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1 Introduction and scope 

 

On 29 February 2012, the BBC Trust (“Trust”) published its Policy on the Syndication of BBC On-Demand 

Content1 (“the Policy”). It requires the BBC Executive (“the BBC”) to issue guidance as to how the Policy will 

be implemented. This document (“the Guidelines”) seeks to provide detailed information as to how relevant 

BBC assets will be syndicated, in accordance with the Policy, to any external party (“Syndication Partner”). 

Extracts from the Policy have been italicised throughout this document. 

 

Syndication refers to the provision of assets by the BBC to a Syndication Partner, in order to enable licence fee 

payers to access the BBC’s on-demand content. Syndication Partners might include operators of platforms and 

services (e.g. IPTV, web, cable or satellite) and manufacturers of fixed and mobile devices (e.g. set-top boxes, 

mobile telephones, music players, tablets, integrated televisions, and games consoles). 

 

The BBC believes that significant public value may be created by entering into partnerships to syndicate BBC 

assets. The following Guidelines underline the BBC’s intent in this respect and are intended to help partners 

wishing to enter into a syndication arrangement to understand in detail how BBC assets may be syndicated and 

what resources are available to partners seeking to access them.  

 

These Guidelines were approved by the Trust on 22 June 2012 and supersede the previous Guidelines 

published in 2007. From time to time, the BBC may identify a need to update the Guidelines to take account of 

technological and market developments, ensuring they are at all times consistent with the Policy. The BBC will 

seek approval of the Trust before making any significant changes to the Guidelines. 

 

The Guidelines apply to the syndication of BBC on-demand public service UK assets, or “BBC Content”. They 

do not apply to materials made available through the BBC’s commercial activities, nor to the BBC’s broadcast 

linear channels. 

 

There are several types of BBC Content addressed in these Guidelines: 

 Full-length television content – this includes full-length television programmes previously broadcast on 

BBC linear services and other AV content intended for consumption in its own right. Content 

intended for consumption in its own right means a complete content experience created to inform, 

educate and entertain licence fee payers and which is not promotional in nature. 

 Full-length audio content – this includes full-length radio programmes previously broadcast on BBC 

linear services and other audio content intended for consumption in its own right.. 

 Short-form content – BBC materials that are primarily promotional in nature (but not exclusively), 

and used to increase awareness or consumption of full-length BBC Content. For example, this might 

include images, headlines, trailers, clips, podcasts, promotional videos or other short-form content or 

marketing materials, relating to full-length television programmes and/or full-length radio programmes. 

 Associated features, functionality (e.g. parental guidance, hyperlinks)and metadata. Metadata 

(“Metadata”) is information and data describing full-length and short-form BBC Content distributed to 

facilitate discovery and navigation and enhance audience experience (e.g. programme synopses, 

parental guidance and transmission data). 

 

The focus of the Policy is on on-demand public service content. However, the Executive would expect to 

follow the same approach and principles in undertaking the syndication of the BBC’s UK linear channels over 

fixed or mobile IP. 

 

BBC Content will usually be made available within a BBC Product. A BBC Product is a managed application that 

aggregates BBC Content to enable audiences to discover and consume relevant content within a single 

coherent environment (e.g. BBC iPlayer, BBC News). BBC Products can be produced in a range of forms (e.g. 

as browser-based products, apps or widgets). 

                                                 
1 http://www.bbc.co.uk/bbctrust/our_work/services/making_content_available/reviews/on_demand_syndication.html 
 

http://www.bbc.co.uk/bbctrust/our_work/services/making_content_available/reviews/on_demand_syndication.html
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2 Contents 

 

Section 3 - Approach 

This section sets out the approach the BBC will adopt in undertaking syndication arrangements.  

 

Section 4 - BBC Content 

This section sets out the principles relating to the syndication of BBC Content. 

 

Section 5 - BBC Product 

This section describes the characteristics of a BBC Product and explains the concept of a standard BBC 

Product and a non-standard syndication arrangement. It sets out the factors the BBC will take into 

consideration when deciding whether to syndicate a standard BBC Product or come to a non-standard 

syndication arrangement with Syndication Partners. It also provides guidance on how a Syndication Partner 

should approach the BBC to secure a BBC Product and/or request a non-standard syndication arrangement. 

