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DIRECTOR’S 
INTRODUCTION 

‘‘ It was particularly gratifying 
to see our programme-makers 
collect so many awards 
across the year, including 
several Scottish BAFTAs, 
an international Emmy and 
a highly prestigious Foreign 
Press Award.’’

Ken MacQuarrie

In many respects, 2012-13 was a year of preparation. We continued 
to consolidate our performance in network production, with 
network television and network radio hours both up on last year’s 
record-breaking results. And it was against that backdrop that we 
spent much of our time looking forward to what next year will 
hold for our audiences in Scotland.

The past year has, of course, not been an easy one to navigate 
and we have had to take some tough decisions in order to make 
the savings required of us under the current Licence Fee freeze. 
However we recognise just how privileged we are to be assured 
of our funding levels to 2017. We also understand how important 
it is for the BBC to be able to draw on its cumulative resources to 
ensure that our coverage of events to come will be of a quality 
that our audiences rightly demand and expect.

That quality has been apparent across our output this year, from 
the hugely ambitious Factual co-productions such as The Challenger 
docu-drama, with William Hurt and Brian Dennehy, to ground-
breaking natural history programmes such as Operation Iceberg, 
Planet Ant and Prehistoric Autopsy. 

The comedy phenomenon that is Mrs Brown’s Boys shows no sign 
of losing its audience attraction and the important place of quality 
drama at the heart of the schedules was clearly evidenced in 
re-commissions for Case Histories and Shetland. 

It was particularly gratifying to see our programme-makers collect 
so many awards across the year, including several Scottish BAFTAs, 
an international Emmy for Terry Pratchett: Choosing to Die and a 
highly prestigious Foreign Press Award, one of three national and 
international awards won by our Investigations teams for Rangers 
– The Men Who Sold the Jerseys. 

With such high quality output produced across the year, it was 
also timely that BBC One Scotland should become available in 
high definition in January 2013.

Next year, it is inevitable that much of the focus will be on the 
major events that will dominate public debate and discussion, 
most notably the Commonwealth Games and the Scottish 
Independence Referendum. As we continue to work on our 
programme and content plans, our audiences can be assured that 
BBC Scotland’s coverage of events, across all of our broadcast 
platforms, will be authoritative, responsible, distinctive, balanced 
and firmly rooted in the principles of our editorial guidelines. 
And it will be coverage of the highest quality and ambition.

Ken MacQuarrie
Director, BBC Scotland
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TWO MINUTE SUMMARY

BBC News website
Within 24 hours of HRH Prince Charles reading the 
weather during his visit to BBC Scotland headquarters 
at Pacific Quay, the number of global pages views 
of the BBC News website had reached 1.4million.

Viewing figures 
In March 2013 an average audience of 586,000 
viewers tuned in each evening for the 1830 
Reporting Scotland, its highest March viewing 
figures in over 10 years.

Share of the audience 
BBC One Scotland attracted a 75% share of 
the audience watching television in Scotland as 
Scotland’s Hogmanay Live saw in the New Year 
on 1 January, 2013.

River City 
The popular ‘soap’ celebrated a decade on screen 
in Scotland in September 2012. Its achievement 
was marked by a special programme on air and 
by a member’s debate in the Scottish Parliament. 

In 2012/13 BBC Scotland produced a total of over 2,300 originated 
TV hours for local and network audiences and 12,800 hours 
of originated radio output, for BBC Radio Scotland, Radio nan 
Gaidheal and for the BBC’s network radio services.

Weekly Reach in Scotland
(% by service)

BBC One BBC ALBA (amongst adult 
16+ population in Scotland)

BBC Two BBC ALBA (amongst 
Gaelic community)

 1.4m
number of global 
pages views 

75%
share of the 
audience 

586,000
average audience for the 
1830 Reporting Scotland

 10
years/on air
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BBC Scotland’s local television hours 
Genre 

