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The year was marked by a number of hard-
hitting investigations, notably Mark Daly’s 
Catch Me If You Can on doping in athletics; 
Jackie Bird’s Lies, Laws and the Bin Lorry Tragedy 
and Sam Poling’s The Dog Factory, which won 
the 2016 Royal Television Society Scotland 
Award for best current affairs programme. 
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Director’s introduction

As we look forward to a new BBC Charter and Licence Fee 
agreement in 2017, it is, perhaps, a good time to reflect on the 
journey that BBC Scotland has taken over the course of the 
current Charter, since January 2007, and to consider what lies 
ahead.

Ten years ago we were looking forward to the completion of the 
construction of our new digital broadcasting headquarters at 
Pacific Quay in Glasgow (opened in August 2007); the BBC 
Scottish Symphony Orchestra took up residence in its new home 
in the City Halls and the Edinburgh offices of BBC Scotland 
transferred to the Tun, close to the Scottish Parliament building. 
We were also, at that time, in the final stages of preparing for the 
introduction of a new digital television service for Gaelic 
audiences: launched in September 2008, in partnership with MG 
ALBA, BBC ALBA has since gone from strength to strength and 
now reaches nearly 74% of the Gaelic population every week. 

But as things on the broadcasting landscape have, in that time, 
changed and continue to change – many, indeed, beyond 
recognition – some have, reassuringly, remained the same. While 
audiences are finding increasing numbers of ways to access, to 
consume and to enjoy content, television and radio continue, by 
far, to be the most popular means by which most of us are, to 
paraphrase John Reith’s famous maxim, informed, educated and 
entertained.

The 6.30PM edition of Reporting Scotland, voted News 
Programme of the Year in the 2015 Royal Television Society 
Awards, remains the most watched television news programme 
in Scotland, with an average audience of 500,000, a viewing level 
similar to that which it commanded a decade ago. And against a 
backdrop of one of the most crowded radio marketplaces outside 
of London, BBC Radio Scotland continues to reach one in five of 
the adult population in Scotland each week.

Both broadcast platforms brought many landmark programmes 
across the year – Lachlan Goudie’s remarkable four-part Story of 
Scottish Art, made in conjunction with the National Galleries of 
Scotland; the hugely innovative Lifebabble for CBBC, helping 
youngsters deal with some of life’s thornier issues; the hugely 
popular 12-part This Farming Life for network BBC Two and Radio 
Scotland’s dementia season, which, working in conjunction with 
charities and universities, sought significantly to raise public 
awareness of the condition. Just some of the thousands of 
memorable TV and radio programmes which BBC Scotland 
produced over the course of the last year. 

Next year will bring change. A new BBC Charter, new governance 
and accountability arrangements, a revised Scotland TV news 
offer, drama and comedy commissioners in Scotland, changes to 
our online pages – all of this, and more, will require much work to 
be done over the coming months to prepare for 2017 and 
beyond. 

The UK Government’s White Paper on the BBC Charter places 
emphasis on a number of qualities which it believes should define 
the BBC going forward – specifically, distinctiveness, diversity and 
partnership. I believe these are, to a very large extent, reflected in 
the programmes we currently produce and in the values that, as 
an organisation, we hold.  Of course, we can always do more and 
we can always do better – and that will be the challenge - and the 
opportunity - that lies before us over the course of the next 
decade.  

Ken MacQuarrie,  
Director, BBC Scotland

“…we can always do more and 
we can always do better - and 
that will be the challenge - and 
the opportunity - that lies before 
us over the course of the next 
decade.”
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Two minute summary

Following changes to the Radio Scotland schedules between March 
and June 2015, listening numbers continued to increase, with one 
fifth of adults in Scotland now tuning in to the station each week.  
The weekend Good Morning Scotland programmes, Kaye Adams and 
the winning combination of Breaking the News and Off the Ball all 
proved to be notable successes. 

BBC SSO 
The BBC Scottish Symphony Orchestra celebrated its 80th 
birthday in December 2015 with a concert from its home at 
Glasgow City Halls, broadcast live on BBC Radio 3. 

News 
Reporting Scotland, judged to be the year’s best news programme 
by the Royal Television Society, attracted an average early evening 
audience of 500,000 viewers.  One of 13 awards made to BBC 
Scotland by the RTS in 2015, it was praised for its “natural 
authority”. It remains the most watched TV news programme in 
Scotland. 

80
years

500,000
viewers

Katie Morag
Of all the awards won by BBC Scotland across the year, arguably 
none was more prestigious than the US Peabody Award.  The 
broadcasting equivalent of a Pulitzer Prize and awarded for 
excellence in public service broadcasting, one of the few 
international awards made by the judges in 2016 went to BBC 
Scotland’s CBeebies’ favourite, Katie Morag.

1
US Peabody
Award

Social Media 
Social media is becoming increasingly important as a means by 
which BBC Scotland is able to connect with audiences. The 
average weekly reach on the BBC Scotland Facebook page 
increased from 260,000 (October 2014 – March 2015) to 1.68 
million in 2015/16. Video was particularly popular and one sketch 
from Scot Squad – Get The Tunes Oan – reached 16.1 million 
unique users.

average weekly 
reach of

1.68m

Weekly Reach in Scotland 
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*Calendar year 2015

BBC Scotland’s TV Hrs by Genre BBC ALBA TV Hours

BBC Scotland Radio Hours

BBC Scotland’s Network Radio Hours

TV highlights
A new six-part series of BBC Scotland drama Shetland was 
well-received.  It attracted an average audience of almost six 
million viewers and regularly featured in the BBC One Top Ten 
most requested programmes of the week on iPlayer.

Radio highlights
Rachel McCrum became BBC Scotland’s Poet in Residence in 
October 2015, making her first appearance on Radio Scotland’s 
Janice Forsyth Show. The project was launched in collaboration with 
the Scottish Poetry Library and between October and the end of 
the year Rachel contributed to a range of BBC Scotland output, 
including BBC Arts Online, and  took part in a number of 
workshops with schools, in conjunction with BBC Scotland’s The 
Lab. 

Online highlights
In 2015, news and sport continued to dominate BBC Scotland’s 
online portfolio, with an average of 6.2million unique UK 
browsers each week. 

