lived in a household in which someone else paid the licence fee  

 BBC General Impression: MTM recruited audience members based on their 
attitudes towards the BBC to ensure that the sample was not skewed to be either too 
favourable or unfavourable towards the organisation. MTM established these 
attitudes by inviting audience members to give a general impression score of the 
BBC on a scale of 1-10. Nine groups of participants who gave a high general 
impression score (7-10) and 9 groups of participants who gave a low-medium 
general impression score (3-6) were recruited. These were rotated across the age 
bands and locations. MTM screened out BBC rejecters (those who gave a general 
impression score of 1 or 2) and also BBC fanatics (those who gave a general 
impression score of 10) 

 BBC consumption: MTM recruited a mix of BBC Radio, BBC Online and BBC TV 
consumption within each research group. In addition, it was ensured that the radio 
and TV consumption was tailored to the age group by setting quotas on relevant 
channels, stations and programmes 

 Mix of Pay TV and Free-to-Air: within each group MTM ensured a mix of TV 
platforms to include Pay TV (e.g. Sky. Virgin) and free-to-air (e.g. Freeview)  

 Mix of technological sophistication and device ownership: a mix of 
technological sophistication and device use was achieved in each group to reflect 
those who are comfortable or confident with technology and others who are less so 

 Political allegiance: we aimed to achieve a mix of political allegiances in each 
group to reflect the range of political views in the UK 

 

 
 



 

 

Qualitative discussion guide  

Project: BBC Trust – The Role of the BBC  

Methodology: Discussion groups (2 hours) 

Project objectives:  

 

The results of this qualitative research will demonstrate audience perceptions of 

the role of the BBC in the context of its Public Purposes  

 

1. This research will provide the BBC Trust with an up-to-date understanding of how 

audiences across the UK define the role of the BBC today, with a specific focus on: 

 

 Education and learning  

 Digital / technology  

 

2. A secondary objective will be to explore the funding model options from the Green Paper 

with audiences. These are:  

 

 The continuation of the (modernised) licence fee 

 A universal household fee 

 A combination of public funding and subscription only services 

  



 

 

General 

● Thank respondents for taking part 

● Explain who we are and the broad focus of the research – we are an independent 

market research agency  

● Explain the session will be recorded according to MRS guidelines 

Provide opportunities for respondents to ask questions 

 

 

 

 

  

Discussion Section Time 

Introductions 5 minutes 

Changing media consumption behaviour 10 minutes 

The role of the BBC   25 minutes 

BBC Masterbrand values 15 minutes 

Assessment of the Public Purposes  20 minutes 

Focus on education and technology 25 minutes 

Prospective BBC funding models  15 minutes 

Summary and wrap up 5 minutes 



 

 

1. Introductions   5 mins   

Objective: to introduce workshop respondents to each other and create a relaxed 
atmosphere 

 

INTRODUCE PROMPT BOARD:  

 Please tell everyone a bit about yourself: 

o Your name 

o What you do at the moment? 

o Where you live and who with? 

 Icebreaker: thinking about all your TV, radio and online consumption what is your favourite 

channel or website 

 

 

2. Changing media consumption behaviour  10 mins   

Objective: to explore changes in media consumption behaviour now compared to 5 
years ago 

 

MODERATOR TO ASK RESPONDENTS TO GET THEIR PRE-TASKS OUT TO FACILITATE 

DISCUSSION, AS REQUIRED 

 

Now I’d like to talk about your general media consumption including TV, radio and online… 

 Has this has changed over the last 5 years? 

 

Thinking about TV… 

 Overall, have you noticed any changes in your TV viewing behaviour over the last 5 

years? Why? 

o Do you think you are watching more/less/the same amount of TV?  

o Has the role of TV changed?  

 What TV channels are you watching? (Appendix 1) 

o Have the TV channels you watch changed at all over the last 5 years? 

o Have you started watching any new channels in the last 5 years? 

o Have you noticed any changes in the quality of the programming on the TV 

channels you watch in the last 5 years?  

o Are you watching more/less channels than you were 5 years ago? 



