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The BBC is accountable for a number of public 
commitments each year, including programming 
and production quotas, service licence commitments, 
and promises made as part of its Statements of 
Programming Policy.

This document sets out the BBC’s performance 
against these commitments for the past year 
(2014/15).
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1 – Ofcom and BBC Trust’s responsibilities

Under the terms of the BBC’s Royal Charter, the Agreement, 
and the Communications Act 2003 (‘the Act’), some areas of 
the BBC’s activity are regulated by Ofcom, some by the BBC 
Trust and some by both.

A Memorandum of Understanding was agreed in March 2007 to clarify the respective roles and responsibilities of the Trust and 
Ofcom, and the key points are summarised below:

Programme standards The BBC Executive is accountable to the BBC Trust for accuracy and impartiality of content; Ofcom sets certain 
programme standards. Both have duties to consider complaints.

Quotas and codes

News and current affairs The BBC Trust sets quotas for news and current affairs on BBC One and BBC Two. It consults with Ofcom 
(for agreement in some cases) before imposing these requirements.

Original productions The BBC Executive and Ofcom must agree an appropriate proportion of programming to be original productions.

Nations and Regions programming The BBC Trust sets quotas for programmes from the Nations and Regions. It consults with Ofcom (for agreement in 
some cases) before imposing these requirements.

Programmes made outside London The BBC Executive and Ofcom must agree a suitable proportion of programming to be made in the UK outside the 
M25 area.

Independent production The BBC Trust requires the BBC to follow a code of practice for commissioning independent productions, and 
reviews delivery against the Window of Creative Competition (WoCC), within which in-house and independent 
producers can compete for commissions. The BBC Trust and Ofcom monitor compliance with targets for 
independent production.

Access The BBC Executive must observe Ofcom’s code for providing services for the deaf and the visually impaired.

Public Value Tests (PVTs) The BBC Trust must apply a public value test before allowing significant change to the BBC’s UK public services. 
Ofcom provides the market impact assessment element of the test.

Competitive impact The BBC Trust must consider the economic impact of the BBC on the broadcasting sector. Adjudications on matters 
of competition law are the responsibility of Ofcom or the Office of Fair Trading.

Radio spectrum The BBC Trust must ensure efficient use of the BBC’s allocated spectrum; Ofcom is responsible for ensuring best use 
is made of the whole spectrum.

Some further areas of common responsibility (including public service broadcasting, media literacy and the promotion of equal 
opportunities and training) are set out in the Act and Agreement.
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2 – Ofcom Tier 2 quotas

2014

Quota
2014

Achievement

Independent production quota1

Hours of qualifying programmes across all channels 25% 31%

Hours of qualifying programmes on BBC One 25% 30%

Hours of qualifying programmes on BBC Two 25% 37%

Regional programme making2

Spend on qualifying programmes 30% 53%

Hours of qualifying programmes 25% 62%

News and current affairs programmes3

Hours of News on BBC One 1,380  1,619 

Hours of News on BBC One in peak 275  286 

Hours of current affairs on BBC One and BBC Two 365  621 

Hours of current affairs on BBC One and BBC Two in peak 105  106 

Levels of Original Production4

BBC One 70% 85%

BBC One in peak 90% 99%

BBC Two 70% 89%

BBC Two in peak 80% 97%

BBC Three 70% 75%

BBC Three in peak 70% 70%

BBC Four 70% 83%

BBC Four in peak 50% 79%

CBeebies 70% 72%

CBBC Channel 70% 77%

BBC News Channel 90% 97%

BBC Parliament 90% 98%

Regional Programming5

Hours of regional programming 6,270 6,563

Hours of programmes made in the relevant area 95% 99.9%

Hours of BBC One news 3,920 4,807

Hours of BBC One news in peak 2,010 2,295

Hours of non-news programming in peak 655 717

All non-news programmes adjacent to peak 280 407

1 The BBC is subject to a 25% independent production quota across all channels and on BBC One and BBC Two individually.
2 The BBC has used Ofcom’s definitions of regional production from 1 January 2006.
3 These quotas and performance figures are for network programming only. The News quota specifically excludes overnight transmissions of BBC News.
4 Original productions include all BBC commissioned programmes including repeats. 
5 These figures represent regional programmes across BBC One and BBC Two.
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3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

Statements of Programme Policy (SoPPs) are annual promises 
to licence fee payers from the BBC which showcase some of 
the way that each of our services meets our service licence 
commitments and delivers high quality and distinctive content 
to them as viewers, listeners and users. SoPPs are a Tier 3 
Ofcom commitment, approved by the BBC Trust.

The following pages summarise the BBC’s performance against 
SoPPs by service for 2014/15. Unless otherwise stated, all 
commitments are minimum hours or percentages and include 
originations, repeats and acquisitions. The notable service 
developments for CBeebies and BBC Red Button are given 
on the following pages, but neither service has any quantitative 
commitments to report on for the period. SoPPs for the year 
ahead (2015/16) can be found at http://www.bbc.co.uk/
aboutthebbc/insidethebbc/howwework/accountability/.
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BBC Network Television

3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

BBC network television services also have statutory regulatory 
requirements to meet Tier 2 quotas, agreed annually with Ofcom, 
for independent production, regional programme making, news 
and current affairs programmes, levels of original production, and 
regional programming. For 2014/15 performance against Tier 2 
quotas see page 02.

Notable service developments
Drama
In 2014/15 an impressive 7 out of the top 10 dramas series were 
all on BBC One. Happy Valley and The Missing both attracted huge 
critical acclaim alongside Jimmy McGovern’s controversial 
Common. BBC One’s returning drama series were on top form: 
Sherlock was the most requested programme on iPlayer in 2014 
and the latest series of Last Tango in Halifax, Silent Witness, Call the 
Midwife and Death in Paradise all returned strong. BBC One was 
proud to bring J.K. Rowling’s global best-seller and first novel for 
adults, The Casual Vacancy to the screen. At Christmas world class 
talent Dustin Hoffman and Dame Judi Dench starred in Esio Trot. 
EastEnders 30th live Anniversary week broke records creating 
a historic television event.

Factual
The Great British Bake Off moved to BBC One and achieved record 
ratings (series av. over 10m) and the final was the most popular 
non-sporting programme of 2014.

Single documentaries made an impact with the critically acclaimed 
Baby-P: The Untold Story; and Jeremy Paxman’s film on Churchill 
marked a key moment in our history. Nick and Margaret’s 
audacious social experiment Too Many Immigrants? and Tim 
Samuel’s insightful documentary The Great Big Romanian Invasion 
formed the immigration season reflecting one of the most talked 
about topics of our time . The new primetime arts series the 
Big Painting Challenge launched and brought a broad audience to 
arts. Eat Well for Less launched & helped families sort food facts 
from fiction. 

Entertainment and comedy
BBC One continued to entertain massive audiences with both its 
flagship entertainment shows Strictly Come Dancing and The Voice. 
The female presenting duo of Claudia Winkleman & Tess Daley 
proved a big hit and, the addition of Rita Ora on The Voice 
re-energised Saturday nights. Whilst The Graham Norton Show 
continued to attract the highest calibre of guests.

In comedy, Still Open All Hours became the highest rating comedy 
series so far this year with an average of 7.4 million viewers. 
Mrs Brown’s Boys was the most watched programme on 
Christmas Day and Christmas also saw David Walliams’ Boy in 
a Dress. New comedy series Boomers launched and Count Arthur 
Strong moved to BBC One to reach a broader audience.