BBC Scotland’s Network TV Hours

Genre
Arts
Comedy
Current Affairs
Drama
Entertainment
Factual
Factual Entertainment
Music Performance
News & Weather
Religion/Beliefs
Sport
Total
Repeats
Repeat co-commissions
Total Hours

Originations

2015/16 TV Hrs
8.81
5.53

200.85
53.50
2.36

58.42
13.05
13.67

331.47
1.77

173.04
862.47

97.00
1.97

961.44

807.5

172.13
48.16

220.29
473.01
693.30

1,972.11
2,665.41

8,098
495

8,593
3,653
1,275
4,928

380

News and Current Affairs
Other BBC funded programmes
Total BBC funded programmes
Partner (MG ALBA) funded programmes
Total Hours
Repeats
Total hours

BBC Radio Scotland
Repeats
Total Hours
BBC Radio nan Gaidheal
Repeats
Total Hours

Originations
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Service performance

In May 2015, Reporting Scotland won the Royal Television 
Society award for best news programme, with praise 
recorded for the “wide-ranging skills of the BBC team in 
reporting, investigation and commentary.”
News & Current Affairs

Elections are always significant events for BBC Scotland’s News 
department to cover and, in the year to May 2016, there were 
two.

The 2015 General Election proved to be one of the biggest BBC 
Scotland has ever dealt with.  UK-wide opinion polls, running up to 
voting day, suggested the outcome was going to be difficult to 
predict.   To ensure comprehensive coverage we commissioned 
live facilities at every one of Scotland’s 59 constituencies.  

Throughout the campaign our main TV and radio programmes 
ran set piece interviews with the party leaders.   We staged a 
series of TV leader debates.  And in the latter stages of the 
campaign there were specially extended editions of Reporting 
Scotland, with live location reports from key battlegrounds around 
the country.

On radio, Good Morning Scotland took to the road, broadcasting a 
series of outside broadcasts from across the length and breadth 
of the country.  Capturing the issues and stories of the campaign, 
its coverage set the news agenda.   

On Election Night, we mounted overnight results programmes 
on both TV and radio, with reporters at declarations across 
Scotland, delivering every twist and turn of the story, along with 
analysis and context.

In 2016, we used the same model for coverage of the Scottish 
Parliamentary elections , with leader interviews, a total of 18 
debates from around the country - from local hustings in Orkney 
through a series of issue debates on Scotland 2016 to the two set 
piece TV leaders’ debates and with Good Morning Scotland 
presenters out on the road.

We also took our election coverage to underserved audiences, 
with increased use of social media content, and this included 
innovative and creative treatments such as the Leaders in a Lift 
interviews, the Leaders’ Wall policy explanations and 
collaboration with BBC Scotland colleagues outside of News on 
the hugely successful Gary: Tank Commander interviews. 

We built on the innovative Generation 2014 project, created for 
the Independence Referendum, with Generations 2015 and 2016 
to help get the voices and views of younger voters on the 
Westminster and Holyrood elections on to both BBC Scotland 
and network programmes. 

News in Scotland also covered many other significant news stories 
which continued to have impact throughout the year.  Among 
these were the M9 crash deaths; the Bin Lorry Fatal Accident 
Inquiry; the death of Bailey Gwynne at Cults Academy; and the 
closure of the Forth Road Bridge.

The November terror attacks in Paris were comprehensively 
covered on a special edition of the Saturday Good Morning Scotland 
programme. Along with eyewitness accounts from the French 
capital, an interview with First Minister Nicola Sturgeon updated 
the audience on the security situation in Scotland.

We also had extended radio coverage of the Brussels terror 
attacks in March 2016, with our own reporter on the ground.

The year was also marked by a number of hard-hitting 
investigations, notably Mark Daly’s Catch Me If You Can on doping 
in athletics; Jackie Bird’s Lies, Laws and the Bin Lorry Tragedy and 
Sam Poling’s The Dog Factory, which won the 2016 Royal Television 
Society Scotland Award for best current affairs programme. 

Question Time maintained its excellent reach and has developed a 
very popular integrated social media offering.

BBC Scotland’s News team delivered authoritative and 
informed coverage of the 2015 Scottish Parliamentary elections

Investigative journalist Sam Poling uncovered the dark secrets 
behind puppy farming in The Dog Factory
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Drama

Iain Banks’ Stonemouth transferred to the screen in a two-part 
adaptation of the romantic mystery drama. Adapted by David 
Kane, a stellar cast of Peter Mullan, Charlotte Spencer, Gary Lewis 
and Sharon Small, among others, brought to life the penultimate 
novel of one of Scotland’s most loved authors. Across its two 
parts it attracted an average audience of 560,000 in Scotland; 
when broadcast on network BBC Two, it had an audience of 2.4m 
viewers.

Ann Cleeves’ much acclaimed and hugely popular crime thriller, 
Shetland, returned for a third series, with Douglas Henshall 
reprising his role as Detective Inspector Jimmy Perez. Across the 
six parts it attracted an average network viewing audience of 
5.8m and an impressive Audience Appreciation figure of 87.

“Strong compelling and very moving drama and some of the 
best acting I have seen on the BBC. 

Stunning performances from everyone involved and a realistic 
and totally believable treatment of a complex and troubling 

subject…” (Viewer Comment)

There was also investment by BBC Scotland in Terence Davies’ 
cinematic film adaption of Lewis Grassic Gibbon’s Sunset Song, 
which the Guardian called “a lyrical triumph.”

River City continued to command a loyal fan base and, across the 
year, it remained Scotland’s most appreciated ‘soap’.  Writer 
Louise Ironside won the ‘Best Long Running TV Series’ award at 
the Writers’ Guild of Great Britain ceremony in London and 
there were new faces among the inhabitants of Shieldinch as 
Monarch of the Glen’s Dawn Steele joined the cast, as did Still 
Game’s Sanjeev Kohli.  Working with the Children’s Hospice 
Association Scotland, the programme team produced one of the 
year’s most poignant pieces of television, with a harrowing 
storyline that dealt with parents coming to terms with 
infant mortality.

Comedy & Entertainment

Mrs Brown’s Boys was once again the cornerstone of BBC One’s 
Christmas schedule, with new episodes on Christmas Day and 
New Year’s Day.  The Christmas Day programme attracted a 
network audience of 9.5m viewers, an audience share of 31% and 
1.2m BBC iPlayer requests.  BAFTA Scotland award-winning 
Miller’s Mountain transferred from BBC One Scotland to network 
as Mountain Goats, as the six part BBC One series continued to 
follow the antics of a ragbag set of mountain rescue volunteers.  
And Burnistoun returned to Scotland’s screens with a one-off 
special, Burnistoun’s Big Night. It drove significant numbers of 
viewers to the BBC Scotland Facebook page, with one clip in 
particular reaching 1.4m people.