Arts 9.79

Comedy 10.45

Current Affairs 170.12

Drama 49.98

Entertainment 3.25

Factual 43.14

Factual Entertainment 12.06

Music Performance 12.76

News & Weather 307.99

Religion/Beliefs 1.68

Sport 156.79

Total 778.01 

Repeats 263.9

Total hours 1,041.91 

BBC Scotland Network TV hours 

Originations 939

BBC ALBA TV hours

News and Current Affairs 176.18

Other BBC funded programmes 36.01

Total BBC funded programmes 212.19

Partner (MG ALBA) funded programmes 396.18

Joint Funded programmes 0.48

Total Hours 608.85

Repeats 2,013.81

Total hours 2,622.66

BBC Scotland’s radio hours 

BBC Radio Scotland 9,208

Repeats 1,422

Total hours 10,630

BBC Radio nan Gaidheal 3,592

Repeats 1,222

Total hours 4,814

BBC Scotland Network radio hours 

Originations 666

TV highlights
With a UK-wide audience of more than 12m viewers across 
its two parts, the new crime drama Shetland became a clear 
‘appointment to view’, complementing recent dramas from 
BBC Scotland, including Waterloo Road, Wallander, Field of Blood, 
Lip Service, Case Histories and River City. 

Radio highlights
Radio Scotland maintained its popularity with listeners, with one 
million listeners – around 23% of Scotland’s adult population – 
tuning in each week to enjoy its rich mix of speech and specialist 
music programmes.

Online highlights
Between January and March 2013 there were 683,000 downloads 
of BBC Radio Scotland podcasts by UK users. News and football 
remained the main driver of traffic to the website.

Network TV hours

Network TV hours from BBC Scotland have more than doubled 
in just four years, from 422 in 2009/10 to 939 in 2012/13
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SERVICE PERFORMANCE

Television
2012 will be remembered for a story from Reporting Scotland 
that was reported across the globe. HRH Prince Charles’ reading 
of the lunchtime Scottish weather report, during his May visit 
to BBC Scotland’s Pacific Quay headquarters, quickly became 
a worldwide internet sensation. 

On television, the early evening edition of Reporting Scotland 
remains the most watched daily news programme in Scotland 
with audiences in excess of 500,000 each night.

BBC Scotland’s Investigations unit is consistently at the heart 
of the biggest Scottish stories. The documentary Rangers – 
The Men Who Sold the Jerseys won a BAFTA Scotland award, 
a UK RTS award and the sports story of the year award from 
the Foreign Press Association. The unit made five Panorama 
programmes for BBC One, including the first UK investigation 
into disability welfare assessments. Question Time continued 
to bring politicians and public together in topical debate and 
discussion from around the UK. 

Other notable documentaries included the last interview 
in English with Abdelbasset Al-Megrahi before his death and 
the story of Argyll schoolgirl Martha Payne who travelled to 
Africa to see how money she raised had fed children in Malawi. 
Many of these stories reached UK and worldwide audiences 
as a result of broadcasts on the BBC News Channel, 
BBC Parliament and BBC World.

Comprehensive reporting of the Independence Referendum 
included a number of debates broadcast on all platforms, 
including a special debate with an audience of 16-19 year olds 
in Motherwell. BBC Scotland correspondents reported on the 
referendum from Spain, Norway, Denmark, the Czech Republic, 
Slovakia, the United States, Ireland and China. Good Morning 
Scotland co-presented live from Washington on the day after 
the US Presidential election.

News online audiences continue to grow; on average, more than 
three million UK unique browsers visit the site each week.

A special service was broadcast on TV and radio from Glasgow 
Cathedral commemorating the Diamond Jubilee of the Queen. 
There was a special live programme on the return home of 
Olympic medallists to Scotland. And environment correspondent 
David Miller was voted UK Transport Journalist of the Year for his 
work on the Edinburgh trams story.

Over the past two years News and Current Affairs has invested 
heavily in new capability to deliver content on the move. Our 
fleet of live vehicles has increased from three to seven allowing 
reporters and crews to deliver live and edited content direct 
from the field to programmes. 

From award-winning television news, drama, factual and 
comedy to the launch of BBC One Scotland HD, 2012/13 
was another year of achievement for BBC Scotland.

BBC Scotland news presenter, Jackie BirdHRH Prince Charles reads the weather report from Scotland
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The year was also particularly notable for our Factual output. 
Hollywood superstars William Hurt and Brian Dennehy 
starred in The Challenger, a gripping drama documentary and 
co-production with the Science Channel that followed physicist 
Richard Feynman’s attempts to get to the truth behind the 1986 
Challenger Space Shuttle disaster. 