Sport & Events
During the World Cup, BBC One brought the nation together 
with four times as many viewers choosing us for the final. The 
Glasgow Commonwealth Games was one of the biggest sporting 
events of the year. Match of the Day celebrated its 50th 
Anniversary and The FA Cup returned after a six year absence 
bringing new audiences to the channel. The BBC Children in Need 
Appeal 2014 raised its highest on the night total ever with a 
record breaking £32.6 million.
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BBC Network Television

3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

BBC One

Commitment Actual

Hours of arts and music 40 44

Current affairs in peak 40 47

BBC One Scotland

Commitment Actual

Hours of news and current affairs 265 372

Hours of other (non-news) programming 
each year2

140 184

BBC One Wales

Commitment Actual

Hours of news and current affairs 250 348

Hours of other (non-news) programming 
each year2

60 92

BBC One Northern Ireland

Commitment Actual

Hours of news and current affairs 280 356

Hours of other (non-news) programming 
each year2

80 104

Commitment Actual

Hours of religious programmes3 110 127

1 Unless otherwise stated, hours commitments throughout this document include 
originations, acquisitions and repeats. The use of the word ‘new’ means that the 
commitment includes originations only.

2 This output may include repeats and acquisitions.
3 BBC One and Two shared.

Notable service developments
BBC Two played a leading role in the pan BBC marking of the 
anniversary of World War One with major projects from David 
Reynolds, Niall Ferguson, Max Hastings and David Olusoga, the 
landmark drama 37 Days, and a highly moving service from 
St Symphorien cemetery.

The channel celebrated its 50th birthday in fine style with the 
award winning Story of the Twos from Harry Enfield and Paul 
Whitehouse, a special episode of Goodness Gracious Me, a topical 
quiz presented by Dara O’Briain, and a celebration of 50 years 
of Horizon.

Major seasons on BBC Two included a celebration of 18th 
Century Culture (with BBC Four) including films on Handel’s 
Messiah and Mozart’s Don Giovanni, the Taking Liberties season 
including Michael Cockerell’s epic and intimate Inside the Commons, 
and a Holocaust season including drama The Eichman Show and a 
new film from Lawrence Rees.

BBC Two

Commitment Actual

Hours of arts and music 150 238

BBC Two Scotland

Commitment Actual

Hours of other (non-news) programming 
each year including Gaelic output4

190 229

BBC Two Wales

Commitment Actual

Hours of other (non-news) programming 
each year5

160 219

BBC Two Northern Ireland

Commitment Actual

Hours of other (non-news) programming 
each year5

55 119

4 Repeats included but current affairs excluded.
5 This output may include repeats and acquisitions.

BBC Two peaktime repeats %

28.3
31.1
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2009/10 2011/12
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8.4 8.4

6.4

2010/11
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2009/10 2011/12

7.1

2013/14

4.8

2014/152012/13
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BBC Network Television

3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

Notable service developments
Factual content
BBC Three’s Crime and Punishment was massively successful and 
was spearheaded with the Life and Death Row series where two of 
the three episodes achieved 1m+ average audiences on the 
channel with the three episodes achieving an average of 1,232,000 
requests on iPlayer. BBC Three also delivered the groundbreaking 
Our World War series to commemorate WW1, the three episodes 
achieving an average audience in excess of 550,000. 

Entertainment and comedy
We had success with comedies such as Cuckoo, which drew an 
average audience of 670,000 and is returning, Siblings delivered 
405,000 and People Just Do Nothing will be returning to our 
screens. 

Drama 
BBC Three’s drama had an impressive year. The award winning 
drama, Glasgow Girls, achieved 688,000 on the channel and 
Murdered by My Boyfriend was an outstanding success with its first 
run drawing audiences of 880,000 to the channel, an impressive 
3,022,000 requests on iPlayer (making it the most requested title 
in 2014) and delivering 1.2m when it was aired on BBC One. The 
programme also achieved massive traction across BBC Three’s 
social media platforms peaking at 57,000 tweets on Twitter 
around transmission alone.

Commitment Actual

Hours of arts and music 30 47

Hours of new factual programming 100 102

Hours of new current affairs 15 29

Notable service developments
BBC Four continued to deliver on its promise as a blue chip arts 
and music channel with landmark series on the Gothic, The Art of 
China, 18th Century Music, the social history of Dance, and the 
art of Georgian England.

Arts partnerships undertaken during the year included Tate 
(Abstract Week), Historic Royal Palaces, Hay Festival, the Royal 
Collection, the British Library, and the Globe Theatre (Duchess 
of Malfi).

The channel continues to broaden the range of its innovative 
foreign language drama with Hinterland (from Wales), Hostages 
(from Israel) and the historical epic 1864.

Commitment Actual

Hours of arts and music 150 239

Hours of new factual programming 60 117
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BBC Network Television

3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

Notable service developments
Launch of an app early in 14/15, with more to follow as the year 
continues 
Several Apps for the CBBC audience were successfully launched 
during the year, covering both individual programme brands that 
are hugely popular with the audience (Wolfblood, The Dumping 
Ground and Strange Hill High) and the ‘central’ Go CBBC App 
which navigates users around our entire offering.

The CBBC website will undergo a ‘responsive’ re-engineering, 
which will make it easier to serve content to the different 
platforms of mobile, tablet and desktop computer 
This project has been completed, and is key to enhancing the 
interactive experience for our audience.

Launch of a CBBC YouTube channel in early 14/15 
The CBBC YouTube channel was launched in April 2014 and has 
already grown to 25,000 subscribers with over half a million views 
each week. YouTube remains the most loved brand for 6-12 year 
olds in the UK and claimed usage is growing steadily. 

Commitment Actual

Hours of drama programming 665 1,199

Hours of News 85 93

Hours of factual programming 550 821

Notable service developments
Improvements to CBeebies online with a responsive website 
which can deliver content, including CBeebies Radio material, 
across all online platforms 
The responsive website has now been delivered, which will make 
it easier for the interactive teams to publish content accessible to 
all users, including CBeebies Radio listeners.

Updated content for the CBeebies App, additional new Apps 
will be released
The content within the highly successful CBeebies Playtime app 
was updated at several points throughout the year, with 
programme brands such as Swashbuckle and The Furchester Hotel 
being added. The Playtime App has now been downloaded over 
4.1 million times. In August 2014 the CBeebies Storytime App was 
launched, featuring stories based around popular titles such as Old 
Jack’s Boat, Grandpa in my Pocket and Something Special.

More drama, whether based on existing books or wholly 
original scripts
Last year saw second series of the incredibly popular Katie Morag 
and Topsy & Tim. Also commissioned was a new fantasy-adventure 
drama called Jamillah and Aladdin. 

The first TV co-commission between CBeebies and CBBC will 
take place in 14/15 
Two TV co-commissions took place in the last year. Katie Morag 
was the first, and episodes have already been shown on both 
CBeebies and CBBC. Jamillah and Aladdin was also a co-
commission, and again will screen on both services.

Commitment Actual

No specific commitments apply – –
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3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

BBC Network Radio

In radio, the BBC operates a voluntary quota of at least 10% 
of eligible radio programming by broadcast hours for external 
radio producers, along with various commitments to levels 
of content output in line with each station’s individual service 
licence remit. 

Notable service developments
BBC iPlayer
Radio 1’s dedicated channel in BBC iPlayer launched in November, 
offering audiences a range of visual programmes showcasing some 
of the Network’s unique content. Radio 1 iPlayer broadcast 
performances from Radio 1’s Live Lounge and from events such 
as January’s Future Festival, alongside footage of some of the star 
names passing through the Radio 1 studios, plus one-off visual 
versions of Radio 1 documentaries. The channel achieved over 
2 million views in the first 11 weeks following its launch. 

