
 

 

 

BBC Distribution Guidelines 
 
A - Context 
 
In October 2015, following a period of public consultation, the BBC Trust published its final 
Distribution Framework (“the Framework”), setting out the high level principles and 
requirements for the BBC’s distribution activity.  In accordance with the stated principle of 
openness and transparency, the Framework mandates that the BBC Executive (“the BBC”) 
publish “the criteria according to which it will determine the third party platforms and devices 
on which to make its content available, along with its criteria for deciding whether and when 
any existing legacy arrangements should be discontinued”. This document (“the 
Guidelines”) serves to provide guidance to the BBC’s current and prospective distribution 
partners on the terms on which the BBC will make its content available. 
 
In line with the requirements of the Framework, the BBC has engaged with interested 
industry parties in the process of formulating the Guidelines.  These Guidelines have been 
approved by the BBC Trust and supersede the Syndication Guidelines published in 2012. 
 
The Guidelines and the BBC Trust’s Distribution Framework will be considered and revised, if 
necessary, after the provisions of the new BBC Charter and Agreement (currently published 
in draft form) come into force. Under the new Charter, the BBC will have an obligation to set 
a policy for the distribution of the UK Public Services. 
 
 
B - Scope of the Guidelines 
 
The Guidelines relate to the distribution of BBC’s public service1 broadcast and IP-delivered 
audio and video (and accompanying metadata and technical functionality) to audiences 
within the UK (“BBC Content”).  It does not relate to2: 
 

 Content and services from the BBC’s commercial subsidiaries (e.g. BBC Worldwide); 
 Content and services accessed by audiences outside of the UK; 
 Images3 and text-based4 articles (although these can be expected to follow broadly 

consistent principles to those of the Framework). 
 

Within the scope of the Guidelines, BBC Content constitutes a diverse range of audio-visual 
assets, including: 

 

 Linear broadcast TV channels – the BBC’s national and local TV services, broadcast in 
standard and high definition over digital terrestrial (DTT), digital satellite (DSat) and 
digital cable (DCab), watched live or time-shifted via personal video recorder (PVR) 
functionality. 

 Linear broadcast radio stations – the BBC’s national and local radio services broadcast 
over analogue (FM, MW, LW) and digital (DAB, DTT, DSAT) networks. 

 Live IP simulcast TV streams – IP delivered simulcast of the BBC’s linear broadcast TV 
channels. 

 Live IP simulcast radio streams – transcoded and IP delivered simulcast of the BBC’s 
linear broadcast radio channels. 

                                                 
1 i.e. the activity funded by the Television Licence Fee 
2 For the avoidance of doubt, the exclusion of these activities from the scope of these Guidelines in no way 
precludes the BBC from distributing such content via third party platforms or services  
3 Including infographics, GIFs and videos of less that 20 seconds in duration 
4 Including articles which contain video clips 
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 Catch-up TV – a subset of linear broadcast TV content made available to stream or 
download on demand for a time-limited window shortly after transmission.5 

 Catch-up radio – a subset of linear broadcast radio content made available to stream 
or download for a time-limited window shortly after transmission. 

 Off-schedule long-form video – video content that is released (whether live or on-
demand) via IP independently of the broadcast schedule. 

 Short-form video – Off-schedule video of shorter duration to broadcast TV 
programmes (typically <15 minutes), or clips/highlights from full-length TV 
programmes. 

 Short-form audio - Off-schedule audio of shorter duration to broadcast radio 
programmes (typically <15 minutes), or clips/highlights from full-length radio 
programmes. 

 Podcasts – compiled and edited audio content taken from full-length radio recordings, 
made available to audiences on a permanent licence without digital rights 
management (DRM) restrictions. 

 Promotional content – audio or video assets of any length distributed for the 
purposes of promoting BBC Content, services or brands. 

 Content metadata – information relating to a subset of BBC Content, including 
programme details, recommendations lists and deep-links. 

 
Audiences will be able to discover and/or consume some or all of the above BBC Content 
within external environments (“Platforms”) controlled by third parties with which the BBC has 
a distribution arrangement (“Partners”).  A Platform may be hardware, software, or online 
service, including but not restricted to: 
 

 Digital TV sets – TV panels with integrated TV tuner and/or connected features. 
 TV set-top boxes (STB) – Devices which connect to an external display and are 

primarily intended to receive (and in some instances record locally) broadcast TV 
programmes. 

