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The Olympic Opening 
Ceremony – watched 
by a peak audience of 
28.7 million.

The BBC is accountable for a number of public 
commitments each year, including programming 
and production quotas, service licence commitments, 
and promises made as part of its Statements of 
Programming Policy.

This document sets out the BBC’s performance 
against these commitments for the past year (2012/13).

soPPs for the year ahead (2013/14) can be found at 
www.bbc.co.uk/aboutthebbc/reports/
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1 – ofcom and bbc trust’s resPonsibilities

Under the terms of the BBC’s Royal Charter, the Agreement, 
and the Communications Act 2003 (‘the Act’), some areas of 
the BBC’s activity are regulated by Ofcom, some by the BBC 
Trust, and some by both together.

A Memorandum of Understanding was agreed in March 2007 to clarify the respective roles and responsibilities of the Trust and 
Ofcom, and the key points are summarised below:

Programme standards The BBC Executive is accountable to the BBC Trust for accuracy and impartiality of content; Ofcom sets certain 
programme standards. Both have duties to consider complaints.

quotas and codes

news and current affairs The BBC Trust sets quotas for news and current affairs on BBC One and BBC Two. It consults with Ofcom 
(for agreement in some cases) before imposing these requirements.

Original productions The BBC Executive and Ofcom must agree an appropriate proportion of programming to be original productions.

nations and regions programming The BBC Trust sets quotas for programmes from the Nations and Regions. It consults with Ofcom (for agreement 
in some cases) before imposing these requirements.

Programmes made outside london The BBC Executive and Ofcom must agree a suitable proportion of programming to be made in the UK outside the 
M25 area.

independent production The BBC Trust requires the BBC to follow a code of practice for commissioning independent productions, and 
reviews delivery against the Window of Creative Competition (WoCC), within which in-house and independent 
producers can compete for commissions. The BBC Trust and Ofcom monitor compliance with targets for 
independent production.

Access The BBC Executive must observe Ofcom’s code for providing services for the deaf and the visually impaired.

Public value Tests (PvTs) The BBC Trust must apply a public value test before allowing significant change to the BBC’s UK public services. 
Ofcom provides the market impact assessment element of the test.

Competitive impact The BBC Trust must consider the economic impact of the BBC on the broadcasting sector. Adjudications on matters 
of competition law are the responsibility of Ofcom or the Office of Fair Trading.

radio spectrum The BBC Trust must ensure efficient use of the BBC’s allocated spectrum; Ofcom is responsible for ensuring best use 
is made of the whole spectrum.

Some further areas of common responsibility (including public service broadcasting, media literacy and the promotion of equal 
opportunities and training) are set out in the Act and Agreement.
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2 – ofcom tier 2 quotas

2012*

quota
2012

Achievement

independent production quota1

Hours of qualifying programmes across all channels 25% 36%

Hours of qualifying programmes on BBC One 25% 34%

Hours of qualifying programmes on BBC Two 25% 40%

regional programme making2

Spend on qualifying programmes 30% 46%

Hours of qualifying programmes 25% 50%

news and current affairs programmes3

Hours of News on BBC One 1,380 1,639

Hours of News on BBC One in peak 275 281

Hours of current affairs on BBC One and BBC Two 365 539

Hours of current affairs on BBC One and BBC Two in peak 105 117

levels of Original Production4

BBC One 70% 90%

BBC One in peak 90% 99%

BBC Two 70% 82%

BBC Two in peak 80% 98%

BBC Three 70% 78%

BBC Three in peak 70% 71%

BBC Four Approx 70% 81%

BBC Four in peak 50% 80%

CBeebies Approx 80% 81%

CBBC 70% 81%

BBC News Channel 90% 97%

BBC Parliament 90% 98%

regional Programming5

Hours of regional programming 6,270 6,907

Hours of programmes made in the relevant area 95% 100%

Hours of BBC One news 3,920 4,966

Hours of BBC One news in peak 2,010 2,332

Hours of non-news programming in peak 655 694

All non-news programmes adjacent to peak 280 393

* Tier 2 figures are based on calendar year data.
1 The BBC is subject to a 25% independent production quota across all channels and on BBC One and BBC Two individually.
2 The BBC has used Ofcom’s definitions of regional production from 1 January 2006.
3 These quotas and performance figures are for network programming only. The News quota specifically excludes overnight transmissions of BBC News.
4 Original productions include all BBC commissioned programmes including repeats.
5 These figures represent regional programmes across BBC One and BBC Two. 
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3 – Performance against statements of Programme Policy 2012/13

The following pages summarise the BBC’s performance against 
SoPPs by service for 2012/13. Unless otherwise stated, all 
commitments are minimum hours or percentages and include 
originations, repeats and acquisitions. The notable service 
developments for CBeebies and BBC Red Button are given on 
the following pages, but neither service has any quantitative 
commitments to report on for the period. SoPPs for the year ahead 
(2013/14) can be found at www.bbc.co.uk/aboutthebbc/reports/.

Statements of Programme Policy (SoPPs) are annual promises 
to licence fee payers from the BBC which showcase some 
of the ways that each of our services meets our service licence 
commitments and delivers high quality and distinctive content 
to them as viewers, listeners and users. SoPPs are a Tier 3 
Ofcom commitment, approved by the BBC Trust.
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BBC Network televisioN serviCes

3 – Performance against statements of Programme Policy 2012/13

notable service developments
Offer range, depth and quality in drama 
New series Last Tango In Halifax, which will return later this year, 
averaged 7.3 million and also achieved an AI (Appreciation Index 
– a measure of quality scored out of 100) of 91. It has been 
widely praised for its originality and quality. Call the Midwife 
has continued to grow in popularity with series 2 averaging 
10.5 million and gaining an average AI of 92. New series 
Ripper Street and The Syndicate will also return after both 
gaining AIs of 88.

Bring the nation together 
BBC One provided the most extensive and comprehensive 
coverage of the Olympics to date with its output extending far 
beyond linear TV. The BBC One coverage of London 2012 was 
watched by more than 52 million people. The Strictly Come 
Dancing final was watched by 13.4 million, the Diamond Jubilee 
Concert was watched by an average of 15.3 million, and the top 
match in the European Football Championships was watched 
by an average audience of over 20 million.

factual series of scale, ambition and outstanding quality 
The Africa series averaged 7.4 million per episode and reached 
some 25 million across the series overall, with an AI of 93 
and had a major impact with audiences of all ages. It also had a 
strong online presence including a very popular event in which 
David Attenborough tweeted answers to questions from as far 
afield as an astronaut in outer space. The documentary series 
Diamond Queen enjoyed an AI of 90 and the topical When I Get 
Older Season scored high AIs and strong public service values 
when it shone a spotlight on issues facing pensioners in the UK.