Radio 1’s Big Weekend in Glasgow
Radio 1’s Big Weekend headed to Glasgow to mark the arrival 
of the Commonwealth Games in the city, where Katy Perry and 
Kings of Leon joined local heroes Calvin Harris and Paolo Nutini 
as part of a massive line-up over two days on Glasgow Green. 
The skies around the city centre were lit up with a spectacular 
light show at a special dance event headlined by Tiesto. In 
conjunction with the event, the Radio 1 Academy held a series 
of workshops and Q&A sessions for 16-24 year olds in the local 
area in partnership with BBC Learning. Richard Branson was 
amongst those offering advice to an estimated 4,000 people 
who passed through the Academy’s doors.

Newsbeat
Work behind the scenes continued throughout the year to 
enhance Newsbeat’s online offering, with a new App and a full 
re-fresh of the site expected in spring/early-summer 2015, aimed 
at maximising its impact. Newsbeat actively sought to collaborate 
with a wide range of other news outlets across the BBC to ensure 
the concerns of young people were reflected within the wider 
news agenda.

Commitment 2014/15 results

Hours of specialist music per week 60 69

% of music from UK acts in daytime 40% 61%

% of new music in daytime 45% 65%

Number of live events and festivals broadcast c.25 30

Number of new sessions (excluding repeats) 250 252

% of eligible hours commissioned from 
independent producers

>10% 16%

Hours of news in daytime each weekday, 
including two extended bulletins

1 1hr 7mins

Regular bulletins during daytime at weekends ✓ ✓

Number of new documentaries 40 42

Number of major social action campaigns 2 2

Notable service developments
1 Xtra’s Outreach Programme
An estimated 2,000 people took part in 1Xtra: The Sessions, a 
30-day outreach programme in the build-up to 1Xtra Live in 
Birmingham. A conscious decision was made to take events out 
across the city and go to the station’s audience, with venues 
including nightclubs and a youth centre. Highlights included a 
session on how to get music heard, a dance workshop and a 
spoken word evening. There was also an Open Studios week in the 
BBC’s Mailbox building, with successful applicants getting an hour 
to create something special in one of our studios. 

Development of Visual Presence
The number of subscribers to 1Xtra’s YouTube channel has more 
than doubled over the past twelve months and now stands at just 
over 150,000. Exclusive content from 1Xtra’s visit to Jamaica and 
Live Lounge performances recorded in Lagos, as part of our 
Destination Africa season, sat alongside performances from 1Xtra 
Live in Birmingham, along with many of the unique freestyles from 
Charlie Sloth’s Fire in the Booth and Cameo’s #GimmeGrime series.

Commitment 2014/15 results

% of new music in daytime 60% 61%

% of music in daytime from UK acts 35% 50%

% of eligible hours commissioned from 
independent producers

c.10% 17%

% of speech-based output each week c.20% 20%

Hours of news in daytime each weekday, 
including two extended bulleting

1 1

Regular weekday evening and weekend 
daytime news bulletins

✓ ✓
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3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

BBC Network Radio

Notable service developments
Bringing the best high quality and range of music entertainment 
to UK audiences:
In January 2014 Radio 2 celebrated all things “Folk” with coverage 
of Glasgow’s Celtic Connections Festival and the 15th Radio Folk 
Awards live from the Royal Albert Hall. The station’s In Concert 
series went from strength to strength with sold out 
performances from Coldplay, Caro Emerald and Take That, which 
were broadcast live on Radio 2 and on the BBC Red Button. 
Radio 2 was at the O2 arena for a 2nd year at the Country to 
Country Festival and in Salford for the final of the Young Brass 
Award. In September, Radio 2 hosted its annual weekend of music 
performance in Hyde Park, with Jeff Lynne’s ELO headlining at 
their first live festival performance in almost 30 years. 

Encouraging deep listener engagement in new, impactful and 
distinctive ways:
June saw the final of 500 Words, which attracted nearly 120,000 
entries from children and recruited 3,500 teachers and librarians 
from across the UK to help judge the entries. Winning stories 
were read at The Hay Festival by Benedict Cumberbatch, Hugh 
Bonneville and Paloma Faith. In May, Radio 2 launched a 
celebration of the guitar, with a listener vote, a season of 
documentaries and online ‘learn to play’ guitar courses. A 
significant part of the Radio 2 schedule came from Scotland; Ken 
Bruce broadcast from the 20th Commonwealth Games and 
Simon Mayo took his Book Club to the Edinburgh Festival, whilst 
Jeremy Vine took his daily current affairs show to Glasgow and 
Leith for the Scottish Referendum. Steve Wright’s daytime show 
supported the BBC Radio 2 New Comedy awards, attracting a 
record number of listener votes of 4,900 in an hour. Radio 2 
supported the 2014 Eurovision Song Contest in Copenhagen with 
a ‘pop up’ Eurovision DAB sister station, and marked the World 
War One centenary with a range of special ‘radio ballads’. Friday 
Night is Music Night broadcast a D-Day live music show at The 
Royal Albert Hall, screened live on the Red Button and across 
the UK in cinemas, and more recently celebrated 30 years 
of EastEnders.

Commitment 2014/15 results

% of music in daytime from UK acts 40% 48%

% of new music in daytime 20% 23%

Hours of live music 260 267

Hours of specialist music programmes 1,100 1,102

Hours of arts programming 100 109

% of eligible hours commissioned from 
independent producers 

10% 27%

Weekly hours of news and current affairs, 
including regular news bulletins

16 18

Hours of documentaries 130 130

Hours of religious output covering a broad 
range of faiths

170 200

Notable service developments
World War One Centenary
Marking the anniversary of World War One, Radio 3 explored 
the cultural background to the historical incidents; among various 
commemorative events, a live concert was broadcast from 
Sarajevo marking the assassination of Archduke Franz Ferdinand. 

Glasgow Commonwealth Games
The station contributed to coverage of the Glasgow 
Commonwealth Games by featuring, and making available for 
download, programming reflecting the music of each 
Commonwealth country, setting it in the context of people’s lives. 

Celebrating talent
The Dylan Thomas anniversary was marked on Radio 3 through a 
day of commemorative programming from Wales, and the 
premiere of The Beach of Falesa, a drama never performed in his 
lifetime. Radio 3 paid special attention to two composers during 
the year: the 150th anniversary of Richard Strauss’ birth afforded 
an opportunity to explore his music, focussing on his operas; while 
Brahms’ legacy was re-evaluated through a week-long service of 
programmes from Bristol.

Commitment 2014/15 results

% of live or specially recorded music 40% 57%

Number of live or specially recorded 
performances

400 621

Number of new musical works 
commissioned (excluding repeats)

20 35

Number of new drama productions 
broadcast (excluding repeats)

25 26

% of eligible hours commissioned from 
independent producers

10% 19%

Number of new documentaries on arts and 
cultural topics (excluding repeats)

30 49

% of relevant spend incurred outside the M25 40% 44%
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3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

BBC Network Radio

Notable service developments
History and World War One
The World War One centenary was marked by the launch of two 
ambitious drama series, Home Front and Tommies, exploring the 
realities of life in Britain and on the battlefield, following the 
course of the conflict over four years. We also launched a four 
year project capturing stories through Voices of the First World War, 
broadcasting 10 episodes per year.

Major themes were covered in depth and at length through 
multi-part narrative history series on Psychology, Germany, the 
British Navy and the World of Plants. We reflected on the legacy 
of Magna Carta, 900 years on, with a major series presented by 
Melvyn Bragg. We launched a 60-part History of Ideas, 
accompanied by illustrative animations made in partnership with 
The Open University.