Spectacular photography and perilous encounters with the 
full force of Arctic nature formed the backdrop for Operation 
Iceberg, an RTS award-winning two part co-production with 
the Discovery Channel.

Prehistoric Autopsy took viewers on a journey back to our 
evolutionary past, following the re-construction of ‘Lucy’, one of 
our earliest ancestors. The three-part mini-series, for BBC Two, 
drew on the expertise of international scientists to allow viewers 
a rare insight into life 4 million years ago.

And Planet Ant: Life Inside the Colony used time-lapse and 
microphotography to unearth the secret life of leafcutter ants 
as part of BBC Four’s Alien Nation season. It was one of three 
programmes produced by BBC Scotland which shone a light 
on the hidden world of small natural wonders. 

Eric Liddell: A Champion’s Life was a one-off documentary that 
profiled the inspirational Scottish sporting star. It drew an 
impressive Audience Appreciation Index (AI) return of 89.  
And in A Life Through The Lens, David Peat took a final, and 
very personal, voyage back through his 40 year career as 
a film-maker and photographer. Filmed during the last few 
months of his life, it offered a poignant and moving epitaph to 
the work of one of Scotland’s finest documentary craftsmen. 

Narrated by Denis Lawson, the six part The Harbour, produced 
by Tern TV, offered a taste of life on the Aberdeen waterfront 
and an insight into those who make it all work.  With a weekly 
average audience of over 600,000 viewers on BBC One Scotland, 
it profiled daily life around one of Europe’s most modern ports. 
A second series has been commissioned.

William Hurt starred as award-winning physicist Richard Feynman 
in The Challenger

The four-part Addicted to Pleasure saw Hollywood veteran Brian 
Cox confront the truth about how the commercial exploitation of 
sugar, tobacco, whisky and opium changed the world. Bill Paterson 
offered a fascinating insight into the history of the Highland Games 
in Scotland’s Finest and Jackie Bird travelled to Korea to look back 
60 years to a war that many have largely forgotten.

Lesley Watson said goodbye to The Beechgrove Garden after 
16 years and the programme returned to BBC Two Scotland in 
the autumn with a new series – its 35th – and a new presenter 
in Chris Beardshaw, who quickly established his own horticultural 
mark on this perennial favourite. Landward also returned for a 
new series to cover stories on food and farming, wildlife and the 
environment in this, the Year of Natural Scotland. 

The challenge of succeeding in male dominated sport was 
reflected in Driven: The Fastest Woman in The World which 
followed Formula 1 driver Susie Wolff across the course of  
a year as she prepared to become the development driver  
for the Williams F1 Team. 

A Life Through the Lens – David Peat
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The Scot Who Shot the American Civil War told the story of 
Alexander Gardner, who emigrated from Paisley to the 
US and whose ground-breaking battlefield photojournalism 
revolutionised the way America saw the war between the 
Union and the Confederacy. 

The work of Scotland’s most famous comedian, Billy Connolly, 
was celebrated in A Life in Pictures which saw his achievements 
in film, television, music and comedy celebrated with his 
second BAFTA. 

The remarkable ability of Glasgow to produce Turner Prize-
winning artists – the last three have all been educated or based 
in the city – was celebrated in Imagine’s Glasgow: The Grit and the 
Glamour. Imagine also followed novelist Ian Rankin on his journey 
to bring to life his next Rebus novel.

Artworks Scotland marked the largely unacknowledged legacy of 
Peter Darrell, the inspirational founder of Scottish Ballet. In the 
year they both turned 50, When Clare Grogan met John Gordon 
Sinclair reunited the stars of Gregory’s Girl. And 60 years in show 
business were commemorated in Johnnie Beattie: In the Limelight. 

T in the Park celebrated its 20th anniversary and our coverage, 
for BBC Two Scotland and BBC Three and the BBC HD Channel, 
reached over 4.5 million viewers across the UK. The numbers 
accessing via the web jumped, year on year, by 213%, to 203,000 
unique browsers.

Jackie Bird once again presented the World Pipe Band Championships 
from Glasgow to a highly appreciative television audience; in the 
two weeks following the broadcast, the event website had almost 
200,000 page views, with around 70% from outside of the UK.