BBC One

Commitment Actual

Hours of arts and music 45 58

BBC One scotland

Commitment Actual

Hours of news and current affairs 265 345

Hours of other (non-news) programming 
each year2

140 215

BBC One Wales

Commitment Actual

Hours of news and current affairs 250 339

Hours of other (non-news) programming 
each year2

60 107

BBC One northern ireland

Commitment Actual

Hours of news and current affairs 280 373

Hours of other (non-news) programming 
each year2

80 121

BBC One and BBC Two shared

Commitment Actual

Hours of religious programmes 110 131

1 Unless otherwise stated, hours commitments throughout this document include 
originations, acquisitions and repeats. The use of the word ‘new’ means that the 
commitment includes originations only.

2 This output may include repeats and acquisitions.

BBC network television services also have statutory regulatory 
requirements to meet Tier 2 quotas, agreed annually with 
Ofcom, for independent production, regional programme 
making, news and current affairs programmes, levels of original 
production, and regional programming. For 2012/13 performance 
against Tier 2 quotas see page 02.

bbc one peaktime repeats (%)

8.0 8.4 8.4

6.4

2010/112009/10 2011/12 2012/13
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BBC Network televisioN serviCes

3 – Performance against statements of Programme Policy 2012/13

notable service developments
shakespeare season 
BBC Two’s contribution to the pan-BBC Shakespeare season 
as part of the Cultural Olympiad was unparalleled. Four history 
plays were reinvented under the banner title of The Hollow Crown. 
Simon Schama unlocked the mysteries of the plays in their own 
time (and for ours) in Off By Heart – Shakespeare and Felicity 
Kendal’s Indian Shakespeare Quest offered additional perspectives, 
while QI offered its own unique Shakespeare special.

london season 
BBC Two’s contribution to the London 2012 season included 
Secret History of Our Streets, telling the social history of the capital, 
Julien Temple’s kaleidoscopic London – The Modern Babylon and 
Jools Holland’s London Songs explored the history of the city 
through its music.

expert insight 
BBC Two continues to offer some of the most insightful landmark 
authored documentaries on British television with contributions 
this year from Mary Beard, Brian Cox, Dominic Sandbrook, 
Hilary Devey, Simon Schama, Howard Goodall, Daniel Barenboim, 
and Rowan Williams.

 BBC Two

Commitment Actual

Hours of arts and music 150 333

BBC Two scotland

Commitment Actual

Hours of non-news programming each year, 
including Gaelic language output3

190 334

BBC Two Wales

Commitment Actual

Hours of other (non-news) programming 
each year4

160 219

BBC Two northern ireland

Commitment Actual

Hours of non-news programming each year4 55 177

3 Repeats included but current affairs excluded.
4 This output may include repeats and acquisitions.

bbc two peaktime repeats (%)

29.0 28.2
31.1

28.3

2010/112009/10 2011/12 2012/13
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BBC Network televisioN serviCes

3 – Performance against statements of Programme Policy 2012/13

notable service developments
Play a key role in helping to deliver outstanding coverage  
of the 2012 Olympic games 
BBC Three’s coverage reached 45% of all 16-34 year olds, with 
an overall AI of 87. BBC Three’s distinct coverage and approach, 
led by a dynamic presenting team, was widely praised.

Continue to deliver current affairs to a young audience 
The 60 Second News bulletin is a daily regular and an established 
part of the schedule. In addition the channel launched Free Speech, 
a 12 part live topical discussion show, tackling contentious issues 
head on. It is broadcast from different locations around the 
country and has a strong interactive element ensuring our 
viewers can have their say across different platforms. The channel 
has also broadcast fast turnaround one off documentaries about 
current events. Our Superstorm Sandy documentary gained 
a 7.3% share for 16-34 year olds, Harry in Afghanistan had an 
overall AI of 88, and Our War Series 2 gained an AI of 89 for 
16-34 year olds.

fresh and innovative factual output addressing issues 
that matter to a young audience 
We have continued to deliver impactful seasons such as Body 
Beautiful and Crime, containing powerful one off documentaries 
and factual series. In addition, domestic and international issues 
were explored in Coming Here Soon, Haunted by Helmand, and 
Stacey Dooley in America. Poor Teens highlighted the growing issue 
of poverty in Britain for the young. And My Murder gained an AI 
of 89 for 16-34 year olds.

Commitment Actual

Hours of arts and music 30 45

Hours of new factual programming 100 134

Hours of new current affairs 15 42

notable service developments
BBC four hosted a significant number of series dealing 
with arts and cultural history 
Including Alastair Sooke’s Treasures of Ancient Rome, Waldemar 
Januszczak’s The Dark Ages – an Age of Light, and James Fox’s 
History of the World in Three Colours. BBC Four made an effective 
and distinctive contribution to the pan-BBC Shakespeare and 
London seasons as part of the Cultural Olympiad.

music continued to be a mainstay of the channel’s output 
Ranging from the story of Punk Rock to 20th century classical 
music (Sound and the Fury) to Young Musician of the Year and the 
Leeds Piano Competition. Friday night on BBC Four has become 
appointment to view for music fans of all types and the channel 
is now successfully experimenting with other schedule slots.

foreign language programming and subjects continue 
to feature heavily on BBC four 
From dramas like Borgen, The Bridge and The Killing, to the Storyville 
strand of international documentaries and the major Why Poverty? 
season exploring the underlying causes of global poverty.

Commitment Actual

Hours of arts and music 150 224

Hours of new factual programming 60 153

Premiere at least 20 new international films 20 20
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BBC Network televisioN serviCes

3 – Performance against statements of Programme Policy 2012/13

notable service developments
minimise impact of terrestrial block exit on CBBC 
CBBC implemented a successful marketing and communications 
plan, including bespoke trails and clear messages in continuity/
presentation links for our audience, briefing of key stakeholders 
and media plus continued focus on showcasing CBBC content 
and marketing trails on BBC One and Two to maintain awareness. 
Since Blue Peter moved to a live weekly premiere on the CBBC 
channel rather than BBC One, it has doubled its audience.

Build on success of CBBC website, aligning broadcast 
and online strategies 
The CBBC website has had its best yearly performance ever. 
Reach increased by 8% to an average of 927,000 unique 
browsers a week and AI to 86 by year end. The increasing unique 
browser reach for the website, and the CBBC iPlayer average 
of 512,000 unique weekly browsers, suggests the growing 
importance of a presence across platforms. There has been 
a focus on promoting online content on TV (and vice versa) 
and a shift towards creating a more social experience 
around our key brands, in a safe and secure online environment. 
We launched the CBBC mobile browser site in 2012 with 
games and video content and over 12% of our traffic is on 
mobile phones and tablets.

maintain or increase third-party and commercial income 
Third-party funding for production of landmark dramas on 
CBBC has included Wolfblood (with ZDF) and Wizards v Aliens. 
Third-party funding (Fremantle) has also been key to the 
development of brand new animation, Strange Hill High, which 
will launch in Spring 2013. The Children’s team at the Natural 
History Unit have also worked with BBC Worldwide to exploit 
the commercial potential of the Deadly 60 brand.

