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BBC Charter Review 

Audience Council England Submission to the BBC Trust 

 
Introduction 

 
1. The Audience Council England is an advisory body of the BBC Trust.  Our role is to 

provide the Trust with insights on the views and interests of audiences in England.   In 
order to do this we are informed by a network of panels, one in each of the BBC’s 12 
broadcasting regions in England.   

 
2. This submission is based on discussions with and feedback from each of our regional 

panels and subsequent consideration by the members of the Audience Council England. 
Our discussions took place over a number of months from summer 2015 onwards, 
during a period of accelerated public commentary and extensive formal debate on the 
BBC, its future shape, role and purpose.    

 
3. We have set out our response in two parts. The first covers our response to the key 

questions of relevance to audiences in the government’s Green Paper, published in July 
2015, on the BBC’s future, its mission, scope, funding and regulation.  The second part 
considers the BBC Executive’s proposals for future programmes and services during the 
next Charter period. In particular we have deliberated on how the BBC’s role might 
evolve to meet the priorities and needs of audiences in England as both consumers and 
citizens in the digital age.   

 
Key findings 
 

 The BBC is highly valued by many people in England. There is continuing support for 
the BBC’s mission to inform, educate and entertain. 

 Members welcome the ambition to take creative risks with content and services while 
continuing to serve the mainstream audience; and ensuring effective provision of 
services for diverse and younger audiences through fresh commissioning and use of 
technology. 

 Strategic consideration of diversity in all respects, both on and off-screen, is key to 
the plans for programmes and services, particularly in a more complex media market. 
While we understand that many licence fee payers feel that the BBC represents and 
provides for different interests and communities successfully we are aware that gaps 
remain. We feel that it is essential that the diversity of the population across England, 
and in each English region should be reflected to ensure authentic representation of 
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the diverse English audience including social, geographic, political, cultural, ethnic 
and economic factors. 

 There is strong support for the development of digital services on newer platforms 
such as via mobile phones and the internet, and for the BBC to pursue its ambitions 
for high quality and distinctive content over the next Charter period.  

 But there was an equally strong sense that the move to digital technology should be 
thoughtfully managed by the BBC and move at a pace that the majority of the 
audience can keep up with. There remain ongoing issues with uneven broadband 
access within the English regions, which we recognise sit outside the BBC’s remit, 
but which impact constantly on audiences, particularly in rural areas.  

 The BBC’s role in holding decision makers to account, both nationally and locally, is 
considered to be essential by many members.  

 The BBC is trusted to uphold impartiality, delivering news and current affairs content 
to high editorial standards.  

 The BBC has experienced many challenges since its inception.  During the next 
Charter period members feel it is essential that: 

 the BBC protects and preserves its independence from government; 
 the BBC continues to inform, educate and entertain its audiences;  
 the BBC preserves its editorial integrity, universal audience appeal, and 

continues to innovate and strengthen creative risk-taking across all BBC 
services and content.  

 
The Council’s Response to the Green Paper questions 
 
Q1. How can the BBC’s public purposes be improved so there is more clarity 
about what the BBC should achieve? 

4. We discussed the current public purposes which outline the BBC’s values and support its 
mission to inform, educate and entertain.  

5. It is clear that the public in general is less aware of the BBC’s specific public purposes; 
there is, however, more familiarity and wider awareness of the BBC’s mission to inform, 
educate and entertain. The words themselves are perhaps synonymous with the BBC in 
the public’s mind and their simplicity has a strong impact.  

6. We recognise that the public purposes help to set out the BBC’s values as a public 
service broadcaster and establish everything the BBC does in that regard. The purposes 
should help audiences to understand what the BBC is for and we feel that they should be 
framed in simple, clear language and reflect the ambitions and aims of the BBC in the 
contemporary, dynamic, digital world.  

7. The reframed purposes should describe the qualities of the BBC which audiences expect 
and demand as licence fee payers; and they should reflect the valued attributes and 
ambitions of the BBC for the modern age.  We suggest that the purposes should be 
evaluated through a clear framework. This framework must ensure that the BBC’s 
activities are measured in terms of the impact on licence fee payers as consumers and 
citizens; the broadcast market and economy; and how the BBC functions in the digital 
age.  