Set against the backdrop of Edinburgh Castle, the Edinburgh 
Military Tattoo once again brought together performers 
from across the world to a worldwide television audience. 
On BBC One, it celebrated the Queen’s Diamond Jubilee and 
drew 4.9 million viewers, with nearly one third of the viewing 
audience in Scotland tuning in to watch.

Artworks and three editions each of the Culture Show and the 
Review Show captured the best of the festivals as BBC Scotland 
joined with the BBC networks to showcase the Edinburgh 
Festivals 2012. 

Children in Need came from the Beach Ballroom in Aberdeen 
in a celebration of the thousands of Scots who raise money each 
year for Scotland’s good causes. 

On BBC Four and Radio Scotland, the start of the London 2012 
Festival was marked by a concert from Raploch, Stirling as the 
world famous Simon Bolivar Orchestra, with conductor Gustavo 
Dudamel, joined with members of Sistema Scotland. 

And another exciting season for the BBC Scottish Symphony 
Orchestra included a BBC Two Scotland live broadcast of the 
BBC Proms last night celebrations, from the City Halls in Glasgow, 
linking with Cardiff, Belfast and London.

It was a notable year for drama from BBC Scotland. Lip Service 
returned to the clubs and pubs of Glasgow’s Merchant City for a 
second six-part series on BBC Three. And the darkly atmospheric 
third series of Wallander, featuring Kenneth Branagh, brought an 
average network audience of 5.9 million viewers on BBC One. 

Having made its transition from Rochdale to Greenock, Waterloo 
Road returned to BBC One for its 8th series. It continued to draw 
audiences and play well on the BBC iPlayer, as one of the most 
popular destinations for those to view on-demand. 

Billy Connolly – A Life In Pictures Waterloo Road 



Management Review 2012/13 – Scotland 07

MANAGEMENT REVIEW 2012/13 – SCOTLAND

SERVICE PERFORMANCE

Shetland was the location of a new two part murder mystery for 
BBC One, starring Douglas Henshall and adapted from the work 
of award winning crime author Ann Cleeves. A new six part series 
has been commissioned for network.

River City celebrated its 10th anniversary on air and was marked, 
in tribute, by Conservative spokesperson Annabel Goldie MSP in 
a member’s debate in the Scottish Parliament, who praised it for 
being “an impressive showcase for our Scottish acting talent”. 

The comedy phenomenon that is Mrs Brown’s Boys continued 
to go from strength to strength. It became the best performing 
comedy programme in the UK in 2012, with 11.7m viewers tuning 
in to watch the Christmas Eve special. 

The trials and tribulations of Brian Cox’s brash political hopeful 
were played out in the six part Bob Servant, Independent for BBC 
Four. Aided and abetted by veteran Scottish comic Jonathan 
Watson, Bob’s attempts to wrestle control of the vacant 
Broughty Ferry seat attracted an average weekly audience of 
250,000, with another 360,000 requests to view on iPlayer. 

The fictional town of Burnistoun opened its doors for a third 
and final time on BBC Two Scotland; Corporal Gary McLintoch 
returned to our screens for a third time as Gary: Tank Commander; 
and Limmy’s Show was back for a six part run on BBC Two Scotland.

BBC Scotland continued to offer a rich and varied selection of 
children’s programmes to network. For CBBC, Super Human 
Challenge brought a mix of adventure and scientific learning while 
All Over the Place USA crossed the Atlantic to explore the bizarre 
and the unusual.

Who Let The Dogs Out and About? was filmed around the UK, as 
was the all-singing, all-dancing talent search that is Comic Relief 
Does Glee Club.

On CBeebies, My Story took children on a journey to discover 
their family’s history and Nina and the Neurons: Engineering 
investigated how bridges are built, how robots work and how 
aeroplanes fly. 

March 2013 saw the announcement that the new 26-part 
CBeebies live action drama, Katie Morag, will be located on the 
Isle of Lewis. The series is due for broadcast in Autumn 2013.

In sport, Hearts and Hibs fought out the first all-Edinburgh 
Scottish Cup Final since 1896, live on BBC One Scotland. St Mirren’s 
success in the Scottish Communities League Cup semi-final against 
Celtic was captured live on BBC One Scotland in January, as was 
their triumph in the final, in March, as they overcame Hearts to lift 
the trophy. Scotland’s qualifying campaign for Brazil 2014 saw live 
coverage on BBC One Scotland as the national football team took 
on Belgium in October and Serbia in March.