Politics and discussion
Radio 4 provided extensive coverage, analysis and insight into the 
Scottish Independence Referendum and its aftermath, and 
provided context to the 2015 General Election campaign through 
series on Democracy, Equality, and Britain in Numbers. Atul 
Gawande’s Reith Lectures on The Future of Medicine examined the 
nature of progress and failure in a field that affects the whole 
population.

Arts and literature
We brought fresh life to classic literature with a 10-hour 
adaptation of War & Peace on New Year’s Day. As the home of 
UK radio comedy, we recreated five long-lost episodes of the 
iconic 1950s series Missing Hancocks. We continued to reflect the 
ferment of British cultural life through taking programmes to arts 
festivals across the UK, including Hay and Edinburgh.

Commitment 2014/15 results

Hours of news and current affairs programmes 2,500 3,358

Hours of original drama and readings 600 617

Hours of original comedy (excluding repeats) 180 263

% of eligible hours commissioned from 
independent producers

c.10% 14%

Hours of original documentaries 
(excluding repeats)

350 413

Hours of original religious programming 
(excluding repeats)

200 227

Notable service developments
Archive material
Radio 4extra scheduled six weeks of archive comedy (from the 
mid-1970s to the early 2000s) to sit alongside Radio 4’s series on the 
history of radio comedy. To complement Radio 4’s Germany series, 
4extra broadcast a season of German literature. The schedule was 
refreshed with 16 weekly episodes of In the Psychiatrist’s Chair from 
the archive, and guests included Stephen Fry and Zoe Wanamaker. 
The series complemented Radio 4’s narrative history series on 
Psychology and the Mind and raised public awareness of the 
network. 4extra dedicated a day of archive programming to D-Day 
on the day before the 70th anniversary of the event, with the 
programmes looking ahead to the following day and D-Day itself, 
bringing to life the immense planning and the hopes and fears of 
soldiers and civilians as Allied forces prepared to land in Normandy. 

Innovative speech radio and collaboration
13 specially selected episodes of the world renowned American 
PBS series This American Life were acquired, encouraging sampling 
of innovative approaches to speech radio. 4extra worked alongside 
Radio 1 and 6 Music on a commission about John Peel during which 
Jarvis Cocker remembered the DJ a decade after his death; and 
alongside Radio 2 broadcast the BBC Radio New Comedy Awards 2014.

Commitment 2014/15 results

Weekly hours of comedy 55 68

Weekly hours of drama 55 66

% Radio 4 catch-up programming <15% 7%

% of eligible hours commissioned from 
independent producers

10% 12%
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3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

BBC Network Radio

Notable service developments
Coverage of a significant year of news and sporting events 
including the World Cup in Brazil, Commonwealth Games in 
Glasgow and the Scottish vote on independence
The Football World Cup was the most successful collaboration 
with television sport that the station has ever delivered as the 
teams worked together to share talent and cross promote 
content. It meant that the ambitious plan to present the entire 
tournament from Rio was successful. We met our audience 
appreciation targets but reach for that quarter was a little lower 
than hoped which was primarily down to the huge television and 
online numbers.

5 live news and sport teams worked brilliantly together at the 
Commonwealth Games to cover the live sport, and to capture 
the accompanying stories and atmosphere in Glasgow.

Coverage of the Scottish independence vote was editorially 
strong, with presenters and reporters across the UK capturing 
views from all over the country on the day after the vote.

Opportunity to create greater impact off-air through 
continued focus on digital snackable content
Big steps were made to turn 5 live into a multi-platform brand 
through the increasingly successful 5 live “in short”. Following 
a successful launch the platform is continuing to grow and 
now receives over 1 million requests a month for 5 Live’s 
short-form content (more than double the previous year’s 
monthly average). 

Further progress on the distinctiveness of our news offer with 
an extended early morning business programme, a new weekly 
science programme, and a new Sunday night news programme 
to wrap up the week
Our portfolio of news programmes has been enriched with the 
successful introduction of a longer daily business show, a weekly 
science show, and a new Sunday night news programme format 
that allows us to cover a broader range of stories. 

These changes have been delivered along with a brand new 
daytime line-up. The fresh, new look of 5 live daytime includes 
two new shows and new presenters alongside some more 
established names. The changes will allow 5 live to deliver its 
agenda of distinctive news content as well as delivering on savings 
targets.

Commitment 2014/15 results

% of output that is news coverage c.75% 75%

% of eligible hours commissioned from 
independent producers

10% 13%*

* Radio 5 Live and Radio 5 Live Sports Extra combined.

Programmes contributing to the commitment to 75% news 
and current affairs output
Morning Reports
Wake Up to Money
5 live Breakfast
Breakfast: Your Call
5 live Daily*
Afternoon Edition* 
5 live Drive
Late Nights – Phil Williams/Stephen Nolan
Up All Night
Weekend Breakfast
Pienaar’s Politics
5 live Investigates
5 live Science
Saturday Edition
Question Time Extra Time
5 live Hit List
* 5 live Daily and Afternoon Edition replaced Victoria Derbyshire, Shelagh Fogarty and 

Richard Bacon in October 2014.

Notable service developments
Developing 5 live sports extra as the home of domestic 
rugby league
The part time schedule was enriched by a more in depth season 
of rugby league coverage.

A new women’s football programme built around domestic 
league game commentary
For the first time, there was regular live commentary of women’s 
super league football.

Delivering extra hours this summer to cover alternative sports 
when 5 live is covering World Cup and Commonwealth Games
5 live Sports Extra did broadcast more hours over the summer, 
picking up content that was displaced by the World Cup football.

Adding further simulcasts with local radio
A number of simulcasts with BBC local radio were delivered, 
especially around the rugby league coverage.

Commitment 2014/15 results

% of eligible hours commissioned from 
independent producers

10% 13%*

* Radio 5 Live and Radio 5 Live Sports Extra combined.
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3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

BBC Network Radio

Notable service developments 
Stand out partnerships 
2014 was a great year for 6 Music. Significant developments 
include a new weekend schedule, the introduction of The Iggy Pop 
Radio Show and the launch of the new music strand 6 Music 
Recommends. 6 Music Celebrates Libraries saw the station 
broadcast live from the performance space of the newly 
refurbished Manchester Central Library and the British Library in 
London, whilst exploring the influence of literature on music. 
Gemma Cairney travelled to Bamako in Mali to discover more 
about its music and artists, and how it has been affected by a 
recent music ban. Gemma attempted to record an album in an 
improvised studio with local musicians. BBC Four and 6 Music 
presented The Sound of Style, a season dedicated to the worlds of 
fashion and music, whilst Don Letts selected songs illustrating his 
unique story and direct involvement in music and fashion trends 
from the 60’s to the present day. 

Increase listener base whilst remaining distinctive
6 Music’s Greatest Hits celebrated music played by 6 Music in the 
last 10 years, and generated the largest listener vote in the history 
of BBC Radio, with over 120,000 votes. 2014 saw the first 6 Music 
festival broadcast from Salford, showcasing 5 venues, 22 hours of 
live outside broadcasts and 65 performance recordings for 
broadcast. 6 Music presented a series of shows with Paul Weller, 
Bradley Wiggins and Katie Puckrick to celebrate the start of the 
Tour de France in Yorkshire, showcasing local music from 
Yorkshire and challenging cycling enthusiasts to log their mileage 
on our special 6 Music cycling site in a hugely successful listener 
engagement project. Craig Charles presented his Funk and Soul 
homecoming in Liverpool, and 6 Music Live at Maida Vale returned 
in October presenting Johnny Marr, First Aid Kit, James, La Roux 
and Underworld.