 

Section 6 – Use of the BBC Brand 

This section describes how Syndication Partners can use the BBC Brand. It sets out principles to inform the 

marketing and publicity practices, carried out by Syndication Partners, in relation to the provision of BBC 

Content on their services. 

 

Section 7 - Complaints Procedure 

This section sets out the process for complaints and appeals that may be made in relation to these Guidelines. 

 

Section 8 - Review of Guidelines 

This section details when the Guidelines will be reviewed by the Trust and also how the BBC Executive will 

keep the Guidelines under review.   

 

3 Approach 

 

The BBC enters into syndication arrangements to make its products and services as widely available as 

possible, in order to maximise the reach, impact and value for money of its content, and to further its Public 

Purposes2. 

 

Syndication arrangements must comply with the terms of the Syndication Policy and all relevant legal and 

regulatory requirements3. 

 

The BBC will act on a fair, reasonable and non-discriminatory basis when entering into syndication 

arrangements. However, not all requests for syndication arrangements will be immediately supportable and in 

any event can only be undertaken where they demonstrate value for money for licence fee payers. 

 

4 BBC Content 

 

This section sets out the principles for the syndication of the following types of BBC Content: 

 

 Full-length television content  

 Full-length audio content 

 Short-form content 

 Metadata 

                                                 
2 http://www.bbc.co.uk/aboutthebbc/insidethebbc/whoweare/publicpurposes/ 
3 These include state aid law, UK and EU Competition Law, BBC Editorial guidelines, BBC Branding Guidelines, BBC 

Accessibility Standards and Fair Trading Framework.  

See http://www.bbc.co.uk/guidelines/ and http://www.bbc.co.uk/branding/ for aforementioned BBC Guidelines and 

http://www.bbc.co.uk/bbctrust/our_work/protocols_policy/competitive_impact.shtml for Fair Trading Framework 

 

http://www.bbc.co.uk/aboutthebbc/insidethebbc/whoweare/publicpurposes/
http://www.bbc.co.uk/guidelines/
http://www.bbc.co.uk/branding/
http://www.bbc.co.uk/bbctrust/our_work/protocols_policy/competitive_impact.shtml
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Different principles apply to the different types of BBC Content. Full-length television content will only be 

syndicated where all of the principles described below in Section 4.1 can be met. However, for full-length audio 

content and short-form content, not all of the principles are relevant. The diagram in Appendix A describes 

how content should be categorised and therefore what principles apply. 

 

4.1. Full-length television content 

In line with the Syndication Policy and in order to deliver public value and advance its Public Purposes, the BBC 

will only enter into syndication arrangements, which enable licence fee payers: 

 

(a) To have easy and timely access to the full range of BBC content; 

1. Access to BBC Content on a Syndication Partner’s platform or device must be simple and 

intuitive, in line with audience expectations – that is, on an equivalent basis to comparable 

services also on the platform.  For example, BBC Content should appear in a relevant content 

section, on or adjacent to a service homepage or equivalent, and without additional registration. 

2. BBC Content must be available as soon as practically possible after the start of linear broadcast 

transmission or publishing on the BBC’s own service. The BBC operates internal targets in this 

respect and expects that partner services will reflect these as far as practically possible. The 

targets may vary between Syndication Partners but the BBC will be open and fair in how these 

targets are applied. 

3. The BBC will always determine and offer the full range of relevant content for each syndication 

arrangement. The range of BBC Content will vary between different BBC Products, e.g. a BBC 

iPlayer Product will have a different set of BBC Content to a BBC News Product4. 

(b) To quickly and easily discover BBC content on third party platforms and devices 

1. BBC Content must be available to access from all appropriate navigation points, in line with 

audience expectations, within a Syndication Partner’s service. Appropriate points may include 

EPGs, app portals, Red Button, search results, on-screen alerts and recommendation engines. 

2. BBC Content must be available via all access points, which are relevant, and/or in use by other 

content providers – subject to meeting other principles. 