Commitment Actual

Hours of drama programming 665 1,379

Hours of News 85 89

Hours of factual programming 550 890

notable service developments
ensure audience continuity when CBeebies blocks were 
removed from the terrestrial channels 
An integrated marketing and communications strategy was 
implemented to signal and explain the move for content to 
be exclusively available on the digital channel. This included 
dedicated marketing trails, briefing of key opinion formers 
and the simulcasting of CBeebies. The CBeebies Panto and 
Peter Rabbit Christmas Special were both shown on BBC One 
over Christmas, which was a great scheduling success to 
showcase our content and maintain profile.

strengthening CBeebies’ relationship with parents and carers 
The CBeebies website has been refreshed and relaunched, 
including the Grown Ups section, which is more accessible for 
parents and carers, explaining how CBeebies content is designed 
to benefit and nourish their children. We have also provided free, 
live events for families across the UK (several in partnership with 
BBC Learning) which have resulted in positive feedback from 
parents & carers.

increased third party and commercial income, whilst 
retaining uniquely uK-based public service content that 
defines the channel 
We have successfully partnered with both BBC departments 
and commercial companies to deliver a range of high quality 
content that is distinctive and fulfils our public service remit. 
Co-commissions with BBC Learning have included The Lingo Show, 
Mr Bloom’s Nursery (including roadshow element), Rhyme Rocket 
and Get Squiggling Letters. BBC Worldwide global channels have 
invested in Numtums and Andy’s Wild Adventures and Fremantle 
have invested in Tree Fu Tom, and signed a five year deal with 
BBC Children’s to support future co-development of ideas.

Commitment Actual

No specific commitments apply – –
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BBC Network televisioN serviCes

3 – Performance against statements of Programme Policy 2012/13

notable service developments
As part of the dqf recommendations, we have closed 
and migrated the Hd channel 
With a handover to a simulcast channel for BBC Two, which 
launched on the 26th March 2013.

The channel continued to grow its reach and share 
across 2012/13 
Bringing a diverse and entertaining mix of HD content from 
across the portfolio – this included extensive Olympics coverage, 
as well as other major live events such as the Open Golf, Formula 1, 
Euro 2012, Royal Ascot racing and Wimbledon Tennis, as well 
as key elements of the summer Cultural Olympiad such as the 
Shakespeare Hollow Crown series and Last Night of the Proms. 
Reach was extended through simulcasting Borgen, The Killing 
and The Bridge, and the Poverty season from BBC Four, 
BBC Three’s Body Season, the Hackney concerts and new 
comedy series Pramface and Bluestone 42.

2012 was a successful year for our continuing 
experimentation with 3d transmission 
We showed the Wimbledon Finals, The Last Night of the Proms, 
the Olympics opening and closing ceremonies (as well as the 
100m Finals), the comedy drama Mr Stink, as well as the Queen’s 
speech for the first time.

Commitment Actual

Schedule that is originated film and sport <20% 18.5%



Performance Against Public Commitments 2012/13 09

3 – Performance against statements of Programme Policy 2012/13

BBC Network radio

notable service developments
radio 1’s schedule has been transformed dramatically over 
the past 12 months 
With a raft of changes aimed at ensuring we remain relevant to 
young audiences. We launched a new breakfast show with Nick 
Grimshaw, Greg James swapped with Scott Mills to host a new 
afternoon drivetime show, Gemma Cairney moved over from 
1Xtra to join our weekend line-up and Jameela Jamil became the 
first female host of The Official Chart. We also reflected changes in 
the ever evolving new music scene, with DJs including Skream & 
Benga, Diplo and Friction joining our team of specialist presenters. 

radio 1’s Hackney Weekend was the centrepiece in an 
exceptional year of live events 
 100 acts, headlined by Jay-Z and Rihanna, entertained 100,000 
listeners, half of whom came from Hackney and the other 
Olympic host boroughs. For those unable to attend, our coverage 
offered new levels of choice and control, with live streaming and 
on-demand highlights complementing traditional programming. 
We estimate there were over 6 million requests for audio-visual 
content over the weekend and immediately after it, underlining the 
audience’s appetite for interactive content of this kind. 

visualising key moments during programmes and events 
is now common 
Dan & Phil’s show on Sunday is accompanied online each week 
with unique videos for each song made by their army of fans, 
while Radio 1’s move to new, purpose built studios in Broadcasting 
House has allowed us to simply and cost-effectively film our 
exclusive Live Lounge performances. We also offered listeners 
a glimpse of our world during Access All Areas month – virtual 
tours, ‘head-cam’ and the chance to quiz staff were all part 
of an initiative which tried to ensure Radio 1 remains open 
and connected with its audience.

Commitment Actual

Hours of specialist music per week 60 69

% of music from UK acts in daytime 40% 60%

% of new music1 in daytime 45% 63%

Number of live events and festivals broadcast c.25 27

Number of new sessions (excluding repeats) 250 259

% of eligible hours commissioned from 
independent producers

>10% 18%

Hours of news in daytime each weekday, 
including two extended bulletins

1 1hr 7mins

Regular bulletins during daytime at weekends ✓ ✓

Minimum number of new documentaries 40 42

Number of major social action campaigns >2 3

1 Unless otherwise stated, hours commitments throughout this document include 
originations, acquisitions and repeats. The use of the word ‘new’ means that the 
commitment includes originations only.

2 The independent production commitment for each station in this section is still ‘>10%’ 
as there is no guarantee in the WoCC.

In radio, the BBC operates a voluntary quota of at least   
 10% of eligible radio programming by broadcast hours from 
external radio producers. This year was the first full year that 
the Window of Creative Competition (WoCC) was put in place 
for the radio programme market too, opening up the available 
programming hours to independent producers by a further  
 10% or more, across the BBC’s national networks. Overall this 
year the BBC commissioned 12% of eligible radio content in the 
quota and 8% in the WoCC from external producers.
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3 – Performance against statements of Programme Policy 2012/13

BBC Network radio

notable service developments
Highest calibre music entertainment content of a diverse 
nature and at the cultural centre of significant public moments 
To celebrate the making of the Beatles’ album Please, Please Me, 
Radio 2 presented an ambitious and innovative day-long radio 
format, alongside multiplatform activity and visualisation, which 
culminated in a BBC Four programme about the project. Paul 
Gambaccini presented a six-part History of Music Radio as part of 
Radio 2’s contribution marking the BBC’s 90th Anniversary. 

To lead in events which touched the public heart 
Radio 2 broadcast three strands throughout the Olympics, 
including Chris Evans live from the Olympic Park at Breakfast and 
weekend mornings, Drivetime from Olympic venues and a 
weekday evening strand hosted by Zoe Ball and Richard Bacon. 
Significant schedule time was devoted to the national celebrations 
around the Diamond Jubilee, with Radio 2 covering the Pageant 
and the Concert.