The Greenyards played host once more to the Melrose Sevens, 
with the best of the action captured on BBC Two Scotland. There 
was coverage of the Scottish Indoor Bowling Championships from 
Perth; live coverage of Scotland’s rugby union autumn tests against 
Tonga, New Zealand and South Africa; the Camanachd Cup Final 
this year was an all Argyll derby as Inveraray went head to head 
with Kyles Athletic; and the Marine Harvest Shinty/Hurling 
International came from Bught Park in Inverness. 

Bitesize Learning continued to expand, with the launch of 
Intermediate 2 in November 2012, which reached out to a new, 
previously underserved, audience. And the new National 4 and 5 
Bitesize content was placed at the heart of BBC Knowledge and 
Learning’s priorities. 

Mrs Brown’s Boys Bob Servant, Independent Nina and the Neurons
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Notable productions included Poland Stories, a TV series for 
schools and for a general BBC Scotland audience; Made of Money, 
a network TV commission in collaboration with Radio 1 that 
reached far beyond its Learning Zone slot; and Victorian Scotland 
and Victorian Villains. For Radio, there were a number of original 
Scots language dramas by author Alan Bissett. 

The human stories connected to major international events were 
evident in a moving documentary at the centre of BBC ALBA’s 
autumn offering. In Lorgan Linda, the parents of Linda Norgrove , 
the aid-worker kidnapped in Afghanistan who subsequently lost 
her life following a failed rescue attempt, travelled from their 
home on the Isle of Lewis to Afghanistan, meeting her friends and 
seeing the work in which she was involved. They spoke frankly 
about the impact of their daughter’s death on their lives and the 
efforts to continue her legacy. 

In a year punctuated by major events and celebrations, the 
An La news team offered a breadth of coverage encompassing 
the local and the national, from daily reporting of the Olympic 
and Paralympic Games and reflecting the Diamond Jubilee 
celebrations across the country to analyzing the campaign for and 
results of the local government elections. The impact of budget 
cuts across Scotland was illustrated with particular reference 
to the communities of the Highlands and Islands. Other stories 
included the continuing debate over fuel prices in rural 
communities, reaction to the re-organization of local health 
services and the debate over plans to apply an environmental 
designation to a section of the waters around Barra. 

Eorpa, celebrating 20 years on air, continued to bring new 
European stories and new perspectives to the audience. Visiting 
the Norwegian island of Utoya and meeting survivors of the 
shootings, the programme explored the personal and political 
legacy of those events particularly amongst the younger 
generation; a special edition of the programme examined the 
relationship between France and its Muslim community and, 
closer to home, questioned why so few women stand in local 
and national elections for the Western Isles. 

Real people and their life stories both in Scotland and the rest 
of the world provide a central feature of the ALBA schedule in 
the Trusadh and Soillse strands. The Trusadh documentary series 
featured a wide variety of subjects including the deeply personal 
stories of breast cancer survivors, the changing face of West 
Coast maritime heritage and the talent and passion of tutors 
and pupils alike for accordion music on the island of Tiree. 

Programmes featured in the documentary series Soillse included 
young people preparing for military service in the Middle East, 
the opportunities and challenges facing talented amateur football 
players in South America and the legacy inherited by the children 
of those from the Soviet Union who had been exiled to the Gulag. 

A new series of the schools quiz Gleusta gave children the 
opportunity to undertake challenges which tested various skills 
and to experience a television studio environment. 

The resources available via the LearnGaelic.com website, run 
in partnership with organizations such as CLI, Bòrd na Gaidhlig 
and Scottish colleges and universities, continue to expand. 
The website aims to offer a ‘one-stop shop’ for those interested 
in the language. 

Sports programming, predominantly SPL football and Pro12 Rugby 
with some shinty matches added to the mix, is a regular, popular 
feature of the BBC ALBA schedule, with commentaries in Gaelic. 

Ross County manager Derek Adams and SPL 
Chief Executive Neil Doncaster launch the SPL’s 
new live TV deal with BBC ALBABBC Scotland Learning – Victorian Scotland
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Radio
BBC Radio Scotland continues to attract a million listeners 
every week with a distinctive mix of speech and music 
programmes reflecting the interests and concerns of families 
across the country.