3. BBC Content must receive appropriate prominence within the service, in line with audience 

expectations. 

(c) To experience a content offer that is subject to editorial control by the BBC, and which allows the BBC to guide 

them to further content to which they might not naturally be drawn, but which they may find informative and 

enjoyable; 

1. The BBC will always determine the range of relevant content for each syndication arrangement. 

2. The BBC must have control over the structure and ordering of BBC Content. 

3. The BBC must have the ability to publish, change, or revoke BBC Content promptly. In the vast 

majority of cases we expect this to be within 10 minutes and in any case as soon as practically 

possible. Syndication Partners must in all cases use best endeavours to facilitate this. 

4. The BBC must have the capability to direct its audiences to further BBC Content. 

5. Arrangements for inclusion of BBC Content in access points that aggregate content from multiple 

providers (such as recommendation engines) must be agreed with the BBC in advance. The BBC 

will only consider such arrangements where it is treated fairly, reasonably and without 

discrimination.  

(d) To easily identify content as originating from the BBC and distinguish it from content from other sources; 

1. BBC Content must be clearly attributable to the BBC, with appropriate branding clearly visible 

alongside BBC Content wherever it appears, or is linked to, or mentioned. See Section 6 for 

more detail on the use of BBC Brands. 

                                                 
4 All BBC Products must comply with Service Licence framework and are subject to relevant regulatory assessments as set 

out in the BBC Arrangement. 
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2. BBC Content must be clearly distinct from other content or other material, so there is no doubt 

which is BBC Content, and which is not. 

3. In any event, BBC Content on Syndication Partner platforms must comply with relevant sections 

of the BBC’s Branding Guidelines. For more information, please visit 

http://www.bbc.co.uk/branding/ 

(e) To only experience BBC content in appropriate places and contexts; 

1. BBC Content must be in places where audiences expect to find it. 

2. BBC Content must not be syndicated to a partner whose primary business activity is an excluded 

product or service. Nor must it appear adjacent to or in any way be associated with content for 

an excluded product or service, or an advertisement for an excluded product or service. 

Excluded products or services are products or services which: 

a. Contain pornography and sexually explicit content;  

b. Contain offensive texts, images or video; 

c. Incite hatred whether based on race, religion, gender, sexuality, or otherwise, or 

promote, encourage or facilitate anti-social behaviour; 

d. Contain gratuitous violence or promote, encourage or facilitate violence; 

e. Promote, encourage, or facilitate terrorism, or other activities that risk national security 

f. Discriminate against any social group or otherwise exploit vulnerable sections of society; 

g. Promote, facilitate or encourage illegal activity; 

h. Are misleading, defamatory, or that contain illegal, or otherwise actionable content 

under the relevant legislation; 

i. Infringe individual privacy (based on parameters laid down in the Privacy chapter of the 

BBC Editorial Guidelines); 

j. Put the welfare of children at risk; 

k. Promote the tobacco industry or the armaments industry; 

l. Might be perceived as damaging to the BBC’s accuracy and impartiality; 

m. Bring the BBC into disrepute; 

n. Otherwise not be considered by the BBC to be consistent with its legal and regulatory 

obligations. 

3. In any event, the context surrounding BBC Content must not be inconsistent with the BBC’s 

Editorial Guidelines5.  

(f) To have a high quality experience with BBC content; 

1. The audience’s experience of BBC Content must be of high quality both at launch and on an on-

going basis. When determining this, the BBC will take into account several factors including:  

i. Access to full range of relevant BBC Content 

ii. Picture quality 

iii. Audio quality 

iv. Continuity of the user’s consumption experience – including the need for minimum loading and 

buffering times; and uninterrupted playback 

2. The Syndication Partner platform, service or device on which BBC Content appears should itself 

be of high quality compared to the vast majority of similar services or products available to 

consumers. This will be determined by the BBC during the initial engagement process with the 

Syndication Partner (see Section 5). 