Commitment to music, especially of British origin 
Radio 2 has continued to exceed its commitment to playing 
UK-originated music during the daytime, where 51% was 
achieved. Roughly three quarters of new music was also 
originated in the UK.

Radio 2’s commitment to live music was deepened by the 
introduction of In Concert, a monthly multiplatform brand which 
has delivered live audio-visual content from high profile artists 
such as Bon Jovi and Emeli Sandé. The station has deepened its 
connection with Folk music by showcasing folk sessions in daytime 
programming during the Folk Awards and providing enhanced 
coverage of the event. 

more impactful events and stand out moments 
Radio 2 has continued to commit significant resource towards 
creating high impact, standout moments which have included the 
Hyde Park Festival In A Day, 2 Day, 500 Words and the innovative 
Titanic Minute by Minute format.

Commitment Actual

% of music in daytime from UK acts 40% 52%

% of new music in daytime 20% 22%

Hours of live music 260 268

Hours of specialist music programmes >1,100 1,150

Hours of arts programming >100 107

% of eligible hours commissioned from 
independent producers

>10% 34%

Weekly hours of news and current affairs, 
including regular news bulletins

16 18

Hours of documentaries 130 139

Hours of religious output covering a broad 
range of faiths

170 217

notable service developments
Contribute to london 2012 
The BBC Proms was widely acclaimed as providing cultural 
highlights to complement the London Olympics over its eight 
week period. In a summer that celebrated talent and aspiration in 
London, the ambition and achievements of youth were central to 
the festival. Other Radio 3 programming captured the special 
atmosphere of this unique summer.

Closer collaboration with television 
Radio 3 and BBC television complemented each other’s offering 
in several projects, including Howard Goodall’s The Story of Music 
and The Rest is Noise.

developed BBC Piano season and a focus on schubert
Following the Leeds Piano Competition, Radio 3 focussed on 
piano music, celebrating the instrument and encouraging new 
learners and returners, following presenters from across BBC 
Radio on their own piano-learning journeys. A major feature in 
the first half of the year was the focus on Schubert over eight 
and a half days in March. As well as hearing the complete works, 
including specially commissioned completions of previously 
unfinished music, his achievement was set in context by leading 
experts, and explored in twenty-four live concerts organised 
by Radio 3.

Commitment Actual

% of live or specially recorded music 40% 57%

Number of live or specially recorded 
performances

400 612

Number of new musical works 
commissioned (excluding repeats 
and acquisitions)

20 35

Number of new drama productions 
broadcast (excluding repeats 
and acquisitions)

25 39

% of eligible hours commissioned from 
independent producers

>10% 19%

Number of new documentaries 
on arts and cultural topics 
(excluding repeats and acquisitions)

30 49

% of relevant spend incurred outside the M25 40% 43%
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3 – Performance against statements of Programme Policy 2012/13

BBC Network radio

notable service developments
landmark factual commissions 
In the year of the Diamond Jubilee and the Olympics, commissions 
included The New Elizabethans, by James Naughtie, profiling 
60 lives that defined the era of Elizabeth II. Sport and the British was 
Clare Balding’s account of Britain’s defining place in the history of 
sport and sport’s defining place in the life of Britain. Shakespeare’s 
Restless World, with Neil MacGregor, enabled us to see the world 
through the eyes of Shakespeare’s contemporaries by examining 
British Museum exhibits from that turbulent time. 

The listening Project was launched 
An oral history partnership with the British Library and 
Local Radio. 

Ambitious drama 
Included a 5 hour dramatization of Ulysses over a single day, a 
season on George Orwell and one based on the Martin Beck 
novels which inspired the recent wave of Scandinavian noir. 

saturday morning was reshaped 
Extending the length and scope of Saturday Live, co-presented 
by Sian Williams and Richard Coles.

The online archive 
Over 1000 of Alistair Cooke’s Letters from America, curated 
in themed selections and searchable by subject and date, 
demonstrates Radio 4’s commitment to extending its 
digital dimension.

Commitment Actual

Hours of news and current affairs programmes 2,500 3,424

Hours of original drama and readings 600 603

Hours of original comedy (excluding repeats) 180 278

% of eligible hours commissioned from 
independent producers

>10% 14%

Hours of original documentaries 
(excluding repeats)

350 425

Hours of original religious programming 
(excluding repeats)

200 236

notable service developments
strong performance in a significant year 
There was a highly successful delivery of both the Olympics and 
Paralympic Games. Nearly 8 million listeners tuned in during the 
Olympics fortnight to both 5 live and the digital “pop up” station 
Olympics Extra. Every single Team GB medal was broadcast live 
on 5 live and a live schedule from 6am to 1am from London was 
delivered fully on location, with outside radio studios at the heart 
of the action and the stories. News and sport production teams 
worked together in new ways and the station pulled off some 
of the most ambitious and creative major event coverage in 
its history. 5 live’s AI figure was also the highest ever recorded. 
Also our first full year in our new home of Salford went smoothly. 
There has been a significant move towards hearing more voices, 
stories and opinions from outside London. We continued to take 
the radio station to our audience – none more so than when the 
whole station de-camped to Sheffield for Octoberfest 2012, 
bringing with us other parts of the BBC. Thousands of listeners 
attended live shows or took part in off-air events. 

The station also demonstrated an increased commitment 
to breaking news and original journalism 
The 5 live Investigates show moved successfully to a more 
prominent slot in the schedule and changes were made to 
increase the news coverage in afternoon and late evening output.

Away from the Olympics 
5 live delivered high quality reporting and commentary on 
other major events such as the US elections and the Ryder Cup. 
Other programme milestones included a simulcast of Men’s Hour 
and Woman’s Hour, and the first ever live broadcasts from the 
House of Lords, an abortion clinic and an animal research lab.

Commitment Actual

% of output that is news coverage c.75% 74.3%

% of eligible hours commissioned from 
independent producers

>10% 17%*

* Combined total shared with BBC Radio 5 Live Sports Extra.

Programmes contributing to the commitment 
to 75% news and Current Affairs output
Breakfast (incl Olympic Breakfast)
Weekend Breakfast
Victoria Derbyshire
Shelagh Fogarty
Richard Bacon
Drive
Tony Livesey
Stephen Nolan
Up All Night
Morning Reports
Wake Up To Money
Double Take
Pienaar’s Politics
On The Money
News Review of the Year
5 Live Investigates
Saturday Edition
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3 – Performance against statements of Programme Policy 2012/13

BBC Network radio

notable service developments
There was a further increase in the range of sports on offer 
This included more coverage of Olympic and Commonwealth 
Games sports such as netball, basketball and gymnastics. There 
was also further integration and trailing between Sports Extra 
and 5 live.

during the Olympics, sports extra played a crucial role 
away from london 2012 
Focusing on sports such as cricket, rugby league and golf. We also 
successfully delivered Olympics Extra – the pop-up station 
allowing listeners much more choice.

