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BBC Studioworks’ use of the BBC Brand 

This document describes the arrangements in place to manage how BBC Studioworks uses the BBC 

Brand. It describes: 

 The rights BBC Studioworks has to use the BBC Brand under its Brand Licence 

 The methodology we have used to determine how much BBC Studioworks pays to use the 

BBC Brand 

 The circumstances where BBC Studioworks will and will not pay the BBC Public Service to 

use the BBC Brand 

We will update this document each year and publish it via our website. We will also set out each 

year details of any changes to our methodologies and the impact thereof. 

Document history 

Version Date published Summary of changes from previous version 

V1 20 December 2017 None – first version 

V2 30 April 2018 Removed ‘net of Value Added Tax’ from the description in this 

document of the revenue that the brand fee is payable on for 

clarity. No change to the methodology as all revenue is net of Value 

Added Tax.  

 

Brands and usage  

BBC Studioworks will use the following brands:  

 BBC masterbrand as part of the BBC Studioworks Business Name (“BBC Studioworks”) and 

Corporate Name (“BBC Studioworks Limited”); 

 The names BBC Studioworks and BBC Studioworks Limited; 

 The name BBC Studioworks in a domain name; and 

 The masterbrand as part of the Studioworks Composite Brand (i.e. the BBC masterbrand 

coupled with additional words) 

 

Any proposals to use other existing BBC brands would need to be noted and separately licensed by 

the BBC Public Service. The BBC Public Service owns the BBC masterbrand. 

Sub-licensing:  

BBC Studioworks cannot generally assign or sub-licence its rights and obligations to third parties 

under the Brand Licence.  However: 

 BBC Studioworks can permit any company within its group to exercise its rights under the 

Brand Licence on its behalf, provided that BBC Studioworks remains liable under the Brand 

Licence for any acts of the sub-licensee; 

 Third parties (i.e. manufacturers) may be subcontracted to manufacture products and 

related advertising and marketing materials for BBC Studioworks, although these third 
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parties may not distribute those products/materials to anyone other than the BBC or BBC 

Studioworks, and BBC Studioworks remains liable under the Brand Licence for any acts of 

the sub-licensee. 

The Brand Fee methodology 

The brand fee is set as a percentage of the revenue that BBC Studioworks originates through 

projects with new corporate customers, with the level based on market benchmarks for similar 

brand licences/fees.  

 

The terms of the brand licence and the brand fee percentage have been reviewed by independent 

financial external advisers who are satisfied that payment has been set on market standard terms.  

 

Application of the Brand Fee 

The brand licence includes specific terms on payment for use of the BBC masterbrand.  BBC 

Studioworks will pay a brand fee for all projects with new corporate customers (i.e. those with 

which it does not have an existing commercial relationship). BBC Studioworks may submit 

evidence to the BBC that the masterbrand played no role in securing one or more projects in order 

to request that a royalty should not be payable on revenue generated on these projects. Subject to 

review, the BBC Public Service, at its discretion, may approve such a request in which case no 

royalty shall be payable on revenue generated by such projects.  

 