 

 

 Have the types of programmes you watch on TV changed over the last 5 years? 

o Are there specific types of programmes you watch more/less? 

o Are there specific types of programmes you would like to see more/less of?  

 What TV packages do people have? 

o Free e.g. Freeview or Freesat 

o Pay e.g. Sky, BT Vision, Virgin Media 

o How has how you pay for TV changed? 

 Has the way you watch TV changed at all over the last 5 years? 

o Probe around: Live/ On Demand/ Recorded TV 

o What On Demand services are you using? 

o Are you watching more On Demand content now than you were 5 years ago? 

 Have the devices you are watching TV on changed at all over the last 5 years? 

 

Thinking about radio… 

 Overall, have you noticed any changes in your radio listening behaviour over the last 

5 years? Why? 

o Do you think you are listening to more/less radio?  

 Do you listen to speech and/or music radio?  

o Has this changed at all over the last 5 years? 

 What radio stations are you listening to? (Appendix 3) 

o Have the radio stations you listen to changed at all over the last 5 years? 

o Have you started listening to any new radio stations in the last 5 years? 

o Are you listening to more/less radio stations than you were 5 years ago? 

 Have the radio shows you listen to changed at all over the last 5 years? 

 Has the way you listen to radio changed at all over the last 5 years? 

o Probe around: Live/ On Demand/Podcasts 

o What music streaming services are you using? 

 Have the devices you are listening to radio on changed at all over the last 5 years? 

 

 

Thinking about your online behaviour... 

 Overall, have you noticed any changes in your online behaviour over the last 5 

years? Why? 

 What are the top three websites you visit most regularly? 

o Have these changed at all over the last 5 years?  

 What are the top three apps you are using at the moment? 



 

 

o Have these changed at all over the last 5 years?  

 What devices are you using to access the internet?  

 

 

3. The role of the BBC 25 mins   

Objective: to understand what audiences perceive the BBC’s role is and how well the 
organisation is performing in that regard 

 

What words or values would you use to describe the BBC (without referring to specific 

programmers or content on the BBC) 

MODERATOR TO WRITE RESPONSES ON FLIP CHART  

 Why do you associate these words with the BBC? 

 What’s influencing these associations?  

 Are there any words that you think should be associated with the BBC, which aren’t 

written here – what’s missing?  

 

I’d now like you to do the same exercise but for a couple of other broadcasters/ subscription 

services  

MODERATOR TO CHOOSE TWO BRODCASTERS/SUBSCRIPTION SERVICES PREVIOUSLY 

MENTIONED BY RESPONDENTS (E.G. NETFLIX, ITV, CHANNEL 4) AND ASK RESPONDENTS 

THE WORDS THEY WOULD USE TO DESCRIBE THEM 

 Are there values that this broadcaster/subscription service represents which you 

would like the BBC to take on? Why? 

 How does this broadcaster/subscription compare to the BBC? 

 

I’d now like to talk a bit about what you think the BBC’s role is and how well you think it is 

performing that role 

MODERATOR TO INVITE RESPONDENTS TO CONSULT THEIR PRETASKS AGAIN  

 What do you think the BBC’s overall purpose or role currently is? 

MODERATOR TO FLIP CHART 

o Why? 

 Do you think this has changed over time? If so, how? 

 What do you think the BBC does well? MODERATOR TO FLIP CHART 

 Probe around: 

o Television 

o Radio 

o Online 



 

 

 What do you think the BBC does less well? MODERATOR TO FLIP CHART 

 Probe around: 

o Television 

o Radio 

o Online 

 

If exercise needed to stimulate respondents: 

DEBATE EXERCISE: MODERATOR TO SPLIT RESPONDENTS INTO TWO GROUPS  

We’re now going to do a short exercise where one group will be speaking for the BBC and 

the things/areas that it does well, and the other group will be coming up with a counter-

argument highlighting the things the BBC doesn’t do so well 

 

MODERATOR TO GIVE RESPONDENTS A FEW MINUTES TO COME UP WITH THEIR 

ARGUMENTS BEFORE PRESENTING BACK AND THEN ASKING EACH GROUP 

 

 Has the other group’s argument changed your view of the BBC at all? Why/why not? 