Commitment Actual

% of eligible hours commissioned from 
independent producers

>10% 17%*

* Combined total shared with BBC Radio 5 Live Sports Extra.

notable service developments
1Xtra’s schedule 
Saw a number of significant changes during the year. Sarah-Jane 
Crawford now hosts weekday afternoons, Yasmin Evans joined 
us from community radio in Manchester on Saturday and Sunday 
mornings, with Adele Roberts taking over weekend lunchtimes. 
The larger than life Charlie Sloth, who replaced Westwood, 
continues to ensure the boys still have a voice! There were also 
changes to our specialist shows: legendary reggae DJ David 
Rodigan joined us to start a new show on Sunday nights; and our 
key genre based evening programmes were extended by an hour, 
allowing a wide range of new and emerging DJs and producers to 
gain valuable exposure via month-long residencies in Xtra Talent.

The radio 1 & 1Xtra Hackney Academy 
Was our biggest and most ambitious social action campaign to 
date and aimed to leave a legacy following our Hackney Weekend. 
Working with BBC Learning, we established partnerships with 
15 Hackney youth groups, as well as wider connections with 45 
other local organisations, tailoring a wide-ranging programme of 
workshop and Q&A sessions that covered areas including fashion, 
film, music, journalism and business. Around 5,000 young people 
passed through the Academy’s doors, getting practical advice 
on achieving their goals from a mix of big name guests and 
inspirational speakers from the local area. Given its success, 
the Academy model was also incorporated into November’s 
1Xtra Live tour and will return in 2013.

Commitment Actual

New music in daytime 60% 63%

% of music in daytime from UK acts 35% 48%

% of eligible hours commissioned from 
independent producers

>10% 15%

% of speech-based output each week c.20% 26%

Hours of news in daytime each weekday, 
including two extended bulletins

1 1

Regular weekday evening and weekend 
daytime news bulletins

✓ ✓
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notable service developments
increase listener base whilst remaining distinctive 
In 2012/13 the BBC 6 Music proposition was refined to fit better 
within the BBC’s portfolio of network radio brands. Audience 
figures increased significantly last year with BBC 6 Music 
achieving record reach of 1.89 million, and 7 hours 48 minutes 
per week per listener by Q4 2012. 6 Music became the most 
listened to UK digital radio station. 

standout partnerships 
BBC Radio 6 Music collaborated with BBC Four in creating 
Punk Britannia: a complementary season of new and archive 
programmes covering a significant area of British music history. 
We teamed up with external music services and websites to 
deliver visualised live streams of 6 Music Live at Maida Vale. 
BBC 6 Music partnered with external organisations to deliver 
the inaugural John Peel Lecture, an event which again increased 
awareness and definition of the station.

Commitment Actual

% of new music ≤30% 29%

Hours of archive concert performances 400 416

% of music that is concert tracks and sessions 
from the BBC’s archive

15% 13%1

Number of new sessions (excluding repeats 
and acquisitions)

300 334

% of eligible hours commissioned from 
independent producers

>10% 24%

Weekly hours of speech-based features, 
documentaries and essays

10 10

Weekly hours of news 6 6hrs 10 mins

1 BBC Radio 6 Music’s session and concert figure varies from 13% to over 30% depending 
on the time of year, and the 2012/2013 percentage was affected by the pause in the 
Glastonbury Festival. We are currently updating our system to allow a clearer annual 
percentage to be forecast and reported.

notable service developments
We used our limited commissioning budget to enrich 
the schedule 
With original output including Ambridge Extra, Newsjack, 
Book at Beachtime and co-productions with Radio 4 
(Neverwhere, The Gothic Imagination). 

We raised the impact of 4 extra with day long events 
Such as Chasing the New Year and Cue! Eric Sykes (cross-scheduled 
with Radio 4), and by simulcasting for an hour each night on 
Radio 4 in the summer, allowing Radio 4 listeners to sample 
4 Extra comedy. 

more imaginative research 
Unearthed rare Brian Friel material from BBC Northern Ireland 
the 1960s and 70s, a ‘lost’ mini Hancock Half Hour from a private 
archive, and Kenny Everett material from a commercial station. 

We collaborated with radio 4 production teams 
To schedule more effective tie-ins of Bookclub, Open Book and 
Desert Island Discs. The 4 O’Clock Show for families worked with 
BBC Learning on a major science project and joined Radio 2 for 
its 500 Words story competition. 

90 by 90 was a major radio 4 extra commission 
On behalf of all of BBC Radio to mark the BBC 90th anniversary 
of the BBC. We also contributed to the Cultural Olympiad 
Shakespeare season, Dickens 2012, and the Queen’s 
Diamond Jubilee. 

radio 4 extra joined radio 4 at the Cheltenham 
literature festival
We had an independent presence at events such as the 
Machynlleth and Liverpool Comedy Festivals. 

Commitment Actual

Weekly hours of comedy >55 63

Weekly hours of drama >55 80

Hours of children’s programming >350 376

% Radio 4 catch-up programming <15% 6%

% of eligible hours commissioned from 
independent producers

>10% 18%
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notable service developments
BBC Asian network delivered greater impact from 
documentary strands 
Across the wider BBC on TV, Network and Local Radio and 
Online, including Possession, Jinn and Britain’s Backstreet Exorcists 
about how some British-Asians are blaming the supernatural 
for mental health problems, and Whose Land Is It Anyway? about 
how British Indians are fighting to reclaim millions of pounds 
worth of ancestral land in India. 

The network developed a distinctive Asian Comedy strand 
The summer schedule included Meera Syal presenting a history 
of British-Asian comedy, subsequently re-broadcast on Radio 4 
Extra, and held a special British-Asian Comedy showcase in the 
BBC Radio Theatre, including a special live set via teleconference 
from Karachi-based comic Sami Shah. 

global Bollywood superstar shah rukh Khan presented 
his first-ever radio show 
Live on the station, and South-Asian stars Rahat Fateh Ali Khan 
and Kailash Kher were recorded and filmed at Maida Vale.

We covered at least 10 live events 
Including London Mela, Manchester Mela and the Baishakhi Mela, 
Europe’s largest gathering of people of Bangladeshi origin, 
including a simulcast with Tower Hamlets-based Community 
Radio station Betar Bangla.

We partnered with BBC north 
To bring the first-ever unique pairing of traditional Pakistani music 
with the BBC Philharmonic Orchestra with grass-roots activity 
and live broadcast in Bradford and simulcast with Bradford 
Community Broadcasting.