Commitment 2014/15 results

% of new music <30% 34%1 

Hours of archive concert performances 400 469

% of music that is concert tracks and sessions 
from the BBC’s archive

15% 17%

Number of new sessions (excluding repeats 
and acquisitions)

300 306

% of eligible hours commissioned from 
independent producers

10% 26%

Average weekly hours of speech-based 
features, documentaries and essays

10 10

Weekly hours of news 6 5hrs 50mins2 

1 In February 2014, 6 Music changed the way music was programmed, giving presenters and 
producers more control over music selection. The first transitional months saw the target 
for new music plays exceeded. The issue was addressed, and the target was met over the 
remaining period.

2 A single News team covering Radio 2 and 6 Music was introduced as part of the DQF cost 
saving initiative. Prolonged internal scheduling problems led to a shortfall in the delivery of 
News. A new schedule was agreed in April 2015 and no further problems are anticipated.

Notable service developments 
Connecting with the Scottish-Asian audience
January saw the network collaborate with the Scottish Symphony 
Orchestra, broadcasting live from Glasgow for a Celtic 
Connections festival special with AR Rahman. The station 
returned to Glasgow in July for the Commonwealth Games, with 
Noreen Khan broadcasting from the city for two weeks. 

The station hosted a concert simulcast with Radio Scotland 
featuring local Scottish-Asian artists Tigerstyle, and connected 
with local Asians through a partnership with community radio 
station Awaz FM. Nihal’s morning phone-in and Asian Network 
Reports provided consistent coverage of Scottish-Asian interests 
on both sides of the Referendum debate.

Range and breadth of the creative calendar
Comedy continued to be of growing importance to the network 
with the second Big Comedy Night in February, featuring Romesh 
Ranganathan live from the BBC Radio Theatre, and a second year 
of performance from the Edinburgh Fringe, with Imran Yusuf. 

Centenary activity around World War One included the Sarfraz 
Manzoor-fronted documentary series Forgotten Heroes, in 
collaboration with Radio 2 whilst Asian Network also marked the 
30th Anniversary of the storming of the Golden Temple and the 
assassination of Indira Gandhi through a series of audience 
debates. The Asian Network Reports series included Destination 
Syria and A Road Trip to War, including contributions from Alan 
Henning before his tragic murder at the hands of Islamic State 
militants. Caliphate: Searching for the Islamic State asked the 
question of why a caliphate resonates with some young British-
Muslims.

Third-party partnerships and outreach continued with the 
London Mela, the South Bank’s Alchemy Festival, Asian Cricket 
Awards, and live outside broadcasts from Southall for Vaisakhi 
and Leicester for the Diwali celebrations.

Commitment 2014/15 results

Proportion of speech to music daytime 50:50 52:45*

% of music from UK artists 30% 31.%

% new music 30% 39%

% of music from South Asia 10% 12%

Coverage of live events or festivals 10 16

% of eligible hours commissioned from 
independent producers

>10% 13%

Average hours of language programming 
each week

20 23

* An additional 3% were jingles and promo trails.
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3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

BBC News

BBC News Channel and BBC Parliament each has a statutory 
obligation for at least 90% of broadcast hours to be originations. 
BBC News Channel achieved 98%** and BBC Parliament 
achieved 98%.

Notable service developments
Referendum on Scottish independence
The BBC News Channel provided in-depth coverage of the 
campaign and the result – with extensive presentation and 
reporting from Scotland over the course of the year, and special 
nightly programmes in the final month of campaigning. The 
network worked closely with BBC Scotland and provided 
UK-wide transmission for many referendum documentaries and 
debates, as well as producing a range of explanatory films and 
graphics on the issues being discussed.

International news coverage
Our unique partnership with the BBC’s global news teams 
delivered compelling reporting on a succession of major news 
stories – including the Ebola outbreak in West Africa, the conflict 
in Ukraine, the rise of Islamic State and the continuing violence in 
Syria. Our international current affairs strand Our World has 
tackled difficult and unreported stories, receiving additional 
promotion and publicity over the past year.

Enhanced weather and arts content
The BBC’s first ten day outlook (Weather for the Week Ahead) was 
launched on the BBC News Channel in 2014 with a nightly slot at 
21:55. Meet the Author was relaunched in a new studio, with this 
weekly one-to-one interview forming a key part of the BBC’s TV 
books coverage.

Commitment 2014/15 results

More international news than other main 
continuous news channel(s) in the UK

✓ ✓

More local/regional news and perspectives 
than other main continuous news channel(s) 
in the UK

✓ ✓

Sports news throughout the day, including 
evening round-up

✓ ✓

Hours of sports news 100 276*

* In addition to sports updates throughout the day, there were hours of dedicated sports 
news programmes on the News Channel. There were a further 122 hours of Sport Today 
broadcast on our overnight joint service with BBC World News, bringing total hours of 
sport to 398.

** This figure has been calculated using the same definitions as the Ofcom Tier 2 quota but 
for the financial year 2014/15 rather than the calendar year in order to align with the rest 
of this report. N.B. The statutory obligation of the Ofcom Tier 2 quotas is for the 
calendar rather than the financial year.

Notable service developments
Democracy Day
Democracy Day’, marking the 750th anniversary of Westminster’s 
first elected Parliament, was celebrated in a two hour Live show 
presented by Deputy Political Editor James Landale. Live sessions 
from many committees and chambers showed the variety and 
volume of work that goes on in a typical day in Westminster, 
Holyrood, Stormont, Cardiff Bay and Brussels. A number of the 
BBC’s leading political correspondents gathered in the studio to 
talk through the issues facing our elected representatives and 
explain the variety of ways in which they work.

Scottish Referendum
The issues at stake in the Scottish Referendum featured very 
prominently in the run-up to and the aftermath of the vote, with a 
wide range of Live and recorded programming from BBC Scotland. 

Sir Winston Churchill’s Funeral
The 50th anniversary of Sir Winston Churchill’s state funeral was 
marked to the day, to the minute, with a broadcast of the 4 hour 
original OB, digitally re-mastered and pieced together. This 
landmark moment in Britain’s social and political life had 
commentary from the late Richard Dimbleby. The new broadcast 
was introduced by Sir Nicholas Soames, grandson of Sir Winston.

Commitment 2014/15 results

Hours of coverage of the Westminster 
Parliament during a normal sitting week 
including…

70 77

…hours from committees 10 16

Hours of proceedings of the Scottish 
Parliament, Northern Ireland Assembly and 
Welsh Assembly

260 477

Hours of programming (including repeats) 
from Brussels and Strasbourg

100 197
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3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

BBC Nations and English regions

Services from BBC Nations and English Regions have no 
statutory commitments but work with BBC television and 
radio networks and interactive services to provide content 
for audiences throughout the UK.

Notable service developments
Increasing the BBC’s relevance to local audiences
More than a quarter of a million people visited the BBC English 
Regions led World War One at Home live events held across the 
UK to mark the conflict’s centenary. The roadshows were part of 
the largest editorial exercise ever undertaken as a joint effort by 
BBC local radio journalists. In partnership with the Imperial War 
Museum it has resulted in 1400 remarkable stories being 
recorded explaining the often little known links between localities 
across England and the Great War – all of them making up a 
permanent record which will be searchable on the internet simply 
by entering a postcode for years to come. 

