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The BBC serves the public interest through 
the promotion of its six public purposes.  

OUR ROLE AND PURPOSE

OUR PUBLIC PURPOSES  
AND STRATEGIC OBJECTIVES

QUALITY AND  
DISTINCTIVENESS

All BBC services should offer high quality 
content that is distinctive in terms of its 
creative ambition, high editorial standards 
and its range and depth. 

 

SERVING ALL  
AUDIENCES

The BBC should reflect the diversity of its 
audiences in both its programmes and its 
work force. All audiences should have 
access to relevant BBC services. 

 

VALUE  
FOR MONEY

The BBC should improve value for money 
and open itself to external scrutiny of this 
area. It should become more efficient and 
increase investment in content whilst 
reducing overheads. 

 

OPENNESS AND 
TRANSPARENCY

The BBC should enable the public, 
and the market in which it operates, to 
understand how it spends its money, how 
it performs and what it plans to do next. 

 

Sustaining citizenship and 
civil society
The BBC provides high quality 
news, current affairs and factual 
programming to engage its 
audiences in important current 
events and ideas. 

Representing the UK, its nations, 
regions and communities
The BBC reflects the UK’s many 
communities, promoting awareness 
of different cultures and viewpoints, 
but also brings audiences together 
for shared experiences. 

Promoting education and learning
Education and learning lie at the 
heart of the BBC’s mission and 
have a part to play in the delivery 
of all its public purposes. 

Bringing the UK to the world 
and the world to the UK 
The BBC supports a global 
understanding of international 
issues and broadens UK audiences’ 
experience of different cultures.

Stimulating creativity 
and cultural excellence
The BBC encourages interest, 
engagement and participation 
in cultural, creative and sporting 
activities across the UK.

Delivering to the public the benefit 
of emerging communications, 
technologies and services
In promoting its other purposes, 
the BBC helps audiences to get 
the best out of emerging media 
technologies.

The Trust set four strategic objectives for the BBC which focus 
on things that matter most during this Charter period. 
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JIMMY SAVILE, NEWSNIGHT AND THE AFTERMATH:
A CHALLENGE TO BBC CULTURE AND MANAGEMENT

TRUST IN THE BBC
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In October 2012, ITV’s programme, Exposure, revealed 
widespread sexual abuse by Jimmy Savile, former TV presenter 
and DJ. Separately, questions had previously been raised 
about whether a Newsnight investigation into allegations of 
this abuse had been halted due to scheduled Jimmy Savile 
tribute programmes.

While the BBC’s prime concern was, and remains, the impact 
on his many victims, the issue also led to a significant series of 
events for the BBC, culminating in the departure of the 
Director‑General, George Entwistle. 

Following the revelations about Savile, the BBC commissioned 
three reviews:

 Nick Pollard’s independent review was published on 
18 December 2012. It examined the original Newsnight 
investigation and a blog written by the editor of Newsnight, 
which was later found to contain inaccuracies. The Pollard 
Report concluded that the decision to drop the original 
investigation was flawed and the way it was taken was wrong, 
but that it was taken in good faith and not done to protect 
the Savile tribute programmes, or for any improper reason. 
He also concluded that there were serious failings in editorial 
oversight and management control.

 the BBC’s Respect at Work Review was published on 
2 May 2013. Dinah Rose QC oversaw and provided independent 
challenge to the review. Initially, this review focused on the extent 
to which sexual harassment is an issue at the BBC, but its remit 
was later expanded to include broader behavioural issues. 
The review found that, whilst incidents of sexual harassment 
are rare, there is evidence of bullying which often appears to 
go unchallenged by senior managers.

 former Court of Appeal judge Dame Janet Smith is currently 
examining the culture and practices of the BBC during the 
years that Jimmy Savile worked here. Dame Linda Dobbs will 
investigate the series of sexual assaults recently admitted 
by Stuart Hall and the conclusions will feed into Dame Janet 
Smith’s report. 

On 2 November 2012, the BBC broadcast a Newsnight report on 
historic child sex abuse in North Wales care homes that claimed 
that two victims had been abused by a ‘leading Conservative 
politician from the Thatcher years’. Online speculation prior to 
Newsnight’s broadcast identified the subject of the report as 
Lord McAlpine. After the broadcast, information emerged that 
Lord McAlpine had been mistakenly identified by a victim and 
he strenuously denied any involvement. This led to Newsnight 
broadcasting an apology a week after transmission. The 
Director‑General George Entwistle departed the following day.