 What is the most motivating/persuasive thing that the other group have said about 

the BBC? 

 Thinking about what you personally value from the BBC, is there anything you would 

like it to do differently? 

 Thinking about the BBC’s role in society what, if anything, would you like it to do 

differently?  

 How do you expect the BBC’s role to change in the future?  

o What would you like to see happen regarding its role/remit? 

 

HAVING DISCUSSED AND CONSIDERED AS A GROUP – REFER BACK TO FLIP CHART OF 

BBC’S ROLE… 

 What do you think the BBC’s overall role or purpose should be? 

 What do you want from the BBC? 

 How would you describe/capture this in 4-5 sentences? 

 Is this different to what you think the BBC’s role currently is? 

 

MODERATOR TO NOTE ON FLIP CHART IN ORDER TO REFER BACK TO  

 

 



 

 

4. BBC Masterbrand values  15 mins   

Objective: to establish what participants think of the BBC Masterbrand values identified 
by the Government and how these fit with their own priorities for the BBC 

 

MODERATOR TO INTRODUCE THE GOVERNMENT’S SUGGESTED VALUES FROM THE GREEN 

PAPER AND THE TRUST’S ADDITIONAL VALUE OF ‘HIGH EDITORIAL STANDARDS’ ON SORT 

CARDS (APPENDIX 4) 

 Values: 

o Independent 

o Impartial 

o High quality 

o Efficient/value for money 

o Transparent 

o Distinctive 

o Diverse/representative  

o High editorial standards 

 Which of these values have you already used to describe the BBC? 

 Are there any values which you feel fit particularly well with the organisation? 

 Are there values which you think aren’t appropriate? If so, which values?  

 MODERATOR TO INVITE RESPONDENTS TO RANK CARDS IN ORDER OF 

IMPORTANCE AND EXPLAIN THEIR DECISION  

 Thinking about the values that you think are most important for the BBC, is anything 

missing? 

 

 

 

 

 

 

5. Assessment of the Public Purposes   20 mins  

Objective: understand the extent to which the BBC’s Public Purposes are the ‘right’ ones 
and in line with audiences’ perceptions of the BBC’s role and performance 

 

The BBC Trust is an organisation which works on behalf of licence fee payers to ensure that 

the BBC provides high quality output and offers good value. It has developed 5 Purposes for 

the BBC to help define the role of the BBC. I’m now going to show you them and I’d like to 

get your views on them.  



 

 

 

LEVERS EXERCISE: MODERATOR TO GIVE OUT AN A4 SHEET WITH AN EXERCISE 

(APPENDIX 5) WHICH THEY ARE TO COMPLETE INDIVIDUALLY IN WHICH ALL OF THE 

PURPOSES ARE LISTED AND THEY CAN MARK ON A WORKSHEET HOW IMPORTANT EACH 

OF THE PURPOSES IS AND HOW THE BBC IS CURRENTLY PERFORMING AGAINST THESE 

PURPOSES  

MODERATOR THEN TO BRIEFLY SHOW RESPONDENTS THE PUBLIC PURPOSES ONE BY 

ONE (Appendix 5i) (ROTATE ORDER SHOWN IN EACH GROUP TO MITIGATE AGAINST 

ORDER EFFECT) AND ASK THEM TO FILL OUT THE EXERCISE 

 

1. Providing news and information to help people understand the world around them  

2. Supporting learning and education 

3. Showing the most creative ideas and highest-quality content 

4. Reflecting and representing the whole UK population 

5. Growing the creative industries and promoting the UK abroad 

 

MODERATOR TO RECONVENE GROUP AND DISCUSS EACH PURPOSE  

Let’s have a discussion about what everyone has put… 

 Which of the Purposes did you mark as most important overall? Why? 

 Which of the Purposes did you mark as least important overall? Why? 

 

Let’s look at each of these purposes individually 

 How important did you mark this Purpose? 