8. Public awareness and understanding of the BBC’s unique role as a public sector 
broadcaster in the next Charter period is critical given the fast-changing and complex 
nature of the national and global broadcasting market. Members discussed how the BBC 
can better demonstrate a connection between its public purposes and public 
understanding of what they achieve. We want audiences, as licence fee payers, to know 
more about how and why the BBC works for them in relation to the BBC’s content, 
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services and activities.   We would like to see consistent, effective and clear 
communication to help to raise awareness of the BBC’s aims and purposes, as a key 
cultural organisation in the UK.   

9. We feel it is imperative to include entertainment in the stated public purposes in the next 
Charter period. Entertainment, in its wider definition, is at the heart of much content and 
often a means to bring programmes to life and connect with a broad audience spectrum 
across many genres.  

10. We think that the inclusion of entertainment and describing the public purposes with 
greater clarity may help to deliver better understanding to licence fee payers and the 
audience; and in turn help to communicate the BBC’s duties and mission including its 
impact on production, services, journalism, editorial and creative excellence, innovation 
and originality of broadcast content. 

11. During this Charter the Trust and the BBC Executive has worked to define distinctiveness 
and how this applies to both BBC services and programme output. We agree that this is 
an important measure which should be reflected in the public purposes – and we agree 
with the four values which the Trust has set out to define distinctiveness:  

 High editorial standards 

 Creative and editorial ambition 

 Range and depth 

 UK- focused content and indigenous talent 

12. We are also clear that in future the public purposes should be framed in such a way that 
they last for the duration of the Charter period. We agree with the Trust’s position that 
they should be broadly framed rather than topic specific.  For example, the current 
public purposes include a responsibility to raise awareness and promote digital 
switchover which has become irrelevant during the current Charter period. 

  
Q2. How well is the BBC serving its national and international audiences? 

13. A core part of our role as Audience Council members is to give our views on the BBC’s 
services and programmes. During this Charter period we have responded to the Trust’s 
rolling programme of service reviews and other consultations, giving an audience 
perspective from the 12 regions of England on the BBC’s activities and output.  

14. We found that the BBC generally serves its national audiences very well in an 
increasingly complex, multiple choice broadcast market.  Overall we heard consistent 
praise from members for the BBC’s television, online, national, regional and local radio 
services.  They continue to provide an extensive range of varied, often ambitious, 
content and programmes for all audiences, meeting the general audience expectation of 
“something for everyone”.  This includes programmes and content across all genres 
ranging from drama to comedy to entertainment, news and current affairs, children’s 
programmes to the arts and music, factual to documentaries.  

15. That said we understand and recognise that there are, and always will be, variations in 
audience appreciation and tastes, based on the subjective nature of programming. We 
found that for some members more innovation, variation and less reliance on long-
established content would be welcome, although we appreciate that this has to balance 
with those who enjoy traditional, familiar programmes and for whom change can 
sometimes be a challenge.   

16. At the same time there are sections of the audience who are less well served and for 
whom more could be done to extend creative ambition, improve representation and 
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strengthen performance.  We feel that the BBC Executive has progressed a range of 
diversity measures to improve representation, portrayal and inclusion during this Charter 
period. While these are welcomed, we believe that more consistent actions to address 
the relationship of the BBC and different communities or audience groups, must be more 
effectively applied. The Trust and Audience Council England have identified, through 
their consultations and reviews, licence fee payers who feel under-represented on BBC 
output – key examples being black and minority ethnic audiences, the inclusion and 
representation of disabled people, and younger audiences, notably the 20-30 age group, 
many of whom consume media in different ways to previous generations.  

17. We feel that in parallel with future considerations for the evolution of services to the 
devolved nations, the provision of local and regional services in the English regions, 
which report on, reflect and respond to people’s lives, must remain a priority. For 
example, we welcome the extension of the News at Ten in each English region, following 
a successful pilot earlier in 2015, which will allow audiences to see more regional stories. 
We support the continued evolution of the BBC’s regional and local services to reflect the 
diverse audience and continue to deliver high quality news and other programme output 
which informs, educates and entertains in the next Charter period across TV, Radio and 
Online.  

18. Throughout this Charter period members of the Audience Council England have 
discussed the variations in reach and audience appreciation in the separate English 
regions. The variations in the general impression of the BBC, at its highest in the South 
East and lowest in the North East, suggest that the BBC must continue to address such 
variants to ensure that it maximises its authentic connection with licence fee payers in 
each region. Providing authentic coverage of each region is considered vital as 
perception of a region, and how this is portrayed both nationally and regionally, is 
important to members.  