Adding to the BBC’s general election coverage
Our primary aims were to offer every adult in England a clear 
understanding of how key election issues were likely to impact 
locally on them, their families and their neighbourhoods – and, 
critically, to ensure that significant statements and claims made by 
candidates from all parties were challenged not only by our 
presenters, but also directly by voters too. Our debates stood out 
for having some of the highest levels of audience accessibility and 
interactivity offered by any BBC or non-BBC outlet during the run 
up to the polling day – particularly through face-to-face 
auditorium involvement and social media. 

Reaching a wider range of audiences through enhanced use of 
digital platforms
One of our continuing big priorities is to improve the way we get 
out stories and content onto digital platforms in a form which 
resonates with a broader range of licence fee payers and adds 
significantly to our reputation for providing an outstanding local 
news, information and discussion resource which people feel is an 
important part of their lives. As part of this we have funded Local 
Live streams for more areas across England which keeps users in 
touch with up to the second content for their area.

Commitment 2014/15 results

% speech content in core hours 
(Monday-Friday 6am-7pm)

60% 73%

% speech content at breakfast peaktime 100% 100%

Average minimum weekly hours per station 
of original, locally made programming2,3,4

85 110

2 All Local Radio stations exceeded the minimum weekly hours of original locally made 
programming.

3 Following its establishment as a standalone station BBC Somerset shares some 
programming with BBC Bristol. For service license purposes these also contribute to BBC 
Somerset’s commitment.

4 BBC Lincolnshire shares origination of the lunchtime show with Humberside. These 
hours are listed under BBC Humberside but for service licence purposes may also be 
attributed to Lincolnshire. Combined both services exceed X hours.

Notable service developments
Partnerships
The temporary internet radio station – Commonwealth Voices 
– was launched ahead of the 2014 Commonwealth Games and 
was a partnership with the Commonwealth Broadcasting 
Association and Glasgow Kelvin College. Located in Glasgow’s 
Forge Shopping Centre and broadcasting every day over a four 
week period, it offered shared content for public service stations 
around the world and training opportunities for students in the 
East End of Glasgow. 

A comedy travelogue format was transmitted in the spring of 
2014. Developed and broadcast in partnership with BBC Radio 
Wales and BBC Radio Ulster, it included talent from all three 
nations and was recorded on location in Scotland, Wales and 
Northern Ireland.

Landmark Arts
Billy Kay presented the landmark A History of Scottish Literature, 
which was transmitted in eight parts in the late autumn of 2014. In 
the company of distinguished Scottish academics and writers, he 
traced the story of this distinct Scottish art form from its origins in 
Norse sagas and Celtic myths to gritty modern masterpieces.

Homework, Half My Age Plus Seven and Into The Rough were among 
six new comedy pilots which were commissioned and 
transmitted, as was a full series of Mixing It, the family comedy 
drama about a mixed-faith family which was developed from a 
pilot broadcast the previous year.

BBC Radio Scotland recorded and transmitted more than 130 
music sessions, across a variety of genres, exceeding the targets 
for our support of live music-making in Scotland.

Commitment 2014/15 results

Weekly hours of radio news and current affairs 43 61

Hours of arts coverage (including narrative 
repeats of daily arts show)

200 641

% of eligible hours commissioned from 
independent producers

c.10% 21%
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3 –  Compliance with Service Licences and Performance against  
Statements of Programme Policy 2014/15

BBC Nations and English regions

Notable service developments
Referendum
The daily development of the Referendum debate and its 
distinctive resonance, both in rural and urban communities in the 
Highlands and Islands, featured in BBC Radio nan Gaidheal’s Aithris 
na Maidne and Aithris an Fheasgair strands. Coverage of 
referendum issues in both programmes was complemented by 
bi-media documentary and audience debate programmes and by 
a live overnight Referendum results programme.

Commonwealth Games
As Glasgow and Scotland welcomed athletes from 71 countries 
and territories to the 20th Commonwealth Games and its festival 
of sport, Radio nan Gaidheal captured all of the excitement of the 
competition across its schedule. Eleven days of action from the 
Games, across 17 different sports, were covered in news 
programming and in the weekly sports digest, Spors na Seachdain. 
In a series of special programmes, the daily topical show Coinneach 
MacIomhair explored the reaction and impact of the Games 
across Scotland. Cultural events associated with the Games also 
featured and a special bi-lingual ceilidh was produced and 
broadcast in partnership with BBC Radio Scotland and BBC Alba.

WW1 Programming
Programmes marking the centenary of the outbreak of WW1 
were a particular feature of the Radio nan Gaidheal schedule 
across the year. These sought to connect with different age-
groups and included a short weekly digest, Seachdain sa Chogadh, 
which followed the events of the conflict on a week-by-week 
basis, focussing on their impact on local communities. A number 
of feature programmes sought to retrieve and contextualise 
first-hand, archive recordings. The moving, thought-provoking Litir 
chun t-Saighdear offered individuals the opportunity to compose a 
letter to a relative lost in the war and a complementary short 
series, written by children, later featured on BBC Radio 4 Extra.

Commitment 2014/15 results

% of eligible hours commissioned from 
independent producers

c.10% 13%

Notable service developments
Drama
As the pilot episodes of the new Gaelic drama Bannan (The Ties That 
Bind) were aired in BBC Alba’s Autumn schedule, pre-production 
of a further five episodes was well-advanced. Audience response 
to the pilot episodes was largely positive, with the presence of 
new faces on-screen and the contemporary storylines welcomed. 
The drama, filmed on the Isle of Skye, represents a partnership 
between BBC Alba, MG Alba, Creative Scotland and Young Films. 
Development work on a further ten episodes is in hand. 

News
The Independence Referendum and the 2014 Commonwealth 
Games were extensively covered in the week-day news 
programme, An La. Where required, the regular programme 
format was extended and further coverage was achieved through 
a series of weekly Sunday specials and documentaries, produced 
by the news team, on key referendum issues. Rathad an 
Referendum (The Road to the Referendum) offered a digest of the 
week’s referendum stories, whilst also focusing on the debate at 
community level. Referendum coverage was further enhanced 
with audience debates in Inverness and Glasgow. 

The news team provided distinctive coverage of the Commonwealth 
Games, reflecting the interaction between the Gaelic community 
and the event. Each weekday TV news programme was extended 
to accommodate the day’s Commonwealth Games agenda and 
this was supplemented by extended weekend radio coverage. 
Gaelic programming helped to showcase the achievements of 
athletes with Gaelic connections, such as mountain-biker Kerry 
MacPhee from the Western Isles as well as reflecting the cultural 
programme of events staged in Glasgow such as the landmark 
music productions Struileag and Aiseag. 

Other service developments 
Aimed at a younger audience, the comedy drama Gaol@Gael also 
extended opportunities to develop new writing and on-screen 
acting talent. Alongside this series, a new, short-form comedy 
vehicle, Torcuil’s Guide to being a Gael, was commissioned for the 
festive schedules. 

Programming related to World War One was developed through 
a number of partnerships. An innovative child’s-eye-view of the 
war was made possible through a European co-production which 
involved, amongst others, MG Alba, S4C and German company 
Looks Films & TV. The little known story of the pioneering female 
medics from the Scottish Women’s Hospitals and their work in 
Serbia was told in Caileagan a Chogaidh Mhoir (A Great Adventure), 
a co-production between MacTV, STV and BBC Alba. 

Commitment 2014/15 results

Weekly hours of originated programming 
(excluding news), including current affairs and 
transfers from other BBC services

c.5 10

Hours per week aimed at Gaelic language 
learners (originations only)

2 14

Live news programmes each weekday 
evening (including peaktime) and news 
review at weekends

✓ ✓

% age of eligible hours commissioned from 
independent producers

>50% 81%
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BBC Nations and English regions

Notable service developments
Radio Wales marked some significant historical landmarks in 
2014/15 with a range of cultural and factual content. 