Commitment Actual

Proportion of speech to music 50:50 49:51

% of music in daytime from UK artists 30% 30%

% new music 30% 31%

% of music from South Asia 10% 10%

Coverage of live events or festivals 10 37

% of eligible hours commissioned from 
independent producers

>10% 12%

Average hours of language programming 
each week

20 23
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notable service developments
major events including Olympics and Paralympics coverage 
The BBC News Channel’s coverage of major news and events 
was ambitious and comprehensive. Coverage of the Olympic 
and Paralympic games used innovative technology to cover the 
nationwide torch relay, making it a very popular part of our 
pre-Games reporting. We worked closely with our colleagues 
in the Nations and English Regions to get the full scope of the 
relay – including broadcasting live from the top of Snowdon. 
When the Games were under way we presented key elements 
of the News Channel from our studios at Lund Point, interviewing 
medal-winners and newsmakers, and we had teams around the 
Olympic venues gathering reaction to an incredible summer of 
sport. We also provided comprehensive coverage of the May 
local elections and London Mayoral elections, and programming 
to mark the Queen’s Diamond Jubilee.

move to new studios and multimedia news room in 
Broadcasting House 
In Spring 2013 we completed the move of the News Channel to 
New Broadcasting House, closing our operations at TV Centre 
and moving to the largest multimedia newsroom in Europe. 
This move places the News Channel at the heart of the BBC’s 
live newsroom, with the ability to forge closer links with its sister 
breaking news services – particularly the BBC News website 
and social media output. Innovative new graphics and technology 
are being used to add range and dynamism to the channel.

Commitment Actual

More international news than other main 
continuous news channel(s) in the UK

✓ ✓

More local/regional news and perspectives 
than other main continuous news channel(s) 
in the UK

✓ ✓

Sports news throughout the day, including 
evening round-up

✓ ✓

Hours of sports news 100 149*

* In addition to sports updates throughout the day, there were 149 hours of dedicated 
sports news programmes on the News Channel, including 30 hours of Olympic 
Sportsday rounding up all the key news, action and stories from the Olympic Games. 
There were a further 140 hours of Sport Today broadcast on our overnight joint 
service with BBC World News, bringing total hours of sport to 289.

notable service developments
frequent updates to the electronic programme guide (ePg) 
On-screen updates on debates have enabled us to tell the story 
of the day in parliament with much greater speed and accuracy. 
Audience growth has been maintained with a monthly average 
reach of 1.9 million.

Hearings, debates and special programmes 
From BBC Scotland have enabled us to tell the story of the first 
stages of the referendum campaign. 

The queen’s diamond Jubilee 
Was marked with broadcasts of the Silver, Golden and Diamond 
Jubilee addresses to Parliament. 

Commitment Actual

Hours of coverage of the Westminster 
Parliament during a normal sitting 
week including…

70 74

…hours from committees 10 14

Hours of proceedings of the Scottish 
Parliament, Northern Ireland Assembly 
and Welsh Assembly

260 340

Hours of programming (including repeats) 
from Brussels and Strasbourg

100 149

BBC News channel and BBC Parliament each has 
a statutory obligation for at least 90% of broadcast 
hours to be originations. Last year, BBC News channel 
achieved 97% and BBC Parliament achieved 98%.
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notable service developments
increased depth, breadth and interactivity 
BBC Local Radio’s coverage of key events this year was 
comprehensive and locally engaging. Individual projects included 
dedicated pieces of work on the economy with a specific local 
focus, a range of material around London 2012 including items 
on athletes from each Local Radio area, and a detailed service 
of results and analysis covering local elections.

Prioritised investment in Breakfast 
BBC Local Radio continues to focus on distinctive, original 
journalism and we have prioritised investment in key sequences 
during weekday mornings to support this aim, improving the 
ability of our key programmes to deliver original local journalism 
and accountability. 

minimised impact of planned savings on content 
The implementation of savings required between now and 2016 
is well underway. Every effort has been made to minimise the 
impact on key programmes, with savings to date achieved largely 
through efficiencies and reduced management costs. There has 
also been some sharing of programmes between stations, with 
a pan Local Radio weekday evening show (The Mark Forrest Show) 
launched in January 2013.

Commitment Actual1

% speech content in core hours (6am-7pm) 60% 74%

% speech content at breakfast peaktime 100% 100%

Average minimum weekly hours per station 
of original, locally made programming2,3,4

85 114

1 Unless otherwise stated, hours commitments throughout this document include 
originations, acquisitions and repeats.

2 All Local Radio stations exceeded the minimum weekly hours of original locally 
made programming.

3 Following its establishment as a standalone station BBC Somerset shares some 
programming with BBC Bristol. For service license purposes these also contribute 
to BBC Somerset’s commitment.

4 BBC Lincolnshire shares origination of the lunchtime show with Humberside. 
These hours are listed under BBC Humberside but for service licence purposes 
may also be attributed to Lincolnshire. Combined both services exceed 170 hours.

notable service developments
extended news programming 
Our new Saturday morning news programming now provides 
more opportunities for in-depth analysis and discussion around 
topical news issues, such as the forthcoming Independence 
Referendum. A new Saturday edition of Good Morning Scotland 
was launched in July 2012 to complement our weekday morning 
flagship news programme of the same name. Headlines, a new 
Sunday morning news review programme was also launched, 
alongside a new Saturday slot for the Shereen programme. 

Classical and Orchestral music 
The new, revamped Classics Unwrapped programme was 
launched with a live slot on Wednesday evenings. It featured live 
sessions and weekly news of the orchestral scene in Scotland and 
abroad. There was a special focus on the work of the BBC SSO 
and the RSNO. For six weeks of the year we also had a series 
presented by Mary Ann Kennedy which looked at the Classical 
music connected with different cities around the world.

Olympics coverage 
BBC Radio Scotland was live from the Olympics with news, 
sport and topical programmes. We captured key moments such 
as Sir Chris Hoy’s triumph in the velodrome and Andy Murray 
at Wimbledon. Daily programmes captured the atmosphere 
of London 2012 with a special focus on the Scots taking part 
and events behind the scenes.

Comedy pilots 
New comedy writing was supported, with another ten new 
comedy pilot formats from both new and established writers, 
broadcast across the year. Work is continuing to determine which 
ones will be taken forward and developed into full series.

Commitment Actual1

Weekly hours of radio news and current affairs 43 59

Hours of arts coverage (including narrative 
repeats of daily arts shows)

200 304

% of eligible hours commissioned from 
independent producers

c.10% 26%

Services from BBC Nations and English Regions have no 
statutory commitments but work with BBC television 
and radio networks and interactive services to provide 
content for audiences throughout the UK.
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notable service developments
A range of news and topical programming 
Across a year of national celebration, Gaelic audiences were 
served with news and sport reporting of the Olympic Games, 
with a snapshot of life in London offered in Coinneach MacIomhair. 
The Queen’s Diamond Jubilee celebrations were the inspiration 
for a mix of features and live programming in which Gaels recalled 
moments when their lives had crossed paths with those of the 
Queen and her family. 

News stories included the local government elections, the 
challenges of budget cuts on councils and communities, with 
particular reference to school closure plans in the Western Isles, 
and the on-going debate about fuel prices and transport links in 
remote areas.