 How important do you think this Purpose is to you? 

 To what extent do you think that the BBC fulfils this Purpose? Why? 

 What examples can you think of the BBC fulfilling this Purpose?  

 BRIEFLY: does the wording make sense? 

 

 Do you think any of these Purposes are more/less important today than they would 

have been 5 years ago?  

 How do they compare to the roles of the BBC you identified earlier? MODERATOR TO 

REFER BACK TO FLIPCHART  

 Which of the purposes do you think the BBC is currently fulfilling best? 

o Explore/ask respondents for examples 

 Which of the purposes do you think the BBC is fulfilling least well? 

o Explore/ask respondents for examples 

 What can the BBC do differently to fulfil the Purposes it is not fulfilling well? 



 

 

 Were there any that you thought really didn’t reflect what the BBC should be doing? 

Why? 

 Do you feel there is anything missing? If so, what? 

 

 

 

6. Focus on education and technology 25 mins  

Objective: to understand the role of the BBC in relation to education/learning and 
digital services/technology 

 

 NOTE – EDUCATION CAN BE EXPLORED IN MORE DETAIL (AND STIMULUS INTRODUCED) 

DURING DISCUSSION OF THE ‘SUPPORTING EDUCATION AND LEARNING’ PURPOSE IN THE 

PREVIOUS SECTION  

 

Thinking specifically about the BBC’s role in education and learning… 

 What, if any, role do you think the BBC has in this area? 

 How important is this area compared to: 

o The other things the BBC does? 

o The areas we talked about earlier?  

 MODERATOR TO INVITE PARTICIPANTS TO REFER TO THEIR PRE-TASKS AGAIN 

 What examples can you think of what the BBC does in this area? MODERATOR TO 

FLIP CHART 

 Are there any particularly positive/negative examples of the BBC’s involvement in 

education you can think of? 

 Is there anything you think the BBC should be doing differently in the area of 

education?  

 Has your view of what the BBC should do in the area of education changed at all 

during our discussion?   

Here are some examples of what the BBC does in the area of education and learning…  

 MODERATOR TO INTRODUCE APPENDIX 6 AND ASK FOR EACH EXAMPLE 

 How do you feel about the BBC doing this? 

 Do you feel this is a good fit for the BBC? Why/why not? 

 How well placed do you feel the BBC is to be involved in this area? 

 Do you feel another organisation would be better placed to do this? 

 Do you think the BBC should be focussing on this or pursuing other areas within 

education? Why?  



 

 

MODERATOR TO PROBE AROUND WHETHER THERE IS MORE INTEREST IN THE BBC 

PURSUING EDUCATIONAL WITHIN A BRODCASTING CONTEXT E.G. DOCUMENTARIES 

OR OFERING EDUCATION RESOURCES E.G. BITESIZE  

 What do you think should be the BBC’s role in education moving forward? 

 

Thinking specifically about the BBC’s role in technology and digital services… 

 What, if any, role do you think the BBC has in this area? 

 How important is this area compared to: 

o The other things the BBC does? 

o The areas we talked about earlier?  

 MODERATOR TO INVITE PARTICIPANTS TO REFER TO THEIR PRE-TASKS AGAIN 

 What examples that the BBC does can you think of in this area? MODERATOR TO 

FLIP CHART 

 Are there any particularly positive/negative examples of the BBC’s involvement in 

technology and digital services you can think of? 

 Is there anything you think the BBC should be doing differently in the area of 

technology and digital services?  

 Has your view of what the BBC should do in the area of technology and digital 

services changed at all during our discussion?   

Here are some examples of what the BBC does in the area of technology and digital 

services…  

 MODERATOR TO INTRODUCE APPENDIX 7 AND ASK FOR EACH EXAMPLE 

 How do you feel about the BBC doing this? 

 Do you feel this is a good fit for the BBC? Why/why not? 

 How well placed do you feel the BBC is to be involved in this area? 

 Do you feel another organisation would be better placed to do this? 

 Do you think the BBC should be focussing on this or pursuing other areas within 

technology and digital services? Why?  