Our World War One coverage included live coverage of the 
Wales’ national memorial service; breakfast bulletins using real 
stories from the first month of the war; and a fascinating six part 
documentary exploring different perspectives of war from a 
hundred years ago and now. 

The station also spent four days at the four day Laugharne Live 
radio festival marking Dylan Thomas’ centenary. Coverage 
included an interview with former US President and Dylan fan, 
Jimmy Carter, and on the centenary itself, a live broadcast of 
Under Milk Wood from the New York stage where it was first 
performed 60 years ago. 

Radio Wales has interpreted the outcome of the Scottish 
Referendum – and the constitutional implications than emerged 
from it – for a Welsh audience. We presented both the lows and 
record-breaking highs of Team Wales’ Commonwealth Games in 
Glasgow. The station also introduced 12 emerging artists to a 
wide audience as part of Horizons/Gorwelion – a partnership 
between BBC Wales and the Arts Council of Wales.

Commitment 2014/15 results

Weekly hours of news and current affairs 24 42

% of eligible hours commissioned from 
independent producers

>10% 26%

* Includes acquisitions and repeats.

Notable service developments
As well as bringing a new weekday schedule to air, Radio Cymru 
introduced a range of innovations in 2014/15.

For much of the year an instalment of the Book of the Week – 
Llyfr Bob Wythnos – is broadcast every weekday morning. The 
station has a ‘poet in residence’ each month and their work, 
responding to what they’ve heard on Radio Cymru, is often 
amongst the most downloaded clips on the station’s website. 

There was extensive coverage of the Scottish Referendum. 
The station’s news coverage interpreted the constitutional 
implications for listeners in Wales, while a fascinating authored 
series, presented by Welsh-speaking London-based barrister, 
Gwion Lewis, explored the influence of the debate on future 
devolution in Wales. 

There was more live coverage from Scotland following the ups 
and downs of the Welsh team at the Commonwealth Games, 
while Radio Cymru marked both Dylan Thomas’s centenary and 
a landmark birthday for BBC Cymru Wales soap opera, Pobol y 
Cwm, by producing a new radio production of Dan y Wenallt, 
Under Milkwood. 

Live coverage of Wales’ national memorial service, letters from 
the front, a half hour drama about young Welsh nurses on the 
battlefield and the first of a documentary series that will 
eventually span five years, all played a key part in marking the 
centenary of World War One on Radio Cymru. 

Commitment 2014/15 results

Weekly hours of news and current affairs 16 25

% of eligible hours commissioned from 
independent producers

>10% 19%

* Includes acquisitions and repeats.
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Notable service developments
WW1 Events and Legacies
BBC Radio Ulster/Foyle commissioned and broadcast over 40 
programmes as part of its WW1 at Home strand, with additional 
supporting content online. Our programming was developed 
with specialist support from local universities and museums. 
We also commissioned an ambitious series based on WW1 
correspondence. Interviews and reports about this period have 
also been a recurring theme within our radio news and current 
affairs output and we have worked with colleagues to create a 
BBC ebook based on the WW1 at Home series.

Schedule changes 
We made several significant schedule changes, refreshing the 
editorial brief of some programmes and creating new slots. All of 
this was informed by detailed audience research. A key objective 
was to maintain the breadth and plurality of BBC Radio Ulster/
Foyle’s programming and to facilitate innovation. The changes 
were intended to build on established strengths and should help 
to ensure the station’s editorial distinctiveness, mixing specialist 
and mainstream programming and with an emphasis on listener 
engagement. We continued to develop BBC Radio Foyle’s role as 
a production base for our region-wide services and made some 
additional investment in its facilities. We also made more effective 
use of social media in promoting BBC Radio Ulster/Foyle 
programmes. 

Celebrating the past, looking to the future
We held a live broadcast concert in the Ulster Hall, with 
contributions from radio stations across the world, to mark 
90 years of BBC services in Northern Ireland. This anniversary 
was also marked by television and online content and exhibition 
resources. BBC Radio Ulster’s 40th birthday celebrations began 
with a series of archive programmes and will include an ambitious 
series of outside broadcasts and audience events throughout 2015. 

Reflecting and exploring diversity
We organised Diversity Week, with support from a range of local 
organisations. It included programmes, features and reports 
across the schedule, all of them reflecting different aspects of 
diversity and focussing on awareness-raising and debate. We also 
looked at issues affecting older people as part of a new Christmas-
time Appeal. And the talents of local young people were to the 
fore in a new School Choir of the Year competition and an 
enhanced Young Musicians’ award. Both initiatives were run in 
partnership with the Arts Council.

Commitment 2014/15 results

Weekly hours of news and current affairs on 
Radio Ulster

27 44

Weekly hours of news and current affairs on 
Radio Foyle

8 14

Hours of new comedy 20 21

% of eligible hours commissioned from 
independent producers

10% 10%

Hours of indigenous minority language 
programming, including UIster Scots and Irish

220 390
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BBC Future Media

BBC Online has a statutory obligation to source at least 25% of 
eligible content and services from external suppliers. Last year, 
BBC Online achieved 28%. 

Notable service developments
Deliver the first phase of myBBC
In FY 15/16 we will be enhancing personalisation across BBC Online 
as part of myBBC, building on the success of popular functionality 
such as Playlister and online voting. As part of the continued rollout 
of this functionality, the BBC News App relaunched with a myNews 
section allowing users to follow updates on any of over 42,000 topics. 
Sport introduced a personalised alerts service across Football, 
Cricket and F1, building a user base of close to 1 million already.

BBC Live
Audiences were able to watch coverage of over 2500 major live 
events online via our dynamic events platform, BBC Live, which 
delivers live text commentary, interactive votes and highlights 
alongside radio and TV coverage. The scope of the BBC Live offer 
has expanded beyond Sport to include music events and festivals, 
and BBC Live is now fully integrated into BBC News’ coverage of 
Politics, Entertainment and Nations live events. BBC Live powered 
the interactive coverage of the year’s major events including World 
Cup, Commonwealth Games, Wimbledon and Glastonbury. 

BBC Music 
The digital home of BBC Music has been transformed with a 
newly designed and responsive homepage, featuring updated 
artists pages and more curated music content for signed in users. 
From live and on-demand music programmes in BBC iPlayer and 
BBC iPlayer Radio to personal and curated playlists, Music brings 
the BBC’s music content together in one place.

Since its launch last year, BBC Music Playlister has seen over 14 
million tracks added to the service, and now features a much 
wider range of editorially curated playlists from BBC presenters, 
programmes and events. Users can now add tracks directly to 
Playlister from iPlayer when signed in and stream the tracks via 
Spotify, Deezer, and/or YouTube. 

BBC iPlayer
In 2014, an updated iPlayer service was rolled-out across screens 
– computers, tablets, mobiles and TV devices – helping iPlayer to 
achieve over 30 million downloads of the BBC iPlayer app since 
launch and a record breaking 264 million requests in January 2015. 
We extended catch-up window from 7 to 30 days, and 
introduced new channels to watch including Radio 1 video 
channel and our first partner channel, S4C. 

BBC Taster
In February 2015, we launched BBC Taster, a space to test new 
ideas for digital content and technology – like interactive, short-
form and social content. Taster showcases early and experimental 
concepts from across TV, Radio and Online. Users are asked to 
tell us what they think about the content – ‘Try. Rate. Share.’ Early 
concepts included Idris Elba’s Story of Now and Letter from America, 
the iconic radio reports made interactive. 