Perennial Hogmanay favourite Only An Excuse brought in a total 
audience of 1.1m viewers as Jonathan Watson cast his annual 
festive gaze on football, politics and much more. A  second series 
of Scot Squad was broadcast in October, drawing an average 
Scotland audience share of 20% across its six-part run and, on 
Hogmanay, six specially made one minute clips of the programme 
were broadcast between other programme titles that evening, 
with one clip alone attracting an audience of 867,000 viewers. 

A new network comedy panel show, Insert Name Here, hosted by 
Sue Perkins, attracted 1.4m BBC iPlayer requests.

Modern Scottish drama featured this year with the adaptation 
of Iain Banks’ Stonemouth

In one of the most impactful storylines of the year, River City  
tackled the difficult subject of infant mortality
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Fresh from its success as a one-off comedy, broadcast on 
Hogmanay 2014, Two Doors Down transferred to network for a 
six-part series.  The regulars of Latimer Crescent were joined by 
new additions Elaine C Smith, Jamie Quinn and Harki Bhambra 
and a second series has now been commissioned. And Jack 
Docherty’s sharp sitcom, Stop/Start, about three marriages in 
various stages of disrepair, made its transition from BBC Radio 4 
to BBC One. The one-off comedy brought in an audience of two 
million viewers. 

As usual, New Year’s Eve brought in some of the highest viewing 
audiences of the year, with Hogmanay Live, presented by Jackie 
Bird, bringing in the bells with an audience of 1.2m viewers.

A second series of The Link, made by STV Productions for BBC, 
was produced at BBC Scotland’s Pacific Quay studios in Glasgow.  
The Glasgow studios also played host to a number of major 
BBC One network Saturday night entertainment strands, 
including In It to Win It with Dale Winton, an eighth series of Who 
Dares Wins with Nick Knowles, Win Your Wish List with Shane 
Ritchie  and new entertainment format, 5 Star Family Reunion.

Jeremy Vine returned to screens, as the 17th series of network 
quiz show Eggheads proved, once again, its enduring popularity 
with audiences.

Childrens

CBBC’s All Over The Place branched out with All Over The 
Workplace, a new series in which young career rookies were 
offered the chance to explore the world of work.

More new CBBC content appeared on screen and online in the 
form of Lifebabble. With its focus on young viewers, the series 
tackled the difficult, awkward and serious issues experienced with 
mental and emotional health in an accessible way.  From spots, 
siblings and surviving secondary school, to more serious topics 
such as mental health and coping with death, it provided 
information and support around issues that resonate with our 
youngest audiences.  Lifebabble discussed issues openly and 
honestly and encouraged its audience to discuss these with family 
and friends, schools and charities.  

For the younger viewers, a brand new series for CBeebies, Down 
on the Farm, took our audience on a journey of discovery to learn 
about the running of a farm. This unique show offered our 
pre-school audience an insight into the life cycles of nature and 
into the food we grow and eat. 

The All Over The Place team continued on its European adventure, 
savouring the unusual, the strange and the rich cultural (and often 
bizarre) mix that each country has to offer.  The BAFTA- winning 
The Dog Ate My Homework was back on the screens, with its mix of 
comedy and education. Nina and The Neurons continued to open 
up the world of science to our pre-school audience and My Story 
journeyed back in history to find out what life was like, for 
children, long ago.

Sport

Following on from their first ever Melrose Sevens final win in 
2014, Glasgow Warriors repeated the feat in 2015, with a win 
over Germany in the final in April, live on BBC Two Scotland. They 
further secured their place in the history books on 30 May, as they 
overcame Munster to collect the Pro 12 Rugby Union trophy, 
again with all of the action captured live on BBC Two Scotland. 

In football, Falkirk and Inverness Caledonian Thistle met in the 
2014/15 Scottish Cup Final, broadcast live on BBC One Scotland. 
An average audience of 311,000 viewers - a 37% audience share 
- watched the Highlanders collect the first Scottish Cup trophy in 
their 21 year history. 

Across the year there was live Cup football, with full coverage of 
the League Cup clashes between Rangers and St Johnstone in 
September and Celtic v Ross County in January and Scottish Cup 
action, featuring East Kilbride v Celtic, in February, the quarter 
final tie between Hibs and Inverness Caledonian Thistle in March 
and the subsequent Scottish Cup semi-final between Hibs and 
Dundee United in April. 
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One of the showpiece events of Scotland’s sporting calendar was 
featured live on BBC One Scotland in August, as Newtonmore 
took on Inveraray in shinty’s MacAulay Cup Final. And BBC 
Scotland’s cameras were there in September as Lovat went on to 
lift the Camanachd Cup for only the second time in their history, 
with a victory over Kyles Athletic in Oban. 

BBC Scotland’s tennis reporter Kheredine Idessane continued to 
follow the progress of Andy Murray and was on hand to see him 
contest the Australian Open final in Melbourne in January along 
with fellow Scot Gordon Reid who won his first ever Grand Slam 
singles wheelchair tennis title.

The documentary Dead Man Cycling followed gold medal-winning 
Paralympian David Smith, who set himself the seemingly 
impossible task of attempting one of the world’s most notorious 
hill climbs – Mont Ventoux – three times in the one day and only 
six months after having recovered from life-threatening spinal 
surgery.

Dougie Vipond presented live coverage of the Great Scottish Run, 
with the women’s race won by Kenyan Edna Kiplagat. Cameron 
McNeish took viewers down Roads Less Travelled as he wound his 
way through the West Highlands for a Christmas Adventure Show 
special.  And another special followed former footballer Michael 
Stewart and kayaker Brian Wilson as they sought to recreate one 
of the great pioneering journeys of Scottish canoeing – that of 
Alastair Dunnett and Seumas Adam who, in 1934, successfully 
travelled the west coast of Scotland, from Crinan to Skye.

With a regular diet of highlights, results and live football action 
across the year, Sportscene celebrated 40 years on air, with a 
programme looking back over four decades of the beautiful game 
in Scotland.

Factual

It was a particularly strong year for Factual programme 
production from BBC Scotland. Programmes to mark the tragic 
events and legacy of World War 1 continued with Quintinshill: 
Britain’s Deadliest Train Disaster, in which Neil Oliver examined the 
tragic events of 22 May, 1915, when a  train collision at the 
Quintinshill signal box, near Gretna, claimed the lives of 226 
passengers and left hundreds more injured.   A cornerstone of 
BBC Scotland’s commemorative programming and narrated by 
Ken Stott, the three -part documentary, Scotland: The Promised 
Land, looked at the political and cultural forces that shaped 
post-WW1 Scotland.