19. We sensed a concern from some members about the BBC’s ability at both a national and 
international level to compete in the highly competitive broadcast sports market.  
Members raised questions about the BBC’s future sports programme strategy and how 
the BBC’s sports portfolio will deliver value for money and offer a choice of sport to the 
audience and licence fee payers, given the challenges for broadcast sports rights in such 
a competitive national and global market.   

20. Internationally, members again expressed high praise for the BBC’s range and quality of 
output. We found that members considered that the BBC’s global news services deliver a 
strong impact, bringing the UK to the world and reinforcing the BBC’s unique reputation 
for impartial, trusted news. There was a view that the BBC stands out above other 
providers internationally through the World Service and BBC America.   

21. While members recognise that there is more competition from international news 
providers, for example Al Jazeera, they consider that the BBC’s international news 
content and services remain highly trusted and robust editorially.  We recognise that 
audience needs are evolving and changing internationally and the BBC must adapt to 
that. In that context some members questioned whether the BBC receives appropriate 
feedback from international audiences and how the BBC is accountable to such an 
audience.  

22. Among our members there was a view that iPlayer should be available outside the UK 
and there was a willingness to pay for such a service.   
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Q3. Does the BBC have the right genre mix across its services? 

23. Overall yes, members feel that the mix of genres is about right. We understand from our 
members that drama, documentaries and factual content are broadly done very well 
across the BBC’s services although more innovation in weekday early evening and in 
family viewing choices at weekends would be welcomed. 

24. We know that range is particularly important to the BBC in terms of drama and we 
encourage that ambition to persist and develop across all genres. There was a view from 
some members that when a genre becomes popular, and the example offered was 
lifestyle programmes, the BBC has a tendency to over deliver in the same vein rather 
than continuing to innovate, losing originality, freshness and distinctive impact for 
audiences. 

25. Members would encourage the BBC to focus on what it wants to achieve and deliver 
within each genre in order to remain distinctive from other broadcasters. While many 
members welcomed the BBC’s ability to produce distinctive content no other broadcaster 
offers, conversely there was a view from some members that, for example, cutting edge 
comedy was more associated with Channel 4 than the BBC. 

26. The proliferation and development of arts and music content across all channels and 
services has been welcomed; with some members sensing that an equivalent expansion 
of science content would also be welcomed. 

27. Some members observed that, at times, particularly at weekends, sports programming is 
the only offer on BBC One and BBC Two simultaneously. We would encourage more 
consideration from the wider audience perspective on the variation of genres across the 
television channel schedules, irrespective of the availability of time-shifting to viewers. 

 
Q4. Is the BBC’s content sufficiently high quality and distinctive from that of 
other broadcasters? 

28. In general, we received a resounding yes from members who felt that mostly the BBC’s 
content is of a sufficiently high quality and distinctive from that of other broadcasters. 
Funding the BBC appropriately to maintain its cultural strengths, audience impact and 
distinctive position as the leading public service broadcaster in the competitive domestic 
and global media market was considered fundamental.  

29. As many commentators and observers have noted, in recent discussion and debate on 
BBC Charter Review, what the BBC offers to audiences is about right. The public don’t 
want it to be “mucked about with” and, while it must address the gaps in provision for 
those sections of the audience who are less well served, viewers and listeners describe 
what is currently offered as both distinctive and generally of a high standard. This 
applies to many aspects of output, for example but not exclusively, from National news 
to BBC Local Radio and English regional news, BBC One to BBC Four, Radio 3, Radio 4, 6 
Music, Asian Network and BBC Children’s. 

30. Similarly such services as BBC Bitesize are seen as distinctive to the BBC.  And we heard 
frequently that the absence of advertisements makes the BBC uniquely distinctive - this 
matchless aspect of the BBC is one which we understand the audience values highly.  