The schedule was refreshed in the past year with themed 
seasons, landmark series and new daily or weekly programmes 
such as The Culture Studio and Morton Through Midnight.  
A new Saturday edition of Good Morning Scotland was launched. 
The Sportsound team reflected the match day and boardroom 
dramas of Scottish football. There were special programmes 
before and during the Olympic Games, alongside a continued 
commitment to the Edinburgh Festivals and the Celtic 
Connections festival in Glasgow. 

A documentary series charted the history of Nationalism in 
Scotland and there was a season of programmes looking at the 
issues faced by people in mid-life. Scotland Inspired was a 25-part 
series fronted by Ashley Jensen in which writers and artists talked 
about the people who had influenced their own work. The Call 
Kaye programme continued to provide a lively forum for listeners 
to react to current events and offer their own opinions on the 
stories making the news.

New comedy featured strongly across the year, with sit-com pilots 
such as Mixing It reflecting the station’s commitment to encourage 
writers to tell stories that reflect the diversity of contemporary 
life in Scotland.

Halloween week brought the four-part drama series The Strange 
Case of Dr Hyde, starring David Rintoul. And there was fun for 
Comic Relief when MacAulay & Co teamed up with the University 
of Strathclyde to launch two red noses into space. 

Production teams in Scotland continue to make high quality 
music and speech programmes for the BBC’s UK radio networks, 
including The Four O’Clock Show, Digital Human and dramas such as 
Betrayal and The Grapes of Wrath, which, described by the judges 
as “everything a classic serial should be”, won a silver award in the 
Best Drama category at the 2013 Sony Radio Academy Awards.

On Radio nan Gaidheal, Coinneach MacIomhair reported on the 
Olympic Games and a series which placed the Games in their 
historical and cultural context explored the lives and legacy of the 
Ancient Greeks. The Queen’s Diamond Jubilee celebrations were 
the inspiration for a mix of feature and live programming in which 
Gaels recalled moments when their lives had crossed paths with 
those of the Royal family. 

These national events were complemented by continued 
coverage of stories closer to home, including Na Hearadh, a series 
capturing life as it is today on the island of Harris, and Laoidhean a 
Gearradh na Moine, a special community event showcasing spiritual 
music in South Uist. 

Aithris na Maidne and Aithris na Fheasgair brought detailed 
coverage of the local government elections, the challenges and 
difficult choices facing councils and communities as budget cuts 
begin to bite and the on-going discussion about fuel prices and 
transport links in remote areas.

The creative and audience benefits which can flow from 
partnership working were demonstrated in the commissioning 
of a one-off youth drama, Samhraidhean Diomhair, with MG ALBA, 
which brought the opportunity to develop the presence of youth 
programming from MG ALBA’s Fas premises at Sabhal Mor 
Ostaig in Skye. This location is now home to the weekly two-hour 
live music show Breab do Rapal, co-presented by up-and-coming 
young talent. 

Jamie McCullum on The Culture Studio MacAulay & Co Ricky Ross
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Online
In online, full BBC Scotland & BBC ALBA editions of the BBC 
Homepage launched in the summer of 2012. Closer integration 
between the Glasgow and Salford-based production teams 
delivered increased prominence for Scottish web content to 
a UK audience. Across the year there was steady growth in 
BBC Scotland’s presence on Facebook and Twitter.

Standout television and iPlayer projects included Operation 
Iceberg, whose video diaries and live chats with the presenters 
and scientists gave the two-part television documentary months 
of additional life; the introduction of current and classic clips 
for River City; an interactive vote to decide which comedy from 
the archive would bring in the New Year; and webcasts that 
continued the highly successful Authors Live initiative and which 
captured the Royal Society of Edinburgh Christmas Lecture. 

Successful play-along games were devised to accompany the 
National Lottery programmes In It To Win It and Secret Fortune 
and, once again, there was a T in the Park video service for Red 
Button users.