Rural issues featured prominently, with a rich crop of output 
across the year.  A second series of The Mountain, produced for 
BBC Scotland by Tern TV, charted the lives of those who work 
and live in and around the Cairngorms. A number of single 
documentaries looked at a range of rural issues. Fifty years of the 
Mountain Bothies Association were recounted in Bothy Life; the 
midge, that scourge of many a Highland holiday-maker and 
camper, was put under the microscope in The Secret Life of Midges 
and there was a nostalgic look back at one of Scotland’s best-loved 
boats, as David Hayman cast his gaze on Scotland’s Vital Spark: The 
Clyde Puffer.

Thainstone Market, in Inverurie, became the focus of a six-part 
series narrated by Dennis Lawson. The Mart followed the fortunes 
of those who work in and around one of Europe’s biggest 
livestock markets. The two-part Lady Lairds looked at the trials 
and tribulations of modern estates’ management in Scotland from 
the perspective of four women who run them. And Grand Tours of 
the Scottish Islands returned for its third season as Paul Murton 
visited some of the most remote parts of Scotland, from the 
Western Isles to Out Stack, the most northerly point in the British 
Isles.

Cameron McNeish ventured forth to discover some of 
Scotland’s more obscure and remote beauty spots in 
Roads Less Travelled: L-R Dave Cuthbertson, Cameron McNeish

As the Beechgrove Garden fast approached its 1000th programme 
on air, Jim McColl and the Tern TV team collected the 
prestigious Royal Television Society Scotland Award 2016.
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Beechgrove Garden, in a break from its normal format, visited the 
Gardening Scotland event at Ingliston in May and its evergreen 
presenter, Jim McColl, was himself the subject of a programme to 
mark his eightieth birthday, as the man behind the trowel was 
revealed in Jim McColl at 80.  As the programme prepared to air 
its 1000th edition, Jim was awarded the prestigious 2016 Royal 
Television Society Scotland award.

Another hardy perennial, Landward returned to BBC Scotland 
screens for its 39th year of programmes, as it travelled the 
highways and by-ways of rural Scotland. In a special programme, in 
January, Dougie Vipond and the team met some of those who 
bore the brunt of the winter’s extreme flooding.

The 12-part observational documentary, This Farming Life, played 
out on network across four weeks and documented the struggles 
and challenges facing five of Scotland’s farming families across the 
seasons.  Stripped across mid-week primetime slots on BBC Two, 
it brought rich critical acclaim and attracted an average audience 
of 1.7 million viewers.

“quietly fascinating – and a good advert for rugged Scottish 
countryside” 

(The Independent)

The stories of two renowned Scots were told in Andrew Carnegie: 
Rags to Riches, Power to Peace and Scotland’s Einstein: James Clerk 
Maxwell, The Man Who Made the Modern World. 

Thought-provoking insights into life in modern Scotland were 
offered in Teenage Millionaire: The Year I Won the Lottery, in 
Transplant Tales, which, with unprecedented access offered to the 
Scottish Transplant Service, looked at the pressures on the organ 
donor system, and in Transsexual Stories, which offered insight into 
the lives of transgendered people in modern Scotland. Coming 
Oot! A Fabulous History of Gay Scotland celebrated the post-war 
history of Scotland’s gay community.

The Foodbank – Scotland’s Hidden Hunger went to the frontline of 
food poverty in Scotland, and visited the country’s biggest facility, 
in Dundee.  The changing world of work, from call centres and 
software development to scallop diving, was examined in the 
three-part How Scotland Works. And a rare glimpse into the 
everyday lives of Scots over the decades, and as seen through 
their own eyes, was offered in the four-part Scotland’s Home 
Movies.

The deeply moving story of those still touched by a tragedy that 
shook the world 20 years ago was told in Dunblane: Our Story. It 
had an audience of 558,000 viewers on BBC One Scotland and an 
additional 1.3m viewers watched the BBC Two network simulcast.

Glenda Jackson, Pierce Brosnan and Gary Oldman were just some 
of those who contributed to the birthday celebrations as 70 years 
of the Citizens Theatre in Glasgow were remembered in Blood 
and Glitter. And, in a two-part documentary, the spotlight was 
turned on one of the city’s most recent additions as four hospitals 
became one. The two-part Scotland’s Superhospital told the story 
behind one of the largest acute hospitals in Western Europe as 
the new Queen Elizabeth University Hospital in Glasgow opened 
its doors for the first time in 2015.

They were teen sensations who conquered the world, though 
their history was not all glitter and glam. Rollermania – Britain’s 
Biggest Boy Band looked back over 40 years of tartan teen 
sensations, the Bay City Rollers.

On network, a fourth series of Trust Me I’m a Doctor continued to 
shed light on the nation’s health, and its advice on how to shake off 
any festive excesses helped make it one of BBC Two’s most 
requested titles on the BBC iPlayer in January 2016.  Health 
matters were also on the agenda in the two-part How to Stay 
Young, as Angela Rippon and Dr Chris Van Tullekan investigated 
the best ways to ensure the wellbeing of Britain’s brains and 
bodies. The programmes attracted an average UK audience of 
4.31 million viewers. 

The 12 Part This Farming Life, stripped across four weeks at peak 
viewing time, was acclaimed by viewers and particularly by the 
farming community.

Dr Chris van Tulleken and Angela Rippon sought to improve the 
nation’s health in How to Stay Young.
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The Hairy Bikers, Si King and Dave Myers, took to the road in a 
labour of love in a new 15-part series, The Hairy Bikers’ Pubs That 
Built Britain. 

Stunning photography and compelling human drama provided the 
ingredients for the fascinating Earth’s Natural Wonders: Living On 
The Edge series, which travelled to some of the world’s most 
breath-taking spots to consider the challenges faced by those who 
inhabit such extreme environments. 

In Joan of Arc: God’s Warrior, writer and historian Dr Helen Castor 
explored the life and death of one of history’s most recognisable 
female military leaders. History was also to the forefront in 
Catching History’s Criminals – The Forensics Story, in which surgeon 
Gabriel Weston delved into the development of forensic science. 
And in a two-part series, Dallas Campbell opened a door to the 
secret world in which we live in Britain Beneath Your Feet. 

There was a wealth of popular daytime programmes produced 
for network, including the 19th series of the property renovation 
series, Homes Under the Hammer. Motorway Cops captured life in 
the fast lane, a fourth series of Countryside 999 followed the 
emergency services in rural Britain and, from STV Productions 
for BBC, there was Antiques Road Trip and Celebrity Antiques Road 
Trip. The TV moments that helped shape the lives of many of the 
UK’s best known celebrities were revisited in The TV That Made 
Me and the series, made by Raise the Roof Productions, went on 
to win a 2016 Royal Television Society Scotland Award in the 
Daytime category.