 Streaming boxes – Devices without TV tuners which connect to an external display 
and are primarily intended to deliver IP video services. 

 General consumer electronic devices  – Appliances without TV tuners for which audio 
or video streaming is a secondary feature (e.g. games consoles, Blu-Ray players). 

 Internet radio device – Audio device that receives IP radio streams. 
 Network PVR services – Cloud-based catch-up video service that approximates (to 

varying extents) the user experience of a hard-disk based Personal Video Recorder. 

 Mobile operating systems  – Integrated software layer of a smartphone or tablet  that 
provides the primary user interface, and through which other software applications 
are launched and managed. 

 Connected TV operating systems – Integrated software layer of a Connected TV that 
provides the primary user interface, and through which other software applications 
are launched and managed. 

 Software applications – An application running on a smartphone, tablet, desktop, 
Connected TV device or similar. 

 Open publishing platform – An online service onto which individuals and organisations 
can upload content to be accessed by the service’s other users (e.g. social media 
services). 

 Content discovery services – Online service that facilitates the discovery of content on 
independent external Platforms (e.g. TV listings service). 

 

                                                 
5 The BBC’s current catch-up window is for 30 days after transmission.  The majority of live TV content is made 
available on a catch-up basis immediately after transmission, but, for rights reasons, some content is embargoed 
for a short-period following transmission and some acquired content is not made available for catch-up at all. 
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BBC Content is typically made available to Partners in the form of a service: an editorially 
coherent package of assets with associated metadata, functionality and/or branding (e.g. the 
BBC iPlayer service, the BBC One broadcast channel, the BBC Radio 1 YouTube channel). 
 
The Framework acknowledges that the “interpretation and application of the specific 
requirements set out in [the Framework] will take account of the type of platform, 
distribution method and type of content in question”.  The guidance in Section C attempts to 
make these distinctions clear.  In any event, the BBC’s obligations to act in a fair, reasonable 
and non-discriminatory manner whilst seeking to pursue distribution opportunities require it 
to syndicate in a consistent manner between objectively similar types of Platform. 
 
For the avoidance of doubt, the conditions of the Framework and Guidelines are subordinate 
to the BBC’s wider legal and regulatory obligations, and in particular to the terms upon which 
the BBC has been granted rights to BBC Content from holders of underlying intellectual 
property: the BBC cannot make its content available on a Platform in a manner that violates 
or overextends its grant of rights, nor is it obliged to spend licence fee payers’ money on the 
acquisition of additional rights where doing so would not represent value for money. 
 
 
C - Further Guidance to the Distribution Framework Requirements 
 
(a) Free access 
 Distribution 

Framework 
requirement: 

BBC public service content and services must be available free of 
advertising and sponsorship, and free of charge. Where, in addition to 
'free to air' access, the BBC makes its content available on Platforms 
where a subscription is payable, the BBC services must be available on 
the most basic and lowest cost subscription tier. 
 

 Further 
guidance: 

 There must be no incremental charge or stipulations for accessing or 
consuming BBC Content, nor may Platforms charge users extra for an 
enhanced experience of BBC Content (e.g. higher playback quality). 

 Advertising or sponsorship must not be inserted into or placed 
adjacent to BBC Content or branding in a manner that could in any 
way be interpreted as a BBC endorsement for a product, service or 
cause. 

 
(b) Completeness 
 Distribution 

Framework 
requirement: 

Audiences must have convenient and timely access to the full range of 
BBC broadcast and IP-delivered services which are relevant to the 
platform or device they are using. 
 

 Further 
guidance: 

 The BBC will always determine and offer the full range of relevant 
BBC Content for each arrangement.  This will depend on the nature 
of the Platform in question and audience expectations and needs. For 
example, at the time of publication, the full range of relevant content 
and services for a Connected TV would be considered to be the BBC 
iPlayer, BBC Red Button+, BBC News and BBC Sport services (as well 
as broadcast TV channels). 

 All relevant services must be carried in full, and in a manner 
consistent with these guidelines. 

 For broadcast services, this includes all information carried in the 
broadcast transmission, e.g. accompanying metadata, subtitles and 
so on (except where relevant metadata is provided at a similar 
quality, accuracy and timeliness via another source). 