                                                 
5 http://www.bbc.co.uk/editorialguidelines/ 

http://www.bbc.co.uk/branding/
http://www.bbc.co.uk/editorialguidelines/


   

6 

 

(g) To access BBC Content free of charge, and free from advertising and sponsorship  

1. There must be no incremental charge for accessing or consuming BBC Content. 

2. In the case of subscription services, BBC must appear in the entry tier level, or equivalent. 

3. BBC Content must be free from advertising and sponsorship e.g. advertisements may not be 

interspersed with BBC Content playback. 

4. BBC Content must not be available solely where it is bundled with other (paid or non-paid) 

Syndication Partner services. In other words, Syndication Partners must not require audiences to 

subscribe to other services in order to access BBC Content. 

(h) To have access to parental controls and accessibility services, such as subtitles and audio description, and 

accessibility features related to the menu, user interface and connected experiences; 

1. The label G for Guidance, content labels and a parental lock must be supported for BBC Content 

which has been broadcast post watershed. Where technically feasible, this should be the BBC 

parental lock. 

2. The Syndication Partner must demonstrate how they will support subtitles, sign language and 

audio description for BBC Content.  

3. In any event, syndication arrangements must reflect the BBC Accessibility Standards and 

Guidelines6. 

 

In addition to these audience-facing principles, the BBC will also consider the following principles when 

considering the provision of BBC Content to a Syndication Partner: 

 

(i) Adequate scope for the BBC to introduce improvements and innovations as audience expectations evolve and 

technology progresses, consistent with the terms of the Policy and where such improvements and innovations 

have the potential to deliver clear public value 

1. The BBC must have adequate and appropriate opportunities to update BBC Products provided 

on a Syndication Partner’s platform or device such that a consistent offering can be provided to all 

licence fee payers using similar platforms or devices. It will provide fair notification to partners in 

advance of such requirements. 

2. The BBC should be able to benefit from any platform improvements made available to other 

partners on the platform and be treated on a fair, reasonable and non-discriminatory basis. 

(j) The prompt removal of on-demand content by the BBC where required for legal or compliance reasons 

1. As in Section 4.1.(c).2 

(k) Accurate and timely user data made available to the BBC (e.g. viewing numbers) 

1. Syndication Partners should provide regular and prompt electronic reports containing all relevant 

consumption data relating to BBC Content to inform the BBC and enable the BBC to understand 

usage patterns and on the basis of this information, make improvements as to the nature or 

presentation of the content. Such requests by the BBC may vary between Syndication Partners 

and the BBC will be reasonable and fair with all parties. 

2. The BBC will treat all requests from Syndication Partners for data from the BBC on a fair, 

reasonable and non-discriminatory basis. Further details on the minimum level of audience data 

provided are contained in a supporting document (link available at Section 5.6). 

3. Syndication Partners must agree to the Terms of Use of BBC Online Services7 or a BBC non-

standard contract. 

 

                                                 
6 http://www.bbc.co.uk/guidelines/futuremedia/accessibility/index.shtml 

 
7 http://www.bbc.co.uk/terms/ 

 

http://www.bbc.co.uk/guidelines/futuremedia/accessibility/index.shtml
http://www.bbc.co.uk/terms/


   

7 

 

If the BBC chooses to make its UK linear television channels available over fixed or mobile IP, it will syndicate 

such content in line with the Guidelines and comply with the principles and rules, set out at Section 4.1, 

paragraphs (a) – (k).  

 

 

4.2. Full-length audio content 

In line with the Policy, the BBC’s approach to the syndication of full-length audio BBC Content takes account 

of the different ways in which such content is consumed (e.g. content that is more typically consumed having 

been downloaded via a smartphone, MP3 player or other portable device).  

 

In line with the Policy, Syndication Partners must comply with appropriate principles and rules, namely those 

set out at Section 4.1 (b), (d) – (g) and (i) – (k) above. 

 

If the BBC chooses to make its UK linear radio stations available over fixed or mobile IP, it will syndicate such 

content in line with the Guidelines and comply with the principles and rules, set out at Section 4.1, (b), (d) – 

(g) and (i) – (k) above. 

 

Further, full-length audio content should be suitable for a general audience, or where it is not, content labels 

must indicate this (e.g. labelling strong language). 

