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viewers to a greater range of content than may be enabled by online services. While uptake 

continues to increase, some people in the UK still do not have access to Smart TVs or online 

services. Furthermore, varied broadcast schedules and ‘passive viewing’ habits can help engage 

viewers in content they would not have considered to be of personal interest, broadening their 

horizons and expanding personal tastes.  

 

This is not always achieved by online services, which often use algorithms to suggest content to 

viewers based on established viewing habits - potentially narrowing rather than broadening the 

range of content to which they are exposed. The risk posed by such technologies was recognised 

by the BBC as part of its digital offer in the Lords Communications Committee’s recent report 

Public Service Broadcasting: As Vital As Ever, in which it committed to ‘develop systems that are 

[...] shaped by audience interest, but which do not create filter bubbles or echo chambers’.1 

Broadcast channels provide an effective tool with which to combat this effect. 

 

While we note that the proposed reduction to CBBC broadcast hours is a loss for children, 

evidence cited in the consultation paper shows that those watching the channel after 7pm make 

up less than 2% of its audience. At the same time, the BBC currently has very limited broadcast 

offer for the 13-15 year age group BBC Three intends to attract with its pre-watershed content, 

with a scant offer across the wider UK broadcasting landscape. As such, we believe that the 

potential benefit to younger audiences outweighs the loss of additional CBBC programming hours. 

 

 

Question 2: What do you think about the benefit to audiences who will watch the channel, 

as well as wider potential social and cultural impacts?  

 

We believe a new BBC Three broadcast channel has the potential to deliver considerable social 

and cultural benefit to its audience. Ensuring content is ‘distinctive’ will be central to delivering on 

this, and we applaud the BBC’s stated intention to ensure this is so.  

 

One of the most valuable aspects of public service broadcasting in the UK is that it enables the 

creation and distribution of works that reflect the lives of people across the UK in a way that would 

be impossible without public-private collaboration and is unavailable in the global commercial 

marketplace. It is this authenticity that ensures BBC shows such as Fleabag and I May Destroy 

You are hits not only at home, but around the world too. Any new BBC Three broadcast channel 

should prioritise provision of content which delivers such distinctiveness to its target audiences, 

rather than compromising this in the interests of anticipated commercial benefit in the global 

marketplace. 

 

We would encourage the BBC to deliver such distinctiveness on behalf of those 13-15 year olds 

which BBC Three intends to attract during pre-watershed broadcasting hours too. The BBC 

                                                
1 https://publications.parliament.uk/pa/ld201919/ldselect/ldcomuni/16/1602.htm 
 