 For Open Publishing Platforms, the full range of relevant content is 
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considered to be the body of content that the BBC chooses to upload 
to the service. 

 
(c) Prominence 
 Distribution 

Framework 
requirement: 

BBC services and BBC Content should have prominence in line with 
audience expectations, such that they can be easily found and discovered 
through means such as the Electronic Programme Guide (EPG), home 
page, search tools and other means which encourage access to, and 
consumption of, BBC Content. 
 

 Further 
guidance: 

 The BBC considers prominence to encompass: 
i. The visibility and immediacy of user access to BBC services 

relative to other providers’ services on the Platform; 
ii. The volume and accessibility of the screen estate allocated to 

items of BBC Content relative to other providers’ content in 
common discovery areas; 

iii. The frequency of recommendations/notifications to BBC 
Content by the Platform relative to other providers’ content 

iv. The proportion of onward journey recommendations presented 
adjacent to an item of BBC Content; 

v. The ordering of search results. 
 Within the navigation and discovery paradigms6 of the Platform, the 

prominence of BBC Content must not be unfairly disadvantaged 
relative to other content providers, nor less than audience 
expectations and needs would dictate. 

 Where a Platform uses an algorithm to automatically choose or order 
TV or Radio content (such as search results or content 
recommendations), the algorithm must be objective, unbiased and 
not weighted to favour a particular provider’s content. 

 As an indicative guide, based on audience behaviours at the time of 
publication, the BBC considers it appropriate that: 

i. On Platforms with a TV tuner, broadcast channels should be 
highly prominent, and accessible instantly from the default 
home screen; 

ii. The prominence of BBC broadcast channels relative to other 
providers’ within a device’s linear programme guide should be 
consistent with the Logical Channel Number (LCN) ordering of 
the relevant regulated EPG policy (or otherwise be similar to the 
ordering used in established broadcast platforms); 

iii. The BBC should be among the most prominent providers of on-
demand TV content, or Radio content on a Platform; 

iv. Where different episodes or series of a given title are offered 
from multiple providers, content that is free to the user (or 
already paid for) should be listed ahead of content that requires 
incremental payment, and then episodes that were premiered 
most recently should be listed ahead of older episodes; 

v. Users may choose to reorder the services or content on the 
Platform (if such functionality is present). 

 
(d) Attribution 
 Distribution 

Framework 
requirement: 

Audiences must be able to identify content and services easily as having 
originated from the BBC and see a clear distinction between BBC Content 
and services and other content and services on third party platforms and 

                                                 
6 Where ‘discovery paradigms’ is taken to mean the different methods through which content is surfaced to users 
within a Platform, such as search, recommendations, notifications, apps etc. 
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devices. 
 
 

 Further 
guidance: 

 BBC Content must be clearly attributable to the BBC, with appropriate 
branding clearly visible alongside BBC Content wherever it appears, 
or is linked to, or mentioned. See Section F for more detail on the use 
of BBC brands.  

 BBC Content must be clearly distinct from other content or material, 
so there is no doubt which is BBC Content, and which is not. 

 In particular, there must be no confusion between BBC Content and 
unlicensed/illegitimate copies, parodies or excerpts of BBC Content 
from another provider. 

 Where provided, BBC images, logos and copy should be used to 
represent BBC Content and services. 

 The BBC must be given no less opportunity to brand its content and 
services than any other provider on the Platform. 

 In any event, BBC Content on Platforms must comply with relevant 
sections of the BBC’s Branding Guidelines. For more information, 
please visit http://www.bbc.co.uk/branding/.  

 
 

(e) Editorial control and curation 
 Distribution 

Framework 
requirement: 

Audiences must experience a content offer that is subject to appropriate 
editorial control by the BBC, either as BBC channels or in other ways 
which allow the BBC to guide them to further content that they may not 
naturally be drawn to but which they may find informative and enjoyable. 
 
 

 Further 
guidance: 

 Where items of BBC TV content (whether channels, streams, on-
demand content, or recordings) are featured within an editorially 
curated (i.e. non-automated) collection within a discovery interface, 
the BBC must have adequate editorial control over the choice of BBC 
items presented.  It may be appropriate to relax this condition in the 
distribution of metadata to dedicated Content Discovery Services, 
provided the curatorial method employed by the Partner is fair and 
free of commercial interference. 