 

 

4.3. Short-form content 

BBC short-form content includes materials that are primarily (but not exclusively) promotional in nature, and 

used to increase awareness or consumption of full-length BBC content e.g. programme trailers. 

 

The BBC will syndicate short-form content in line with the Guidelines as set out at Section 4.1, paragraphs (d) 

– (g) and (i) – (k). 

 

Further, short-form content should be suitable for a general audience, or where it is not, the following must 

apply: 

 For audio content: content labels must indicate this (e.g. labelling strong language) 

 For audio-visual content: G for guidance and content labels must be applied 

 

  

4.4. Metadata 

The Policy requires the BBC to make metadata to Syndication Partners, as part of any syndication arrangement 

in a manner consistent with the Policy’s principles. 

 

Metadata is information and data describing BBC Content distributed to facilitate discovery and navigation and 

enhance audience experience (e.g. programme synopses, parental guidance and transmission data). 

 

Syndication Partners are required to follow the set of principles below when using Metadata for the purposes 

of their services.  

There are two types of Metadata: 

 Type A – Metadata for Syndication Partners which comprises information and data about full-length 

and short-form content e.g. programme synopses, parental guidance and transmission data. 

 Type B – Metadata for Syndication Partners which is used as a navigational tool to BBC full-length and 

short-form content and/or is used to link to consumption of such content on a Syndication Partner’s 

service e.g. links from EPG. 

 

Metadata is made available to all Syndication Partners via Metadata feeds. Provided that they comply with the 

guidelines outlined below, Syndication Partners may access and use a Metadata feed to make Metadata available 

on their services.  

A full list of Metadata feeds supplied by the BBC can be found at http://www.bbc.co.uk/developer/ 

http://www.bbc.co.uk/developer/
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The BBC will make Metadata available to Syndication Partners in order to facilitate the discovery and 

navigation, and enhance the audience experience, of full-length and short-form BBC Content in a manner 

consistent with the principles set out at Section 4.1, paragraphs (a), (b) and (c), (d), (e), (f), (i) – (k). In addition 

to this, the below principles apply to Metadata. 

 

4.4.1.  Principles relating to all Metadata 

a) Metadata must be used exactly as given by the BBC, displayed in full – it must not be edited, 

cropped, omitted, modified, or tampered with.  

b) A Syndication Partner service must not be made up exclusively of Metadata and those pages 

or services must not give the impression of being a BBC service. 

c) Editorial aggregation of Metadata by Syndication Partners must not give the appearance of 

being BBC endorsed or created if this is not case e.g. by developing a BBC News app using 

BBC feeds.  

d) The Metadata displayed on a Syndication Partner service must be properly maintained and 

accurate. 

e) BBC categorisations included in the Metadata (e.g. by genre, guidance, iconography) must be 

used by the Syndication Partner unless expressly otherwise agreed in writing in advance. 

f) Where Metadata is displayed on a Syndication Partner’s service, the service must be freely 

available and freely accessible. 

g) Links to BBC Content contained in or created by Syndication Partners using the Metadata 

must not be made available to users until the relevant BBC Content is made available to 

users generally by the BBC. 

 

4.4.2. Principles relating to Type B Metadata 

In addition to the principles outlined above, Syndication Partners should also adhere to the below 

principles when using Type B Metadata: 

 

a) The full inventory of Metadata must be deployed in data driven listings on a Syndication 

Partner’s service e.g. Electronic Programme Guide (EPG), A-Zs, genre pages, etc.  

b) If Metadata is displayed in a context where deep-linking to a BBC Product is technically 

possible, the Syndication Partner must offer this functionality e.g. from a backwards EPG to 

BBC iPlayer. 

c) Lists of BBC-only content must not be created without BBC approval e.g. Best of BBC. 

 

Syndication Partners using Type A Metadata will not be required to sign a commercial agreement with the BBC 

provided the partner agrees to be bound by the Standard Licence Terms as set out on 

http://www.bbc.co.uk/developer/ 

 

Syndication Partners using Type B Metadata will be asked to sign a standard commercial agreement with the 

BBC. The agreement is standard across Syndication Partners and may contain further guidance related to Type 

B Metadata which Syndication Partners are expected to adhere to.  