 What do you think should be the BBC’s role in technology and digital services moving 

forward? 

 

 

7. Prospective BBC funding models 15 mins  

Objective: to explore initial reactions to the three potential funding models outlined in 
the Government’s Green Paper 

 



 

 

 We talked a bit about your attitudes towards paying for TV but now I’d like to 

discuss a bit about your views concerning the licence fee 

  What are your overall views on the licence fee?  

o When I say licence fee, what do you understand by it? 

o How do you feel about it? 

o If it was down to you, would you pay the licence fee? Why / why not 

o Do you know how much the licence currently is?  

o Do you consider it value for money?  

o In terms of value for money for what you get – what are you thinking about 

when you’re deciding whether it’s value for money or not?  

 (Then probe: all services e.g. TV, radio, online, iPlayer)? 

 

A review of the licence fee is currently being undertaken by the Government and they have 

developed three potential alternative funding models which we would like to get your views 

on  

 MODERATOR TO INTRODUCE SORT CARDS WITH EACH FUNDING MODEL ONE-BY-

ONE (APPENDIX 8) (ROTATE ORDER SHOWN IN EACH GROUP TO MITIGATE 

AGAINST ORDER EFFECT) 

 

1. Retain but reform the licence fee: the licence fee would be retained in its 

current format but reformed so that those who watch TV via iPlayer also have to 

pay the licence fee 

2. Universal household levy: all households in the UK pay a fee for BBC content, 

including  TV, radio, online and on demand content 

3. Mixed public funding and subscription: there are several options for a mixed 

public funding and subscription model. A subscription element could be applied to 

certain elements of the wider BBC portfolio, for example by making iPlayer a 

subscription-only service 

 

 

 

 

 FOR EACH FUNDING MODEL, MODERATOR TO ASK: 

o What are your first impressions of this funding idea? 

o Are there any aspects you like/dislike particularly? 

o Do you foresee any issues with it? 

o Do you think it will have any impact on the BBC’s ability to perform its role?  



 

 

o Do you think the BBC can deliver on what you want it to if this was the way it 

was funded?  

o How motivating is this funding route? 

o MODERATOR TO THEN INTRODUCE A SCATTER BOARD OF BBC SERVICES 

(APPENDIX 9) AND ASK: 

 If the BBC were to proceed with a mixed public funding and 

subscription model which BBC services would you expect to be 

publically funded and which would you expect to be subscription 

based?  

 

 AFTER ALL FUNDING MODELS HAVE BEEN SHOWN: Which of these funding models 

do you prefer? 

o How do they compare to the licence fee as it currently stands? 

 

 MODERATOR TO THEN INTRODUCE A LIST OF POSITIVE AND NEGATIVE FEATURES 

OF EACH FUNDING MODEL AND PROBE AS APPROPRIATE (APPENDIX 10): 

 

 Retain but reform the licence fee: 

o Positive: 

 Protects the BBC’s future income 

 Removes iPlayer loophole for live viewing 

o Negative: 

 Isn’t income assessed (all pay the same) 

 Universal household levy:  

o Positive: 

 Removes iPlayer loophole for live viewing  

 Potentially allows for a reduction in the licence fee or increased 

investment 

o Negative: 

 All households pay regardless of whether they consume BBC content 

(however, 97% of people consume BBC content) 

 Mixed public funding and subscription:  

o Positive: 

 More choice over what you pay to consume 

 The basic licence fee may be cheaper as a result 

o Negative: 

 BBC not able to provide everything to everyone (tailored to 

subscribers) 

 Difficult to determine what should be part of the subscription and 

what should be publically funded 



 

 

 If you pay for multiple services it may cost as much if not more than 

the current licence fee 
 

o What do you think about this funding model?  

o Has you view changed in any way? Why 

 

 AFTER ALL OF THE POSITIVE/NEGATIVE FEATURES OF EACH OF THE FUNDING 

MODELS HAVE BEEN SHOWN ASK:  

o Which of the funding models do you prefer now?  

o Is there an alternative route which you would like to see? 