Arts

A landmark four-part series for BBC Scotland examined The Story 
of Scottish Art.  Ranging across five thousand years of artistic 
endeavour, from the earliest Neolithic structures to modern 
conceptual art, from the sophisticated art of the Picts and the 
Gaels to the astonishing body of work produced by the Glasgow 
Boys, the international impact of Scottish art across the centuries 
was meticulously charted by artist Lachlan Goudie. 

Burns’ Night was celebrated, on BBC Two Scotland, by Burns, My 
Dad and Me, in which Glasgow University’s Professor Kirsteen 
McCue went in search of the connections that bind her famous 
father – renowned singer and interpreter of Burns, Bill McCue 
– and her – to the Bard.

On network, the What Do Artists Do All Day? strand continued, 
with in-depth examinations into the daily lives of artists Tracey 
Emin, Dennis Morris and Yinka Shonibare.

BBC Scotland made major TV and radio contributions as 
BBC Four led a week-long celebration of pop art.  What Do Artists 
Do All Day? featured programmes focussing on the work of Derek 
Bolshier and Sir Peter Blake, A Day in the Life of Andy Warhol 
looked afresh at the enigmatic artist’s work and, in the centrepiece 
of the season, Soups Cans and Superstars – How Pop Art Changed 
the World, Alastair Sooke reassessed the importance of what was 
arguably one of the most influential art movements of the 
20th century.

The BBC’s flagship arts programme Imagine continued to range 
far and wide across the arts, covering subjects as varied as 
Anthony Gormley, who created the famous Angel of the North, 
the story behind the staging of Mark Haddon’s best-selling book 
The Curious Incident of the Dog in the Night-Time and Gracie 
Otto’s story of film and theatre impresario, Michael White.

A trilogy of programmes produced for the BBC Four Goes Slow 
season offered a ‘slow TV’ insight into the production of objects 
made of glass, wood and metal. BBC Scotland’s Arts team 
collected the RTS documentary award for Handmade: Glass 
which, filmed in real time, followed the 30 minute process 
involved in the making of a simple glass jug. 

The literary world provided the subject matter for an 
examination of some of English literature’s most enduring titles in 
The Secret Life of Books, with individual programmes analysing 
Edmund Spencer’s 16th century epic poem, The Faerie Queene, 
George Eliot’s Mill on the Floss and Edward Lear’s Nonsense 
Songs, among others.

One of Britain’s foremost contemporary artists, Yinka 
Shonibare, featured in What Do Artists Do All Day?

Lachlan Goudie guided audiences through 5000 years of artistic 
endeavour in The Story of Scottish Art
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The In Conversation With... programme strand saw Julie Walters in 
conversation with Richard E Grant, Simon Armitage with Tony 
Harrison and Anthony Sher and Greg Doran talking to Sue 
MacGregor. The guest-edited arts magazine Artsnight turned its 
gaze to the Edinburgh International Festival, as Kirsty Wark 
brought interviews and performances from the world’s biggest 
arts festival and the life and work of one of Britain’s greatest 
poets, Ted Hughes, featured in Ted Hughes: Stronger Than Death.

A three part series for BBC Four looked at those who really pull 
the strings of power in the music business in Music Moguls – The 
Masters of Pop; British soul singer Laura Mvula paid a personal 
tribute to the late, great Nina Simone in Nina Simone and Me; and 
Jonathan Ross had unprecedented access to the UK’s most 
famous film studio to celebrate some of cinema’s most iconic 
productions in Pinewood – 80 years of Movie Magic.

Music & Events

Deacon Blue, Lulu, K T Tunstall, Donovan and Jamie Cullum were 
just some of the artists involved in the BBC Music at the Quay 
event in June 2015. Over 60 artists took part in the five day 
pop-up festival which, as part of BBC Music Day, brought The One 
Show, the BBC Asian Network and BBC Radio Two’s Ken Bruce 
Show to Glasgow. The day itself – Friday 5 June - culminated in a 
concert, featuring the BBC Scottish Symphony Orchestra, at 
Glasgow City Halls.

The following month brought cross-platform coverage of T in the 
Park, broadcast, for the first time, from Strathallan Castle, on 
BBC One and Two Scotland and on BBC Three.

Proms in the Park, on BBC Two Scotland in September, saw the 
BBC Scottish Symphony Orchestra and presenter Jamie 
MacDougall joined by a host of musical talent, including Alexandra 
Burke and saxophonist Amy Dickson.

Jackie Bird presented televised highlights of the World Pipe Band 
Championships, held in Glasgow in August 2015, as thousands of 
competitors from across the globe competed for the coveted 
prizes, with the top award going to Shotts and Dykehead 
Caledonia.

The same month the Edinburgh Festivals featured across the 
BBC’s broadcast platforms, with the final night featuring the Royal 
Edinburgh Military Tattoo on BBC One, commanding an audience 
of 4.7million viewers, a 23% audience share.

In January 2015, the UK’s biggest winter music festival, Celtic 
Connections, was featured across all of the BBC’s broadcast 
platforms, with a dedicated website featuring video clips, podcasts 
and picture galleries.

Radio Scotland’s Quay Sessions crossed broadcast platforms to 
BBC Two Scotland in March 2016 for a Best Of programme, 
featuring acts such as Newton Falkner and Jesse Malin.

Learning

The Bitesize team continued to expand provision for Scottish 
learners, including new revision guides for Art and Design, Music 
and PE at National 4 and 5 level. Enhanced content for English and 
Modern Studies included specially commissioned video content.  
Usage remains high - there were 174,000 unique users for 
Scottish Bitesize content in the 2016 exam period, with 
particularly strong demand for Maths and Biology and for Higher 
content in general.

The year also saw the launch of the new Bitesize app, offering 
personalised learning for 14-16 year olds across the UK. Learners 
select which exams and subjects they are sitting, such as National 
5 or Higher, and the app reveals only the content relevant to 
them. Uptake and usage amongst Scottish students of National 5 
and Higher has been strong since launch in March 2016 and new 
content will be added to the service as Bitesize continues to 
evolve over the coming year.

Dame Joan Collins returned to her cinematic roots, joining 
Jonathan Ross in Pinewood – 80 Years of Movie Magic

Acclaimed British soul singer Laura Mvula paid a personal 
tribute to Nina Simone in Nina Simone and Me
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School Radio continues to offer inspiring programmes which tell a 
broad range of stories. Chatterbox introduced language learning 
through festivals and celebrations and featured interviews with 
native speakers and active learners. Feel The Music offered the 
chance to explore the emotional impact of music from around 
the world, while Shakespeare Stories told contemporary tales 
inspired by the Bard. Authors Live Radio got children writing their 
own stories and Scotland’s First Minister even popped in to the 
Pacific Quay studios tell presenter Bryan Burnett all about her 
‘Dream Job’. 