31. There was much discussion among members about what makes a good programme, 
what’s compelling and what people enjoy and treasure. Clearly these are all subjective 
factors. We understand that distinctive and high quality may often be subjective 
judgement s hence our strong view that what the BBC offers is about right.  
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32. BBC programmes can be both entertaining and educational e.g. The Hunt, Stargazing, 
The Great British Bake-Off. We found that highly popular and entertaining programmes 
are important to the wider audience on a number of levels e.g. EastEnders storylines 
entertain but often inform and educate.  The mixture of content which can at times 
include esoteric programmes of smaller audience appeal as well as populist formats, for 
example, The One Show, enables the BBC to offer a universal service. However there 
was no appetite for the BBC to show reality style programmes which members would not 
associate with the BBC brand and the high standards licence fee payers expect of the 
BBC.   

33. We heard from some members that more science content would be welcome across the 
BBC’s output, in greater depth and with more high-level analysis. There was a view too 
from some members that Channel 4 achieves a different “quality” to its documentaries 
and drama, possibly related to more creative risk-taking.  

34. Members are aware of broadcast rights issues and considerations but feel there were 
more opportunities to mine the BBC Archive rather than simply offering repeats, 
particularly in the Daytime schedule which is still felt by many members to be a poor 
relation within the BBC, irrespective of some valued drama such as Father Brown.     

35. The BBC’s development of BBC iPlayer and iPlayer Radio during the current Charter 
period was hailed by members as evidence of innovative technological advance which 
marked both the distinctive contribution of the BBC from other broadcasters and its 
delivery of the public purposes.      

 
Q5. How could the BBC improve engagement with licence fee payers and the 
industry, including through research, transparency and complaints handling?  

36. The Council believes that a high level of transparency with licence fee payers exists and 
that the licence fee provides a clear link to and relationship with the audience. We have 
no comment on engagement with the industry.  

37. We recognise that the BBC undertakes considerable, extensive audience research to 
understand trends, tastes and the impact of its services but we feel that public 
understanding of the BBC and how this works is quite weak. On the other hand how 
could more information help and how important is such an understanding to licence fee 
payers?  

38. Clearly it is vital for the BBC, on behalf of licence fee payers, to be transparent and 
accountable in all dealings with the audience. We feel that the BBC should capitalise on 
this and communicate clearly and frequently to its licence fee payers showing how the 
licence fee is spent and the value it delivers to audiences.  The relationship between the 
people who pay for the BBC and what it does is integral to its success. We would like to 
encourage exploration of how the views and responses of the audience, in its widest 
sense, might be rooted in a contemporary, accessible system so that the BBC can listen 
to its licence fee payers in the most effective way.  

39. Our role as an Audience Council is an advisory one, to ensure that the audience voice in 
England is heard by the Trust.  We agree that engagement with audiences is a key part 
of the governance and regulation of the BBC.  

40. As members and representatives of the audience in England we consider that the BBC 
and whichever body has the duty to represent licence fee payers’ interests in the next 
Charter period, should ensure that audience perspectives can be rooted in the further 
evolution of the BBC’s core objectives. We feel that for England, with a diverse 
population of around 54million, it is vital that the BBC’s relationship with the audience as 
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citizens, as well as consumers, enables the audience and licence fee payers to get 
involved in feeding back their views and experiences as users of the BBC’s services.  We 
are interested to understand more about how the use of new technology, social media 
and other feedback mechanisms might facilitate such regular engagement with licence 
fee payers and the audience in the next Charter.   

 
Response to the Trust’s Consultation on the BBC Executive’s proposals in 
British, Bold, Creative.  
 
41. The Council considered the Trust’s consultation on the proposals set out in “British, Bold, 

Creative”.  In particular we reflected on the priorities and needs of audiences in England 
and how the BBC’s role might evolve.  

 
INFORM 

42. We discussed the proposals for the Local Accountability Reporting service; a shared data 
journalism centre; a News Bank to syndicate content; Strengthening devolved nations 
news; Reflecting local culture; BBC Newstream and World Service.  

43. While there was interest in the principle of a local accountability reporting service, 
with the potential for an innovative, more local offer combined with regular coverage of 
public bodies such as the courts, public services and local councils, this was countered 
by strong concern from many members about the potential implications for impartiality, 
accountability and a lack of clarity about how such a system would work in practice.  

44. There were questions too about the funding model and the process for maintaining the 
editorial reputation of the BBC.  Overall, while the content itself could provide a powerful 
role in accountability and upholding standards in public life, members felt this was a 
difficult model to execute and more work was needed.  