New Year Comedy Kick Off
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LOOKING AHEAD

Great services and programmes
We will create and deliver distinctive and high quality 
content through focus on the BBC’s five editorial priorities 
We will continue to focus on the BBC’s five editorial priorities – 
world-class impartial journalism, particularly in the context of the 
run-up to the Independence Referendum; inspiring knowledge, 
culture and music; representing Scotland to itself and to the rest 
of the world, especially with new drama and comedy; providing 
outstanding Children’s content; and celebrating the events and 
cultural diversity of Scotland, with a particular focus on the 2014 
Commonwealth Games.

For BBC Scotland, the Commonwealth Games and the 
Independence Referendum in 2014 are priorities in their own 
right. Planning will proceed across 2013/14 to provide impartial 
journalism of the highest quality, following every twist and turn on 
the road to the Referendum vote and we will continue to prepare 
outstanding creative content for the Commonwealth Games. 

BBC Scotland has a track record of success in making 
programmes for audiences across the UK. We are a centre of 
excellence for Science and the Arts, for Drama and Children’s. 
Our focus this year is on new and representative factual and 
fiction programming, from our Wild Scotland season, which 
includes the four part TV series Hebrides – Islands on the Edge 
and Wild Cameramen At Work, to the 26-part network children’s 
series, Katy Morag, which is being shot on Lewis and will be 
shown on CBeebies.  

We will continue to throw the spotlight on Scotland’s many 
festivals, across our various broadcast platforms, and we will 
celebrate the inspirational music-making of the BBC SSO. 

Audience Impact
We will improve our relationship with our audiences
BBC Scotland will reach out to audiences on TV, radio and online, 
in the process bringing outstanding national moments on TV; 
seeking to increase the time our audiences spend with BBC radio 
output; attracting new users to our online services and ensuring 
that we provide them with a coherent offer on social media. 

Delivered to all
We will improve access to our services for Licence Fee payers, 
maximising the benefits to audiences and taking advantage 
of new internet based distribution services
The BBC is committed to ensuring universal access to its services. 
In 2013/14, BBC Scotland will improve access for audiences in 
Scotland via new broadcast distribution platforms – on HD TV, 
DAB radio, iPlayer and related services. The provision of live 
streaming, online, of BBC One Scotland content remains a priority 
and we will prepare for the technical challenges that 2014 will 
bring, particularly in terms of the demands that will be brought 
by the broadcasting of the Commonwealth Games and 
Independence Referendum.

Well Run
We will ensure value for money for our licence payers 
by maximising our business potential
In 2013/14, BBC Scotland will deliver value for money by realising 
the latest phase of savings required by the licence fee settlement, 
by simplifying business operations and improving our property 
utilisation. We will increase commercial income by making our 
programme-making facilities available to others and by negotiating 
joint ventures and co-productions. BBC Scotland’s digital 
broadcast technologies and co-ordinated ways of working help 
us to deliver value for money for licence payers.

Across the year we will finalise our plans for coverage of 
the major events of 2014, including the WW1 centenary 
commemorations, the Commonwealth Games and the 
Independence Referendum.

Wild Cameramen At WorkHebrides – Islands on the Edge
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CONTACTS

If you wish to find out more about the BBC’s year – including 
full financial statements and each service’s performance against 
its Statement of Programme Policy – then please visit  
bbc.co.uk/annualreport 

If you want to know more about how the BBC is run 
then please visit   
bbc.co.uk/info 

BBC Information is our audience’s virtual front door to the BBC. 
If you have a question, comment, complaint or suggestion about 
BBC programmes and services, then please write to us here: 

BBC Audience Services
PO Box 1922
Darlington DL3 0UR

Telephone: 03700 100 222* 
(Lines are open 24 hours a day, seven days a week. Calls may be monitored or 
recorded for training purposes.)

Textphone: 03700 100 212*

Website: bbc.co.uk/feedback

To find out more about BBC Scotland and our services, 
programmes, activities and events, visit us at

www.bbc.co.uk/scotland

www.bbc.co.uk/alba

* 03700 numbers are called ‘UK wide’ and cost no more than calls to 01 or 02 
geographic numbers.
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SCOTLAND MANAGEMENT 
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Mairead Ferguson 
Head of Marketing, 
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Bruce Malcolm 
Head of 
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Ian Small 
Head of Public Policy 
& Corporate Affairs

Catherine Smith 
Head of Strategy

Jeff Zycinski 
Head of Radio
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