Authors Live itself continued to go from strength to strength. 
Highlights across the year included Jackie Kay, Sir Chris Hoy and 
co-author Joanna Nadin, Anthony Horowitz, Chae Strathie, Julian 
Clary and illustrator David Roberts, Danny Wallace and picture 
book best seller Jonny Duddle. 

As part of the BBC’s Make it Digital project, Build it Scotland sees 
children aged 7-14 using 3D technology to build digital models of 
some of Scotland’s best loved landmarks, celebrating Scotland’s 
Year of Innovation, Architecture and Design 2016.  Pop-up events 
in schools, the National Museum of Scotland, the Insomnia Games 
Festival and in BBC Scotland’s HQ at Pacific Quay offered fun 
workshops and live builds, supported by a website offering ‘how 
to’ guides and inspiring short films with professionals in STEM-
related careers. 

To help launch the project, BBC Scotland worked with the Royal 
Society of Edinburgh to film Stampy’s Christmas Caper, featuring 
YouTube sensation Joseph Garrett aka Stampy Cat. This exclusive 
for CBBC iPlayer saw Stampy create a live version of one of his 
famous Let’s Play videos, in front of a wildly enthusiastic audience 
of children in Dundee’s Caird Hall.     

All these activities and more were supported by BBC Scotland’s 
learning outreach team, The LAB, which worked with 45 schools 
across Scotland to help develop digital media skills.  This included 
collaboration with the BBC SSO on the Ten Pieces Project, to 
produce a series of animations and films that were screened at 
events in the London, Cardiff, Manchester,  Nottingham 
and Glasgow.

BBC Scotland’s iWonder team published more than 50 online 
guides, covering subjects as diverse as James Clerk Maxwell, the 
Scottish Midge, Andy Warhol and the Davis Cup. 

Pacific Quay also remains the home of the team behind BBC Arts 
Online, which brings together for digital audiences the BBC’s huge 
range of arts output.  The site’s mixture of live streamed events, 
specially commissioned articles and features and carefully selected 
archive has attracted growing numbers of users across the year, 
with record traffic for its coverage of the Hay and Edinburgh 
festivals and the aftermath of the death of David Bowie.

Online & Social Media

Traffic to BBC Scotland content on the iPlayer continued to grow 
across the year.  Local TV programme success stories such as 
Teenage Millionaire: The Year I Won the Lottery and Planet Oil found 
even larger audiences through iPlayer and the network 
programme Trust Me, I’m a Doctor delivered millions of additional 
users to its broad range of online content.

This year has also seen significant growth in BBC Scotland’s social 
media activity, supported by a new specialised social media team, 
with a 275% increase recorded in the number of times people 
have liked, shared or commented on BBC Scotland’s social media 
content.  There have been particular successes in engaging with 
audiences around River City and in developing short form content 
for younger audiences, such as with Gary: Tank Commander’s 
interviews with party leaders during the 2016 Scottish election 
campaign. 

This year we also launched BBC The Social, a pilot project in which 
we work with young digital creatives across Scotland to help them 
develop social media content for and about young Scottish 
people.  The project won the 2016 Royal Television Society 
Scotland Award for Digital Innovation.

Sir Chris Hoy and co-author Joanna Nadin joined an audience of 
young readers at Pacific Quay to talk about about their new 
cycling adventure book, Flying Fergus

BBC Scotland’s Learning team offered opportunities for 
children to learn more about digital technology through the 
Build It Scotland project
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Other areas of innovation have included interactive video, with a 
number of pilots published on the BBC’s Taster platform to test 
new, immersive ways of storytelling, and 360 degree video, which 
has offered audiences exciting ways to experience events like  T in 
the Park, the Scottish League Cup Final and the Hogmanay 
celebrations. 

BBC ALBA

From the General Election of the late spring, through a summer 
of music and into an autumn and winter of powerful personal 
stories, BBC ALBA’s schedule across the year offered a rich 
programming diet of variety and interest, with viewing amongst 
Gaelic-speaking audiences increasing and reach rising from 72% to 
74%.

The autumn schedule was launched under the banner of Cridhe na 
Cuise, Heart and Soul, featuring a wide range of single 
documentaries, including an intimate portrayal of the personal 
and professional life of one of Scotland’s greatest footballers, Jim 
Baxter. 

John Lowrie Morris – Jolomo – is a lay preacher in the Church of 
Scotland. He is also one of Scotland’s most iconic landscape artists 
and Dealbhadair nan Daoine provided an insight into his life and 
artistic work and the diverse views that it provokes. 

Ten years ago, Jonathan Maciver from Lewis and some friends 
established the Gambia Partnership, a Christian charity aimed at 
improving the lives of ordinary people in Africa.   Feachdan Ionatain 
followed them and a small party of Scottish volunteers as they 
worked alongside the local people to establish a new school in the 
remote village of Kabakel.  

Single-minded determination was brought to the fore in a very 
different story in the Trusadh series. Tradition, craft skills and faith 
came together in Geansaidh a’ Phàp as Marybell MacIntyre from 
South Uist undertook a labour of love to create a unique Eriskay 
jumper for Pope Francis, before setting out to present it to him in 
person.  And the potential of medicine and technology to change 
lives was demonstrated in Cluinneam as patients undergoing 
cochlear implant surgery told their stories.

Series such as Bailtean Fraoich, where presenter Heather Dewar 
visited various Scottish islands and towns, Mnathan Gluine, 
documenting the work of midwives in the urban and rural areas 
of the Highlands, and Balaich a’ Bhìobaill, which followed a new 
intake of students at the Edinburgh Theological Seminary, all 
served to offer snapshots of daily life in various communities 
around Scotland.  

The challenge facing younger people determined to stay in rural 
areas despite limited employment opportunities was the focus of 
the popular An Lot. Donald MacSween’s entrepreneurial efforts to 
make his croft in Ness on the Isle of Lewis profitable attracted 
much audience comment and appreciation along the way.  

The inclement summer weather didn’t dampen the channel’s 
festival coverage which included, for the first time on television, 
the Tiree Music Festival, offering a mix of established performers 
and new acts.  The atmospheric Cottiers Theatre in Glasgow 
provided the backdrop for a truly eclectic music mix in Seirm, 
presented by Mary Ann Kennedy, featuring a selection of 
performers from the Celtic Connections festival, including Adam 
Cohen, The California Feetwarmers and the Mischa MacPherson 
Trio.  