National events were complemented by continued coverage of 
events closer to home, including, in Laoidhean a Gearradh na Moine, 
a special event showcasing spiritual music in South Uist; coverage 
of the Royal National Mod in Dunoon and Na Hearradh, a series 
capturing life as it is today on the island of Harris.

developing key writing talent 
This year saw a continued focus on creating opportunities to 
develop key writing talent. Resources focused on the youth drama 
Samhraidhean Diomhair, which was adapted for radio by its young 
author, Catriona Lexy Campbell, and featured new acting talent. 
This experience, together with that gained through the previous 
years’ satirical panel show, Dè do Naidheachd, will now inform the 
next steps in the process. 

The work of more established writers also formed the basis for 
programming including the monthly book club Leugh an Leabhar, 
an intimate portrait of Ness-based writer Norman Campbell 
and a celebration of the work of poet Aonghus Dubh MacNecaill 
as he celebrated his 70th birthday.

Commitment Actual

% of eligible hours commissioned from 
independent producers

c.10% 11%

notable service developments
news coverage 
In a year punctuated by major events and celebrations, An La 
offered broad and distinctive television news coverage in Gaelic, 
which encompassed daily reporting of the Olympic and 
Paralympic Games, reflected the Diamond Jubilee celebrations 
across the country, and offered in-depth analysis of the campaign 
for – and results of – the Scottish local government elections. 
There was focus on the impact of public sector cuts across 
Scotland, with particular reference to the communities of the 
Highlands and Islands. 

documentaries of note 
The documentary An Drochaid used news archive footage and 
interviews to examine the campaign which succeeded in removing 
the controversial toll regime on the Skye Bridge; Caileagan an 
Iasgaich illustrated the realities of life aboard a North Sea trawler 
and the Trusadh documentary series featured a variety of subjects, 
from the deeply personal stories of breast cancer survivors to a 
fascinating insight into life in the Falklands today. The moving story 
of a family coming to terms with the loss of a daughter was at the 
heart of Lorgan Linda, a documentary which focused on the parents 
of aid-worker Linda Norgrove as they travelled to Afghanistan 
where their daughter had been kidnapped and tragically killed 
in a failed rescue attempt.

Children’s 
A new series of the schools quiz Gleusta gave children the 
opportunity to experience a television studio environment and to 
undertake a range of challenges, testing various skills and abilities.

Commitment Actual

Weekly hours of originated programming 
(excluding news), including current affairs and 
transfers from other BBC services…

c.5 8 

…and hours per week aimed at Gaelic 
language learners

2 14

Live news programmes each weekday evening 
(incl. peaktime) and news review at weekends

✓ ✓

% of eligible hours commissioned from 
independent producers

>50% 78%
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notable service developments
strengthened daytime and week-end schedules in september 
2012 with a clearer journalistic focus 
A new phone-in programme, Morning Call with Oliver Hides, 
was created and new slots and remits were given to the Jason 
Mohammad and Louise Elliott programmes. These strategic 
changes also enabled Radio Wales to deliver a number of its 
DQF savings. 

Our Olympics coverage saw BBC radio Wales broadcast live 
in 26 outside broadcasts from across Wales as the Olympics 
torch made its way across the nation during may 2012 
During the Olympic and Paralympic games, the station reflected 
key moments such as Jade Jones’s Gold medal triumph and 
Geraint Thomas’ success.

serving local audiences, in line with the recommendations 
of The Trust review of the nations’ radio services 
Radio Wales invested in an enhanced presence in south west and 
north west Wales from its Bangor and Carmarthen broadcast 
centres. Since the September 2012 relaunch, these staff are 
getting more stories and voices from across Wales into Radio 
Wales’ new peak-time programmes. The station also invested 
in consumer journalism for the first time.

Commitment Actual

Weekly hours of news and current affairs 24 39

% of eligible hours commissioned from 
independent producers

>10% 25%

notable service developments
radio Cymru launched a new daytime schedule in October 2012 
and a refresh of its flagship news programmes in January 2013 
The station’s new daytime programming aimed to re-engage the 
station’s traditional audience whilst the news presentational changes 
sought to refocus its flagship news programmes. These included 
a new presentational team for Post Cyntaf (Kate Crockett and 
Dylan Jones) whilst Garry Owen and Dewi Llwyd took over the 
presentational duties at Taro’r Post and Post Prynhawn.

improving its coverage of south west Wales 
In response to the Trust review of the Nations’ services, 
Radio Cymru boosted its presence and appeal in south west 
Wales by launching a new daily magazine programme, produced 
and presented in Carmarthen. Although the programme has 
a national remit, it is enriched by contributors from the area 
and supplemented by presenter Iola Wyn’s natural references 
to her locality.

Closer creative collaboration with s4C 
Radio Cymru and S4C broke new ground in co-commissioning 
a new comedy drama, Portars, for origination on Radio Cymru. 
It is expected that this partnership model will become the norm 
for both organisations.

Commitment Actual

Weekly hours of news and current affairs 16 26

% of eligible hours commissioned from 
independent producers

>10% 15%



Performance Against Public Commitments 2012/13 19

3 – Performance against statements of Programme Policy 2012/13

BBC NatioNs aNd eNglish regioNs

notable service developments
Coverage of civic and community events linked  
to the Titanic anniversary, the 2012 Olympics and 
derry-londonderry’s role as uK City of Culture

We broadcast a range of community and cultural 
Programmes to coincide with the 100th anniversary  
of the Titanic’s sinking including a critically acclaimed series, 
Titanic Letters. 

local sporting achievements and the excitements of 
the london Olympics received high-profile coverage 
On our news programmes and included athlete profiles 
and regular updates on performance. 

Our new weekly Arts Extra programme from  
BBC radio foyle has allowed us to provide additional, and 
in-depth, news and analysis of City of Culture festivities 
We have worked closely with local arts and other organisations 
to put the BBC at the heart of the City of Culture – and to help 
bring it to a wider audience at both local and network level. 

Farm Week explored the diversity of rural life 
Profiling people and communities across the region and making 
effective use of outside broadcasts. It achieved high impact and 
visibility and mixed serious and more light-hearted themes. 

We were able to showcase the versatility of the 
ulster Orchestra 
In a special Saint Patrick’s night concert with Clannad and local 
musical talent was also celebrated in a concert spectacular 
to mark the 150th birthday of the Ulster Hall.

Comedy became a more-established part of the schedule 
Returning series of The Blame Game, William Caulfield and 
Perforated Ulster – all of them attracting large and appreciative 
audiences at programme recordings and on-air.