 

From time to time, the BBC may update, amend or replace any of the relevant technical or editorial 

specifications of Metadata; and/ or interrupt or suspend availability of the Metadata or Metadata feeds for 

operational reasons such as maintenance, network performance or volume of use.  

 

 

 

5 BBC Product 

 

http://www.bbc.co.uk/developer/
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BBC Content will in the vast majority of cases be made available to Syndication Partners within BBC Products. 

As per the Policy, the BBC believes that the principles in Section 4.1 will be best served by offering Syndication 

Partners access to BBC Content, via their platform or device, within a BBC environment. 

 

A BBC Product is a managed application that aggregates BBC Content to enable audiences to discover and 

consume relevant content within a single coherent environment (e.g. BBC iPlayer, BBC News). BBC Products 

can be produced in a range of forms (e.g. as browser-based products, apps or widgets). 

 

This section sets out the factors the BBC will take into account when deciding whether to syndicate a BBC 

Product to Syndication Partners, or whether, if this is not possible, a non-standard arrangement between the 

BBC and the Syndication Partner is appropriate. It also provides guidance on how a Syndication Partner should 

approach the BBC to secure a BBC Product or apply for a non-standard arrangement. 

 

 

5.1. Standard BBC Products 

The BBC aims to make its products and services as widely available as possible, in order to maximise reach, 

impact and value for money. It will do this on a fair, reasonable and non-discriminatory basis, which means that 

the BBC will aim to make its standard products available to the vast majority of parties with platforms or 

devices, on terms and conditions which are reasonable, and that comply with the Guidelines. 

 

Since the introduction of the first syndication policy in 2007, the number of platforms and devices which may 

wish to feature BBC Content has proliferated and is becoming progressively larger. The BBC has therefore 

designed its approach to syndication to allow its relationship with its Syndication Partners to be managed as 

efficiently, simply and cost-effectively as possible. In particular, the BBC wishes to minimise the extent to which 

it may need to carry out bespoke implementation work and on-going maintenance for individual operators, 

since these activities are likely to be proportionately more time-consuming and costly than using a product 

built once and capable of being deployed and subsequently updated across various devices and platforms.  

The BBC has therefore chosen to make available a number of standard versions of BBC Products which are 

capable of supporting the maximum number of addressable platforms and devices. See Section 5.6 for further 

detail. 

The BBC does not prescribe a single method of delivery to audiences for its standard BBC Products. However, 

the method of delivery must be consistent with the BBC retaining a sufficient level of control to ensure 

syndication arrangements adhere to the principles and condition outlined in Section 4.1. 

 

5.2. Non-standard Syndication Arrangements  

In accordance with the Policy, the BBC seeks to minimise the need to depart from the use of standard 

versions of BBC Products (e.g. HTML or Flash BBC iPlayer) wherever possible. Thus, the use of non-standard 

arrangements will only be considered where there are strong objective reasons for adopting a different 

approach. In line with the Policy, such arrangements will be exceptional.   

 

In its final decision, the Trust concluded that ‘‘we do not envisage that a situation where a third party platform was 

granted a special arrangement if it was technically practicable and economically feasible to adopt the standard 

syndication approach would be compliant with the policy’’8.  

 

For the avoidance of doubt, all non-standard arrangements must comply with the principles set out in the 

Policy and these Guidelines. 

 

The BBC will take into account the following factors when deciding whether there is sufficient justification to 

develop and maintain a non-standard BBC arrangement: 

 

 The extent of incremental public value which is likely to be achieved through the implementation 

of a non-standard arrangement; 

 The anticipated cost to the BBC of implementing, updating and maintaining any such non-standard 

arrangement; 

                                                 
8 Trust, Final decision – syndication of BBC on-demand content, February 2012, p19. 
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 The extent to which a non-standard arrangement is capable of meeting BBC quality of service 

requirements; 

 The extent to which the relevant platform or device showcases innovative features which provide 

value to audiences;  

 Information the partner has provided concerning the technical means for the relevant platform or 

device in implementing a standard BBC Product; 

 Information the partner has provided concerning the economic feasibility of a platform or device 

taking a standard BBC Product; 

 

 

In order to enable the BBC to consider any application for a non-standard arrangement, the relevant platform 

or device manufacturer must provide all such information as is reasonably required to enable the BBC to reach 

an informed and objective conclusion on the factors set out above.  