45. We felt that overall the proposal for a shared data journalism centre was a good 
idea offering the potential for a cost effective way to access data. However, there were 
questions about attribution; funding; how the centre would function including whether 
this would be regionally or centrally managed; where the value to the BBC lay and how 
BBC editorial policies would be applied to ensure accuracy, transparency and impartiality. 
There was a view that this should be piloted initially, and some members were 
supportive of partnerships bringing a wider range of voices to the BBC.   

46. The proposal for a News Bank to syndicate content was considered good by some 
members but again there were questions about funding, branding and reputational risk; 
attribution; maintaining the BBC’s editorial standards; and a call for assurances on 
controls to ensure BBC editorial integrity and tone.  

47. There was a concern expressed by some members that BBC content should be protected 
from manipulation by other agencies. Again, there were questions about the benefits to 
licence fee payers with some members feeling that competing for the contract may lead 
to lower standards of journalism given the potential for content to be diluted by other 
news organisations.   

48. Members felt that the ambition to Strengthen devolved nations news to reflect a 
modern day United Kingdom and provide more flexibility was a valid one. Members 
considered that the BBC has a strong and effective editorial commitment to reflect 
accurately the differences in public services and other aspects of devolution in the 
nations.  
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49. Some members were encouraged that such strengthening of news content might also 
contribute to and be further reflected in regional coverage in England, the Channel 
Islands and the Isle of Man.   

50. The proposals for reflecting local culture were received positively.  While the ambition 
to enhance the representation of local arts and cultural activities was strongly welcomed 
by most members, there was a hope that not only the Arts Council but a range of other 
arts and cultural organisations would contribute. This would help to ensure diversity in 
the widest sense and reflect both the scale and scope of regional activities, events, local 
communities and issues across England and its regions.  

51. Members suggested that the focus on new BBC Local Radio arts content should also 
extend to television, online and across all BBC platforms.  

52. While this proposal to reflect better the creative life of the regions was positively 
received, members felt it essential that partnerships must meet quality and value for 
money criteria to maintain BBC independence.  More information on how this would be 
funded would be welcomed with some members questioning whether investment in 
existing output, such as Inside Out, may be affected over time which would be a 
concern.    

53. The proposals for BBC Newstream were broadly welcomed, praising the BBC for 
innovation and responding to the ways audiences now consume news.  There was some 
unease on behalf of those who do not have access to or use of online or mobile, either 
by choice or through inadequate broadband provision. Overall, while more detail and 
guidance for consumers would be valued, members felt that the proposal develops the 
news offer appropriately, beyond the existing TV and radio services. That said members 
considered that this should build on, rather than replace the enduring platforms on TV 
and radio, while developing options for more personalised, local and regional news 
content.   

54. Members discussed the proposals for further investment in the World Service before 
the new funding from government announcement.  At the time of discussion members 
expressed a range of opinions noting that the World Service was a vital, valued and 
impartial BBC news service, which reflected the BBC’s unique global role and its public 
purposes.  Some questioned whether it was appropriate for the licence fee to be used 
for the expansion of the BBC’s services to audiences in Russia and North Korea and 
welcomed more explanation of the proposals to aid wider audience understanding of the 
impact and purpose. Given these different audience perspectives there was general 
agreement that the World Service was well respected globally and represented an 
important democratic function of the BBC.  

 
EDUCATE 

55. We found that some members liked the concept of The Ideas Service with many 
observing that this was an ambitious idea in theory which could offer multiple benefits. 
The BBC brand would ensure a trusted source of content which had the potential to 
enable wider audience access to arts, culture and intellectual sources and institutions.   

56. Equally there were plenty of questions about how the service might work in reality. Many 
members agreed that this was “more concept than product” and sought more detailed 
information on potential costs, effective curation and ease of access for audiences. Some 
members noted the existence of similar services such as the STEM ambassadors and a 
range of online content on You Tube.  They also emphasised that the service relied on 
fast, reliable broadband connections which remained an issue in many English regions, 
particularly rural areas and some city-spots.   
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57. However, there was interest in the ambition and potential for such a wide-ranging, 
open-content service, if it could work technically and offer, over time, universal platform 
compatibility to users irrespective of location.  

58. Members saw a value in curating quality content for children, safely accessible and 
available through a wide range of content platforms. Members were not clear if iPlay 
was a replacement for the CBBC and CBeebies TV channels or if this was an additional 
online service.  