The 2015 General Election campaign featured in both the 
week-day news programme An La and in An Taghadh, a series of 
special Sunday evening programmes.   A BBC Radio nan Gaidheal 
overnight results special was complemented by an early evening 
television programme analysing the results and bringing viewers 
the latest news the following day.

While continuing to cover SPFL games, PRO12 rugby and the 
Scottish women’s football team’s campaign to secure a place in the 
Euro 2017 finals in the Netherlands, BBC ALBA viewers were also 
able to enjoy the World Orienteering Championships which 
brought 50 nations to the Highlands to compete for the honours.  

Building on the success of the pilot episodes, the drama Bannan 
returned with two series of five episodes each, introducing new 
characters and new talent in front of, and behind, the camera. The 
comedy series Gaol@Gael, featuring matchmaker Muriel Scott and 
her attempts to establish an online dating empire, returned for a 
second series.

World-renowned Scottish artist Jolomo offered insight to his 
life and work in Dealbhadair nan Daoine

Marybell  McIntyre’s personal gift for Pope Francis was the 
subject of BBC ALBA’s Geansaidh a’ Phàp

Service performance
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Outlander stars Garry Lewis and Gillebrighde MacIlleMhaoil, along 
with Gaelic tutor Adhamh O Braoin, helped to launch the newly 
refreshed LearnGaelic (www.learngaelic.scot) website.  With the 
new Watch Gaelic video player, users can watch a selection of 
un-subtitled BBC ALBA programmes with supporting Gaelic 
language and English language transcripts and glossaries.  

BBC Scottish Symphony Orchestra

The year saw the BBC Scottish Symphony Orchestra celebrate 
both its 80th birthday and 10 years at its home in Glasgow’s City 
Halls.  May 2015 brought the third outing of Tectonics, the 
orchestra’s new and experimental music weekend, dubbed 
‘Britain’s hippest orchestral festival’ by The Guardian.  Other 
weekends focused on Andrzej Panufnik and the music from 
Hitchcock’s films, including a concert screening of the director’s 
Blackmail as part of Glasgow’s Merchant City Festival. 

Over the summer months the orchestra gave the World 
Premiere of Sir James MacMillan’s Fourth Symphony at the BBC 
Proms, where it was also joined by the chorus of the Deutsche 
Opera Berlin for Verdi’s Requiem. The orchestra made its 
Edinburgh Playhouse debut, performing music by Max Richter as 
part of the Edinburgh International Festival and was joined by 
Alexandra Burke (and 7,000 revellers) on Glasgow Green for 
2015’s Proms in the Park.  

Mahler’s Tenth Symphony opened the orchestra’s 2015/16 season, 
Donald Runnicles’ last as Chief Conductor before Thomas 
Dausgaard takes over in September 2016. As well as its regular 
Thursday Night, Afternoon Performance and Hear and Now 
concerts at City Halls, the orchestra made its annual appearance 
at Celtic Connections in January 2016, this time with American 
banjo virtuoso Béla Fleck.   

Much of the orchestra’s learning work focused on the BBC’s Ten 
Pieces project, including schools concerts in Aberdeen and 
Dundee and a public concert in Glasgow, as well as a visit to 
Shetland as part of the coaching scheme. The orchestra continued 
to support Sistema Scotland and the Big Noise project in 
Govanhill. 

April 2016 ended with Dream On! a performance staged in 
collaboration with the Royal Conservatoire of Scotland, the 
Glasgow School of Art and the University of Glasgow, streamed 
live as part of the Shakespeare 400 celebrations.    

BBC Radio Scotland

The quarterly Rajar reports for BBC Radio Scotland have shown 
three consecutive year-on-year increases in audience reach.  The 
station now attracts 940,000 listeners every week, more than a 
fifth of the adult audience in Scotland.  And separate figures show 
that reach for the station’s social media activity has hit peaks of six 
million per week.

Notable programming has included the documentary series The 
Long Shadow of the World’s End, and there was a season on Real Life 
Parenting and the launch of a season on dementia.

Good Morning Scotland, Sportsound and Kaye Adams are among the 
station’s most popular daytime programmes, while the new 
topical comedy show Breaking the News has proved to be an 
instant hit on air and with live audiences attending the recordings.

The BBC Scottish Symphony Orchestra celebrated its 80th 
birthday year with concerts across Scotland
© Chris Christodoulo

Singer Alexandra Burke and saxophonist Amy Dickson were 
among those who joined the SSO for Proms in the Park
from Glasgow

Service performance
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The rich variety of Scotland’s music and culture is reflected in the 
afternoon Janice Forsyth programme and in our evening music 
shows.  The weekly Quay Sessions showcases live music and has 
evolved into a regular TV programme for BBC Two Scotland.  
The biographical drama – Lulu of a Kid – was at the heart of a 
star-studded Christmas schedule.  

The station is committed to finding new formats and talent that 
reflect the diversity of Scotland and the weekly Music Match 
programme has offered opportunities to a number of new female 
presenters from a variety of backgrounds.  Series such as Funny 
Kind of Body and Funny Kind of Life and Death deployed stand-up 
comedy to approach topics such as disability and terminal illness. 

Network Radio & Collaborations

BBC Scotland’s Radio Drama team delivers around 60 hours of 
plays and readings for a variety of BBC networks, winning, in the 
process, multiple awards for acting and production.  The team 
worked with BBC and colleagues in the independent production 
sector to deliver the Emile Zola season for BBC Radio 4.

Other major contributions to network radio have included a new 
BBC Radio 1 playlist format, The Digital Human, The Listening 
Project, Generation 2015 and Generation 2016 and the award 
winning BBC Jazz pop-up station. 

Our teams have collaborated with colleagues across the BBC to 
deliver output for the Celtic Connections festivals, the Edinburgh 
Festivals and, with the BBC Scottish Symphony Orchestra, for 
BBC Music Day.

There are creative relationships developing with external 
partners such as Dundee Culture and Leisure, Glasgow Life and 
the Royal Conservatoire of Scotland and we aim to continue our 
support of the Scottish Album of the Year Awards and the 
Country to Country Festival.

BBC Radio nan Gaidheal

The success of two long-standing programmes at the Celtic Media 
Awards in Dungarven in April 2016 reflected the station’s 
commitment to delivering a consistent daily service which is close 
to its audience and is one in which they are essential participants.  

Mire ri Moir, with its witty and informed mix of conversation and 
traditional music, and presented by Morag MacDonald, has been a 
feature of the week-day schedule for many years; it won the 
international festival’s Best Radio Music Award.  The Saturday 
morning sports show Spòrs na Seachdain is an established 
showcase for amateur, professional and high profile Scottish sport 
and this feature, in particular, was recognised when the award of 
Best Sports Programme was conferred for its coverage of the 
World Island Games in Jersey.