The Trust subsequently investigated the November Newsnight 
report and concluded that there had been a serious breach of the 
BBC’s Editorial Guidelines relating to accuracy, that the allegations 
in the Newsnight report were not based on sound evidence, and 
that the audience had been misled.

Conclusions
The BBC is determined to learn from these reviews and to ensure 
that we do not let down licence fee payers in this way again. These 
events have affected audiences’ trust in the BBC, which is at the 
heart of everything that we do. Rebuilding that trust will continue 
to be the focus for the entire organisation in the year ahead.
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HOW WE SPEND YOUR MONEY

UNDERSTANDING OUR FINANCES

Cost per household

What it delivers 2012/13

Cost per service 2012/13

Our income explained 2012/13

Licence fee 
The BBC is established by 
Royal Charter and our UK 
public service broadcasting 
activities are funded by UK 
households.

Total licence fee income

£3,656m
2011/12: £3,606m

Commercial operations 
Our commercial operations 
include BBC Worldwide, 
BBC Studios and Post 
Production and BBC Global 
News Ltd.

Combined profit before  
interest and tax

£155m
2011/12: £222m

Grant income 
BBC World Service is 
currently funded by the 
Foreign and Commonwealth 
Office. BBC Monitoring is 
funded by the Cabinet Office.

Grant in aid and grant income

£265m
2011/12: £277m

Radio  £2.13

Online  £0.56

Other  £1.59

Television  £7.85

Monthly spend by licence fee 
£12.13 per household 

Audience reach 
Percentage of the population who 
use BBC services each week. 
 
 
 
 
 

96%
2011/12: 96%

Total time spent 
Length of time the average listener 
and viewer spends with the BBC 
each week. 
 
 
 
 

 19.5  
hours
2011/12: 19 hours

Overall impression of the BBC 
The overall impression of the BBC 
given as a figure out of ten. 
 
 
 
 
 

7/10
2011/12: 7/10

Television 
Ten channels 
 
 
 
 
 
 

 £2,472m
spend per year

65%
of licence fee

Radio 
15 network 
stations and 
Local Radio 
 
 
 
 

 £670m
spend per year

 17%
of licence fee

Online 
BBC Online 
BBC iPlayer 
 
 
 
 
 

 £177m
spend per year

5%
of licence fee

Other 
Digital 
switchover 
collection 
Restructuring
Other 
 
 

 £502m
spend per year

 13%
of licence fee

A six‑year licence fee 
settlement was agreed in 
2010 which, in effect, has 
frozen the licence fee at 
£145.50 until 2016.

Per day

40p
2011/12: 40p

The licence fee supports the greatest volume and range of 
original television and radio programming and public service 
online content to be found in the UK.



* Rate includes VAT
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The licence fee in Europe 
Source: Broadcasting Fee Association. 
All licences run for a calendar year, except 
the UK, which runs from 1 April to 31 March. 
Euro exchange rate used as of 1 January 2013 
(£1=EUR 1.23). Cost is total per licence to 
domestic customer for TV and radio. 

Network TV programming spend 2012/13 –  
percentage by region 
The BBC has committed that by 2016, 50% of 
network TV programming spend will be from 
outside of London and 17% from the Nations 

France
£106.91

Switzerland* 
£312.60

Republic  
of Ireland
£130.58

Sweden 
£197.42 

Germany
£176.08

Austria* 
£243.65 

Denmark* 
£264.04

Czech 
Republic 
£52.57 

UK
£145.50

Italy* 
£92.63

Independent programmes transmitted  £490m

BBC performing groups  £24m

Acquired programmes  
transmitted  £70m

External programme facilities  
and resources  £232m

Artists, contributors and  
copyright  £282m

BBC spend in the creative economy 2012/13 
The cumulative impact and spending power of 
over 20 million television licences can deliver 
more than content alone. As well as in‑house 
staff, we are able to provide work for many 
freelance individuals and thousands of large 
and small businesses across the UK – delivering 
sustainable benefits to digital and creative 
industries, as well as the wider British economy. 

Scotland

7.6%

Total  
English regions

30.1%

London

54.2%

Northern 
Ireland

1.3%

Wales

6.8%
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