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TIMECODE NAME Dialogue 

00.00.05 TRISTIA HARRISON It’s a great pleasure to be here, this being a children’s media summit I 
thought we should start by listening to some children and I’m going to 
play you a little film.  We’ve asked a whole range of children their 
opinions about some of the topics that we’re debating today and 
hopefully this film captures what was on their mind.  Can we play the 
film please? 

00.00.29  [Film starts] 

00.00.32 GIRL I don’t know. 

 GIRL I have no idea. 

 GIRL I have no idea. 

 BOY The Internet guy. 

 GIRL For me, my mum because if she wants to she can switch of the 
Internet and then I just...I lose my whole social life. 

00.00.45 GIRL There’s Google, Yahoo, Bing so all those are operated by different 
companies and they’re operated by their CEOs and the people who 
work there. 

 BOY Who was in charge?  You are. 

00.01.03 GIRL Boring. 

 GIRL It will be boring. 

 BOY Horrible. 

 GIRL Hell. 

 BOY None of us could live without the Internet. 

00.01.09 GIRL You wouldn’t be able to have a thought and then like share it with 
the whole world.  You’d have to have your thought and then be like 
who am I going to tell this to?  Myself?  Okay. 

 GIRL [Girl signing] 

00.01.26 BOY Nothing in the world would work, we’d be thrown back to the Stone 
Age. 

00.01.36 GIRL I would stop cyber-bullying. 

 BOY I would change the age restriction on social media so children don’t 
get hurt or they don’t find anything inappropriate.   

00.01.52 GIRL A world without rules and laws or anything is chaos, mischief, 
mayhem. 

 GIRL Bad.  Crazy. 

 BOY Anarchy. 

 BOY Boom into thin air just gone. 

00.02.03 GIRL The world would be funner. 

 BOY Awesome. 

 BOY I don’t like rules. 

 BOY Me too. 
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00.02.09 BOY Because like my mum and dad can’t tell me what to do because I’ll 
be king. 

 GIRL I quite like the idea of anarchism but it would only work if we sort of 
eliminated foul qualities that make us human. 

00.02.26  [End of film] 

00.02.26 TRISTIA HARRISON So I think, you know, a quick trot through, I think the film has some 
brilliantly sort of honest and revealing answers and really pose a 
whole range of questions and challenges for all of us.  Children’s 
media has always obviously been hugely important but I think as a 
film shows there’s sort of never been a more topical time really to be 
debating some of the things that I know you guys have been picking 
up over the last two days and will do today as well. 

00.02.52  And as a mum to Stanley who’s 14 and Woody who is 12, I feel that 
keenly more than ever.  As we know and it’s certainly true for Stanley 
and Woody how children consume media.  We saw it there on the 
film in all its forms is changing exponentially and very, very quickly.  
And this is creating huge opportunities, questions and challenges for 
all organisations involved in delivering content like Talk Talk and as the 
Duke of Cambridge said yesterday, it’s creating many policy 
questions as well, you know.  Children use an ever increasing array of 
platforms and services, lots of them wonderful, empowering, some of 
them professional, some of them more amateur and we really 
properly have to rethink how we create and enforce the standards 
that keep our children getting the best from the Internet and indeed 
keeping them safe. 

00.03.49  And the Duke I know spoke very powerfully yesterday about why this 
matters and what the role of task force has been able to achieve 
and you know Talk Talk is one of the founding members of that task 
force and you know we want to commend his leadership.  And 
actually now offer sort of an industry perspective on some of these 
questions and challenges that we all face.  The Internet is clearly at 
the heart of much of the structural shift we see in the way children 
consume the media and as we saw in the clip children can’t really 
imagine a world without the Internet.  I think they said they would 
regress back to the Stone Age and of course it really is the fourth utility 
and some might say, certainly my 14 year old would, it’s more 
important than the gas, electricity and water and what’s the first thing 
that a child actually from a frighteningly young age will say to you 
when they come into a home “what’s the Wi-Fi password please?”. 

00.04.42  We all know that well.  The Internet of course is hugely empowering, 
it’s a force for good, it creates knowledge, relationships, creativity 
that frankly all of us could have only dreamed of when we were 
children.  Anyone that also, you know, knows children well, they can 
be refreshingly blunt, we saw it on the film, about what they don’t like.  
As we saw in the clip, there is a very real concern many children have 
about the darker side of the Internet.  Carmen raised it, cyber-bullying 
there, Deedac talked about the need to protect children from 
inappropriate content, it’s all around us.  And they’re right, the 
Internet clearly amplifies the good as well as the bad in society and 
as the Duke noted yesterday, the role of technology has advanced 
but you’re really only at the very start of truly understanding it’s 
impact. 