 The mix and relative prominence of discovery paradigms within the 
Platform’s UI must be conducive to ensuring a sufficiently broad 
representation of the BBC’s TV content on the Platform. 

 Playback of BBC TV and Radio content must not be interrupted, 
skipped, squeezed or obscured by the Platform, except where 
initiated by the user.  Such prohibited circumstances include (but are 
not limited to): 

i. Automatic skipping of BBC promotional trails and idents; 
ii. Overlaying contextually related third party content, adverts or 

services where not explicitly agreed with the BBC; 
iii. Automatic redirection to other content not specified by the BBC. 

 For on-demand radio and podcasts on aggregator platforms, short-
form video and audio on open publishing platforms, and content that 
is primarily promotional in nature, the BBC does not require direct 
control over the selection and ordering of items of content - it is 
sufficient that BBC Content is ordered in an objective and logical way 
(e.g. by recency of upload). 

 
(f) Appropriate context 
 Distribution BBC Content must only be made available in appropriate places and 
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Framework 
requirement: 

contexts. 
 
 

 Further 
guidance: 

 BBC Content metadata should be complete and accurate; Partners 
should use BBC metadata where provided. 

 Where the BBC has legitimate doubt over the legality of an aspect of 
a Platform (e.g. copyright infringement), and in particular where such 
functionality applies to BBC Content, the BBC may elect to withhold 
BBC Content or seek other contractual assurances from the Partner to 
limit liability.  

 The context surrounding BBC Content must not be inconsistent with 
the BBC's Editorial Guidelines, and BBC Content must not be 
syndicated to a Partner whose primary business activity is an 
excluded product or service. Nor may it appear adjacent to or in any 
way be associated with content for an excluded product or service, or 
an advertisement for an excluded product or service. Excluded 
products or services are products or services which:  

i. Contain pornographic or sexually explicit content;  
ii. Contain offensive text, images or video;  
iii. Incite hatred whether based on race, religion, gender, 

sexuality, or otherwise, or promote, encourage or facilitate anti-
social behaviour;  

iv. Contain gratuitous violence or promote, encourage or facilitate 
violence;  

v. Promote, encourage, or facilitate terrorism, or other activities 
that risk national security;  

vi. Discriminate against any social group or otherwise exploit 
vulnerable sections of society;  

vii. Promote, facilitate or encourage illegal activity;  
viii. Are misleading, defamatory, or that contain illegal, or otherwise 

actionable content under the relevant legislation;  
ix. Infringe individual privacy (based on parameters laid down in 

the Privacy chapter of the BBC Editorial Guidelines);  
x. Put the welfare of children at risk;  
xi. Promote the tobacco industry or the armaments industry;  
xii. Might be perceived as damaging to the BBC’s accuracy and 

impartiality;  
xiii. Bring the BBC into disrepute; or 
xiv. Otherwise not be considered by the BBC to be consistent with 

its legal and regulatory obligations.  
 
 

(g) Quality experience 
 Distribution 

Framework 
requirement: 

Audiences must receive a high quality experience in terms of ease of use, 
picture and audio quality and reliability. 
 
 

 Further 
guidance: 

 The audience’s experience of BBC Content must be of high quality 
both at launch and on an ongoing basis. When determining this, the 
BBC will take into account several factors including: 

(i) Picture quality; 
(ii) Audio quality; 
(iii) Continuity of consumption experience – including the need 

for minimum buffering times and uninterrupted playback; 
(iv) Timely availability of content. 

 For broadcast TV, the BBC will expect Platforms to maintain the 
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delivered quality of the service, and adhere to industry standards 
(e.g. DVB/ETSI) and will seek evidence that these have been 
achieved. Compliance with the terms set down in Freeview and 
Freesat Trade Mark Licences is a known good way of demonstrating 
this, however other approaches to demonstrating quality and 
reliability will be considered if supported by robust evidence. 

 The Platform itself should offer a high quality experience to users. 
 
 

(h) Accessibility and safety 
 Distribution 

Framework 
requirement: 

Audiences must have access to such parental controls and accessibility 
features that are appropriate for the Platform and content such as 
subtitles and audio description, and where possible those related to the 
menu and user interface. 
 
 

 Further 
guidance: 

 The label G for Guidance7, content labels and a parental lock must be 
supported for BBC catch-up TV content which was originally 
broadcast post watershed, and for off-schedule TV content flagged as 
containing material unsuitable for children.  