 

In cases where proposals for a non-standard arrangement have been considered but not approved, the BBC 

will set out clearly to the relevant party the basis for its decision as soon as practically possible. 

 

The BBC necessarily has limited resources to deal with requests for non-standard arrangements. The BBC will 

use reasonable endeavours to respond to applications in a timely fashion. 

 

5.3. Full-length audio content  

Full-length audio content may be syndicated within a BBC Product. However, given the different ways in which 

such content is consumed, full-length audio content can be supplied on a more flexible basis outside of a BBC 

Product.  

 

The BBC will take into account the following factors when deciding whether there is sufficient public value in 

the syndication of full-length audio BBC Content using a non-standard arrangement: 

 The expected reach of the proposition 

 The expected quality of the proposition 

 The extent to which the proposition is innovative 

 Sufficiency of attribution back to the BBC 

 The anticipated cost to the BBC 

 

For the avoidance of doubt, syndication arrangements relating to full-length audio content must comply with 

the principles set out in the Policy and these Guidelines. 

 

5.4. Short-form content 

Given the promotional nature of such content, short-form content can also be supplied on a more flexible 

basis outside of a BBC Product.  

 

For the avoidance of doubt, syndication arrangements relating to short-form content must comply with the 

principles set out in the Policy and these Guidelines. 

 

5.5. Metadata 

The BBC aims to make Metadata as widely available as possible. As such Metadata can be supplied on a more 

flexible basis outside of a BBC Product.  

 

For the avoidance of doubt, syndication arrangements relating to short-form content must comply with the 

principles set out in the Policy and these Guidelines. 

 

 

5.6. How to apply to the BBC for BBC Content 

Syndication partners can find details of what types of BBC Products are available, technical details of the 

standard BBC Products and how to apply to the BBC for a BBC Product, non-standard arrangement and other 

BBC Content in a separate supporting document, the Syndication Partner Approach. 

 

The BBC recognises that syndication of BBC Products may differ across different types of platforms due to the 

inherent nature and features of such platforms. The document sets out: 
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 How Syndication Partners should approach the BBC for BBC Products 

 The level of audience data the BBC will provide to Syndication Partners 

 The level of technical support service the BBC will provide to Syndication Partners 

 How Syndication Partners should approach the BBC for BBC audio content 

 How Syndication Partners should approach the BBC for BBC short-form content 

 How the BBC will deal with legacy syndication deals 

[Hyperlink to Supporting Document – Syndication Partner Approach] 

 

 

6 Use of the BBC Brand 

 

Use of the BBC Brand by Syndication Partners might undermine the BBC’s brand values, editorial integrity or 

potentially bring it into disrepute if it were not carefully managed by the BBC. A Syndication Partner should be 

able to develop marketing and publicity materials which reference the BBC Content on its service, provided 

that: 

 

a) it complies with all BBC Guidelines (including the BBC’s Fair Trading Guidelines);  

 

b) the BBC’s prior written approval for all relevant materials is obtained; 

 

c) a BBC trademark licence has been obtained. 

 

For more information, please visit http://www.bbc.co.uk/branding/ 

 

7 Complaints Procedure 

 

If any Syndication Partner or potential partner believes that the BBC is not complying with these Guidelines or 

the Policy, they are invited to make a representation to the BBC in the first instance. The complaint and 

supporting evidence should be sent to: 

 

Controller, BBC Fair Trading and BBC Compliance Officer 

Room 2222, BBC White City 

201 Wood Lane 

London 

W12 7TS 

 

In the event that the Syndication Partner or potential partner is not satisfied with the response from BBC then 

it shall have a right of appeal to the Trust. The Trust will handle appeals through the process outlined under 

the Fair Trading complaints and appeals framework, details of which can be found on the Trust’s website 

www.bbc.co.uk/bbctrust 

  

8 Review of Guidelines 

 

These Guidelines will be reviewed no later than mid-2015.  