00.05.33  And it’s not of course children, just children that are concerned and 
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as a parent and a CEO of an Internet provider I know it’s a real 
concern and actually a sort of confusing jungle in many ways for 
parents and all ISPs.  So I think the challenge for us is very clear, we 
need to capture the best of the Internet, the incredible innovation 
and creativity but we really do need to shield our children from the 
worst of it.  So what could be done?  Well that’s easier said, we could 
have spent three days probably talking about how we get there but I 
just thought it might be useful just as the intro to today to offer three 
quick thoughts that I think are part of the solution. 

00.06.14  Firstly I think companies need to have a sort of safety first approach to 
product design and we’ve done a few thing in Talk Talk around how 
we deliver content and you know this summer we launched a kids’ TV 
platform with its own kids’ remote.  We worked with 60 children 
actually to build it, a sort of perfect product for their needs.  Children 
enter a walled TV garden, parents are able to control the content 
they see and access, they can hide inappropriate things, they can 
set time limits on viewing, they can even hide the cartoons if they 
prefer them to watch educational content. 

00.06.46  It’s sort of an example, and many are doing these things, of how 
industry can put the needs of children first rather than putting the 
onus on parents alone to protect their families because it’s difficult.  
Secondly, all of us have a responsibility really to think beyond our own 
organisations, you know.  Whilst companies can make their products 
and services safer, of course there’s quite certainly a collective job to 
be done in tackling some of these underlying problems that we’re at 
the very, very start of really understanding.   

00.07.17  An example is the four big ISPs so us, Talk Talk, BT, Sky and Virgin, we 
all offer family friendly content filters.  But two or three years ago we 
spoke to parents and they told us they don’t understand what these 
really are and the risks that they were designed to tackled.  They 
don’t know what apps and services were appropriate and which 
weren’t, they didn’t always understand the terminology.  And as we 
know and I know from my Stanley, you know, once they’ve mastered 
one platform, they realise a new one had emerged and they’re right 
back to square one. 

00.07.50  So the ISPs have come together and we’ve launched a thing called 
Internet Matters.  It’s a not for profit child safety organisation really 
designed to help parents protect their families online and are 
collective and the BBC have been very supportive also.  We now 
have many other organisations as part of it and our collective reach 
together has been so much greater, we now reach, you know, nine in 
ten homes in Britain. 

00.08.16  The Royal Foundation Task Force on cyber-bullying is another great 
example, you know, the Duke has used his unique conveying power 
to persuade some of the biggest companies in the world to work 
together on a common agenda and you know we agree with the 
Duke we’re at the beginning of that journey and much, much more is 
needed. 

00.08.36  We have to sort of stand ready to put aside all of our commercial 
differences, you know and Alice talks about business models, we’ve 
really, really got to work out what does a sort of medium long term 
future look like for these sorts of organisations to make sure we 
capture the opportunity but also it’s a safe environment for our 
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children? 

00.08.56  And finally I think we have to think very creatively and I’m sure lots of 
this will be discussed later today about what regulation is required for 
the digital age and again right at the start of our journey, you know, 
Talk Talk has long been a proponent of self-regulation.  We’re a 
challenger in our market and when it comes to Internet safety we 
think self-regulation is the way that we should go.  We’ve been able 
to, as have all the other ISPs, launch parental filters, we’ve launched 
collectively Internet Matters, we’ve launched in our world the TV Kids 
Zone and all of it without government intervention.   

00.09.33  We didn’t need to be told to do it, we really wanted to do it because 
it’s the right thing, it’s the right thing for the UK, it’s the right thing for 
customers, it’s the right thing for our businesses and our customers 
expect it and many, many people here have done similar brilliant 
things.  I know the website, the BBC website that was launched for 
children is a fantastic example of that.  But I think we have to be 
honest in admitting that not all companies have been quite so quick 
to embrace their responsibilities and I think there probably are real 
responsibilities looking forward. 

00.10.04  And if we’re not very careful we’re going to end up with a sort of two-
tier digital economy with one group of companies putting safety at 
the core of their mission because it really, really does matter and 
other groups failing to offer what I think really are the sort of basic 
protections that parents and indeed children quite rightly expect.  We 
wouldn’t tolerate that for children’s toys or children’s food, you know 
and we shouldn’t tolerate that for digital safety either. 

00.10.32  And that’s why we really welcome the government’s consultation on 
the Internet safety green paper, it closes today.  The government is 
absolutely right to look at this and whether the rules we have today 
are right for the challenges tomorrow and I think we all have a very 
real collective responsibility to contribute to that.  I think that’s 
probably going to make some companies uncomfortable, I guess 
that’s sort of the point.  We need all companies to step up to realise 
the collective opportunity really as well to step up to this challenge. 

00.11.03  And in some ways I think you go back to the film, it’s sort of the very 
least that Deedac and Carmen that we saw, indeed Stanley and 
Woody, my two and everybody’s children here really, really would 
expect. 

00.11.16  So thank you very much, thank you for coming this morning, have a 
really, really good day. 

 