Commitment Actual

Weekly hours of news and current affairs 
on Radio Ulster

27 33

Weekly hours of news and current affairs 
on Radio Foyle

8 13

Hours of new comedy 20 21

% of eligible hours commissioned from 
independent producers

>10% 10%

Hours of indigenous minority language 
programming, including UIster Scots and Irish

220 298
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BBC Online has a statutory obligation to source at 
least 25% of eligible content and services from external 
suppliers. Last year, BBC Online achieved 28%.

fy 12/13 has seen us make significant progress on the 
ambitions set out this time last year as part of our Putting 
quality first strategy. 

notable service developments
delivering the digital Olympics 
BBC Online’s coverage of the London 2012 Olympics was a 
resounding success. Following the extensive technical work 
carried out preparing the online platform for the Olympics, 
BBC Online delivered an unprecedented amount of content 
(including video coverage of every event), enhanced by 
innovative features (such as the interactive video player) to an 
overwhelmingly positive reception from industry commentators 
and, most importantly, from the record number of people 
who used the service. As well as providing entertainment and 
information throughout the games, BBC Online introduced 
many audience members to new connected features.

improving presence on 3rd Party Platforms 
In 2012/13 BBC catch-up content became available on all of the 
major TV operator platforms for the first time with the launch 
of iPlayer on Sky and YouView. The BBC also launched the 
Connected Red Button on the Virgin TiVo platform and new 
mobile apps for the Sport and iPlayer Radio products.

Companion experiences 
In January 2013, the BBC launched its first companion experience 
app to accompany the Antiques Roadshow, building on the 
successful Red Button play along game launched in October.

Commitment Actual

Weekly % of eligible content and services 
commissioned from external suppliers 
(by value)

25% 27%

Increase the volume of clickthroughs to 
external sites

– (Monthly average 
for the year 17.9 
million, up 5%1)

1 This is an average of 10 months data rather than 12 based on data availability.

notable service developments
delivering the london 2012 Olympic proposition 
Throughout the Olympics, BBC Red Button allowed audiences to 
choose from up to 24 simultaneous streams of live events. Reaching 
over 24 million people (and with each stream being watched 
over 100,000 times), the proposition proved hugely popular 
with audiences.

Connected red Button 
The Red Button service took a significant first step towards 
becoming a hybrid broadcast and IP-connected proposition with 
the launch of the Connected Red Button in December 2012. 
Currently available on Virgin’s TiVo platform (with plans to roll 
out to more platforms in 2013), the service offers seamless access 
to a wide range of BBC services, including catch-up TV, news and 
sport. Early indicators of audience use have been positive.

Commitment Actual

No specific commitments apply – –
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4 – access services

The BBC is committed to ensuring that its programmes and 
services are as accessible as is reasonably possible to all people, 
whatever their impairments or disabilities. Under Part Three 
of the Disability Discrimination Act we have a legal obligation 
to make reasonable adjustments to ensure that this is the case, 
although what is ‘reasonable’ will evolve as technology develops.

The BBC Editorial Guidelines (www.bbc.co.uk/guidelines/
editorialguidelines) advises our programme makers and suppliers 
how we can improve access to our television programmes 
and services for people with hearing loss and people with 
visual impairment.

We are committed to providing subtitling services for all 
programmes. In addition, we are actively involved in developing 
audio description services and online support which will enhance 
the access of visually impaired viewers to our programmes.

We consult with a range of disability organisations regularly, 
and update our Guidance as required.

subtitling output on BBC Television (%)1 signing on BBC Television (%)2 Audio description on BBC Television (%)3

Actual for year Target for year Actual for year Target for year Actual for year Target for year

12/13

11/12

99.9
(99.8)

 100.0
(100.0)

5.2
(5.2)

5.0
(5.0)

 15.7
(14.9)

 14.5
(12.5)

12/13

11/12

 100.0
(100.0)

 100.0
(100.0)

5.5
(5.6)

5.0
(5.0)

 16.1
(15.0)

 14.5
(12.5)

12/13

11/12

 100.0
(100.0)

 100.0
(100.0)

5.6
(5.4)

5.0
(5.0)

21.5
(25.5)

 14.5
(12.5)

12/13

11/12

 100.0
(99.9)

 100.0
(100.0)

5.8
(5.5)

5.0
(5.0)

24.2
(28.7)

 14.5
(12.5)

12/13

11/12

88.1
(91.8)

35.0 2.3
(3.4)

2.0
(2.0)

20.3
(22.8)

8.0
(6.0)

12/13

11/12

 100.0
(100.0)

 100.0
(100.0)

5.3
(5.2)

5.0
(5.0)

22.2
(25.2)

 14.5
(12.5)

12/13

11/12

 100.0
(100.0)

 100.0
(100.0)

5.8
(5.6)

5.0
(5.0)

 18.0
(19.0)

 14.5
(12.5)

12/13

11/12

 10.5
(9.2)

12/13

11/12

99.9
(100.0)

 100.0
(100.0)

5.4
(5.1)

5.0
(5.0)

1 Target: 100% of programming except for BBC HD which had a target of 35%.
2 Target: 5% of programming except for BBC HD which had a target of 2%.
3 Target: 14.5% of programming except for BBC HD which had a target of 8%.

BBC ALBA and BBC Parliament are not subject to Ofcom subtitling, signing and audio description targets on the basis of audience size.  
The BBC News channel is not subject to the audio description target due to the narrative nature of the output.
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5 – WindoW of creative comPetition (Wocc )

Television
The following table shows the levels of all BBC network television hours from in-house and external suppliers. 

Proportion of all hours produced by independent producers 
for BBC television (%)

Proportion of all hours produced in-house  
for BBC television (%)

2012/13 2011/12 % change 2012/13 2011/12 % change

drama 41 41 0 59 59 0
entertainment 68 63 5 32 37 -5
Comedy 52 46 6 48 54 -6
Knowledge 39 36 3 61 64 -3
daytime 66 64 2 34 36 -2
Children’s 41 44 -3 59 56 3
sport 26 33 -7 74 67 7
Total share of 
all commissions

44 46 -2 56 54 2

The WoCC is that part of BBC network television commissioning that falls outside the 25% statutory independent quota and the 50% 
in-house guarantee. It was introduced six years ago to drive creative competition between external producers and the BBC’s own 
in-house production departments. 

In the WoCC Commissioners are free to commission the best programme ideas from any supplier, delivering benefits for licence fee 
payers in terms of quality and value for money.  

The following table shows the levels of all WoCC hours from in-house and external suppliers. 

Proportion of ‘WoCC’ hours produced by independent 
producers for BBC television (%)

Proportion of ‘WoCC’ hours produced in-house  
for BBC television (%)

2012/13 2011/12 % change 2012/13 2011/12 % change

drama  100  100 0 0 0 0
entertainment 88 74  14  12 26 -14
Comedy 79 49 30 21 51 -30
Knowledge 76 69 7 24 31 -7
daytime 96 90 6 4  10 -6
Children’s 62 81 -19 38  19  19
sport 0 0 0  100  100 0
Total share 
of all WoCC

74 83 -9 26  17 9

 Daytime is now shown separately in order to more accurately reflect our commissioning structure. Comparatives have been restated in line with this.