 Parental controls and subtitling are not required for BBC audio or 
short-form content. 

 In any event, distribution arrangements must be consistent with the 
BBC Accessibility Standards and Guidelines8.  
 

 
 

(i) Content blocking 
 Distribution 

Framework 
requirement: 

The BBC must be able to promptly remove or block its content for legal, 
editorial or compliance reasons. 
 
 

 Further 
guidance: 

 Partners must facilitate legitimate requests from the BBC to remove or 
block specified BBC Content as quickly as is practically possible. 

 Should it become a legal requirement for a user to hold a valid TV 
Licence to access a category of BBC Content, the BBC must be able to 
deploy a consistent method of validation/enforcement across all 
Platforms. 

 
 

(j) Technical enhancements 
 Distribution 

Framework 
requirement: 

Adequate scope for the BBC to introduce timely technical improvements 
and innovations as audience expectations evolve and technology 
progresses, consistent with the principles and requirements of this 
Framework and where such improvements and innovations have the 
potential to deliver clear public value. Where such changes and updates 
may require the Partner to make material changes to its Platform, the 
changes should be preceded by reasonable consultation with affected 
third parties.  

 
 Further  Where the BBC develops functionality that materially enhances 

                                                 
7 The BBC does not consider it necessary to provide more detailed content guidance, such as specific age-ratings 
for content 
8 http://www.bbc.co.uk/guidelines/futuremedia/accessibility/index.shtml 
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guidance: audiences’ experiences of BBC long-form TV and radio content in 
connected environments, or is otherwise critical to the BBC’s ability to 
meet its obligations, it must have adequate and appropriate 
opportunities to deliver this functionality to audiences on an on-going 
basis such that a consistent offering can be provided to all licence fee 
payers using similar platforms or devices. 

 The BBC does not specify features or functionality that must 
accompany its short-form content, podcasts or promotional content; 
similarly, the BBC recognises the technological limitations of most 
internet radio devices precludes the introduction of some types of 
enhancements. 

 The BBC must be able to benefit from any Platform improvements 
made available to other Partners on the Platform and be treated on a 
fair, reasonable and non-discriminatory basis.  

 
 

(k) Audience data 
 Distribution 

Framework 
requirement: 

The need for the BBC to have reasonable access to accurate and timely 
audience and user data available (e.g. device-level data on consumption 
of BBC on-demand content) and for the BBC to provide such data where 
it is in audiences’ interests to do so and would be value for money.  
 

 Further 
guidance: 

 Where content is not delivered from the BBC’s servers, the BBC 
expects the Partner to provide prompt electronic reporting of usage 
data related to BBC Content, sufficient for the purposes of managing 
and assessing performance. Typically, this would include: 

i. Number of times each item of BBC Content has been requested 
(in a given week); 

ii. Number of unique browsers that have accessed each item of 
BBC Content (within a given week); 

iii. Average play duration for each A/V asset (within a given week). 

 For BBC services where user sign-in and personalisation is a core or 
necessary part of the experience, the BBC must be able to receive 
consumption data linked to individual users’ accounts. 

 As far as is practical, third parties should seek to integrate data 
reporting with the BBC’s systems and processes (for example, to 
facilitate de-duplication of reach data). 

 To the extent that a Platform captures additional data related to BBC 
Content and services (such as routes to BBC Content, or consumption 
of linear broadcast content on the Platform), the BBC would expect 
this data to be shared with the BBC at no additional cost. In any 
event, the BBC must not be unfairly disadvantaged in the provision of 
data and analytics relative to any other content provider on the 
Platform. 

 
 

 
The Framework acknowledges that, in order to fulfil its sixth public purpose9, “the Trust also 
expects the Executive to innovate in its online services”: this obligation extends to the 
manner in which it syndicates its content.  The BBC may therefore, from time-to-time, 
conduct or take part in trial distribution arrangements which, while consistent with the high 
level principles of the Framework, may depart in places from some of the standard 
approaches laid out in the further guidance of the Guidelines. Such trial arrangements must 

                                                 
9 “Delivering to the public the benefit of emerging communications technologies and services”. For more details 
on the BBC’s public purposes, see http://www.bbc.co.uk/corporate2/insidethebbc/whoweare/publicpurposes 

http://www.bbc.co.uk/corporate2/insidethebbc/whoweare/publicpurposes
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be time-limited, with measurable objectives, and may inform future changes to the 
Guidelines. 
 