The Kaye Adams programme continued to tackle topical 
issues, with the phone-in section increasingly popular with 
audiences

How technology touches everything we do continued to be the 
focus of BBC Radio 4’s The Digital Human

Service performance
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The issues at the heart of the 2015 General Election campaign 
were examined in the daily news shows Aithris na Maidne and 
Aithris an Fheasgair and a live overnight results programme 
delivered the results to listeners.  The progress of the tendering 
process for the lifeline West Coast ferry services contract, 
contentious MPA marine conservation proposals and the history 
of, and future prospects for, rural development were ongoing 
features of the news agenda.

Connecting a new generation with the events of the past 
continues to be a feature of the programming linked to the WW1 
commemorations.  The children’s programme Aileag brought 
conversations which children had recorded with grandparents 
and relatives, recounting their recollections of family members 
who had fought in the war.  Collective community memory was 
explored in the series Nisich a’ Chiad Chogaidh, in which people 
were invited to listen to archive recordings with WW1 veterans, 
made by a local historical society in the 1970s, and then record 
their responses. These interviews unearthed hidden stories and 
encouraged greater inter-generational understanding of the war 
and its effect on people and communities.

The weekly music show Breab do Rapal places a particular 
emphasis on nurturing new talent. A special edition of the 
programme was produced and presented by secondary school 
pupils undertaking a media elective.

A wide-range of topics provided the basis for the rich diet of 
30minute recorded feature programmes which punctuate the live 
schedule at lunchtimes.  These included personal stories such as 
Lewisman Alasdair Murray’s account of his decision to change his 
life and invest his energies in caring for leprosy sufferers in Nepal. 
There was a moving tribute to the late writer, Norman Campbell, 
Air na Tablets looked at mid-life and later-life engagement with 
technology and Sgeul Sci-fi explored the science fiction genre in 
literature.  

Beag air Bheag, the series for adult Gaelic learners, returned in a 
new hour-long format.  Presented by John Urquhart, the 
programmes featured a variety of approaches to engage and 
support language learners, including a short story serialisation and 
the popular ‘Learner of the Week’ spot with supporting notes 
and language tips available online.   A Facebook page accompanied 
the series, with a focus on information for Gaelic learners of all 
ages and abilities.

Radio nan Gaideal’s Mairi Matheson and the Celtic Media Award 
for Best Sports Programme 2016

Beag Air Bheag offered adult Gaelic learners a range of support 
materials, on radio and via social media.

Service performance
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Delivering creative content across all services and platforms over 
the coming year will be a priority for BBC Scotland

Looking ahead

We have set ourselves four key objectives for the year ahead. 
We will:

Transform What We Do For Younger Audiences 

Drama will play an important role in our offering for younger 
audiences with the production of Clique, set in Edinburgh for 
BBC3 online, which will look at the less glamorous side of 
undergraduate life. New drama commissions and pre-school 
formats in Gaelic will also play their part as they will focus on the 
development of its offer for young Gaelic speakers.

We will continue to build on the success of The Social, a digital 
content stream which allows creative people from all over 
Scotland to experiment and develop output specifically for 
younger audiences. Radio Scotland will make strategic use of 
Music and Comedy programming by staging events designed to 
appeal to a younger demographic in universities and arts centres. 
Additionally, we will extend our social media presence across all 
platforms including Facebook, Twitter and Snapchat.

Develop A More Digital, Personal BBC

We will enhance the development of more personal, audience 
focused content across our portfolio of programmes and services 
through the use of social media and short-form content across 
our TV and digital services.

In addition, BBC Scotland’s Make it Digital project, will culminate 
with a digital map, in Minecraft, of Scotland’s buildings made by 
Scottish school children.  This map will be projected onto the 
buildings in Dundee for the finale of Year of Innovation, 
Architecture and Design 2016.  

An exciting new app called BBC+ will launch later this year.  It will 
allow Scottish audiences to sign in and customise their experience 
with bbc.co.uk with curated collections of content designed 
around their interests.

Make the BBC Simpler and Even More Creative

We will seek to deliver creative content across all services and 
platforms over the coming year. Highlights will include the drama, 
One of Us, from the writers of The Missing for BBC One and new 
radio dramatisations of John le Carre’s novel, A Perfect Spy and 
William Goldman’s Marathon Man.

Comedy will feature prominently in the TV schedule with the 
return of the hugely popular and award winning Still Game, a 
second network series of Two Doors Down, a one-off special 
edition of Burnistoun and the return of Scots Squad. 

Factual and Arts will be represented with Transgender Love, a 
follow up to Transgender Stories; My Name is Sheku a documentary 
about the death of Sheku Bayoh who died in police custody in 
2015 and Arts documentaries on The National Theatre and 
National Museum of Scotland.

Music will continue to showcase home grown and international 
talent especially through multi-platform commissioned content 
for Quay Sessions, which will debut on TV. 

And Radio Scotland is planning a major season of programmes 
with an international flavour, taking listeners on a journey to 
different parts of the world, exploring shared history and culture 
in locations as diverse as Italy and India.

Create an Open BBC, Working with Partners

BBC Scotland will continue to work with its existing partners 
– MG ALBA, STV, Creative Scotland and the Royal Conservatoire 
of Scotland - whilst seeking opportunities to explore more 
productive, strategic collaborations with like-minded 
organisations. 

Popular comedy series Scots Squad will return for a third series
There will undoubtedly be a warm ‘welcome back’ from 
audiences for Scotland’s favourite pensioners as Jack and Victor 
return in another series of Still Game
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Contacts

If you wish to find out more about the BBC’s year – including full
financial statements and each service’s performance against its
Statement of Programme Policy – then please visit 
http://www.bbc.co.uk/annualreport 

If you want to know more about how the BBC is run then please
visit 
http://www.bbc.co.uk/aboutthebbc

BBC Audience Services is our audience’s virtual front door to the
BBC. If you have a question, comment, complaint or suggestion
about BBC programmes and services, then please write to us
here: 

BBC Audience Services 
PO Box 1922 
Darlington DL3 0UR 

Telephone: 03700 100 222* 

(Lines are open 24 hours a day, sven days a week. Calls may be monitored or recorded for
training purposes).

 

Textphone: 03700 100 212* 

Website: bbc.co.uk/contact 
To find out more about BBC Scotland and our services, 
programmes, activities and events, visit us at 

www.bbc.co.uk/scotland 
www.bbc.co.uk/alba 

* 03700 numbers are called ‘UK wide’ and cost no more than calls to 01 or 02 geographic
   numbers.
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