59. Some members suggested that consideration should also be given to content and better 
resources for younger teens, just beyond the appeal of CBBC.   

60. However, overall the evolution of children’s media services, reflecting the changing 
landscape of broadcasting and technology, and taking account of the needs of children, 
their parents and carers was welcomed.  

61. Members understand that the BBC has a distinctive role in supporting more formal 
education through curriculum support. There was broad support for the development 
of curriculum resources for each Nation, including Bitesize which currently offered both a 
good service and was a valued resource.  

62. Some members observed that Bitesize operates to GCSE level only and considered this a 
good opportunity to engage with older students, where it could add value to what 
currently exists.  

   
ENTERTAIN 
 
63. Members considered the BBC’s role in entertainment and the initial ideas for its 

development. While recognising the ideas are at a very early stage members made the 
following observations: 
 The proposed changes to make BBC One and BBC Two even more distinctive 

required far more explanation and detail, and BBC Three and BBC Four were not 
mentioned in this context.  

 Some members considered that BBC Two and BBC Four could be amalgamated, 
with the strong proviso that the existing distinctive quality of each was preserved.  

 Members recognised the creative challenge but noted the need for more innovation 
for Saturday night family entertainment on BBC One.    

 Members felt that there was a lack of clarity in the proposals and while many 
members valued and actively encouraged creative risk-taking they did not want to 
lose favourite programmes.  

 Members praised the broad range and high quality of BBC drama – noting recent 
examples such as Doctor Foster, Poldark, An Inspector Calls, The Dresser, but also 
long running soaps for example EastEnders.  

 Members encouraged the BBC to continue to innovate and take creative risks as a 
drama producer, and where possible to offer longer-running series. They noted the 
importance of range and the need to provide something for everyone in the mix of 
BBC drama across all channels. 

 The proposal for UK content aggregation raised more questions than answers at this 
stage. Members asked how this proposal would evolve, and while the suggestion 
had potential there were mixed views about how it would work in practice, 
particularly if further equipment upgrades were required or further costs were 
involved on top of the existing licence fee. 

 The proposals for new ways to listen to radio and the new music discovery service 
were met with some reservations as some felt that the service already existed. 
There were questions about the likely appeal of BBC Music’s Playlister to younger 
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audiences alongside support for and recognition that the BBC’s digital music offer 
must continue to evolve.   

 
Concluding comments 
 

64. The Council understands that the proposals in British, Bold, Creative are exploratory but 
at the same time feel that more detail is required, on substance and funding, to help 
inform and strengthen judgement from an audience perspective. 

65. Having said that, members welcome the focus on new developments and innovation for 
the digital age, to reflect the modern day United Kingdom, its Nations and regions. The 
evolving media landscape means that younger audiences use and access content and 
services differently to previous generations. However, in developing future TV, radio and 
online choices the BBC must not forget its traditional, heartland audience.   

66. A priority for the future income of the BBC and the application of the licence fee must be 
to address the iPlayer loophole.  

67. Members recognise that funding is a real issue and while the BBC provides considerable 
value through the licence fee, technology keeps changing and keeping one step ahead is 
a constant challenge for audiences.   

68. Members consider that BBC Local Radio is a valuable service in the English regions and 
would like to understand the ambition and aims for the evolution of the 39 stations 
during the next Charter period.  

69. Similarly there is little mention of sport in the proposals and for sports coverage on the 
BBC in the next Charter period.  

70. Members judged that it was hard to gauge what the BBC might do less of to fund new 
ideas, given the constant evolution of broadcasting and mass media. Members 
considered that inform, educate and entertain were three good pillars to maintain, along 
with a strong balance of content geared towards a digital and technically able generation, 
without leaving the previous, perhaps more traditional, generation behind in a way not 
seen before.  

71. While many of the proposals were felt to be a reframing of content the impetus to 
innovate and set out new thinking was welcomed. The overarching ambition to produce 
and commission fresh drama and entertainment; reconfigure access and delivery of 
news content; focus on partnerships for local and regional news; provide more for young 
people and reflect the diversity of the Nations and regions in a modern UK, appropriate 
to the digital economy had appeal. While we have noted that more detail is needed, we 
feel that there also needs to be a good balance between moving with the times and not 
alienating the existing audience, which British, Bold, Creative has begun to explore.     

 
 
 
 
 