 

MODERATOR TO INTRODUCE APPENDIX 11: Currently the majority of licence fee income 

is spent on BBC services. The Government is considering whether other media providers 

should be able to compete for a small proportion of the licence fee. For example, providing 

funds for other regional news providers e.g. ITV.  

 How do you feel about this? Why?  

 MODERATOR TO PROBE AROUND THE POSITIVE/NEGATIVE ASPECTS OF THE 

PROPOSED FUNDING MODEL: 

o Increases competition 

o Potentially there will be greater diversity of content 

o Adds an element of uncertainty with regards to the future of BBC funding 

 Would the amount of money taken from the BBC’s budget increase 

over time and be distributed to other organisations? 

o May be costly and complex to administer 

o Why should profit making organisations be subsidised by the licence fee 

payer?  

 

8. Summary a wrap up    

Objective: to wrap up the session and capture video of 2-3 respondents’ briefly 
repeating the key points they have made over the course of the session  

 

 What do you consider the BBC’s primary purposes to be? 

 How, if at all, have these changed over time (e.g. thinking about the last 5 years)? 

 What would you like the BBC to do more or less of in the future?  

 

Thank and close 

 

 



 

 

 

 

Qualitative research appendix tools 

1: TV channel scatter board 

2: Device sort cards 

3: Radio stations scatter board 

4: Government’s suggested values and the BBC Trust’s one additional value 

5: Levers exercise 

6: Examples of the BBC’s educational output 

 Children’s education e.g. Blue Peter, CBBC Newsround, CBeebies, Newsbeat 

 Investing in skills and offering educational resources e.g. Make it Digital Campaign and 

Bitesize 

 Encouraging people’s interests and passions: iWonder, Great British Bake Off, Great British 

Sewing Bee  

 Documentaries and factual: e.g. Natural World, Louis Theroux, Wonders of the Universe, 

Stacey Dooley Investigates, Coast, Spring Watch, Country File,  

 Current affairs and news e.g. Panorama, Newsnight, BBC News, Andrew Marr Show, 

Question Time, Any Questions 

 Cultural programming e.g. The Culture Show, Newsnight Review, Front Row, The Proms 

 Cultivating talent e.g. BBC Young Musician of the Year, BBC Young Dancer 2015, BBC Songs 

of Praise Competitions 
7: Examples of the BBC’s technological output 

 Social media e.g. BBC News, Match of the Day, Radio 1, Eastenders, Question Time 

 Apps e.g. BBC Weather, BBC News, BBC Sport, BBC iPlayer Radio 

 Red Button services e.g. Wimbledon, Glastonbury, weather, lottery  

 BBC News website 

 BBC Arts online  

 BBC Three going online only 

 BBC Click 

 Supporting digital radio switchover  

 BBC contributing to building broadband networks in rural areas  
8: Sort cards with funding models 

9: BBC services scatter board  

10: Positive and negative features of each funding model 

 Retain but reform the licence fee: 

o Positive: 

 Protects the BBC’s future income 

 Removes iPlayer loophole for live viewing 



 

 

o Negative: 

 Isn’t income assessed (all pay the same) 

 Universal household levy:  

o Positive: 

 Removes iPlayer loophole for live viewing  

 Potentially allows for a reduction in the licence fee or increased investment 

o Negative: 

 All households pay regardless of whether they consume BBC content 

(however, 97% of people consume BBC content) 

 Mixed public funding and subscription:  

o Positive: 

 More choice over what you pay to consume 

 The basic licence fee may be cheaper as a result 

o Negative: 

 BBC not able to provide everything to everyone (tailored to subscribers) 

 Difficult to determine what should be part of the subscription and what 

should be publically funded 

 If you pay for multiple services it may cost as much if not more than the 

current licence fee 
11: Contestability text: 

 Currently the majority of licence fee income is spent on BBC services. The Government is 

considering whether other media providers should be able to compete for a small 

proportion of the licence fee. For example, providing funds for other regional news 

providers e.g. ITV. 
 