Commitment 2014/15 results

Weekly % of eligible content and services 
commissioned from external suppliers 
(by value)

25% 28%

Increase the volume of clickthroughs to 
external sites

2013/14 
Monthly average

for the year 16.75m

17.8m 
clickthroughs 

per month
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BBC Future Media

Notable service developments
Supporting BBC’s coverage of major events using available 
Broadcast capacity
Red Button reached around 15.5m adults weekly across 2014, and 
continues to support the BBC’s coverage of the biggest sporting, 
music and cultural events. During the 2014 Commonwealth 
Games, Red Button streams played an important role in keeping 
viewers in touch with events in Glasgow; programming from the 
event reached 11.1 million people. Earlier in the summer, Red 
Button relayed the excitement of the FIFA World Cup from Brazil 
to 4.3 million viewers. Closer to home, tennis from Wimbledon 
also remains a much-loved Red Button event, this year being 
enjoyed by 3.8 million people. From the arts, our extended 
coverage of the 2014 Glastonbury Festival attracted 2.1 million 
Red Button viewers this year.

Commitment 2014/15 results

No specific commitments apply – –
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Access services

4 – Access services

The BBC is committed to ensuring that its programmes and 
services are as accessible as is reasonably possible to all people, 
whatever their impairments or disabilities. Under Part Three 
of the Disability Discrimination Act we have a legal obligation 
to make reasonable adjustments to ensure that this is the case, 
although what is ‘reasonable’ will evolve as technology develops.

The BBC Editorial Guidelines (www.bbc.co.uk/guidelines/
editorialguidelines) advises our programme makers and suppliers 
how we can improve access to our television programmes and 
services for people with hearing loss and people with visual 
impairment. We are committed to providing subtitling services 
for all programmes. In addition, we are actively involved in 
developing audio description services and online support which 
will enhance the access of visually impaired viewers to our 
programmes. We consult with a range of disability organisations 
regularly, and update our Guidance as required.

Audio described hours Total hours Actual for year (%) Target for year (%)
2014/15 2013/14 2014/15 2014/15 2013/14 2014/15 2013/14

 1,867  1,593 8,736 21.4 17.9 20.0 17.0

2,060  1,825 8,736 23.6 20.5 20.0 17.0

 1,091 819 3,373 32.3 24.6 20.0 17.0

 1,047 793 3,215 32.6 24.5 20.0 17.0

 1,221 977 4,344 28.1 22.1 20.0 17.0

 1,226 963 4,708 26.0 20.1 20.0 17.0

Total 8,512 6,971 33,111
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Sign interpreted hours Total hours Actual for year (%) Target for year (%)
2014/15 2013/14 2014/15 2014/15 2013/14 2014/15 2013/14

495 478 8,736 5.7 5.4 5.0 5.0

451 468 8,736 5.2 5.3 5.0 5.0

 186 180 3,373 5.5 5.4 5.0 5.0

 189 188 3,215 5.9 5.8 5.0 5.0

250 238 4,344 5.8 5.4 5.0 5.0

252 263 4,708 5.3 5.5 5.0 5.0

499 517 8,736 5.7 5.8 5.0 5.0

Total 2,323 2,332 41,847
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4 – Access services

Subtitled hours Total hours Actual for year (%) Target for year (%)
2014/15 2013/14 2014/15 2014/15 2013/14 2014/15 2013/14

 14,089  14,534  14,114 99.8 99.8  100.0  100.0

9,689 9,886 9,695 99.9  100.0  100.0  100.0

3,372 3,329 3,373  100.0 99.9  100.0  100.0

3,214 3,241 3,215  100.0  100.0  100.0  100.0

4,340 4,430 4,344 99.9  100.0  100.0  100.0

4,707 4,802 4,708  100.0  100.0  100.0  100.0

 1,002  1,018 8,736  11.5  11.4

8,731 8,897 8,736 99.9 99.9  100.0  100.0

Total 49,143 50,136 56,920
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Window of Creative Competition

5 – Window of Creative Competition (WoCC)

Television
The following table shows the levels of all BBC network television hours from in-house and external suppliers.

Proportion of all hours produced by 
Qualifying Independent producers for 
BBC television (%)

Proportion of all hours produced by Non 
Qualifying Independent producers for 
BBC television (%)

Proportion of all hours produced in-house 
for BBC television (%)

2014/15 2013/14 % change 2014/15 2013/14 % change 2014/15 2013/14 % change

Drama 28 29 -1  11  11 0 61 60  1
Entertainment 37 36  1 27 28 -1 35 36 -1
Comedy 51 46 5 2 4 -2 47 50 -3
Knowledge 34 34 -1 8 7 2 58 59 -1
Daytime 48 46 2  15  17 -2 37 37 0
Sport 25 30 -5 0 0 0 75 70 5
Children's 36 33 3 4 3 1 60 64 -4
Total 35 36 -1 9 9 0 56 55  1

The WoCC is that part of BBC network television commissioning that falls outside the 25% statutory independent quota and the 50% 
in-house guarantee. It was introduced seven years ago to drive creative competition between external producers and the BBC’s own 
in-house production departments. 

In the WoCC Commissioners are free to commission the best programme ideas from any supplier, delivering benefits for licence fee 
payers in terms of quality and value for money. The following table shows the levels of all WoCC hours from in-house and external 
suppliers.

Proportion of 'WoCC' hours produced 
by Qualifying Independent producers for 
BBC television

Proportion of 'WoCC' hours produced by 
Non Qualifying independent producers for 
BBC television

Proportion of 'WoCC' hours produced 
inhouse for BBC television

2014/15 2013/14 % change 2014/15 2013/14 % change 2014/15 2013/14 % change

Drama 57 58 -1 43 42  1 0 0 0
Entertainment 34 18  16 55 68 -14  11  14 -2
Comedy 74 64  10 7 14 -7  19 22 -3
Knowledge 58 57 2 31 24 7  11 20 -9
Daytime 33 27 6 46 44 2 21 29 -8
Sport 5 22 -18 0 0 0 95 78 18
Children's 44 35 10 18  12 6 38 53 -15
Total 41 42 -2 36 36 0 24 22 2
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5 – Window of Creative Competition (WoCC)

Radio
The following table shows the levels of radio hours from external suppliers.

Actual % 2014/15 Actual % 2013/14
Indie 
Guaranteed 

Indie 
WoCC

Inhouse 
WoCC

Total 
WoCC

Total 
Indie

Indie 
Guaranteed 

Indie 
WoCC

Inhouse 
WoCC

Total 
WoCC

Total 
Indie

Radio 1 9% 7% 4%  11%  16% 9% 8% 4%  12%  17%
1Xtra  16% 0% 4% 4%  17%  18% 0% 2% 2%  18%
Radio 2  12%  13% 2%  15% 26%  12% 24%  1% 25% 36%
6 Music  15% 9% 0% 9% 25%  17% 9% 0% 9% 26%
Radio 3  14% 5% 7%  12%  19%  13% 5% 6%  12%  19%
Radio 4  10% 4% 7%  11%  14%  10% 5% 7%  12%  15%
4 Extra  12%     12% 9% 7% 3%  10%  17%
Radio 5 Live 
(incl. Sports Extra)

 13% 8% 0% 8% 21%  13% 9% 0%  10% 22%

Asian Network  12% 2% 8%  10%  13%  12% 2% 7% 9%  14%
Total  13% 7% 4%  10%  19%  13% 9% 3%  12% 22%
Target  10%    10%   10%    10%  