 
 
D – Value for money, standard and non-standard arrangements 
 
Given its mandate to reach as many licence fee payers as possible on a range of convenient 
Platforms, the BBC welcomes any distribution arrangement that can meet the criteria 
outlined in Section C (above) in full, provided that the anticipated incremental audience 
value is sufficient to justify the BBC’s incremental cost (technical, administrative, 
communications) of executing and maintaining the solution over the lifecycle of the solution. 
 
The BBC considers the audience value of an individual distribution arrangement to be a 
function of: 

 The extent to which a distribution arrangement offers access to BBC Content to users 
who previously had no means of access (primary consideration); 

 The extent to which a distribution arrangement offers more convenient access 
compared to other means available to a given user; 

 The extent to which characteristics of the Platform add value to users’ experience of 
BBC Content; 

 Consistency of experience (e.g. navigation paradigms, features, look and feel) with 
the same BBC Content on other Platforms. 

  
Where the BBC maintains a standard product which can be deployed across multiple 
Platforms (e.g. the standard BBC iPlayer HTML applications for long-form TV content), the 
incremental cost to the BBC is typically very low.  Where it is technically feasible, and 
economically practicable for the BBC to deploy a standard solution to a given Platform, this 
should be considered the counterfactual for any decision to deliver a non-standard product 
(i.e. it would be necessary to demonstrate the incremental value of a bespoke arrangement 
over and above a standard implementation).  
 
In line with paragraph 23 of the Framework, in the case of the non-standard arrangements 
the BBC is not precluded from “recovering costs directly associated with making specific 
arrangements which extend access but which would not necessarily be value for money or 
required to secure universal access if delivered free of charge”. 
 
 
 
E – Non-compliant Platforms 
 
A Platform is considered to be ‘non-compliant’ where any of the criteria in Section C above 
are not met to a satisfactory degree and/or the implementation does not represent value-for-
money for licence fee payers (in accordance with Section D). 
 
The Guidelines make a distinction between four circumstances in which a Platform may be 
non-compliant with the terms of the Framework and Guidelines, and the approach and 
considerations which will be taken by the BBC: 
 

i. Non-compliant new arrangements: 
Where a Platform on which the BBC Content in question is not currently available 
requests access, but does not fulfil the criteria of Sections C and or D with respect to 
one or more relevant BBC services. 
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In such circumstances the BBC will not provide BBC Content to the Platform until 
such time as the issue(s) of non-compliance has been resolved.  The BBC will seek to 
provide adequate feedback and guidance on how the issues may be resolved. 
 
 
 

ii. Non-compliant upgrades: 
Where a previously compliant Platform introduces changes (e.g. via a firmware 
upgrade) that do not comply with the criteria of Section C. 
 
If the BBC and the Partner are unable to find a solution to the non-compliance, the 
BBC must consider whether the breach is significant enough to justify removing 
services, taking into account: 

 The unique reach and consumption of BBC Content on the Platform, and 
the likelihood that audiences will have made a purchase specifically to 
access this content on the Platform; 

 The extent to which the non-compliance confers on the Partner any 
competitive advantage versus other compliant Platforms. 

 
Depending of the severity of the breach, the BBC may set out a suitable timetable for 
transition in order to mitigate loss of audience value. 
 
It is expected that any Partner will be sufficiently familiar with the Framework and 
Guidelines to be able to forewarn the BBC of any changes to the Platform that are 
likely to jeopardise compliance, and will not enter into an initial agreement with the 
intention of imminently introducing such changes. 
 
The BBC acknowledges the negative impact on audiences of withdrawing BBC 
Content from Platforms, given the financial and time investments (learning how to 
use) the user may have incurred. The BBC will seek to minimise such occurrences, 
and will take into consideration a Partner’s history with respect to non-compliant 
upgrades in future distribution decisions. 
 
 
 

iii. Non-compliant legacy deals: 
Where an arrangement was made prior to the publication of the Guidelines (and was 
compliant with the relevant policy framework of the time), but is not compliant with 
the criteria of Section C. 
 