 

These Guidelines represent the BBC’s intended approach to the syndication of BBC assets at the time of 

publication. However, the BBC acknowledges that both technology and audience expectations will continue to 

evolve. The BBC will continue to regularly engage with Syndication Partners on these developments. These 

Guidelines will therefore be kept under review and may need to be revised to ensure they remain consistent 

with the Policy. The BBC will seek the approval of the Trust before making any significant changes to the 

Guidelines. 

 

http://www.bbc.co.uk/branding/
http://www.bbc.co.uk/bbctrust
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9  Reporting requirements 

 

In order for the Trust to monitor the BBC’s activity, the BBC will: 

 

 Notify any new syndication arrangement which it considers to be a significant change to the UK Public 

Services, either in itself or through its cumulative effects, to the Trust for consideration prior to 

implementation; 

 Provide the Trust with six-monthly updates of all syndication arrangements considered (meaning deals 

concluded and those which the BBC has rejected); and 

 Within 12 months of the Policy coming into force, report to the Trust on operational arrangements, 

at an aggregate level, in the following areas: 

o Key performance indicators for development, support, testing, monitoring and compliance; 

and 

o Costs, including those related to distribution. 

 

The Trust may require the BBC to suspend or cancel any syndication arrangements (or a collection of such 

arrangements), which it considers constitute a significant change to the UK Public Services and for which prior 

Trust approval has not been obtained. Where prior approval is not sought before conclusion of those 

arrangements, the BBC must ensure that it can suspend the provision of BBC assets in the event that a Public 

Value Test is applied and that it can terminate entirely the provision of BBC assets, in the event that the Trust 

decides not to grant approval, without material adverse financial consequences for the BBC. 
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10 Appendix A 

 

Determining whether the Syndication Guidelines apply 

 

The diagram below is intended as a guide for Syndication Partners in deciding whether the Guidelines apply to 

a syndication arrangement and if so whether the content is: (a) full-length television content; (b) full-length 

audio content; or (c) short-form content? 

 

1. Is it BBC UK public service content? 

 

YES           NO 

       

 

    

2. Will the content be available “on-demand” 

as opposed to on a broadcast BBC linear 

service? 

 

  

 

 

YES       NO 

The Guidelines do not apply  

 

 

3. Is it full-length television 

content? 

4. Is it full-length audio 

content? 

5. Is it short-form content? 

This is content which has been 

previously broadcast on BBC 

linear services or other AV 

content which is intended for 

consumption in its own right.  

 

Examples include programmes 

broadcast on BBC TV channels 

made available on iPlayer9. 

 

“Intended for consumption in its 

own right” means “a complete 

content experience created to 

inform, educate and entertain 

licence fee payers and which is not 

promotional in nature.” 

 

This is content which has been 

previously broadcast on BBC 

linear services or other audio 

content which is intended for 

consumption in its own right.  

 

Examples include radio 

programmes broadcast on the 

BBC’s radio services listened to 

through iPlayer or in the form 

of podcasts available on 

bbc.co.uk. 

 

This is content which is 

primarily promotional in nature. 

Examples include trailers and 

news clips. 

 

“Promotional in nature” means 

“content used to increase 

awareness or consumption of full-

length content.”  

If so, all of the principles 

described in Section 4.1. 

If so, the principles described in 

paragraphs Section 4.1 

(excluding (a), (c) and (h)) apply. 

 

If so, the principles described in 

Section 4.1 (excluding (a), (b), 

(c) and (h)) apply. 

 

 

                                                 
9 The BBC may also syndicate other products that are editorially selected by the BBC that complement its wider offer and 

sit alongside access to the full range of programmes available on the standard BBC iPlayer product, for example, a BBC 

news syndication product. Such products would syndicate content editorially selected by the BBC in addition to the full 

range provided by the BBC iPlayer.   

The Guidelines do not apply to 

content which is made commercially 

or outside the UK 