The BBC expects the Partner to make all reasonable efforts to correct any issues of 
non-compliance, but acknowledges that such corrections may take time.  The BBC 
will agree a timetable for transition with the Partner; this will typically be no longer 
than 12 months, but the BBC may consider a longer transition period in exceptional 
circumstances. 
 
Where it is not technically or economically feasible to update the Platform to correct 
issues of non-compliance (e.g. a device which does not support firmware upgrades), 
the BBC will decide on a case-by-case basis whether it is in the best interests of 
audiences to continue to supply BBC Content to the Platform. 

 
 
 

iv. Deprecation of legacy products: 
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Where the cost to the BBC to continue to support a Platform outweighs the audience 
benefit (as per section D).  This may apply to bespoke implementations as well as 
older versions of standard BBC products. 

 
The BBC expects reasonable co-operation on behalf of the Partner to migrate the 
Platform, where possible, to a compliant standard product, and, in the event that a 
migration is not possible, in notifying affected users of the Platform in advance of 
service closure. 
 
Where a broadcast platform integrates the BBC's broadcast services, but does not 
support subsequent BBC or industry evolution of broadcast systems and technologies, 
the BBC cannot guarantee to support the legacy broadcast technology where doing 
so would not represent value for money for audiences. 
 

 
 
 
F – Use of the BBC Brand  
 
The BBC must be able to manage the use of its brands by Partners in order to avoid 
undermining the BBC’s brand values and editorial integrity or otherwise bring it into 
disrepute. A Partner should be able to develop marketing and publicity materials which 
reference and/or use extracts of BBC Content which appears on its service, provided that:  

a) it complies with all BBC Guidelines (including the BBC’s Fair Trading Guidelines);  
b) the BBC’s prior written approval for all relevant materials is obtained;  
c) a BBC trademark licence has been obtained.  

 
For more information, please visit http://www.bbc.co.uk/branding/ 
 
 
 
G – Complaints Procedure  
 
If any Partner (or potential Partner) believes that the BBC is not complying with these 
Guidelines or the Framework, they are invited to make a representation to the BBC in the 
first instance. The complaint and supporting evidence should be sent to:  
 
BBC Head of Fair Trading & Competition Law 
BBC Broadcast Centre 
201 Wood Lane 
London  
W12 7TP  
 
In the event that the Partner is not satisfied with the response from BBC then it shall have a 
right of appeal to the BBC Trust. The BBC Trust will handle appeals through the process 
outlined under the Fair Trading complaints and appeals framework, details of which can be 
found on the BBC Trust’s website http://www.bbc.co.uk/bbctrust. 
 
 
 
H – Review of Guidelines 
 
 
These Guidelines represent the BBC’s intended approach to the syndication of BBC Content 
at the time of publication. However, the BBC acknowledges that both technology and 
audience expectations will continue to evolve. The BBC will continue to regularly engage with 

http://www.bbc.co.uk/branding/
http://www.bbc.co.uk/bbctrust
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Partners on these developments. Where such developments are not adequately covered by 
the Guidelines, the BBC will exercise discretion in proposing a solution guided by the 
principles of the Framework.  
 
The Guidelines and the BBC Trust’s Distribution Framework will be considered and revised, if 
necessary, after the provisions of the new BBC Charter and Agreement (currently published 
in draft form) come into force. Under the new Charter, the BBC will have an obligation to set 
a policy for the distribution of the UK public services. 
 
 
I – Reporting requirements 
 
In order for the BBC Trust to monitor the BBC’s activity, the BBC will:  

 Notify any new distribution arrangement which it considers to be a significant change 
to the UK Public Services, either in itself or through its cumulative effects, to the BBC 
Trust for consideration prior to implementation; and 

 Provide the BBC Trust with quarterly updates of all distribution arrangements 
considered (meaning deals concluded and those which the BBC has rejected). 

 
The BBC Trust may require the BBC to suspend or cancel any arrangements (or a collection 
of such arrangements), which it considers constitute a significant change to the UK Public 
Services and for which prior BBC Trust approval has not been obtained. Where prior approval 
is not sought before conclusion of those arrangements, the BBC must ensure that it can 
suspend the provision of BBC assets in the event that a Public Value Test is applied and that 
it can terminate entirely the provision of BBC assets, in the event that the BBC Trust decides 
not to grant approval, without material adverse financial consequences for the BBC.  
 


